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ABSTRACT
With the emergence of social networking sites, young people in the Arab world have started using
a new electronic language called “Arabizi”. Arabizi, which has dominated the internet sites, is the
process of using Roman letters and numbers to write Arabic words so it replaces the Arabic script.
This new linguistic code has received strong criticism from Arabic language scholars who claim
that its use is detrimental to the Arabic language and the maintenance of Arab identity. However,
Arabizi use has continued to rise especially amongst Saudi Arabian youth. Despite the numerous
criticisms and discussions about the disadvantages of using Arabizi, limited research exists on the
reasons behind its use. Adopting a sociolinguistic and a discourse analytic approach, the present
study investigated the attitudes of young Saudi Arabians, aged between 16 and 28 years of age,
towards the use Arabizi on SNSs, and specifically Twitter, Facebook and Instagram, the reasons
for its use and the functions Arabizi performs on social media.
The study employed a netnographic approach which included a mixed method design. Naturally
occurring SNS data were collected from 55 Twitter, Facebook and Instagram users. Electronic
questionnaires, distributed through open accounts on Twitter, Instagram, Facebook and other
SNSs, were completed by 131 users of Arabizi and 20 face to face interviews were undertaken.
The data were collected from all over Saudi Arabia and interviews were conducted in the three
major cities of Saudi Arabia, Riyadh, Dammam and Jeddah. The quantitative data were analysed
using descriptive statistics and thematic analysis. The qualitative data obtained through the
interviews and SNS were analysed using thematic analysis and discourse analysis respectively.
The questionnaire and interview results confirmed that Saudi youth use Arabizi for several different
reasons, namely, (1) it is a habit, (2) it is a cool and stylish script, (3) it serves their curiosity to try
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the new things others in their peer group are using, (4) it helps overcome difficulties with the Arabic
language, and most importantly, (5) it is a language of secrecy that allows its users free expression
and communication with peers – it allows them to escape from the judgements of older people. The
participants also highlighted the Arabic and Arabizi codes serve different purposes and that
addressee, topic and context play a significant role in deciding which code is to be used. The study
suggests that of Arabizi has a strong social function and assists participants with development of
social identity and solidarity.
The online data revealed that Saudi Arabian youth not only use Arabizi on Twitter, Facebook and
Instagram but also code-switch between three different codes: Arabizi, Arabic and English. Arabizi
and English are used predominantly in their interactions and server similar functions whereas the
Arabic language has limited use. Arabizi and English are employed on social media to express
emotions through complaining, swearing, cursing and flirting. Arabizi is also used to share the
participants’ updates and news, and to connect with other social media users while Arabic is limited
to formal communication with employers and parents and for discussion of formal topics such as
religion and politics.
By using discourse analysis to examine the phenomenon of Arabizi on social media, significant
insights are provided into the way the code functions as a means of expressing identity, creating
solidarity, and maintaining rapport among young people in Saudi Arabia. Given its importance, it
is recommended that future research be undertaken on the use of Arabizi.
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CHAPTER 1

INTRODUCTION
1.1 Introduction
I come from a family of poets, who adore the Arabic language and believe in its purity.
All my life I learned to protect my Arabic language and stand against any foreign powers which
may strip my language from me. I grew up. I used the Internet. My beliefs were challenged at the
sight of this foreign writing code that my friends used to communicate with me on MSN. They
said it is cool. I logged on to my diary on Wordpress.com and began writing angrily about this
improper and hybrid code, which I found threatening. I supported my claims with research
papers written by Arab purists who explained how such a code is a creation of the West in a plan
to undermine the Arabic language, identity and heritage. It was not until I chose to write about
Arabizi for my writing project in one of my Master’s courses at the Australian National
University that I engaged in research about Arabizi. I felt for the first time that there was another
side to the story and I had to find out what it was. That moment was the moment of truth: the
moment I decided to pursue my research on Arabizi and find out the things I did not know. Deep
in my heart, I wanted to prove that Arabizi is detrimental because it was challenging me to open
up and accept something that was different. I leave you with this thesis to decide if I have
succeeded in proving this claim or not.
This chapter provides an overview of this study. It first covers the phenomenon of
Arabizi: what it is and where it is used (1.2) and then looks at the research on Arabizi in the
Middle East (1.3). The next section presents a description of the current situation of Arabizi in
Saudi Arabia (1.4) followed by a section on the justification of the study (1.5) and its research
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aims and questions (1.6). The academic contribution of this study is explained in 1.7. Next, the
research methodology is explained briefly in 1.8. The chapter concludes with a description of the
study’s general structure (1.9).

1.2 The Arabizi phenomenon: What is it and where is it used?
The advancement of technology has resulted in the introduction of new electronic
resources such as social networking sites (SNSs). These sites, including Twitter, Facebook,
Instagram and many others, allow users to communicate and exchange text and media. Social
networking sites are a medium of communication that provide new opportunities for young
people to express emotions, opinions and arguments. According to Sulaiman and Naqshbandi
(2014), people use SNSs for a number of reasons: “(1) to express deeply felt emotions, (2) to
provide commentary and opinions, (3) to document the user’s life experiences, (4) to articulate
ideas through writing, (5) and to form and maintain community forums” (p. 1). Users of social
media also use SNSs to construct identities and manage relationships (Wright & Webb, 2011).
Youth around the world use SNSs to find their place in society and express their identity as
individuals (Boyd, 2014; John, 2012). Similarly in Saudi Arabia, a country where youth (below
the age of 25) are 50% of the population (Arab news, 2013) , young people are using SNSs to
express themselves and connect with their friends. Young people are always on their devices
connected to the rest of the world through SNSs not only to express opinions and emotions, but
also to share daily experiences and life updates with people within their peer group as a way of
showing solidarity (Boyd, 2014). According to Edwards (1985, 2009), language is an important
component of identity whether at the communicative or symbolic level. Identity is “the
connective tissue” between the individual and the larger group (Edwards, 1985, 2009). For this
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study, as Arabizi is a social and an individual issue, the concept of identity is central to its
understanding.
While using SNSs as a means of communication, many aspects of our lives are
reconfigured and reshaped. An important aspect that is altered by the use of SNSs is language.
The changes to language use include how we [people] communicate, construct and arrange our
conversations. It is not only young people who are changing dramatically in the age of the
Internet but also language itself is changing rapidly with new forms emerging constantly. Online,
we use a specific form of language that is referred to as Net-Speak including writing and talking
(Crystal, 2006). Net-Speak, as explained by Crystal (2006), has unique features that are
displayed when using language on the Internet. The most prominent features of Net-Speak
emphasise the users’ aim to achieve ease and swiftness in writing. This aim, which results in
simplifying online communication, has resulted in the creation of many features of Net-Speak
such as a lexicon which includes technical terms that are mostly associated with Internet use
(Crystal, 2006). Internet language is not only simple but also provides its users with new
opportunities to use language (Crystal, 2006; Greiffenstern, 2010). Users of the Internet are able
to create their own rules of communication and adopt new rules which allow them to
accommodate to their speech communities.
One of the new forms of language used online is Arabizi which was developed by Arab
users on social media sites and the Internet in the 1990s. Arabizi is a new form of writing which
has emerged because of the Internet revolution (Aboelezz, 2009b; Alajmi, 2014; Keong,
Hameed, & Abdulbaqi, 2015; Yaghan, 2008). In the 1990s the dominant language on the Internet
was English while Arabic and many other languages were not supported (Allmann, 2009;
Crystal, 2006; Warschauer, El Said, & Zohry, 2002). This dominance of the English language
3

forced Arabic language users to resort to Arabizi (Alajmi, 2014; Assalman & Haraq, 2014;
Romaih, 2014; Yaghan, 2008). For them Arabizi was an innovative alternative to the Arabic
script (Bjørnsson, 2010; Palfreyman & Al Khalil, 2003). Arabizi remained an alternative for a
long time because SNSs were the last places to support the Arabic script (Black & Kiss, 2009;
Lusted, 2011). It is apparent that Arabizi use most likely developed as a response to the need to
use new technologies which did not yet support Arabic. However, what makes Arabizi an
interesting phenomenon worth investigating is that it continues to grow and prosper even after
the Arabic language has become widely supported on SNSs, computers and other devices such as
mobile phones.
Arabizi on SNSs is often accompanied by other features of the Internet language such as
emojis, abbreviations and hashtags. These are universal features of Net-speak that are often used
by young people around the world for effective communication (Crystal, 2006). Emojis are part
of young people’s language on SNSs, allowing them to communicate and express their emotions
without saying anything because emojis, in certain cases, are sufficient (Robb, 2014) . Hashtags
also, are mainly used on Twitter to identify a tweet with a certain label. According to Zappavigna
(2012), hashtags “set up an attributive relationship between the tweet as a tagged token and the
label as its type” (p.84). Abbreviations such as LOL and OMG are used widely too (Crystal,
2006) and are found in young people’s texts on SNSs.
Arabizi is described as the process of using Roman letters to write Arabic; that is, it is
Arabic using a different script (Aboelezz, 2009b). The word Arabizi is a blend of the words
‘Arabic’ and ‘English’ where the ‘izi’ part of the word stands for English. Several other terms
have been employed to describe this phenomenon: Latinized Arabic (Aboelezz, 2009b),
Romanized Arabic (Bjørnsson, 2010), Arabish (Bianchi, 2013), ASCIIization (Palfreyman & Al
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Khalil, 2003), and Arabtini (Alajmi, 2014). However, for the purpose of this study, the term
Arabizi is used because it is the best-known term among young Saudi users of the script. This
type of writing is seen mainly on SNSs, in texting and is particularly used by young people from
their early teens to late twenties. Young people, often described as the generation of the Internet
(Alajmi, 2014), use Arabizi on SNSs as an adopted means of communication. They often mix
Arabizi with features of Net-Speak such as emojis, hashtags and abbreviations.

Image 1.1: Restaurant menu in Arabizi
Although Arabizi is mostly witnessed on SNSs, it has been sighted recently in offline
settings such as restaurant menus, advertisements and shops signs. Image 1.1 and Image 1.2
demonstrate this use. The photos were taken of a restaurant menu in Dammam, Saudi Arabia by
the researcher and noted as a striking and interesting use of Arabizi in a commercial setting. In
Image 1.1, the restaurant menu was written in Arabizi and a translation was given in English.
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Image 1.2: Restaurant sign in Arabizi
The name of the restaurant was in Lebanese colloquial Arabic which means “your way” and was
also written in Arabizi. Both images offer evidence of the widespread use of Arabizi and the
growth of its use despite strong public objections. Its presence in these settings exhibits the
growing influence Arabizi is having on the society. However, in this study, Arabizi use is
investigated and examined in the context of key SNSs: Twitter, Facebook and Instagram

1.3 The current situation of Arabizi in Saudi Arabia
The influence of Arabizi is seen not only in its use but in the fact that it has created a
divide between its supporters and its opponents. Currently Arabizi is widely used by young
Saudis on SNSs, and, as said previously, its use became popular with the use of smart phones,
SNSs and other new communication methods (Alajmi, 2014; Alshwuairekh, 2014). It is mainly
used by young people who use it naturally and voluntarily (Aboelezz, 2009b). Despite the
increased use of Arabizi by young Saudis on SNSs, Arabizi is often negatively portrayed and its
users are socially stigmatised on social media, traditional media and even by government
institutions. There have been numerous campaigns around the Arab world against that use of
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Arabizi: these were observed by the researcher in schools, universities and online and offline
forums. These campaigns claim that Arabizi is a tool of westernization which will strip its users
of their Arabic language, identity and culture. Arabizi is often referred to by its opponents as a
“deviant” code that should be rejected (Alajmi, 2014; Alsabaan, 2014; Alsharafi-Taim, 2014;
Srage, 2014). Some have gone even further and argued that the “retarding situation of the Arabic
language is caused by such hybrid languages which make young people lose pride in their
mother tongue” (Srage, 2014, p. 149). Most of these calls and objections are emotionally
charged.
In Saudi Arabia, which is more conservative and religious than other Arab countries (AlOmari, 2008; Elaine & Manny, 2005), objection to Arabizi is more apparent and strong than
elsewhere in the Arab world. Here we find that Arabizi users are often hesitant to express their
opinions because they do not want to expose themselves to condemning accusations. Arabizi
users feel that they are isolated and treated as a socially stigmatised minority (later in the data).
The strong media and public objection towards Arabizi in Saudi Arabia has made these young
people even keener to use Arabizi, because it is a new way to express themselves away from the
judgements of older people (Alshwuairekh, 2014).
Arabizi is a multi-disciplinary phenomenon which involves different aspects such as
language, culture, society, religion and history. This richness and complexity requires a thorough
analysis of the social, psychological, religious, political and linguistic aspects relevant to Arabizi
use. For instance, for someone who is not an Arabic speaker or who is not familiar with the Arab
culture, particularly in the Saudi context, some issues might not capture their attention. Hence,
this research aimed not only to establish an understanding of Arabizi use for Arabs, but also
provide an understanding of Arabizi use for a non-Arab audience for sociolinguistic purposes.
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In view of this, it was important to investigate Arabizi as a linguistic phenomenon and to
determine the functions it performs for young users in Saudi Arabia. Another compelling reason
for studying Arabizi was the fact that Saudi society has been undergoing rapid development
recently with youth being a strong cultural and economic power. Hence, this study of the
language use of youth has important implications for the future of Saudi Arabia. This study
included understanding young Saudis’ reasons and social motivations for using Arabizi.
Basically it aimed to unfold the realities of Arabizi use in the dynamic and playful environment
of SNSs.

1.4 Overview of research on Arabizi in the Middle East
The phenomenon of Arabizi has sparked prolific research in Middle Eastern countries.
Previous studies about the phenomenon of Arabizi have investigated several issues pertaining to
its use. First, researchers examined how much Arabizi was used in certain contexts (Alajmi,
2014; Almandhari, 2014). These research papers of Alajmi and Almandhari were preliminary
investigations of Arabizi use and aimed to verify how widely Arabizi was used in the contexts of
Kuwait and the UAE. Other researchers examined the general attitudes and beliefs about Arabizi
(Al-Hawsani, 2014; Almandhari, 2014; Alsharafi-Taim, 2014). However, all three of these
researchers heavily warned against Arabizi and their research papers were packed with
accusations that it has negative effects on the Arabic language and culture (Al-Hawsani, 2014;
Almandhari, 2014; Alsharafi-Taim, 2014). Other research has examined the reasons for using
Arabizi in different contexts such as Egypt, Malaysia, Jordan, Lebanon and Saudi Arabia (AbdelGhaffar, Elshamly, Farrag, & Muhammed, 2011; Assalman & Haraq, 2014; Keong et al., 2015;
Romaih, 2014; Srage, 2014; Yaghan, 2008). These researchers reported different reasons for
using Arabizi and some warned that Arabizi could negatively impact its users (Assalman &
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Haraq, 2014; Romaih, 2014; Srage, 2014). However, they did not rely on empirical research,
instead making assumptions about Arabizi use through personal observations. Some limited
research examined code-switching between Arabizi and English (Aboelezz, 2008; Al-Khatib &
Sabbah, 2008; Keong et al., 2015) and other researchers examined the stylistic features of
Arabizi (Bianchi, 2012; Bjørnsson, 2010; Palfreyman & Khalil, 2003).
In Saudi Arabia, there are only two empirical studies which have investigated the reasons
for using Arabizi (Assalman & Haraq, 2014; Romaih, 2014). Although these studies were
empirical results suffered from limitations. Both studies primarily used a close-ended survey and
addressed the general population rather than Arabizi users specifically. The research of
Assalman and Haraq (2014) and Romaih (2014), similar to other research reported earlier,
warned that Arabizi could negatively affect its users and that institutions in the Saudi society
should be aware of these effects in order to minimise the associated risks.
Previous studies of Arabizi often portrayed it as a hybrid, impoverished and non-standard
variety of Arabic that should not be tolerated (Al-Hawsani, 2014; Alajmi, 2014; Alhumaid, 2014;
Almandhari, 2014; Alsharafi-Taim, 2014; Assalman & Haraq, 2014; Romaih, 2014; Srage,
2014). Some studies have also claimed that Arabizi has negative effects on one’s Arabic
language competence, identity and culture (Al-Hawsani, 2014; Alajmi, 2014; Alhumaid, 2014;
Almandhari, 2014; Alsharafi-Taim, 2014; Assalman & Haraq, 2014; Romaih, 2014; Srage,
2014). It is important to note that the research on Arabizi is not yet mature especially because
most researchers investigating Arabizi use have related it to attitudes and beliefs, and have had
an overarching aim to condemn Arabizi and present it as detrimental to the Arabic language
(Alhumaid, 2014; Almansour, 2014; Alsabaan, 2014; Anati, 2014). Thus, objective research on
the use of Arabizi is lacking. Although Alshwuairekh (2014) argued that such a stance against
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Arabizi is not right; so an empirical study to understand the reasons behind its use has been
undertaken. This study is a response to the lack of empirical research on Arabizi: it is an
investigation based on authentic data and views of Arabizi users about its use. This study
presents a distinct contribution: it aims to capture a comprehensive picture of Arabizi use and
also Arabizi users’ expression of their attitudes and beliefs.

1.5 Justification of the study
The current study can be justified on several grounds:
As mentioned, research on Arabizi is relatively new, but Arabizi use is constantly growing
(Alajmi, 2014; Srage, 2014) and the reasons for its rapid development require investigation. It is
a new Internet language that is widespread on social media and therefore an important
sociolinguistic phenomenon. Although Arabizi is condemned by many and its users are highly
stigmatised by parents, educationists, media figures and even governments in the Arab world in
general and Saudi Arabia in particular, its use continues to rise (Alajmi, 2014; Alshwuairekh,
2014; Yaghan, 2008). Moreover, the Internet and information technologies are advancing at a
rapid speed, and Arabizi as a sociolinguistic phenomenon that is affecting language use, in
creating or reflecting a social divide and influencing society’s attitudes to language.
Even though Arabizi has been examined in a number of Arab countries by previous
researchers (Abdel-Ghaffar, Elshamly, Farrag, & Muhammed, 2011; Aboelezz, 2009b; AlHawsani, 2014; M. Al-Khatib & Sabbah, 2008; Alajmi, 2014; El-Essawi, 2011; Keong et al.,
2015; Srage, 2014; Yaghan, 2008), the Saudi society poses a different and unique context for its
study. This is because, in spite of the strong objection to Arabizi in Saudi Arabia, its use
continues to grow rapidly amongst young Saudis (Assalman & Haraq, 2014; Romaih, 2014).
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Empirical research investigating Arabizi use, the attitudes and the beliefs towards its use and its
functions on SNSs is very limited. This study aimed to fill this gap by exploring the opinions and
perceptions of Arabizi users in Saudi Arabia.
Additionally, none of the studies on Arabizi has examined actual SNSs data, but rather
focused on attitudes and beliefs using survey questions (Abdel-Ghaffar et al., 2011; Al-Hawsani,
2014; Alajmi, 2014; Alsharafi-Taim, 2014; Assalman & Haraq, 2014; El-Essawi, 2011; Romaih,
2014; Srage, 2014; Warschauer et al., 2002). This study adopted an empirical approach by
examining the use and functions of Arabizi as they occurred in its natural context and engaged
participants to share their views and opinions. Doing so facilitated the process of understanding
the real motivations behind Arabizi use and the prevailing attitudes and beliefs towards its use.
Most previous studies used a single method to collect data, but this study employed a variety of
methods to obtain comprehensive data about the attitudes and beliefs. As far as the researcher is
aware, this study was the first study that analysed natural conversations to identify the functions
and uses of Arabizi on social media in Saudi Arabia.

1.6 Research aims and research questions
Based on the extensive knowledge gap identified in the literature, this research aimed to
investigate Arabizi use in the Saudi Arabian context. The specific aims were to: (1) explore the
attitudes and beliefs of young Saudi Arabizi users towards Arabizi, (2) explore the motivations
behind young Saudis’ use of Arabizi on SNSs, (3) explore the functions that Arabizi serves when
used by young Saudis on SNSs, and finally, (4) explore the codes that are used by young Saudi
Arabizi users in their communications on SNSs and the reasons/contexts of their use.
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The primary research question of this study was: what are the reasons for and the
attitudes of young Saudis to their use of Arabizi on SNSs?. The specific questions guiding this
research were:
(1) What are the attitudes and beliefs of young Arabizi users towards Arabizi on SNSs in
Saudi Arabia?
(2) Why do Saudi Arabian youth use Arabizi on SNSs?
(3) What functions does Arabizi serve on SNSs as used by Saudi Arabian youth?
(4) Do young Arabizi users in Saudi Arabia code-switch between different codes? If yes,
between which codes and what are the functions of each code?

1.7 Contribution of the study
As mentioned above, Arabizi is a relatively new linguistic phenomenon that is constantly
growing and changing. A comprehensive understanding of its use is important. This study
provides an understanding of the ways Arabizi is employed on social media and thus contributes
to the field of sociolinguistics and language use. Due to the objections and condemnation of
Arabizi use that have come from research that is not securely evidence based, this study also
adds valuable research data on attitudes towards and beliefs about this youth speak/Internet
language.
This study extends the research on Arabizi in the Arab world. This study is unique
because it is the first which empirically examines Arabizi use using a triangulation of methods. It
is also different because it addresses only Arabizi users, not the general public as previous
studies have. Previous research addressed the general public and saw Arabizi as a language not
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widely used by Saudi youth (Romaih, 2014), but this was proved otherwise in this current study.
By addressing Arabizi users specifically and using a range of different methods, this study will
enrich and transform how research on Arabizi is conducted because it approached Arabizi in a
scientific empirical manner. This study is also the first study based on this researcher’s
knowledge, that analysed naturally occurring data from SNSs to identify how Arabizi is used,
thus it makes a strong methodological contribution to studies of language.
This study contributes theoretically to the body of knowledge in the fields of linguistics
and sociolinguistics. In the current study, existent theories of discourse analysis, ethnography of
communicatin and netnography were applied to explain the complex uses of Arabizi and the
complex relationships involved in such use. This theoretical contribution is strongly connected to
the innovative analytical and methodological approach this thesis offers. The theoretical
contribution of this thesis can also be seen through the application of discourse anlaysis to
investigate the use of Arabizi in new settings such as Twitter where it has not been studied
before.
Further, given that the Saudi society is quite unique, and very different from other Arab
societies, the study of Arabizi within this context is important. This is because Arabizi users are
growing in number despite the strong objection towards its use. The reasons for its expansion
and widespread use have not yet been sufficiently studied by other researchers. In fact, even
when it was studied by Assalman and Haraq (2014) and Romaih (2014), the research was
approached with a negative attitude and a pre-established view that it negatively affects its users’
language and identity. This study aimed to address the knowledge gap in the literature on Arabizi
particularly in the context of Saudi Arabia without the biased thinking of the two empirical
studies previously done on Arabizi (Assalman & Haraq, 2014; Romaih, 2014).
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1.8 Research methodology
To address the research aims of this study, the researcher adopted a virtual ethnographic
approach and an embedded mixed methods design. Given that Arabizi users are socially
stigmatised and Arabizi use is not accepted by most other members of the society, novel methods
were used to elicit data about Arabizi. This approach also facilitated the process of capturing a
more comprehensive view of Arabizi (J. Mason, 2006; Neuman, 2011; Paltridge, 2006).
According to Boyd (2015), understanding the language of young people online, “requires
triangulation and perseverance. It requires being embedded in teen culture and talking with teens
about their practices. Social media may increase the visibility of certain teen practices, but it
does not capture the full story” (p. 1). Clearly it was important to use the ethnographic approach
in this study. This research not only captured the use of Arabizi on SNSs but also utilised faceto-face interviews to complement the data, get more information, and engage with Arabizi users
in real life. A primary aim of this study was to provide a more objective and comprehensive view
of Arabizi use and the multimethod approach of this study was a way of encouraging Arabizi
users to express their opinions. Previous studies mostly adopted a single method to elicit data on
Arabizi use (survey questions) (Abdel-Ghaffar et al., 2011; Al-Hawsani, 2014; Alajmi, 2014;
Alsharafi-Taim, 2014; Assalman & Haraq, 2014; El-Essawi, 2011; Romaih, 2014; Srage, 2014;
Warschauer et al., 2002).
In implementing the embedded mixed methods design, three instruments were used. The
different methods ensured that each method was conducted with utmost caution so that Arabizi
users felt comfortable and secure and were free to open up and share their views on Arabizi. The
methods included the collection of 80 naturally occurring interactions on three networking sites,
Twitter (31 users), Facebook (12 users), and Instagram (12 users). Then, electronic
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questionnaires (e-questionnaires) were distributed using a snowballing method and were
completed by a large number of people. However, only 131 responses were analysed because
others were not Arabizi users. E-questionnaires were distributed to elicit more data about the
reasons for its use, and attitudes and beliefs toward using Arabizi. Finally, the researcher
engaged with the participants in face-to-face, semi-structured interviews. These were conducted
with 20 interviewees who were evenly males and females to elicit in-depth information about
Arabizi use and to follow up on issues that had been reported in the other ways. The use of
different methods allowed the researcher to drill into the data and engage with the participants
better as a means of providing deeper insights into the use of Arabizi in Saudi Arabia.
The data were collected from three major cities in Saudi Arabia, Riyadh, Dammam and
Jeddah as a means of improving generalisability. The participants in this study were young
people between the ages 16 and 28 of both genders. This specific age group was chosen for all
three methods because Arabizi is a growing phenomenon mainly used by this age group,
according to the results of previous research (Abdel-Ghaffar et al., 2011; Aboelezz, 2009b; AlHawsani, 2014; M. Al-Khatib & Sabbah, 2008; Alajmi, 2014; Almandhari, 2014; AlsharafiTaim, 2014; Assalman & Haraq, 2014; Bjørnsson, 2010; El-Essawi, 2011; Palfreyman & Al
Khalil, 2003; Romaih, 2014; Srage, 2014; Warschauer et al., 2002). The number of participants
(206 in total) was chosen in consideration of the aims of this exploratory and mainly qualitative
study. As the data examined included a large volume of natural data from the authentic
interactions, questionnaire responses, and extensive information from the interviews, it would
have been difficult to manage the data collection if the number of participants exceeded this
number. This number was also sufficient for a qualitative analysis (Bailey, 2008; Guetterman,
2015; Morse, 1994).
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The analysis of the qualitative data was informed by discourse analysis, as it is applied in
the field of Computer-Mediated Communication (CMC). Also, thematic analysis was used for
analysing the e-questionnaires and interview data. Thematic analysis facilitated the process of
identifying themes and categories in order to respond to the research questions (Braun & Clarke,
2006) The quantitative data were analysed using descriptive statistics with the help of Excel.
During the data collection participants showed great willingness to contribute to the
research and shared their valuable opinions and views on Arabizi. Most wanted the researcher to
deliver a message on their behalf and this is essentially a key outcome of this study: to provide
what Boyd (2014) refers to as the recognition of voices of youth. Boyd (2014) stated, in the
preface to her book, It's Complicated: The Social Lives of Networked Teens:
“I recognized that teens’ voices rarely shaped the public discourse surrounding their
networked lives. So many people talk about youth engagement with social media, but very
few of them are willing to take the time to listen to teens, to hear them, or to pay attention
to what they have to say about their lives, online and off. I wrote this book to address that
gap.” (Preface xi).
This statement applies to Arabizi users; they are rarely listened to by non- Arabizi users, so this
is a knowledge gap that this study aimed to address.

1.9 Structure of the thesis
This thesis is divided into seven chapters: Introduction, Literature Review, Methodology,
Findings based on the e-questionnaires and interviews, Findings based on the discourse data
from Twitter, Facebook and Instagram, Discussion of findings, and Conclusion. A brief
description of each chapter is provided below.
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Chapter 1: Introduction
Chapter One provides an overview of the study of Arabizi and the current situation of
Arabizi in Saudi Arabia. Then, it summarises previous research on Arabizi in the Arab world to
establish the literature gap. The chapter then provides a justification of the study followed by a
presentation of research aims and questions. The contribution of the study is explained in light of
what was done in previous research. Finally, the research methodology is explained and the
choice of research methods which were utilised are outlined.
Chapter 2: Literature Review
The literature review provides the theoretical understanding of the issues raised in the
research questions. The chapter begins with a review of the historical background covering the
Romanisation of the Arabic script in both Arab and non-Arab countries. The review also sets out
that the current debate about Arabizi is politically motivated and the view that Romanisation of
the Arabic script is an act of undermining the Arabic language and culture. Then, there is the
literature to give a picture of the past and the current situation of the Arabic language on the
Internet. A detailed discussion of previous studies on Arabizi use and the attitudes and beliefs
towards Arabizi is also presented, followed by a review of diglossia and code-switching in
Arabic. The chapter then concludes with a summary of the overall research and the knowledge
gap to which this research is contributing.
Chapter 3: Research Methodology
This chapter offers a detailed background of the methodology and design of this study.
The first section explains the theoretical framework which includes the Ethnography of
Communication and Netnography specifically. There is then a description of this research’s
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mixed method design including data collection instruments and the reasons for choosing these.
This is followed by a description of the participants in all three data collection methods and a
discussion of the tools of data management and analysis. There is a discussion of key concepts
such as reflexivity, dependability, trustworthiness as they relate to this research. The conclusion
is a discussion of ethical issues such as anonymity, confidentiality and participant and parental
consent.
Chapter 4: Findings Based on Questionnaires and Interviews
This chapter presents the qualitative and quantitative results from the e-questionnaires
and interviews. The results answer the first two research questions of this study addressing the
attitudes and beliefs of users towards Arabizi and the reasons why Arabizi is being used on
SNSs. There are examples of excerpts from the participants’ responses to the e-questionnaire and
interview questions to illustrate why Arabizi is used and how Arabizi is perceived and viewed by
Arabizi users. The chapter concludes with a summary of the findings followed by an integration
and a comparison of the results from the two methods.
Chapter 5: Findings Based on Discourse Data
This chapter provides an analysis of the discourse data collected from Twitter, Facebook
and Instagram, thereby answering the two research questions on the functions of Arabizi on
SNSs and the code-switching between Arabizi, English and Arabic. The functions of Arabizi are
discussed and exemplified by the discourse analysis of Twitter, Facebook and Instagram
excerpts. This is followed by a discussion of the functions of Arabic and English on social media
as applied by Arabizi users in their interactions on SNSs involving Arabizi and the role of codeswitching. The chapter concludes with a summary of the findings.
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Chapter 6: Discussion of Findings
This chapter offers a discussion of the key findings of this study. The discussion is
organised in the order of the research questions covering the attitudes and beliefs towards
Arabizi, reasons for using Arabizi, functions of Arabizi on SNSs and finally code-switching
between Arabizi, English and Arabic. There is also a comparison of this study’s findings with
previous research on Arabizi, and the chapter concludes with an outline of the contribution of
this research to knowledge and understanding in this field.
Chapter 7: Conclusion
In the conclusion, there is a summary of the research questions and research design and
how the latter facilitated the process of answering the research questions of this study. Then there
is a summary of the major findings of the study with direct reference to the research questions.
Based on the findings, the chapter addresses the implications of the study for the society, media
and education. Note is also made of the limitations of the study which help identify further areas
of research that need to be addressed in the future.

19

CHAPTER 2

LITERATURE REVIEW
"As you read this [thesis], my hope is that you will suspend your assumptions about youth in an
effort to understand the social lives of networked teens. By and large, the kids are all right. But
they want to be understood. This [thesis] is my attempt to do precisely that." (Boyd, 2014,
preface xi).
2.1 Introduction
This chapter reviews previous research undertaken on the phenomenon of Arabizi. First there
is a description of the historical background of Arabic orthography reform which includes
Romanisation of the Arabic script in Arab countries (2.2.1) and Romanisation of the Arabic
script in non-Arab countries (2.2.2). The status of Arabic language on the Internet and the
linguistic changes resulting from technological revolution (2.3.1), social media and young people
(2.3.2) and, the emergence of Arabizi (2.3.3) are then discussed. Next, there is an examination of
previous research on the use of Arabizi, considering the stylistic features of Arabizi (2.4.1),
attitudes and beliefs about Arabizi (2.4.2) and the reasons for using Arabizi (2.4.3). This is
followed by a discussion of the literature on diglossia in the Arabic language and code-switching
which includes a definition of code-switching and code-switching in Arabic speech communities.
The chapter then concludes with a summary of the main issues and identifies aspects research
needs to address.

2.2 Arabic orthography reform: A historical background
The history of Romanisation in Arab and non-Arab contexts is often a topic discussed on
SNSs in Saudi Arabia and the Arab world, and is often cited when noting the dangerous risks
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arising from Arabizi use. Romanisation of the Arabic script is described by Széll (2012) as the
“most extreme writing reform proposed… [it] would discard the Arabic alphabet entirely,
replacing it with the Latin alphabet” (p. 5). The strong opposition against Arabizi stems from this
suggestion and hypothesis that it will replace the Arabic script completely. According to
Edwards (2009), “with the spectacular expansion of Islam in the seventh and eighth centuries,
and the establishment of an empire stretching from Asia to the Atlantic, Arabic became a world
language.” (p. 101) which is strongly connected to Islam. Changing to Arabizi is seen then, as a
dangerous endeavor because not only would this undermine the Arabic language but also the
Arab identity and the religion it represents. It is important to understand that “scripts have always
had strong associations with religions and the literacy practices connected with those religions”
and Islam and Arabic is an example of such connection (Sebba, 2007, p. 142).
Often opponents of Arabizi use the Turkish experience of Romanising the Arabic script
led by Ataturk, as an example of the catastrophic effects of the change, noting particularly the
way it is related to identity loss. Opponents of Arabizi promote awareness of the negative
implications of using Arabizi on Facebook. They dedicate their Facebook pages and public pages
to the purpose of warning against the use of Arabizi1. They use historical events as evidence to
suggest Arabizi is a politically motivated westernizing tool to undermine the Arabic language
and Islamic identity. They claim a cultural and religious conspiracy theory which aims at
Romanising the Arabic script considered a pillar of Arab identity and culture.
A review of the literature on the Romanisation of the Arabic script in both Arab and nonArab countries provides an understanding of the debate on linguistic reform and how Arabizi is

1

https://www.facebook.com/pages/Awareness-campaign-against-Arabizi/378042332300673?sk=photos_stream&tab=photos
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part of this debate. This matter of linguistic reform is also a focus of this study as it seeks to
determine the attitudes and beliefs of Arabizi users about the use of Arabizi and how its users
view others’ criticisms of Arabizi.
2.2.1 Romanisation of the Arabic script in Arab countries
It is important to understand that calls for Romanisation of the Arabic script have taken
place in three different eras, and each time the motivation for Romanisation has been different.
For the purpose of this study, the focus is on the second proposal because this is the most
relevant to the context of this study and the one most often referred to by opponents of Arabizi.
Moreover, the first and third proposals were never well established proposals being rather,
general discussions of the need to Latinise or Romanise the Arabic script.
The first call for Romanisation of the Arabic script took place as early as the 7th century
when the Islamic civilization had its first contact with European civilization in Andalusia
(Assalman & Haraq, 2014). At that time, “western scholars were also travelling to Islamic Spain
to study the Arabic language” (Burrows, 2016, p.3). Orientalists saw Romanisation of the Arabic
script as a means of benefiting from the Islamic and Arabic culture in fields such as medicine
and science. However, these calls were not translated into practice and the Arabic script
remained intact. In fact, the Arabic script because influential and its impact can be seen in
European art where Arabic calligraphy was taught and adopted (Burrows, 2016). Hence, the calls
to Romanise the Arabic script were overcome by the significance of the Arabic language itself
and its widespread use in sciences and medicine. It was the language of the Islamic caliphate and
was carried with the sweeping conquests that reached Europe, India and East Asia.
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The second call for a Romanised Arabic script took place in the period between the 1930s
and the 1960s when the Egyptian Arabic Language Academy received around 300 proposals to
promote Arabic orthography reform (Al-Toma, 1961). This period provides the evidence most
often cited and used by opponents of Romanisation of the Arabic script. The proposals addressed
different problems in the Arabic writing system that Romanisation was expected to overcome
(Abu-Absi, 1986; Al-Toma, 1961; Mahmoud, 1980; Széll, 2012). In general, in this second era,
there was widespread agreement for the need to Romanise the Arabic script regardless of the
motivations behind it. However, the reforms proposed were controversial and stimulated heated
discussions. For the purpose of this study, only reform proposals made in the Arab world
between the 1930s and the 1960s are reviewed because these are the ones most often used by
opponents of Arabizi to justify their claims that Arabizi is politically motivated.
In the second era, proposals to Romanise the Arabic script were led by a number of
modernist Arab scholars who were educated in foreign institutions (Abu-Absi, 1986). Two
outstanding Arab supporters of Romanisation were Salama Mousa and Abd al-Aziz Fahmi
(Széll, 2012) although Musa and Fahmi were not the only supporters of the Romanisation. There
were also many Arab poets, linguists and socialists, such as the Lebanese poets Yusif Ghusayn
and Said Aql (Széll, 2012), who published books in colloquial Lebanese Arabic using the Latin
script (Széll, 2012). Salama Musa, as a Coptic Christian, did not feel the connection between the
Arabic language and Islam and encouraged Egyptians to look back to their “Pharaonic legacy”
instead of their Arabic heritage (Suleiman, 2003, p. 182). Musa did not only promoted the
Romanisation of the Arabic script but the abandonment of the Standard Arabic in favor of
colloquial Arabic utilizing a Latin script (Suleiman, 2003).
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Proponents of Romanisation in the Arab world offered many reasons for the need to
Romanise the Arabic script (Abu-Absi, 1986; Al-Toma, 1961; Széll, 2012). Basically, the
reasons were social, political, and linguistic: Arabic orthography reform was usually based on
concerns for the future of the Arab nation (Abu-Absi, 1986). For instance, Romanisation of the
Arabic script, according to Musa, would enable Egyptians to follow the steps of the Europeans
and be successful (Suleiman, 2003). Musa and Fahmi agreed that the Turkish experience of
Romanising the Arabic script in the 1940s was successful and useful and Arabs should take
similar action (Abdel-Ghaffar et al., 2011; Al-Toma, 1961). Fahmi argued that the Latin script
was efficient and flexible (Al-Toma, 1961) while Musa added that the Arabic language was not
adequate for use in the fields of science (Széll, 2012). Proponents of Romanisation claimed that
the Arabic language was not sufficient to express new ideas and that its reform was essential
(Chejne, 1969). Furthermore, they blamed the “scientific and intellectual stagnation in the Arab
world on the inadequacy of the language” (Abu-Absi, 1986, p. 339). They also believe that the
Arabic script played a role in isolating Arabs from other nations of the world because of its
complicated nature (Abu-Absi, 1986; Al-Toma, 1961). Hence, Romanising the Arabic script
would not only overcome problems with the Arabic language but would bring Arab countries
closer to other countries of the world (Abdel-Ghaffar et al., 2011; Al-Toma, 1961).
Besides social and political reasons for Romanising the Arabic script, other linguistic
reasons were reported. Proponents of Romanisation discussed three major problems with the
Arabic writing system (Abu-Absi, 1986). First, there was the fact that the majority of Arabic
letters have several written forms depending on their place in a word, whether “alone, initial,
medial or final”, due to the cursive nature of the Arabic script (Abu-Absi, 1986, p. 340). Second,
the vowel diacritics needed to be written in order to successfully read Arabic texts especially for
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those without good grammatical knowledge (Mahmoud, 1980). Third, there was the problem of
the similarity between the shape of Arabic letters and the use of dots to differentiate between
them (Al-Toma, 1961). These complications with the Arabic script were used as justification for
Romanisation of Arabic and are linked with this study’s research question which aimed to
understand the reasons behind the use of Arabizi.
After these proposals were published, they met with extreme opposition and rejection so
none have been implemented in practice (Abu-Absi, 1986; Al-Toma, 1961; Mahmoud, 1980;
Széll, 2012). Opponents of Romanisation have been mainly conservatives who have stood
against the reform because they worked under “heavy limitations” in the way they perceived life
(Chejne, 1969, p. 146). They perceived Arabic language as a classical, pure language that
represents not only culture and heritage, but religion too. They found that Romanisation was an
extreme action because of the sacredness of the Arabic language and the strong connection it has
to Islam. It is the language of the Quran, the holy book of Muslims, and thus for many reform
was seen as a threat to its purity; it should remain pure (Abu-Absi, 1986; Chejne, 1969;
Mahmoud, 1980; Yaghan, 2008). In their strong criticisms conservatives reached the point of
accusing proponents of Romanisation of being enemies of the Arabic language (Abu-Absi,
1986). Therefore, in the case of Arabic it is especially important to acknowledge the connection
between language and religion (Chejne, 1969) and the glorious cultural heritage it represents (AlToma, 1961). Acknowledging this connection is a significant factor in understanding the reasons
why, whenever there is a proposal to reform the Arabic language, especially by non-Muslims or
non-Arabs, reform can be construed as undermining the Islamic heritage.
Opponents of the Romanisation of the Arabic script have presented other reasons also as
to why Romanisation should not be tolerated. First, they have argued that it would be a
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disadvantage for those who use the Arabic script if they were forced to learn the new Romanised
script when Romanisation took place (Al-Toma, 1961). The Arabic language, these opponents
have argued, should remain untouched. Second, they have argued that there is a strong
relationship between the Arabic script and Arab identity and this should be taken into account
(Abu-Absi, 1986; Al-Toma, 1961; Chejne, 1969; Mahmoud, 1980; Yaghan, 2008). In view of
the Arabic script being an expression of Arabic identity, any reform of its writing system would
be “a direct attack” on the Arabic cultural heritage (Yaghan, 2008, p. 41). This link to identity is
even made in the present day by Arab sociologists such as Althawadi (2014) who states that
language is an important determinant of social identity. Althawadi (2014) put forward the
Tunisian context as an example of identity crisis caused by abandoning the Arabic language,
done in favor of the French language as a result of the French colonization. Althawadi (2014)
argues that Tunisian youth do not feel any kind of pride towards Arabic because they are not
using it in their daily communications. Such examples from history are used by some Arab
linguists in the present day as evidence that if the language of a nation is targeted, the identity
and pride of the people are at risk too (Alajmi, 2014; Almandhari, 2014; Alsharafi-Taim, 2014;
Althawadi, 2014; Assalman & Haraq, 2014; Romaih, 2014; Srage, 2014).
The third call to Romanise the Arabic script took place post 9/11 when a compelling need
for Romanisation of the Arabic script became apparent in attempts to deal with the war on
terrorism led by the United States and its allies (Assalman & Haraq, 2014). This time, the
Romanisation of Arabic names was thought necessary in order to be able to identify terrorists’
names in government security systems. Such names can be hard to find due to their being written
in a different script (Assalman & Haraq, 2014). In fact, post 9/11 the U.S government felt a
compelling need to create a database that could be used to identify terrorists entering the U.S. In
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attempting to do so, they were met with a serious challenge because Arabic names cannot be
easily detected and errors can occur “due to a lack of centralised standards governing the
representation of Arabic letters in the Latin script” (Burrows, 2016, p. 86). Efforts to Romanise
the Arabic names are still in progress and linguists are trying to develop a unified Romanisation
system to avoid confusion. Although this proposal is concerned with Arabic names, it is not
often used by opponents of Arabizi as an example of the Western agenda to undermine the
Arabic language.
To sum up, the special complexity that the Romanisation of the Arabic script presents is
best described by Abu-Absi (1986) who explains that it is due to “the special status of Classical
Arabic as the sanctified language of Islam, the unifying bond among the Arabs, and the medium
for a rich and glorious heritage”; therefore, “any modifications which threaten to touch the
essence of Arabic or its traditional role in society are bound to be rejected” (p. 345). Clearly
evident through a review of the literature covering the historical background to Romanising the
Arabic script is that it has links to religion (Sebba, 2007), culture and identity. Thus, any sort of
reform to the Arabic writing system and any use of Romanised Arabic on SNSs might also be
perceived as dangerous and is outrightly rejected.
2.2.2 Romanisation of the Arabic script in non-Arab countries
Although proposals for Romanising the Arabic script have been rejected in the Arab
world and no changes have been carried out (although transliteration can be seen every now and
then on sign boards across the Arab world), in other contexts such as the Malay world and
Turkey, Romanisation of the Arabic script has been implemented successfully. The examples of
the Malay world and Turkey have been used as historical evidence by both proponents and
opponents of Romanisation. Proponents of Romanisation perceive these examples as evidence of
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the successful implementation therefore that should be followed by Arabs, while opponents
perceive these as examples of a loss of identity and heritage. This section provides an overview
of the history of Romanisation of the Arabic script in Malaysia and Turkey.
2.2.2.1 Romanisation of the Arabic script in Malaysia
The Romanisation of the Arabic script in Malaysia took place in the 1950s having begun
at The First Congress on Malay in Singapore (Omar, 1993). At the time, the Malay language was
viewed as a Low language variety because it was not used in official settings (Omar, 1993). This
is attributable to the fact that Malaysia (formerly known as Malaya) was ruled as a British colony
and English was the High variety of language (Omar, 1993). The Malay language utilised two
writing systems: Jawi and Rumi (Omar, 1993). Jawi is the “the modified Arabic script developed
from its Persian form” (Kratz, 2002, p. 22). It was introduced by Muslim Arab missionaries to
the Malay world, including Malaysia, Indonesia and Singapore, in the 10th century and was
modified to suit the Malay phonology (Omar, 1993). Rumi, utilised the Roman alphabet and
came to Malaya with the European colonization, namely the British and the Dutch (Omar, 1993).
The three proposals presented at The First Congress on Malay reflected the strong
sentimental attachment that Malays felt towards Jawi as well as their strong will to compete with
other countries of the world using Rumi (Omar, 1993; Sebba, 2007). The first proposal suggested
that both Rumi and Jawi writing varieties should be used equally. The second proposal suggested
that the Rumi variety be made the official system, and the Jawi variety simply be maintained.
The third proposal suggested that the Rumi variety be the official system (Omar, 1993).
Those attending The First Congress on Malay provided several reasons for their calls to
adopt Rumi. These were: (1) a strong will to introduce sciences and modernity to Malaysia; (2)

29

the need to adopt a writing system that was already familiar to all people in Malaysia; and (3) the
need to establish close connections to Indonesia which was already using Rumi as the writing
system of Bahasa Indonesia (Omar, 1993). Spelling was also one of the issues discussed at The
First Congress on Malay because Jawi did not always accurately reflect Malay (Omar, 1993). It
was evident in these proposals that the concern was not primarily to adopt a different script, but
rather, to have Indonesians and Malays write their language in a consistent way. This particular
concern for having a unified code was motivated by the aim to implement successful strategies
for the sake of school children’s writing skills (Jacobson, 2006). Finally, in the discussions by
experts at the congress on the two writing systems (Jawi and Rumi), it was found that these were
reasons for both varieties to be considered. This was to preserve their cultural heritage through
the use of Jawi, while at the same time modernizing their country through the use of Rumi.
By the time of the First Congress, Rumi had already been adopted in Singapore and
Indonesia, and therefore, Malaysia could simply follow the same path and adopt Rumi. In fact,
the “Rumi system was gaining in terms of spread across different types of written Malay” (Omar,
1993, p. 193). It was also seen as a unifying and modernizing tool and a solution to different
conflicts between Jawi spelling and Malay pronunciation (Omar, 1993). Rumi was also
perceived by the colonial authorities as a method to accomplish “self-sufficiency and
nationalism” and stand against the “Islamic-inspired definition of Malay” (Bernard & Putten,
2008, p. 141). Also, modern nationalistic members of Angkatan Sasterawan 1950 (ASAS 50)
promoted Rumi arguing that Malay should open up to the outside world by having a recognised
modern language and a tool for independence and nationalism (Bernard & Putten, 2008). They
argued that Malays could access the knowledge written in Rumi because they would be able to
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read the Rumi script (Bernard & Putten, 2008). Currently, Rumi is widely used and is the
official form of writing in Malaysia.
2.2.2.2 Romanisation of the Arabic script in Turkey
In a similar vein, during the 1930s and 1940s the Turkish Language Association was
established with its main aim to eliminate any Arabic and Persian influence on the Turkish
language (Lewis, 1999). Such influence included borrowed words, grammar rules and mainly the
script (Lewis, 1999). Also, there were some challenges in the use of the Arabic alphabet when
writing Turkish, especially with words that contained vowels that were non-existent in Arabic or
Persian (Burrows, 2016; Lewis, 1999). There were many proposals to incorporate new letters to
indicate vowels, but these were individual efforts. Modernists called for reform of the Turkish
language altogether to make it easier to read and write and to adopt more pure Turkish words
(Burrows, 2016; Lewis, 1999). However, the aim to change and reform the Turkish language
soon transformed into a political revolution led by Kemal Ataturk who ordered the Turks to stop
using the Arabic script and adopt the Roman alphabet (Lewis, 1999). It is important to highlight
here the political dimension of Ataturk’s language reform; the main intention of the reform was
to make the Turks less dependent on their Islamic heritage (Burrows, 2016; Lewis, 1999). The
reform included the decision in 1928 that all Friday sermons should be delivered in Turkish
(Lewis, 1999). In fact, by changing the script, Ataturk took “an important symbolic step towards
this goal” (Schlyter, 2003, p. 1907). Ataturk’s goal to change the Arabic script to Roman was
achieved; however, the Turkish efforts to Romanise the script continue to create controversy to
the present day. This puts it into a similar position to Arabizi.
The end of 2014 witnessed an explosion of journalists’ reports - Reuters, The Washington
Post, The Telegraph and Aljazeera - about the intention of the Turkish President, Erdogan, to
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bring back into Turkish schools teaching the Ottoman script, which is the old form of Turkish
using the Arabic script. This intention to revert back to the Ottoman script was justified by
Erdogan on the grounds that teaching the Ottoman script would “prevent younger generations
[from] losing touch with their cultural heritage” (Pamuk, 2014). The plan stirred criticism
amongst the Turkish society and divided the population into supporters and opponents (Dana,
2014; Pamuk, 2014; Tharoor, 2014). Supporters of Erdogan considered him a champion while
his opponents viewed him as a modern sultan who wanted to force an Islamic agenda on the
Turks (Dana, 2014; Pamuk, 2014; Tharoor, 2014). Erdogan insisted that the Ottoman script was
not a foreign language but simply a form of Turkish written in Arabic script and therefore a
source of pride to the Turks (Dana, 2014; Pamuk, 2014; Tharoor, 2014). Notably, the official
form of Turkish currently is written using Romanised script despite Erdogan’s efforts to bring
back the Ottoman script. The above events, however, demonstrate the strong connection between
language, Islam and identity and the relevance of Romanisation in the present day.

2.3 Arabic Language on the Internet
Another important aspect of Arabizi is its emergence during the technological revolution.
It is important to be aware that this study of the phenomenon of Arabizi is situated in the
modern-day context, where the Internet plays a major role in our daily lives. To facilitate the
understanding of the role of Arabizi on SNSs, this section presents a review of the literature on
Internet language, social media, and young people leading the discussion of the emergence of
Arabizi. An understanding of the uses of SNSs and the influence they have on language use and
young people is especially relevant to this thesis.
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2.3.1 Language and the Internet
In recent decades we have witnessed new developments in the channels through which
we express our opinions, views and objections. Today, we employ many electronic resources to
communicate including blogs, chat-groups and online forums. Most of these interactions are in
electronic form and display both oral and written characteristics (Crystal, 2006). This means that
once people are connected to the Internet, they consent to exposing their language to adaptations
and changes (Greiffenstern, 2010; Gridchin & Nazaryan, 2006). The Internet revolution has
altered language use globally; most especially it is apparent that globalization has enforced
similarity (Crystal, 2006). Crystal (2006) explains language use in the virtual world saying that,
“The Internet world is an extremely fluid one, with users exploring its possibilities of
expression, introducing fresh combinations of elements, and reacting to technological
developments. It seems to be in a permanent transition, lacking precedents, struggling for
standards, and searching for direction. About the only thing that is clear is that people
are unclear about what is going to happen” (p.16).
This fluidity of the Internet has changed aspects of young people’s language use (Boyd, 2014;
Crystal, 2006; Greiffenstern, 2010) and it continues to change it. Computers, and more
specifically the Internet, have also brought about social and cultural transformations of identities,
relationships and communities (Thurlow, Lengel, & Tomic, 2004). Acknowledgement of these
changes enables an understanding of the use of Arabizi by young Saudi Arabizi users and the
links it may have to their culture and identity.
Language use on the Internet has resulted in the emergence of CMC including Net-Speak
(Crystal, 2006; Greiffenstern, 2010). Different studies have investigated the new features of
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language that is used on the Internet but CMC has been adopted as the general term to refer to all
communications that takes place through computers use (Greiffenstern, 2010; Herring, 1996). In
this study, the term CMC is used as an umbrella term for the different forms of language found
on the Internet. The Arabizi data collected and analysed in this research is an example of CMC
and Net-Speak which has unique features.
Computer-Mediated Communication (CMC) is a new area of research within
sociolinguistics and discourse analysis with a focus on online communications
(Androutsopoulos, 2013). CMC is defined by Herring (1996) as the “communication that takes
place between human beings via the instrumentality of computers” (p. 1). It includes both private
and public communications via social media (Androutsopoulos, 2013). CMC research utilises
online messages and posts for collection and analysis (Androutsopoulos, 2013). A researcher
who is involved in CMC research has the option to engage with language users besides
collecting their data, or not (Androutsopoulos, 2013). In this study, the researcher collected
natural data from SNSs such as Twitter and also contacted Arabizi users through interviews to
get a thorough understanding of Arabizi use. This is in line with the ethnographic/netnographic
method explained earlier (Androutsopoulos, 2013; Greiffenstern, 2010; Herring, 1996; Wright &
Webb, 2011).
This study can be situated within the field of CMC as it was an investigation into the use
of Arabizi and combined both collection of online data and discussion through contact with
participants (Androutsopoulos, 2013). This was because the overarching aim of this study was to
uncover and understand “the social activities in which CMC is embedded and people’s
awareness and evaluation of their language practices” (Androutsopoulos, 2013, p. 76). The
researcher collected “screen-data” first and then carried out a “preliminary analysis to set the
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ground for contacting selected participants” (Androutsopoulos, 2013, p. 79). Interviews were
conducted both face-to-face and via Skype in order to elicit data about participants’ opinions and
attitudes about language use, which was Arabizi (Androutsopoulos, 2013).
Throughout history any new invention, especially in technology, has brought about much
controversy especially in relation to language use (Crystal, 2006). Thus, it is not surprising the
emergence of CMC and Net-Speak has sparked tension and rejection. Such fear and rejection is
not unique to the emergence of the Internet and the effects it has on language. Historically for
instance, when printing was first introduced in the 15th century, it “was widely perceived by the
church as an invention of Satan” (Crystal, 2002, p. 2). The invention was thought of as
detrimental to the society’s linguistic system because it influenced language use (Greiffenstern,
2010). Similarly, people dislike the language change associated with CMC simply because it is
not the language they are used to (Greiffenstern, 2010). The changes to language and social
norms often irritate people, especially the older generations, because older people are normally
apprehensive about changes to language (Boyd, 2014; Greiffenstern, 2010). They perceive
language as a representation of culture, heritage, and in some cases like Arabic, religion as well
(Chejne, 1969). Older people including parents, educators and policy makers are always
concerned about the “complexities of the Internet” in regard to language (Boyd and Marwick,
2009, p. 410). This is because they witness changes in the language of their children and they
attribute such changes to the emergence of the Internet and new technologies.
The changed language that is apparent online becomes even more rejected when it is used
offline because there is a fear that online language use will damage the purity and correction of
any language. However, people use these new features offline because they either want to appear
in a certain way or to portray a certain identity (Greiffenstern, 2010). The presence of Arabizi in
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offline settings such as the ones shown in the introduction, is acknowledged to be example of
Arabizi’s wide-spread use and acceptance in Saudi Arabia.
To sum up, the emergence of the Internet has altered our language use and ways of
communicating. Reactions to language change often depend on a community’s values and belief
system. However, as a general statement, the alteration of language seems to create a division in
society between those who perceive it as a deterioration to the standard form of language, and
others who consider it a creative, natural and dynamic change that offers new venues and
possibilities for language use. Language change, then, is a subject of investigation for linguists
who devote their lives to analysing language alongside its social, political and cultural relations.
2.3.2 Social media and young people
The Internet revolution seems to have generated linguistic changes among youth. The
young generations are the one who have been attracted to social media the most. It is worth
mentioning here that also older generations use social media (perhaps less though) e.g. to
maintain social relationships. However, it is young people who are glued to social media the
most and SNSs constitute an important part of their daily lives. Researchers are not only
interested in the forms of language produced by young people on social media, but also in why
and how young people use social media and the effects such use has on them. Young people,
mostly those born in the 1980s into the beginnings of this century, are often referred to as the
‘generation of the Internet’ or the ‘digital generation’ (Alajmi, 2014; Boyd, 2014; Buckingham,
2013). The world they interact in is also referred to as the virtual world or the digital world
(Boyd, 2014; Boyd & Marwick, 2014; Crystal, 2006; Thomas, 2007). Arabizi users are part of
this digital generation and they use Arabizi in the digital world of SNSs to achieve many goals
and perform different functions.
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It is important to note that social media offer young people a space through which they
can express their creative, playful and even rebellious identity through experimenting with
different styles of language (Boyd, 2014). On these sites, young users are able to share their
thoughts, feelings, frustrations and opinions about current events at any time (Boyd, 2014;
Jenkins, 2012; John, 2012). Their aspirations and who they are or who they want to be are all
communicated as they “socialize, gossip, share information, flirt, and simply hang out” (QuanHasse & Boyd, 2011, p. 11) using SNSs (Huffaker & Calvert, 2005). To young people, SNSs are
places where they are able to “work out identity and status, make sense of cultural cues, and
negotiate public life” (Boyd, 2008, p. 120). SNSs are used by young people as the places when
they create and maintain social networks or social relationship with peers who share similar
interests. Young people also use social media to maintain existing relationships. In a recent study
by Ellison, Steinfield, and Lampe (2007) which surveyed college students in the U.S, the results
showed that SNSs are used to maintain offline relationships rather than to make new friends.
Young people sometimes use SNSs simply because they are bored and they need entertainment
through interactions with their friends on these sites (Boyd, 2008). It is evident that young people
use social media for many reasons but the main reason is their desire to connect with others and
satisfy their need to express themselves freely.
By using SNSs young people particularly adopt the language of their peers to achieve
social acceptance, show solidarity, signal identity and prove that they are unique and different
(Boyd, 2014; Holmes, 2008). Young people use language that is shared by their peers to connect
with their friends who share their interests (Boyd & Quan-Haase, 2011) and to find their place in
society (Boyd, 2008; Boyd, 2009; Boyd, 2014; Zappavigna, 2012). They use the language of
their peers to show that they are cool and that they belong to a certain peer group (Boyd, 2008).
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Usually this desire to be seen by their peers and share things with them is contradicted by the
desire that such sharing should be kept private, away from their parents for instance (Livingston,
2008). Hence, young people are often found to encode their messages to block their parents from
gaining access to what they share online (Boyd, 2014). As noted above, young people’s language
use is constrained by personal, social and cultural constraints and the language they use reflects
their identity (Jenkins, 2012; Thomas, 2007).
Similarly, Saudi youth have been attracted to and use SNSs as a means of finding their
place in society and expressing their individual identities. Arabizi is a changed form of language
that has emerged alongside the development of the Internet and SNSs, as here it is pertinent to
discuss it in relation to the Internet. While previous research on Arabizi has focused on the
consequences of its use, the aim of this thesis is to determine whether the emergence of Arabizi
is an effort made by Arab youth to express their identity.
2.3.3 The emergence of Arabizi: The new Arabic Internet speak
In 2006, 80 percent of Internet communications was in English (Crystal, 2006). This
dominance of English “severely disadvantages multilingual users—especially those using nonRoman script alphabets” (Allmann, 2009, p. 66). The use of languages such as Arabic was
delayed until there was support for it on many software platforms and SNSs. Those who used a
different language were forced to develop new forms of writing in order to be able to use their
languages (Warschauer et al., 2002). One language form that has emerged as a result of the
development of CMC is the Romanised form of Cypriot Greek which was used by young people
in their online interactions (Themistocleous, 2009). In the case of Arabic, the new form
developed as a response to the internet revolution was the Romanised scripts of Arabic, that is
Arabizi. The recent rise of Arabizi is also connected then, with the rapid spread of the Internet in
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the nineties and the time when English was the most used language on the worldwide web
(Greiffenstern, 2010).
Most Arab linguists agree that the emergence of Arabizi took place in the 1990s and the
introduction of the Internet. Specifically, the beginning of Arabizi is attributed to the time period
when technological devices were available but Arabic was not supported. Arab users were forced
to resort to Arabizi in order to communicate online (Alajmi, 2014; Alhakbani et al., 2013;
Almandhari, 2014; Alsabaan, 2014; Alsharafi-Taim, 2014; Alshwuairekh, 2014; Assalman &
Haraq, 2014; Romaih, 2014; Széll, 2012). It can be said that the need to use Arabizi was initially
caused by technical issues relating to Internet communications. These technical issues were that:
mobile phones did not support the Arabic script and that, the character allowance on smart
phones was more for English than Arabic. In English they could write up to 140 characters while
they could only write up to 70 characters in Arabic (Alajmi, 2014; Almandhari, 2014;
Alshwuairekh, 2014; Assalman & Haraq, 2014). In response, Arab users made use of Arabizi
because it was technology-friendly and cost-effective. Also, in the 1990s, the widely used UNIX
computer operating system only supported Roman characters and when it was introduced into
the Arab world Arabizi was a savior for Arab users (Almandhari, 2014; Alshwuairekh, 2014).
Using Arabic in web addresses was not possible before 2010 and even then it was rare
(Bjørnsson, 2010). This lack of support for the Arabic script meant that website developers who
wanted their web URLs to be in Arabic, used the Roman alphabet (Bjørnsson, 2010; Palfreyman
& Al Khalil, 2003). An example of this would be the URL www.6arab.com where the word
‘6arab’ originally written in Arabic script as ‘’طرب2, becomes ‘6arab’ in the Arabizi version

2

6rb means ‘music’ or ‘musical arts’ in Arabic
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(Palfreyman & Al Khalil, 2003). More recently, after it became possible to use Arabic as an
input language with software such as Blogger, WordPress, Google and others, some Arabic
URLs have been developed.
Social networking sites were amongst the last to support the Arabic script. Facebook,
which became global in 2006, was launched in English and other languages such as French,
German, Spanish (Lusted, 2011). However Arabic, even though spoken by 250 million people,
was not used until Facebook launched an Arabic version in 2009 (Black & Kiss, 2009) . Also,
Twitter, a micro blogging social networking site that was launched in 2006, did not support
Arabic until March, 2012 when the official Twitter Blog stated that Twitter was available in
Arabic, Hebrew, Farsi and Urdu3. Since this release, Arabic has become “the fastest growing
language ever on Twitter” (Dubai School of Government’s influential Arab Social Media
Report)4. In addition, Yahoo! Mail, launched in 1997, did not support the Arabic script until its
deal in 2009 to include Maktoob.com which is the only Arabic mail service to be wholly owned
by Yahoo!. The rarity of Arabic on SNSs in the past is important in understanding the
development of Arabizi as a new language form.
The lack of support for the Arabic script was in conflict with young Arabs in general, and
Saudi Arabians in particular, who are active users of social media. Most Arabizi users are
members of “the Digital Generation” born in the 1980s, 1990s and at the beginning of this
century (Alajmi, 2014). According to the Social Clinic5, Saudi Arabia is ranked first in Twitter
use globally and 40% of the population (five million) are active users of Twitter and 150 million
tweets per month are made by Saudi Arabian users. Clearly, the use of technology is very

3

https://blog.twitter.com/2012/twitter-now-available-arabic-farsi-hebrew-and-urdu
Share This Too: More Social Media Solutions for PR Professionals
5 The Social Clinic, www.thesocialclinic.com
4
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common for this generation. Arabizi was a resource for Saudi youth which allowed them to
express themselves on social media and Arabizi is a linguistic form that continues to be used,
despite the acceptance of Arabic on most SNSs.
Because SNSs were first introduced in English, Arabic language users use terms
borrowed from English, mostly to describe new technologies or software programs (Almandhari,
2014). For instance, Twitter, has brought many English technical terms to Arabic such as ‘tweet’
and ‘hashtag’. Currently, although Arabic equivalents have been coined6, Arab users are still
using English terms to describe functions on Twitter. This is not limited to the Arabic language:
other languages such as Chinese and Japanese have experienced the same.
It is apparent that Arabizi started in order to fill a need and, as the English proverb says,
necessity is the mother of invention. Yet, even though currently Arabic is widely supported on
smart phones, software programs and SNSs, young people are still using it (Aboelezz, 2009a;
Széll, 2012). Arabizi initially emerged to allow Arabs to use technology, but its popularity has
spread long after the introduction of technological tools to support Arabic.

2.4 The use of Arabizi on SNSs
While the development of Arabizi has been a hot topic amongst many linguists and
educators in the Arab world, it was not until recently that Arabizi was studied empirically. The
following section reviews the studies that have been undertaken on different aspects of Arabizi.
These are: (1) the stylistic features of Arabizi (Bianchi, 2012; Bjørnsson, 2010; Palfreyman &
Khalil, 2003); (2) the attitudes and beliefs about Arabizi (Al-Hawsani, 2014; Almandhari, 2014;
Alsharafi-Taim, 2014); and, (3) the reasons for using Arabizi in different contexts such as Egypt,
6
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Malaysia, Jordan, Lebanon and Saudi Arabia (Abdel-Ghaffar, Elshamly, Farrag, & Muhammed,
2011; Assalman & Haraq, 2014; Keong et al., 2015; Romaih, 2014; Srage, 2014; Yaghan, 2008).
These studies were conducted in several different Arab countries such as Egypt, Jordan,
Lebanon, UAE, Kuwait, Oman and Saudi Arabia as well as in non-Arab countries such as
Malaysia. In the example of Saudi Arabia, the context of this study, only two studies have
examined the use of Arabizi (Assalman & Haraq, 2014; Romaih, 2014). However, even though
these two studies were conducted in Saudi Arabia, they had limitations that this study had to
overcome in order to discover the realities of the use of Arabizi (discussed in 2.4.3.6).
2.4.1 The stylistic features of Arabizi
There are very few studies that describe the stylistic features of Arabizi as used by young
Arabs: only general descriptions have been provided in previous studies. Arabizi is
“linguistically unconventional” as it is often mixed with numerals; its hybridity is observable
(Bianchi, 2012). The Roman alphabet used in Arabizi matches the Arabic sounds and some
consonants are represented with numbers to correspond to the shape of the letter as written in
Arabic script (Palfreyman & Al Khalil, 2003). For instance, the number 3 represents the letter
“ ”عin the Arabic script: it is clearly apparent how the number corresponds to the shape of the
Arabic letter. In general, Arabizi users incorporate other stylistic features of Netspeak such as
exaggerated spelling and the use of emojis which are applied by other Internet users around the
world (Allmann, 2009; Crystal, 2006; Danet & Herring, 2007; Palfreyman & Al Khalil, 2003).
Bjørnsson (2010) provided a descriptive study of Romanised Egyptian Arabic as used by
Egyptians on Facebook. Bjørnsson (2010) gave a detailed explanation of the consonants and
phonemes used in Arabizi in the Egyptian Arabic variety. He used 100 posts with a total of 7255
words which means an average of approximately 66 words per user. Bjørnsson (2010) found that
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Arabizi does not have strict spelling conventions, rather is very flexible. It should be noted here
that a description of the stylistic features of Arabizi in Saudi Arabia is beyond the scope of this
thesis.
2.4.2 Attitudes towards and beliefs about the use of Arabizi
A discussion of attitudes and beliefs is central to this study, (research question 1). A
definition of attitudes and beliefs is needed before the relationship between attitudes, beliefs and
language use can be discussed. There have been numerous attempts to define attitude. Probably
the best known definition of attitude is provided by Sarnoff (1970) who states that an attitude is
“a disposition to react favourably or unfavourably to a class of objects” (p. 279). In this case, the
object is language. Beliefs have also generated much discussion in the literature. Rokeach (1968)
defined belief as "any simple proposition, conscious or unconscious, inferred from what a person
says or does, capable of being preceded by the phrase, 'I believe that . . . ' " (p. 113). Beliefs are
also viewed as “psychologically held understandings, premises, or propositions about the world
that are felt to be true” (Richardson, 1996, p. 103).
A close analysis of relevant literature suggests that these two concepts overlap. Attitude
is often discussed as consisting of three components: cognitive, emotional and behavioural
(Baker, 1992; Garrett, 2010; Wenden, 1985). This means that the cognitive component is related
to one’s beliefs and opinions about language use; the affective component is related to the
feelings and emotions the language user has towards language such as likes and dislikes, while
the behavioural component is the language user’s actions towards language use (Wenden, 1985).
Interestingly, in other literature, these three components are included in the concept of beliefs
(Rokeach, 1968). The cognitive component of a belief represents knowledge; the affective
component is responsible for triggering emotions while the behavioural component is triggered
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when action is required (Rokeach, 1968). This means that attitudes can lead to beliefs and vice
versa. This view is echoed by Edwards (1985) and Baker (1992) who point out that belief is one
of the elements of attitude and attitude sometimes is used as a generic term for belief.
Pajares (1992), an authority on language beliefs, explains that “defining beliefs is at best
a game of player’s choice” (p. 309). He identified an extensive list of words that are often used
synonymously with beliefs: “attitudes, values, judgments, axioms, opinions, ideologies,
perceptions, conceptions, conceptual systems, preconceptions, dispositions, implicit theories,
explicit theories, personal theories, internal mental processes, action strategies, rules of practice,
practical principles, perspectives, repertories of understanding, and social strategy” (p. 309).
Due to the amount of overlap and the close connection between attitudes and beliefs these
terms were employed interchangeably to elicit data on the views of Arabizi users towards
Arabizi. The terms offered by Pajares (1992) were also employed synonymously. Attitudes in
this study were reported both explicitly and implicitly by respondents participating in this study.
This section presents a discussion of the importance of studying attitudes and beliefs about
language (2.4.2.1), research on attitudes and beliefs about Arabizi (2.4.2.2), and the perceptions
of the Arab society towards Arabizi and its users (2.4.2.3).
2.4.2.1 The importance of studying attitudes and beliefs about language
In sociolinguistic research, the study of attitudes and beliefs reveals information about the
degree to which a new language is used and whether it is going to be an acceptable language in
the future. The study of attitudes and beliefs is also significant because it provides an insight into
the current thoughts, beliefs, preferences and desires of the studied speech community (Baker,
1992). Moreover, it serves as an indicator of any changes to the belief system of a society and the
chances of its success in policy implementation, especially in the case of a minority language
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(Baker, 1992). Baker (1992) noted that studying the attitudes towards a language is important
because “the status, value and importance of a language is most often and mostly easily
measured by attitudes to that language” (p. 10). Garrett (2010) and Sherif and Sherif (1967)
found that attitudes are created or learned during the process of forming a sense of belonging to
the larger group. Sherif and Sherif (1967) further argue that the formation of social attitudes is
not only a major component of socialization but it is both socially structured and socially
structuring. Attitudes are influenced by the influences of social networks, and society in general
but also affect the way we socialize, interact and behave. Hence, it is important to understand the
role of these attitudes in the formation of Arabizi users’ identity as well as their reaction to the
social negativity surrounding their use of Arabizi.
The study of attitudes and beliefs is also important because of the connection between the
attitudes toward a language and the attitudes toward its users. Grosjean (1982) highlighted the
fact that “attitudes toward languages often reflect attitudes toward the users of those languages”
(p.120). Attitudes and beliefs towards language are especially important when considering two
languages where one is the “minority language” while the other is the “dominant language”
(Grosjean, 1982). The study of attitudes and beliefs provides an understanding about the social
stigmatization of the minority language users (Baker, 1992; Garrett, 2010; Grosjean, 1982). In
practice, attitudes towards a minority language can be extreme to the extent that it is viewed as
“ungrammatical, concrete and coarse” (Grosjean, 1982). An example of this is evident in the
attitude toward classical Arabic versus dialectal Arabic in most Arab countries (Albirini, 2016;
Ferguson, 1959): the first is viewed as proper and standard while the latter is viewed as substandard and colloquial. Another reason why the study of attitudes, whether negative or positive,
is important, is because of the significant effects they have on the users of these languages
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(Grosjean, 1982) because attitudes influence behaviors. For instance, Grosjean (1982)
highlighted that negative attitudes towards a minority language often makes the minority group
“feel they are speaking an impoverished language” (p. 122) and this may even result in a decline
in the use of the minority language. Also, Saville-Troike (2003) explained that “positive feelings
about one’s own language are often engendered by the role it plays as a marker of the desired
group identity, and negative feelings by having such identity rejected” (p. 198). This explains the
hesitation Arabizi users may have about using Arabizi around people who are against it, such as
parents. Uncovering attitudes towards Arabizi in Saudi Arabia is an important step in revealing
how Arabizi users view Arabizi, but also how Arabizi users are viewed.
In the context of this study, attitudes and beliefs towards Arabizi should be discussed in
light of the status of the Arabic language in Saudi Arabia and the attitude towards Arabic. As
mentioned earlier, the Arabic language is considered a significant vehicle of the Islamic heritage
and culture (Allmann, 2009; Chejne, 1969; Yaghan, 2008), especially in its standard form. Thus,
any linguistic phenomenon in Arabic would also involve a discussion of Islam as an important
factor. The relationship between Arabic and Islam is reflected in the attitudes and beliefs of
Muslims around the world (Zughoul, 1980). Muslims and Arabs view the Arabic language, as
“the revered language of the religion of Islam, occupying a sacrosanct place in the religious
psyche of Muslims” (Shah, 2008, p. 255). Arabic is also viewed by Arab migrants all over the
world as a unifying representation of their cultural and religious identity (Shah, 2008).
According to Sebba (2009), “scripts are particularly powerful identity markers, as they often
have associations with particular secular and – especially – religious cultures, and this may
evoke strong positive or negative reactions” (p.39). For instance, in the context of this study,
Arabic is a marker of the Arab and Islamic identity of Arabizi users because it has a strong
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connection to Islam and particularly the holy book of Muslims, Quran. Although the Arabic
script has been replaced in countries such as Turkey, Muslims in these Islamic countries still
view Arabic as having religious importance. This is due to the fact that “it continues to be taught
for the recitation of Islam’s sacred scripture, the Quran” (Shah, 2008, p. 269). Suleiman (2003)
expanded this viewpoint saying that “it is a well-known fact that the prestige of Arabic in the
world derives from the role of the language as the medium of the Qur’an” (p. 42).
To sum up, the connection between Arabic and religion, is especially important for
understanding attitudes to and beliefs about Arabizi. There has been some research on attitudes
towards the Arabizi code, and this is discussed in the following section.
2.4.2.2 Research on attitudes and beliefs about Arabizi
Arab researchers have investigated the use of Arabizi and reported on some of the
Arabizi users’ attitudes towards Arabizi as a writing style. Some of these studies have not
specifically stated that their aim was to examine attitudes towards Arabizi, but the results of the
studies have included evidence of attitudes and beliefs about Arabizi.
One of the widely and frequently reported attitudes of Arabizi users towards Arabizi is
that it has negative effects on their formal Arabic language skills. Researchers such as Assalman
and Haraq (2014), and Romaih (2014) in Saudi Arabia, Srage (2014) in Lebanon and AlHawsani (2014) in UAE have strongly warned against the use of Arabizi. In Saudi Arabia,
Assalman and Haraq (2014) reported that 82% of respondents in their study viewed Arabizi as
having a negative influence on their Arabic language. Similarly, from her study Romaih (2014)
reported that 88% of Saudi respondents thought that Arabizi had negative effects on their Arabic
writing skills. In Lebanon, 60% of Lebanese respondents in Srage’s (2014) study reported
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Arabizi to be a negative influence on their Arabic language skills. And in UAE, Al-Hawsani
(2014) reported that the majority of her respondents thought that Arabizi had negative effects on
their Arabic writing. However, exactly what the negative effects were and why Arabizi users
have developed this attitude towards Arabizi were not explained by these researchers (AlHawsani, 2014; Assalman & Haraq, 2014; Romaih, 2014; Srage, 2014).
This view of Arabizi, that it has a negative influence on the Arabic language use, was
also reported in the work of Bahrainwala (2011) which was conducted in the UAE. One of the
respondents in Bahrainwala’s (2011) study reported that “he was horrified when he saw the word
“na3na3” (means mint) on a restaurant sign in UAE because Arabizi is not a language and should
not be used in print at all” (p.24). He advocated that Arabizi is a “made up” writing system that
lacks seriousness and should never be used in formal settings (Bahrainwala, 2011). There was
even refusal to refer to it as a language, but rather as a writing style. In fact, respondents in
Bahrainwala’s (2011) study felt guilty writing in Arabizi because they believed that they were
attacking the language of the Quran and 73% of the interviewees stated that they would not
resort to using Arabizi if they were educated properly in Arabic. This means that the Arabic
language teaching they received was not sufficient and hence it resulted in their use of Arabizi as
an alternative. Notably, 53% of Bahrainwala’s respondents thought that the use of Arabizi was a
threat to their national identity and a corruption of both Arabic and English. They used it because
they were forced.
In contrast, Nazzal (2013) in the UAE revealed that Arabizi users thought that Arabizi
did not have any negative effect on their language use because they were already mixing Arabic
and English in daily life. Arabizi was not seen as different, but simply as another language used
by the young generation. Nazzal (2013) also reported that Arabizi was a concern for educators
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who were convinced that excessive use of Arabizi may damage the Arabic language. Here it is
argued that the attitude that Arabizi is a negative influence on Arabic can quite possibly be
attributed to the fact that Arabizi is socially stigmatised and so are Arabizi users.
A number of studies have reported that Arabizi users believe Arabizi is an informal style
of writing that is only used in specific settings (Al-Hawsani, 2014; Almandhari, 2014; Assalman
& Haraq, 2014; Srage, 2014). In these studies, the respondents attributed this attitude to the view
that Arabizi is flexible, lacks grammatical rules and is easier and faster in use than Arabic
(Abdel-Ghaffar et al., 2011; Al-Hawsani, 2014; Almandhari, 2014; Assalman & Haraq, 2014;
Srage, 2014; Yaghan, 2008). Arabizi users in Egypt believed that Arabizi was an informal
writing variety which helped them create an intimate atmosphere amongst themselves as
interlocutors, and overall was a means of reducing social distance (Abdel-Ghaffar et al., 2011).
In a similar vein, there have been arguments suggesting that Arabizi is a linguistic marker
of solidarity among Arabizi users (Abdel-Ghaffar et al., 2011; Al-Hawsani, 2014; Srage, 2014).
Most of these studies were based on researchers’ observations or small scale research, and a
single method was employed which did not allow for elicitation of open-ended answers. Arabizi
was discussed as a unique, cool, stylish and trendy style of writing (Almandhari, 2014; Assalman
& Haraq, 2014; Jaran & Al-Abed Al-Haq, 2015; Srage, 2014). It has been also seen as a unifying
tool for members of the speech community that uses it, providing its members with freedom of
expression (Abdel-Ghaffar et al., 2011; Al-Hawsani, 2014; Srage, 2014).
Interest in attitudes and beliefs about Arabizi are not limited to native speakers of Arabic:
these are of concern to those who study Arabic as a foreign language. Attwa (2012) conducted a
study on learners of the Arabic language in Egypt and their attitudes towards Arabizi. It was

49

found that 55.56% of learners of Arabic as a foreign language used Arabizi, and 100% had
witnessed Egyptians’ using Arabizi online. Moreover, 63.16% of the students mentioned that
they were not able to communicate in Arabizi, 94.74% of the participants thought they had to
learn Arabizi in order to communicate effectively with Egyptians online, and 78.95% believed
that Arabizi was becoming a new writing variety and had to be used in addition to the Arabic
script (Attwa, 2012). They also believed, however, that Arabizi was an obstacle to learning the
Arabic script, and hence it affected their confidence in their Arabic linguistic proficiency level
(Attwa, 2012). Another interesting concern raised by the participants in Attwa’s (2012) research
was that “learning Arabic script is already complicated to foreign students, and the existence of
such a new code of writing adds more complication to the situation” (p. 41). In addition, it was
noted that teaching Arabic was already complicated due to the existence of diglossia, and now
the problem would be worse having to teach Arabic in the presence of a digraphia (Attwa, 2012).
In other words, with the emergence of Arabizi as a new writing system, Arabic may face the new
challenge of having two writing systems.
To sum up Arabizi users’ attitudes and beliefs as reported by previous studies, it may be
said that they contain the following viewpoints: (1) Arabizi is a negative influence on their
Arabic language (Al-Hawsani, 2014; Assalman & Haraq, 2014; Romaih, 2014; Srage, 2014); (2)
Arabizi is an informal style of writing that is used in specific settings: this informality is
attributed to the absence of conventions in Arabizi (Abdel-Ghaffar et al., 2011; Al-Hawsani,
2014; Almandhari, 2014; Assalman & Haraq, 2014; Srage, 2014; Yaghan, 2008); (3) Arabizi is a
solidarity marker for those who belong to the peer group and a code only understood by their
peers, so they are able to express themselves freely (Abdel-Ghaffar et al., 2011; Al-Hawsani,
2014; Srage, 2014). The current study also considers the attitudes and beliefs of Arabizi users
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about their use of Arabizi and contradictions are also apparent with the results of some of the
previous studies, especially where there were claims about Arabizi being a negative influence on
the identity and pride of its users. These issues are discussed in detail in Chapter 6.
2.4.2.3 The social attitude towards Arabizi and its users
To achieve a better understanding of the reasons why Arabizi is used by young people in
Saudi Arabia, it is important to understand the current social attitude towards Arabizi. This can
be observed in news articles, TV shows and weblogs, and also be seen in research papers by
Arab researchers who have investigated and discussed youth language in general and Arabizi in
particular. It is apparent that the general attitude towards Arabizi is negative. It is seen as a
hybrid, improper and threatening code that affects the Arabic language as well as Arabic
speakers. Much of this research that has reported attitudes and beliefs about Arabizi, is largely
based on researcher opinion and observation rather than on participant data.
The most prominent social attitude towards Arabizi is that it is a new writing system that
is unstable, dangerous, and undermining and it might sweep away the Arabic script (Al-Hawsani,
2014; Alajmi, 2014; Almandhari, 2014; Alsharafi-Taim, 2014; Assalman & Haraq, 2014;
Romaih, 2014; Srage, 2014). Arabizi is seen by many Arab researchers, parents and educators as
a form of westernization and western influence that deeply affects the pride one has in his
language and identity (Almandhari, 2014; Alsharafi-Taim, 2014). Some opponents of Arabizi
have condemned Arabizi to the extent that they stigmatise its users, and describe them as disloyal
to their Arabic culture and heritage (Alshwuairekh, 2014). A number of Arab linguists also warn
against the use of Arabizi, because of the effects that it has on the Arabic identity of its users (AlHawsani, 2014; Alajmi, 2014; Alhumaid, 2014; Almandhari, 2014; Alsabaan, 2014; AlsharafiTaim, 2014; Assalman & Haraq, 2014; Romaih, 2014; Shawli, 2014; Srage, 2014). And, parents
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often warn their children against the use of Arabizi, saying it may affect their identity and pride.
Almansour (2014) in her opinion-based study described Arabizi as a form of pollution and
deviation that should be rejected. This negative view of Arabizi has been expressed through both
online and traditional media (Allaithy, 2015; Tarabulsi, 2014) . Abdulfattah Alasmar, a historical
linguist, indicated in Allaithy (2015) that Arabizi is dangerous because “it creates a parallel
world for young people that is out of control, mentorship, education and advice”. Tarabulsi
(2014) emphasised that the widespread use of Arabizi can be blamed on the education systems in
the Arab world and also the media which do not promote Arabic language sufficiently. Tarabulsi
(2014) even called for better education systems that adopt new language teaching strategies to
enhance the Arabic language competence of its users and abolish hybrid languages such as
Arabizi.
This negative attitude towards, and fear of, Arabizi could be linked to the strong
connection between the Arabic language and Islam. Arabs view the Arabic language as an
instrument of religion and hence they feel afraid when the language is challenged or seems
endangered. According to Chejne (1969), the Arabic language is considered by its speakers as
“an instrument of religion and as a medium of culture” (p. 6). Such an intimate relationship
between Arabic and Islam can be seen in the “attitudes and beliefs of the Arab-Muslims over the
centuries” (Chejne, 1969, p. 8). The connection is even stronger in Saudi Arabia, a country that
has never been colonised (Al-Saadat & Al-Shabab, 2005) and has adopted Islam as its
foundation for legislation. Nevo (1998), an outsider, explained that in Saudi Arabia, “religion has
played a prominent role not only in molding the individual’s private and collective identities but
also in consolidating his national values” (p. 35). Hence, the negative social attitude towards
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Arabizi is often justified by the fact that Arabic is the language of Islam and any attack on it
would be an attack on Islam.
Alshwuairekh (2014), in an opinion-based study (the author provided his beliefs without
empirical data), argues that people who warn against Arabizi are exaggerating the facts and it is
important to be realistic about it. It is necessary to study this phenomenon and understand the
main reasons behind its use and spread. Arab linguists should acknowledge that Arabizi is a new
writing style that is used in specific settings for specific purposes (Alshwuairekh, 2014). If one
does not find solutions in his linguistic repertoire, he will resort to new linguistic tools regardless
to whether these linguistic tools are culturally and/or socially accepted (Alshwuairekh, 2014).
Moreover, the warnings and attacks against Arabizi are not likely to reduce its spread, rather,
they will make it even more popular (Alshwuairekh, 2014). In fact, Arabizi is appreciated by
institutions and companies around the world and there have been software programs such as
Yamli editor, Maren and Google ta3reeb specifically created to allow users to translate from
Arabizi to Arabic (Alhumaid, 2014; Assalman & Haraq, 2014). It has been advised that
empirical studies based on sociolinguistics and ethnography be undertaken in order to understand
the psychology of Arabizi users and their linguistic and non-linguistic values without judgment
or stigmatization (Alshwuairekh, 2014). This constitutes a strong justification for conducting
studies such as this one. There is a real need for sociolinguistic and ethnographic investigation
into the use of Arabizi.
It is also important to understand that change, due to the emergence of the Internet as a
global frontier, has been encountered by all world languages including English, Spanish and
Japanese. Arabic, the world’s sixth most widely spoken language, is no exception. Craig (2003)
argues that “every old generation slips into the trap of condemning the language of the youth,
53

and today’s situation is no different” (p. 117). Aitchison (2013) adds that people do not notice a
language change unless the new language is “dramatically different from the norm” (p. 70).
Arabizi is a linguistic change that has brought about strong controversy and opposition in the
Arab world for a number of reasons. According to Alshwuairekh (2014), the Arab societies’
reaction to Arabizi use and users is to stigmatise them, brand them with harsh and unfair
descriptions. For example, they are described as abandoning their Arabic and Islamic identity
and heritage.
For the purpose of this study, Arabizi is considered a written variety of Arabic that is
used in everyday communication. The attitudes towards it are important in an analysis of the
factors that motivated Arabizi users to initially use Arabizi and the reasons why they continue
using it. This study gives a voice to young users of Arabizi in Saudi Arabia and allows them to
explain and justify their choices. Siding with Alshwuairekh (2014), the researcher believes that
the fear of Arabizi is not the right stand: rather, empathy and understanding are and this is
evident in the aim of this study.
2.4.3 Reasons for using Arabizi
Another significant area of research on Arabizi has focused on users’ reasons for Arabizi
use. Several studies have reported on this in regard to different Arab countries. They are
summarised and discussed below in terms of the context/country of research. This organisation
of the literature review around countries is justified on the grounds that speech communities are
different and generalisations are almost impossible. Each Arab country has cultural, social and
political values distinct from the others. Also, each Arab country has different dialects of Arabic
with distinct linguistic forms and meanings.
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2.4.3.1 In Egypt
In Egypt, Warschauer et al. (2002) conducted a study on language choice for online
communications by 43 young Egyptian professionals who were part of the first generation of
Internet users in Egypt. Warschauer et al. (2002) distributed a survey to all 43 participants and
interviewed four of them. In the study, it was found that young Egyptian professionals were
code-switching between English and a new form of language, Romanised Colloquial Egyptian
Arabic (Arabizi). The use of standard Arabic was absent, with respondents indicating that this
was attributed to the dominance of English in their field of work and the lack of support for the
Arabic language (Warschauer et al., 2002). They also indicated that they first learned to use the
Internet and computers in English, which meant they were not familiar with typing in Arabic
(Warschauer et al., 2002). Interestingly, respondents also said they were more competent in
English than Arabic (Warschauer et al., 2002). In regard to their use of Arabizi, respondents
indicated that they used Arabizi because it enabled them to express personal issues that they
could not express in English. They also found that using Arabizi with English was easy in that
they could code-switch between the two whenever necessary (Warschauer et al., 2002). To sum
up, Warschauer et al. (2002) indicated that their respondents’ use of Arabizi was surprising but it
allowed them flexibility in typing
Another study carried out in Egypt and undertaken by Abdel-Ghaffar et al. (2011) was
one of the first studies conducted on the phenomenon of Arabizi. This study involved a survey
distributed via the researchers’ Facebook that gathered 70 responses from Facebook users on the
researchers’ contact lists. The results showed that 40% of the respondents used Arabizi most of
the time everywhere (on all SNSs and chatting interactions), while 22% reported using it only
when using the Internet. The respondents attributed the use of Arabizi to several main reasons:
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(1) Arabizi was easier and faster in typing, (2) Arabizi was more technologically friendly than
Arabic, (3) Arabizi was a sociolinguistic device which helped one accommodate to the norms of
a speech community, and (4) Arabizi was becoming a standardised way of writing so the need to
shift to Arabic characters was no longer necessary. This study also highlighted that Arabizi was
limited to the younger generations, often used among friends and colleagues of the same age, and
was not commonly used by older generations, work seniors or people of a higher status. In
general, the Arabizi users reported that they shifted to Arabic characters only when they wanted
to write a religious verse (Abdel-Ghaffar et al., 2011). Abdel-Ghaffar et al. (2011) followed up
with another survey of 28 participants who indicated that the use of Arabizi allowed them to
create a speech community that connected them together.
By comparison, those who did not use Arabizi (17%), identified two main reasons for
their choice. They respected the Arabic language as the language of the Quran and cultural
identity and, they found that Arabizi caused them confusion and they were slow in reading it
especially because it was not standardised (Abdel-Ghaffar et al., 2011). A major weakness of the
Abdel-Ghaffar et al.’s (2011) study is the fact that the researchers used only one method to reach
participants: participants were selected through the personal contacts of two of the researchers
thus the sample size was small. Another limitation was that the researchers did not have the
chance to discuss the participants’ ambiguous responses because there was no follow up method.
Therefore, the results of Abdel-Ghaffar et al. (2011) study, while interesting, cannot be
generalised to other Arab speaking populations such as Saudi Arabia.
El-Essawi (2011) conducted a study on how Egyptians use Arabizi in handwriting. The
main aim of the study was to discover the uses of Arabizi, Arabizi users and whether their use
was socially accepted. The study employed a questionnaire completed by bilingual Egyptians
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both male and female 15-20 years old. The main findings were that young people in Egypt were
not using Arabizi only as a form of CMC, but also because they were interested in linking their
linguistic repertoire (a mixture of Arabic and English) with their written language in informal
settings. Bilingual users of Arabizi also use Arabizi to escape from the ‘language police’ because
they feel insecure when writing in Arabic due to the fear that they will make a mistake.
2.4.3.2 In Lebanon
In Lebanon, Srage (2014) conducted a sociolinguistic study into the use of Arabizi in
Beirut from September to October, 2013. Questionnaires were collected from 117 Arabizi users.
The study aimed to discover why young people used Arabizi in Lebanon. The Arabizi users
participating in Srage’s (2014) study were from different social groups, socioeconomic
backgrounds, age groups and genders. Of the participants, 12% were university postgraduates,
70% were university undergraduates, 13% high school students and 5% middle school students;
65% were female and 35% male. The age groups were 70% from 14 to 35 years, 16% from 36 to
45 years and 14% from 46 years and older. The places where Arabizi was used were: 33% on
WhatsApp, 23% with SMS, 21% on social media, 14% for chatting, and 5% to write e-mails and
4% when handwriting. It was noted that E-mail was the least used medium for Arabizi
interactions because E-mail is used for formal communication (Srage, 2014).
In order to determine how widespread Arabizi was in Beirut, respondents were asked
about places where they mostly saw Arabizi: 35% said they saw it in advertisements, 26% on
restaurant menus, 23% on restaurant and club banners while others reported that they saw it in
newspapers and magazines. Respondents reported that 65% had used it for more than two years,
19% started using it two years previously while 16% started using it just a year previously. It was
used by 55% on a daily basis, 39% used it as needed while 6% used it only occasionally. The
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reasons for their use of Arabizi were: they are used to it (30%), it was easier to write their daily
diary than using Arabic (27%), feelings and updates, to think and express themselves in Arabic
(17%), they were used to English (12%), their mobile phones did not support Arabic (7%), it was
easier and faster than Arabic (5%), and they used it to show modernity (2%).
In regard to the future of Arabizi, in the same study 72% indicated that they thought it
would be used and developed, while 28% reported that they saw it eventually disappearing. A
majority (60%) reported that Arabizi had negative effects on Arabic while 34% thought that it
did not negatively affect Arabic, and 6% did not know. Arabizi, was considered a flexible
language that lacked rules or conventions, was easier and faster than Arabic and helped its users
overcome difficulties with the Arabic language and fear of making grammatical errors (Srage,
2014). Srage (2014) summarised his thoughts on the reasons for the use of Arabizi in Beirut,
Lebanon: (1) the role of the western educational environment such as schools influencing the
spread of Arabizi, (2) the effect of the work environment which usually used English or French
as the choice of communication, (3) Arabizi was a necessity sometimes, (4) peer group
influence, (5) social and cultural environment, (6) easier communication in Arabizi. Although
there were 117 participants in the Srage’s (2014) study, the survey as a sole method cannot be
considered comprehensive research. Thus, Srage’s (2014) study has limitations similar to other
studies that have employed close-ended survey questions only for their method. However,
Srage’s (2014) study on the use of Arabizi is one of the few studies that has provided a detailed
understanding of the use of Arabizi in the Arab world.
2.4.3.3 In Kuwait
In Kuwait, Alajmi (2014) conducted a study on the use of Arabizi using a one-question
questionnaire (how often do you use Arabizi?) which was completed by 49 respondents. Alajmi
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(2014) identified different reasons for the use of Arabizi based on his observations of his
classroom students of the University of Kuwait. These reasons included that, (1) users of Arabizi
felt comfortable using it because of the lack of grammatical and spelling rules compared to
Arabic; (2) Arabizi was cool, stylish and modern; (3) users of Arabizi used it to signal solidarity
and group membership, (4) Arabizi functioned as a substitute for English; and, (5) Arabizi was
easier, faster and more efficient than Arabic. Alajmi attributed such thoughts to the
psychological connection between English as the language of new technologies and swiftness
and ease in communication.
The Alajmi study had several limitations which make it difficult to consider it a
representative study. First, the researcher employed only one question in a close-ended survey
which would not have allowed the researcher to elicit sufficient data from the participants about
the use of Arabizi by Kuwaiti youth. Second, the pool of participants was the general public and
not specifically Arabizi users. Third, the number of participants was small, only 49 students who
were part of the researcher’s classroom. Hence, the reported reasons for the use of Arabizi were
based on the researcher’s observations of his classroom students’ use of Arabizi rather than
scientific data. Such a limitation was overcome in the current study through empirical research of
the use of Arabic based on data obtained from Arabizi users themselves.
Alsabaan (2014), in an opinion-based article on the new forms of youth language on the
Internet, also reported some reasons for the use of youth language in general (Netspeak) but
including Arabizi. Alsabaan (2014) indicated that one of the primary reasons for the use of
Arabizi by young people is that it is linked to their fluency in English and this makes it relatively
easy code to use along with English. Users employ the same English keyboard so that switching
between Arabizi and English is easier than switching between Arabic and English. Also, for
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young people studying in foreign schools and lacking knowledge of Arabic, Arabizi was a more
efficient means of communication with their non-Arab peers (Alsabaan, 2014). This is because
their non-Arab peers could speak and understand Arabic but could not read the Arabic script.
In fact, Alsabaan (2014) confirmed Alajmi’s (2014) findings that the use of Arabizi by
young people was to mark their difference and uniqueness by using a language only understood
by their peers. Such a choice established a line that isolated the younger generation from the
older generations through a language that was considered a secret code to those who did not
understand it (Alsabaan, 2014). Alsabaan (2014) argued that such isolation is a result of the
already existing gap between the two generations and the fact that the younger generations were
more inclined to the western culture. Also, Arabizi may be viewed as a form of rebellion against
the values and norms of the older generation and the use of the new language was an indirect
way to portray an urge to rebel (Alsabaan, 2014). Although there are many linguists and experts
who believe that Arabizi is a temporary trend that will eventually disappear, Alsabaan (2014)
argued that it is important that the media does not support Arabizi and that it is kept limited to
the informal settings where it is currently used (Alsabaan, 2014).
Alsabaan’s (2014) is an example of the many reports that are opinion-based and that
discuss the reasons behind the use of Arabizi on behalf of its users rather than obtaining
understanding from an empirical study. Such articles are not representative of the use of Arabizi
or of the opinions of its users. However, it is important to acknowledge these articles as they help
with understanding the current views of the general public towards Arabizi and its users.
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2.4.3.4 In UAE
In the UAE, Palfreyman and Al Khalil (2003) conducted a study using three sources of
data: (1) a corpus of messenger data provided by three volunteer female students who were also
interviewed, (2) informal email surveys, and (3) informal observation. The respondents’ age
group was 18-19 year olds and in total 79 respondents were employed. The data were gathered
from an Instant Messaging program (IM) used by female students in Zayed University in the
UAE. Palfreyman and Al Khalil (2003) investigated the reasons why these students use Arabizi,
when and where they had learned it, how this writing style had emerged and, finally, the places
where Arabizi was used.
Palfreyman and Al Khalil (2003) reported that the reasons for the use of Arabizi were
that (1) it was easier when typing, (2) it was used as a secret code (to hide from parents), (3) it
was an interesting new writing style, (4) technical issues especially the lack of support for Arabic
script online, and (5) because they were used to typing in English since they were already
studying in English. Respondents in Palfreyman and Al Khalil’s (2003) study reported that
Arabizi provided them with a sense of uniqueness and that they used a language only people in
their age could understand. In regard to when they thought Arabizi was first started, most
respondents did not know. However, some attributed the emergence of Arabizi to the lack of
support of the Arabic script when the Internet was introduced. Some indicated that it may have
been started by Arabs who were living abroad and did not have access to Arabic keyboards.
Another study in the UAE by Bahrainwala (2011) examined the use of Arabizi in the two
populous cities, Sharjah and Dubai. This study employed a triangulation of methods, a
questionnaire, scenario responses, and an interview. In this study, 75 respondents completed the
online questionnaire, 15 respondents completed the scenario responses and were subsequently
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interviewed. Bahrainwala (2011) noted the different social functions of Arabizi reported by his
respondents. First, Arabizi could only be used to communicate with friends; but it could not be
used with people with whom they were in a formal relationship with. This was because they
knew that older people such as teachers and parents disliked the use of Arabizi. Also, they
reported that their use of Arabizi depended on others and whether they used Arabizi or not and
how they started the conversation. If the conversation was initiated in Arabizi, they would use
Arabizi to write back. Respondents considered their young relatives and friends who wrote in
Arabic as religious, old-fashioned and conservative or even “not well-off ‘financially’”
(Bahrainwala, 2011, p. 27). They linked the use of Arabizi to being prestigious, trendy, liberal,
and open-minded and often part of the elite group.
Al-Hawsani (2014) conducted a study on the use of Arabizi in the UAE as well. This
study involved 149 high school female students from grade 9 to 11 in a government school in
2013/2014. The 149 respondents completed a Lickert-scale questionnaire which consisted of 20
questions about their use of Arabizi. The respondents were provided with answers ranging from
[strongly agree] to [strongly disagree] and had to mark their choice to respond to the questions.
Al-Hawsani’s (2014) main finding was that Arabizi was a dangerous phenomenon that
threatened the Arabic language. Al-Hawsani (2014) concluded that the majority of respondents
answered that Arabizi was used by their peer group as their communicative code. This was
similar to findings by Abdel-Ghaffar et al. (2011) and Srage (2014) who reported that Arabizi
allowed its users to create their own speech community which brought them together. Also,
respondents in the Al-Hawsani (2014) study believed that Arabizi is the reason why Arabic
language is retarded in the current day. Moreover, they used Arabizi on SNSs such as Twitter,
Facebook and Instagram and offered them with a gateway to escape from grammatical rules and
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writing conventions that are found in the Arabic language (Al-Hawsani, 2014). The respondents
also indicated that their parents were against their use of Arabizi and they had always promoted
the use of Arabic. A minority of respondents reported that the use of Arabizi was not easier than
Arabic which, according to Al-Hawsani (2014), may be attributed to the feeling of guilt for not
using Arabic. Although Al-Hawsani (2014) considered Arabizi threatening to the Arabic script,
she acknowledged that it was a widespread writing system in the UAE and an understanding of
the real reasons behind its use was necessary.
2.4.3.5 In Saudi Arabia
In Saudi Arabia, the context of this study, Assalman and Haraq (2014) conducted a study
on the use of Arabizi. They distributed a closed survey to a group (13 years and older). The
close-ended survey consisted of six questions about their knowledge about, use of and attitudes
towards Arabizi. In regard to how much they used Arabizi, 61% reported using it sometimes,
31% always and, only 8% rarely used it. The participants reported several reasons for using
Arabizi: they used Arabizi because it was easier and faster than Arabic (61%); they used Arabizi
to accommodate to their peer group (31%); and, they used Arabizi because they were bored with
Arabic (8%). Respondents also reported the places where they used Arabizi the most. These
were: in chatting and texting on the Internet (54%), only in chatting (23%), while using the
Internet (15%) and, with SMS (8%). In regard to the code they preferred, 71% of respondents
preferred using Arabic over Arabizi, while 29% preferred using Arabizi. Interestingly, 82% of
respondents thought that Arabizi had negative effects on their Arabic while 18% thought that it
did not.
Assalman and Haraq (2014) summarised their results in the following key findings: (1)
most Arabizi users were of a young age, (2) most of Arabizi users preferred using Arabic
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although they used Arabizi, (3) there was not a specific place where Arabizi was used and, (4)
most respondents believed that Arabizi had negative effects on the Arabic language. Based on
these findings, the authors offered several recommendations in order to improve Arabic language
teaching in schools and universities in the Arab countries. These included efforts to spread
awareness of the negative effects of Arabizi and promote pride in the Arabic language as an
important pillar of the Arab and Islamic identity. Although important as it is one of the very few
studies in Saudi Arabia, the Assalman and Haraq (2014) study had some limitations. First, the
sample was not clearly explained: it was not clear as to how many participated or where the
participants were located. Also, the researchers only utilised a close-ended survey which did not
allow for elicitation of more data on the use made of Arabizi by young Saudis.
The second study on Arabizi in the context of Saudi Arabia was done by Romaih (2014)
who conducted a comparative study between Saudi and Egyptian youth in regard to their use of
Arabizi. The study involved 50 respondents from Egypt and 50 respondents from Saudi Arabia
aged 11 to 29 years old. Respondents completed a questionnaire consisting of 10 close-ended
questions about their use of Arabizi. Respondents were asked if they knew Arabizi, if its use was
widespread amongst their peers, if they had used it before, if it was easily understood by their
peers and the reasons behind its use. They were also asked if they promoted the use of Arabizi, if
it negatively affected their cultural identity and finally, if they thought they should be aware of
the dangers of Arabizi for their Arabic language.
The following reasons were identified by respondents in Romaih’s study for using
Arabizi: (1) 10% of Saudi respondents and 50% of Egyptian respondents used Arabizi because it
was easier and faster than Arabic, (2) 12% of Saudi respondents and 9% of Egyptian respondents
used Arabizi because their peers were using it, (3) 8% of Saudi respondents and 19% of Egyptian
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respondents used Arabizi because it made them look modern and classy, and finally, (4) 12% of
Saudi respondents and 6% of Egyptian respondents used Arabizi because their devices did not
support Arabic. Romaih argued from these results that the use of Arabizi was more widespread
in Egypt than Saudi Arabia. This was justified by the fact that 81% of Egyptian respondents
compared to 14% of Saudi respondents supported and promoted the use of Arabizi. This
according to Romaih can be attributed to the current political and social situation in Egypt:
young people have resorted to a special language that is only understood by their peers in order
to express their opinions and attitudes freely.
In regard to the effects of Arabizi on Arabic, 88% of Saudi respondents and 32% of
Egyptian respondents thought that Arabizi had negative effects on the Arabic language. Similar
to Assalman and Haraq (2014), Romaih recommended that educational strategies should be
developed for teaching Arabic language and that teaching of standard Arabic should be made
compulsory in Arab schools. Romaih insisted that the Arabization of social media is important
especially because social media provides a gateway for many Arab youth to express themselves.
Spreading awareness about the negative effects of Arabizi on youth’s Arabic language is also
essential.
The Romaih (2014) study had some limitations both in terms of the method employed
and the overarching approach. Romaih used a close-ended survey only which was addressed to
the general public in both Egypt and Saudi Arabia. This is evident in the results of the data which
showed that 58% out of 50 Saudi participants reported that they did not use Arabizi. Also, in the
questionnaire questions, Romaih formulated some of the questions in a way that indicated that
Arabizi was negative and dangerous and that Arabizi users should be aware of the negative
effects it may have on their Arabic language. An effort was made to avoid this weakness in this
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study. The questions of the e-questionnaire were formulated as carefully as possible to be
without bias so as to allow users of Arabizi to freely express their attitudes and beliefs in regard
to their use of Arabizi.
Previous literature on the phenomenon of Arabizi has provided information on the
reasons for using Arabizi. Arabizi is used as a communicative code by their peers because it is
easier, faster and more flexible than Arabic (Abdel-Ghaffar et al., 2011; Al-Hawsani, 2014;
Bahrainwala, 2011; Palfreyman & Al Khalil, 2003; Romaih, 2014; Srage, 2014). Also, Arabizi
helps its users overcome linguistic and technical issues (Abdel-Ghaffar et al., 2011; Palfreyman
& Al Khalil, 2003; Romaih, 2014; Srage, 2014). For instance, it is easier to code-switch to
English because both Arabizi and English employ the same keyboard (Palfreyman & Al Khalil,
2003; Warschauer et al., 2002). Arabizi allows its users to express themselves freely (AbdelGhaffar et al., 2011; Palfreyman & Al Khalil, 2003; Romaih, 2014; Srage, 2014). In fact, some
Arabizi users even use Arabizi to show modernity and prestige (Bahrainwala, 2011; Romaih,
2014; Srage, 2014).
The research reviewed in the preceding section show there are differences in the use of
Arabizi between various Arab contexts. Arabizi seems to be researched more in such Arab
contexts as Egypt and Lebanon while in Saudi Arabia we notice that most studies were
conducted to criticize Arabizi and/or neglect its widespread existence. Additionally, the
differences are mainly centred on the degree of its use, the attitude towards it and these are often
discussed in relation to the historical, social and political dimensions of each country. Arabizi in
Saudi Arabia is a new phenomenon, constantly growing and the social attitude of non-Arabizi
users is extreme. Given the conservative nature of the country and the limited research in this
context, this study fills an important gap.
66

Another point of difference exists on the type of social media Arabizi is used. For
instance, in Egypt, Arabizi is used more on Facebook because Facebook is quite popular and is
widely used by young Egyptians while in Saudi Arabia, Arabizi is used more on other sites such
as Twitter and Instagram. Hence, the case of Saudi Arabia is worth investigation and will
contribute to the literature on language change, language on social networking sites and youth
language.
The preceding section reveals that there is already prolific research into the use of Arabizi
in the Arab world. A large number of studies have focused on criticizing Arabizi and its users for
contaminating the Arabic language. Some researchers, however, identified Arabizi as a youth
Internet language. Notably these studies were limited and mainly opinion-based. Different to
previous research, the study reported here aimed to uncover Arabizi users’ attitudes towards
Arabizi and to extend the research on Arabizi in Saudi Arabia. More than that, it aimed to
provide a comprehensive picture of attitudes by employing multiple methods: these were
questionnaires and interviews including both open and close ended questions as well as naturally
occurring data.

2.5 Diglossia and code-switching in Arabic language
This section provides an overview of the diglossic situation in Saudi Arabia and indicates
frequent code-switching between the two varieties of the Arabic language, Standard Arabic and
Colloquial Arabic. Code switching is a common phenomenon in Arab societies, including Saudi
Arabia, and occurs between Arabic and other languages but also within Arabic itself.
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2.5.1 Diglossia
Code-switching is a practice used by the Arabic diglossic speech community to switch
between the two varieties of Arabic. Arabic is considered one of the most important examples of
the phenomenon of diglossia where Standard Arabic is used in all Arab countries while local
colloquial dialects are used for daily communication (Al-Mamari, 2011; Albirini, 2016;
Bassiouney, 2009). Ferguson (1959) defines diglossia as,
“a relatively stable language situation in which, in addition to the primary dialects of the
language (which may include a standard or regional standards), there is a very divergent,
highly codified (often grammatically more complex) superposed variety, the vehicle of a
large and respected body of written literature, either of an earlier period or in another
speech community, which is learned largely by formal education and is used for most
written and formal spoken purposes but is not used by any section of the community for
ordinary conversation” (p. 435).
The standard Arabic, which is Fus’ha Arabic, is the high variety (H variety), that is it is the
language of the Quran, the holy book of Islam, and has served as the chief vehicle and
instrument of this religion (Ferguson, 1959). Fus’ha Arabic is the variety that is taught in
schools, used in sermons, meetings, conferences, documents, paperwork in government agencies,
and all other formal purposes throughout the Arab world (Zughoul, 1980). It is the written
variety and the official language in all Arab countries. Colloquial Arabic is the low variety (L
variety) that is used in daily life, drama, TV shows and poetry or songs. The low variety is the
variety that users of Arabizi participating in this study are using. In their daily lives, young users
of Arabizi in Saudi Arabia engage in code-switching between the H variety and the L variety on
a daily basis.
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In fact, the Arabic speaking person is constantly switching between the two languages he
has within his own language. Bassiouney (2009) explains this process of flipping as a tension
that exists in all Arab countries. She says,
“People speak one language variety at home and learn a different one in school, write in one
language and express their feelings in another, memorise poetry in one language and sing
songs in another.” (p. 9)
Most researchers who have discussed code-switching in Arabic have focused on
diglossia, with Arabic speakers usually switching between standard Arabic and colloquial Arabic
(Abalhassan & Alshalawi, 2000). This phenomenon of diglossia is important in the context of
this study that has code-switching as a prominent theme.
When it comes to online language use, Arabizi users employ Arabic, English, and
Arabizi. Arabizi usually includes the colloquial and spoken variety of Arabic (Aboelezz, 2009b).
According to Aboelezz (2009b) there are different views towards the role Arabizi plays. Some
researchers have considered Arabizi as a form of “script-switching” (p.1). The diglossic situation
of the Arabic language in conjunction with the online Arabizi code makes such code-switching
between the varieties of Arabic a regular and frequent phenomenon that must be recognised in a
study of Arabizi.
It is important to highlight that Saudi Arabia is a monolingual country where Arabic is
the only official and formal language: it is used in education, government and daily
communications (Al-Saadat & Al-Shabab, 2005; Shawli, 2014). According to Al-Saadat and AlShabab (2005), “although far from being considered an official second language, English is used
everywhere in the country: at airports, hotels, restaurants, banks, supermarkets, etc.” (p. 12). In
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Saudi Arabia, Arabic is the most used language and English is only used when there is a need to
(Al-Saadat & Al-Shabab, 2005). Similar to other Arab countries, Saudi Arabia is a diglossic
context, and people code-switch between formal Arabic and the Colloquial Arabic. However,
there are many different local varieties dependent on the region of Saudi Arabia and Arabizi is
based on these colloquial varieties. It is also important to point out that each Arab country has
different colloquial Arabic varieties but they all recognise the formal Arabic. The unique
linguistic situation of Saudi Arabia presents a strong motivation for undertaking a study on
Arabizi use specific to this context.
2.5.2 Overview of code-switching
Code-switching is a broadly discussed phenomenon in the field of linguistics and a
commonly studied concept in diglossic contexts. Code-switching has attracted attention
especially in the field of sociolinguistics in terms of why bilinguals engage in code-switching
(Appel & Muysken, 2006). Code-switching is defined by Grosjean (1982) as the “alternate use of
two or more languages in the same utterance or conversation” (p. 145). For instance, alternating
between Arabic and English in a conversation between two interlocutors is an example of codeswitching. This reference to code-switching as a phenomenon of alternation of languages is also
found in other pioneer works on code-switching (Auer, 1999; Poplack, 2000).
Because code-switching can occur within the language itself, it is called code-switching
rather than language switching (Coulmas, 2005). According to Myers-Scotton (1998) and
Bassiouney (2009), a code can be a language or a variety of a language. For example, it can be
Arabic and English or Arabic (H variety) and Arabic (L variety). Code-switching can occur at
the word-level, sentence-level, and it can also occur in a string of sentences (Meyerhoff, 2006).
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Code-switching takes place when a speaker is aware of the two languages involved and he/she
can engage in such switching consciously and unconsciously (Coulmas, 2005).
Myers-Scotton (1995) referred to code-switching as part of the speaker’s linguistic
competence, which one acquires through his/her community and which enables him/her to
communicate effectively with other members of the community. When code-switching, language
users “contextualize talk in interaction” through “selecting or altering linguistic elements”
(Nilep, 2006, p.1). Bilingual speakers have a linguistic repertoire that allows them to adapt and
modify their linguistic choices more than monolingual speakers (Grosjean, 1982). While this fact
about bilingual speakers might be true, we should also bear in mind that monolingual speakers
can and frequently switch between different styles. They utilise this ability in order to
accommodate themselves to their speech communities and display their communicative
competence (Coulmas, 2005; Romaine, 1994).
In addition, it is important to note that individuals do not always talk the same in different
contexts and occasions but rather develop different linguistic styles for different contexts. Within
these styles, social meanings and individual preferences are found (Hymes, 1979; Labov, 1972).
On the same note, Bell (1984) developed a model to explain how the linguistic style is
occasioned by the audience it is addressed. According to Bell (1984), speakers design their style
primarily for and in response to their audience. This means that even when speakers shift styles
because of topic or setting, it is because these shifts make sense to a specific group of audience.
In this study, the different theories of code-switching are employed in the analysis of switching
between Arabic, English and Arabizi.
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2.5.3 Reasons for code-switching
Literature on code-switching in bilingual speech communities has given a number of
social motivations for its presence, and factors which determine aspects of code-switching, how
and when it is used. Grosjean (1982) mentioned several factors underlying language choice
including participants, situation, content of discourse, and function of an interaction (Grosjean,
1982). Code-switching is influenced by these elements; hence, in the discussion on codeswitching by Arabizi users these elements were examined.
According to Appel and Muysken (2006), people switch between languages for different
functions which he distinguished namely, referential function, directive function, expressive
function, phatic function, metalinguistic function and poetic function. These functions are
described by Grosjean (1982) who then concluded he summarised that people engage in codeswitching to,
“(1) fill in a linguistic need for lexical item, set phrase, discourse marker, or sentence
filler, (2) continue the last language used (triggering), (3) quote someone, (4) specify
addressee, (5) qualify message (amplify or emphasise), (6) specify speaker involvement
(personalize message), (7) convey confidentiality, anger, annoyance, (8) exclude
someone from conversation, and (9) change role of speaker: raise status, add authority,
and show expertise.” (p. 152)
Besides the extra-linguistic factors of code-switching, Blom and Gumperz (1972),
distinguished between ‘situational switching’ and ‘metaphorical switching’. According to Blom
and Gumperz (1972), situational switching is triggered by a change in the situation while
metaphorical code-switching is triggered by changes in the speaker’s language choice although
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the situation is still the same. According to Gumperz (1982), “the speaker is not just controlled
by the situation, but the speaker is manipulating the situation” (p. 61). Hence, metaphorical codeswitching, which is often found in the Arabizi users’ data, is motivated by the participant himself
and is related to his perception and presentation of himself in relation to external factors such as
topic, setting and social situation. For example, when Arabizi users write expressions such as
“thank God” in Arabizi, “al7amdulilah”, it is an example of metaphorical code-switching. They
are using codes that are associated with certain cultural and religious meanings to write such
expressions or terms. Situational code-switching, for example is when Arabizi users switch to
Arabic to discuss formal topics because they associate Arabic with formality in the situation.
Li Wei (1999) explained that when bilingual speakers engage in code-switching, it does
not necessarily imply that there is “some external value attached to those particular languages,
but because the alteration itself ‘shows their addressees the interpretations of their utterances’ on
that particular occasion” (p. 161). This means that language users often code-switch for a
purpose whether they do it intentionally or not.
Language users may also alter the way they speak in order to mark social solidarity with
others (Giles, 1973; Giles, Coupland, & Coupland, 1991; Grosjean, 1982; Holmes, 2008).
Wardhaugh (2010) argues that code-switching can be driven by an individual choice to signal the
identity of the speaker with a certain group who must use more than one code in their daily
interactions. Within their groups, speakers often employ different types of code-switching based
on the purpose of their interactions (Wardhaugh, 2010). For instance, they might code-switch to
“establish, cross or destroy group boundaries; to create, evoke or change interpersonal relations
with their rights and obligations” (Gal, 1988, p. 247). These strategies are not only employed by
speakers who are proficient in a second language: users can switch simply to insert “brief
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phrases or words to signal group membership and shared ethnicity with others” (Holmes, 2008,
p. 35). An example of this is when one interlocutor starts the conversation in a particular code
and the other interlocutor reply in the same code to signal group membership (Grosjean, 1982).
The reasons and strategies discussed above apply to code-switching whether in speaking or
writing in any language. These studies informed the analysis of code-switching by Arabizi users
on SNSs in Saudi Arabia.
2.5.4 Research on the code-switching of Arabic speakers
The linguistic situation in Saudi Arabia shows a prominence of code-switching in the
daily communications of Saudis. In their online communications, Arabizi seems to be one of the
codes employed and is often mixed with English and/or Arabic. Although an abundance of
research exists on code-switching between Arabic and other codes such as English in the context
of Saudi Arabia in face-to-face interactions, none of the previous studies included codeswitching between Arabizi and other codes especially in the context of Saudi Arabia.
In this section, I discuss studies on code-switching in both online and offline settings. It is
important to highlight though that most of the code-switching studies found in the Arab world
analyse face-to-face interactions. Only a small number of studies on code-switching between
Arabic and English or Arabizi and English exist in online settings. However, to the best of the
researcher’s knowledge, there were no studies found that have analysed code-switching between
all three codes, Arabic, Arabizi and English especially in the context of Saudi Arabia. This
section reviews literature on code-switching in the Arab world in face-to-face and online
settings. However, the focus is more on studies conducted in online settings and which included
Arabizi as one of the codes (Aboelezz, 2009b; M. Al-Khatib & Sabbah, 2008; Keong et al.,
2015; Sharaf Eldin, 2014; Shawli, 2014).
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In the Arab world, code-switching between Arabic and English is a widespread
phenomenon. Previous studies which investigated the phenomenon of code-switching by Arabic
speakers identified different reasons and functions of code-switching utilised (Abalhassan &
Alshalawi, 2000; Aboelezz, 2009b; M. Al-Khatib & Sabbah, 2008; Keong et al., 2015; Sharaf
Eldin, 2014; Shawli, 2014). They found that participant, topic and context were determining
factors for code-switching both in spoken and written interactions.
Abalhassan and Alshalawi (2000) conducted a study on code-switching between Arabic
and English by ESL Saudi students in the United States. The study aimed to investigate the
functions and reasons of code-switching as employed by 12 Saudi graduate students who were
19 to 35 years old. Abalhassan and Alshalawi (2000) collected data during a two-hour meeting in
a home setting involving 12 male graduate Saudi students. Topics were not assigned and data
were collected as it naturally occurred. The data were spoken and tape-recorded in a face-to-face
setting.
Abalhassan and Alshalawi (2000) identified several key functions of code-switching as
employed by Saudi speakers participating in their study. These key functions were: (1) to
emphasise a message; (2) to use contextualization cues; (3) to quote someone; (4) to insert
technical terms and conversation tags; (5) to show linguistic competence; and, (6) to avoid taboo
topics (Abalhassan & Alshalawi, 2000). They also identified that sometimes participants were
engaged in random switches between Arabic and English. One of the main findings of
Abalhassan and Alshalawi (2000) was that English was not the primary language but instead
supplemented Arabic whenever necessary and was used as a communicative strategy.
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In Jordan, M. Al-Khatib and Sabbah (2008) conducted a study on code-switching in
texting between Arabizi and English by Jordanian university students. The study utilised a
corpus collected from 46 male and female undergraduate and postgraduate students who were
Arabic speakers from different Jordanian universities. All participants learned English as a
second language and were using it in universities where English was a medium of instruction.
The participants were 17 male and 29 female students who were 17 to 26 years old; 39 of the
participants were undergraduate students while the other 7 were graduate students. M. Al-Khatib
and Sabbah (2008) analysed 181 text messages in total, 100 messages from female participants
and 81 messages from male participants. M. Al-Khatib and Sabbah (2008) also utilised a selfreport questionnaire and key informant interviews involving 46 participants to complement the
analysis of text messages.
M. Al-Khatib and Sabbah (2008) found that the majority of the code-switches (95%)
were between Arabizi and English and participants were found to prefer using Arabizi and
English rather than only Arabizi or only English. The respondents reported that they expressed
themselves better using the two codes (Arabizi and English). M. Al-Khatib and Sabbah also
reported that respondents used Arabizi more than Arabic script saying it was easier to express
themselves in Arabizi. The Arabic script was the least used code by Jordanian students in text
messages (9%) while English was the most used code (54%) followed with Arabizi (37%).
M. Al-Khatib and Sabbah (2008) identified several reasons for code-switching by
Jordanian students. First, English was more flexible in writing and students were able to insert
technical and academic terms where necessary. Second, there was limited space in messages
written in Arabic; hence, they switched to English to have extra character allowance in text
messages. Third, students reported that they switched to English to show prestige and modernity.
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Finally, they switched to English to discuss taboo topics, and use euphemism. Jordanian students
in this study were found to code-switch from English to Arabic to insert socio-cultural and
religious terms and expressions, to write greetings and, to quote someone. The major finding of
the study was that code-switching between Arabizi and English was prominent in Jordanian
students’ mobile text messages. Respondents moved back and forth between the two codes based
on their communicative needs.
In Egypt, Aboelezz (2009b) conducted a study which provided a statistical analysis of
emails from two emailing groups to discover links between bilingual ability and the frequency of
Arabizi use. The study also attempted to describe code-switching in the two groups and explore
the reasons behind the use of each code and/or script as used by Egyptian university students.
Aboelezz (2009b) examined code-switching between Arabizi and English on emails. The study
utilised emails from two mailing groups between 2003 and 2004. Group A consisted of 168
emails from 50+ members who are 18 to 25 years old. Group B consisted of 85 emails from 20+
members who are 16 to 21 years old. Both groups included male and female members and all
members were Arabic native speakers. Members of Group A understood English but they were
not competent in English. However, Group B members were competent bilinguals in Arabic and
English. The study aimed to discover how often and when Arabizi was used and the factors that
influenced the language choice of Egyptian university students.
In regard to how often each code was used, Group A used Arabic, Arabizi and English.
The majority of the emails (81%) contained Arabic script and Arabizi while 69% contained some
English. There was a prominence of Arabizi used in the emails where 60% of written text was in
Arabizi. However, in Group B, it was different because the majority of the emails (71.8%) were
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in English while only 27% of the emails contained some Arabizi and none of their emails contain
any use of the Arabic script.
In group A, members code-switched to English to (1) borrow English technical terms
such as ‘email’ or ‘group’, and, (2) personalization vs. objectivisation such as demonstrating
authority or establishing informality. Also, Group A members switched to Arabizi to insert
culture-bound terms and expressions, to reiterate their message, and to insert Arabic tags such as
‘shabab’ (guys). On the other hand, Group B members switched to Arabizi to insert culturebound terms and expressions, to qualify their message, to specify an addressee and to insert
Arabic tags and to illustrate a pause or hesitation. Aboelezz (2009b) concluded that English was
prominent in the online discourse of Egyptian university students although all participants were
native speakers of Arabic. Aboelezz (2009b) argued that this finding suggested that there was “a
generally favorable attitude towards English” (p. 17). However, Aboelezz (2009b) indicated that
the participants showed cultural respect for the significance of the Arabic language even though
it was informally used and this was manifested in the use of Arabizi. Aboelezz (2009b)
concluded that “the perceived bilingual ability of other users appears to be central to the choice
of one code or the other. This is perhaps the key to understanding why fluent bilinguals choose to
minimise the use of English when in doubt about the bilingual ability of their addressees (Group
A), whereas English seems to be the automatic code of choice when no doubt exists (Group B).
In other words, the choice of code and script is governed by the ability of the addressee to
understand the chosen code or script (p.18)”.
Sharaf Eldin (2014) conducted a sociolinguistic study on code-switching between Arabic
and English of Egyptian bilingual students on Facebook. The author adopted the Bloomfield
(1933) definition of bilingualism which is the “native-like control of two languages”. The study
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aimed to discuss the functions performed by code-switching between Arabic and English in their
Facebook interactions. Data were collected from status updates of Arabic speakers on their
Facebook wall. The reasons for code-switching were identified by collecting and analyzing
bilingual speakers’ texts on Facebook. Sharaf Eldin relied on Malik (1994) framework for
reasons of code-switching to identify why Arab bilinguals on Facebook engaged in codeswitching.
Sharaf Eldin (2014) found that Arabic speakers code-switched to Arabic (1) to include a
cultural or religious expression, (2) “when the speaker has a disturbed mind” (p.83), (3) for
semantic significance, (4) to address a different audience and (5) for pragmatic reasons. They
code-switched to English (1) to insert technical and scientific terms, (2) to insert habitual
expressions such as ‘you know’, (3) to emphasise a point, (4) to show identity with a group and,
(5) to address a different audience. The Sharaf Eldin (2014) study showed that “lack of facility,
lack of competence, habitual expressions and mood of the speaker are the main contributing
factors for code-switching” (p. 85). The author concluded that, “the users’ manipulation of both
English and Arabic serve them well to achieve both their communicative and stylistic objectives”
(p. 85).
In Malaysia, Keong et al. (2015) conducted a study on code-switching between Arabizi
and English by Arab postgraduate students at UKM, a Malaysian university. The study utilised a
mixed method comprising of qualitative and quantitative approaches. The data collection
included key informant self-report questionnaires and interviews and SMS messages forwarded
by participants to the researchers. The respondents were 20 from 25 to 36 years old postgraduate
students at UKM, 10 males and 10 females, who were native speakers of Arabic. All participants
spoke English as a second language. Keong et al. (2015) reported that 85% of their respondents
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agreed that English words could add prestige to their texts. Also, respondents switched to Arabizi
to insert socio-cultural and religious terms and expressions. Out of 20 Arabizi users, 82%
reported using Arabizi for “euphemistic purposes” (p.287). This means that Arab students in
Keong et al. (2015) study preferred to use either Arabizi or English to express taboo or offensive
topics as “a strategy to avoid embarrassment” (p. 287). Moreover, technical and economic
purposes such as quickness and ease of writing and limited space in Arabic messages were also
reported as reasons for code-switching to English and Arabizi (Keong et al., 2015). Keong et al.
(2015) mentioned the technology of “multi-tap or multi-press [which is] exclusively available for
English, and not present for Arabic messages” (p. 285). Also, sending messages in English or
Arabizi was cheaper because fewer characters were used and users usually employed shortcuts
and abbreviations or use emojis (Keong et al., 2015). Keong et al. (2015) found that 90% of the
Arabic/English SMS messages include Arabizi instead of Arabic. The participants used English
and Arabic more than only English or only Arabic.
In Saudi Arabia, Shawli (2014) conducted a sociolinguistic study on code-switching by
Saudi users between Arabic, English and French utilizing conversations on WhatsApp from
June, 2013 to November, 2013. At the time of the data collection, it was the summer vacation in
Saudi Arabia and the conversations were rich and abundant. The conversations were collected
from different WhatsApp groups the researcher was a member the group of but did not
participate in the conversations. Shawli (2014) only analysed texts and excluded visual media,
emojis or other features. Respondents in the Shawli (2014) study were randomly chosen and
factors such as age, gender and educational level were not taken into account or predetermined to
get as much diverse data as possible.
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Shawli (2014) reported that Saudis code-switched to English to insert technical terms.
Saudi participants switched to French to insert borrowed terms such as ‘Allo’, ‘film’ and ‘merci’.
It was concluded that English was more prominent in Saudis’ conversations compared to French.
In regard to reasons for code-switching, Shawli argued that Saudis code-switched to English for
the following reasons: (1) globalization in the age of the Internet; (2) prestige and lack of pride in
Arabic language; (3) peer influence; (4) SNSs relationship to westernization. Shawli also argued
that Saudis showed a great readiness for opening up to accommodate to different cultures and
languages in their WhatsApp interactions. Although Shawli’s study was based on naturally
occurring data, the study did not utilise any discourse analytic methodology and based on the
author’s general observations of the data. The results did not show the functions of Arabizi as
used by Saudis on WhatsApp.
This literature review has highlighted code-switching in a number of contexts such as
social media (Facebook, E-email, SMS and WhatsApp) and spoken language too. Some research
has studied motivations for code-switching on social media, but this research has mainly focused
on Arabic and English but not on all three codes. Previous studies which investigated Arabizi
specifically were in the context of text messages and email, but none was on SNSs such as
Twitter, Facebook and Instagram. To sum up, the context of SNS presents a unique context for
this study. No previous studies have investigated code-switching as employed by young Arabizi
users in Saudi Arabia when interacting on SNSs. One of this study’s research questions aimed to
find out the reasons why users of Arabizi in Saudi Arabia engage in code-switching and the
functions of each language code served. In this way, it extends the research on code-switching
between Arabic, Arabizi and English which has received little attention. This study is different
from others in that it examined the use of all three codes in a context that Arabizi is used, that is
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the online context of SNSs. This study is unique in the way it combines different methods to
examine the code-switching of the three codes in different SNSs which are Twitter, Facebook
and Instagram. Thus, there is a better in-depth understanding of the uses of the three codes by
Arabizi users on SNSs operating in Saudi Arabia.

2.6 Conclusion
This chapter has provided a review of the existing literature on the phenomenon of
Arabizi. It describes and discusses the relevant context for the study of Arabizi. There is a brief
history of Arabic orthography reform, the situation of the Arabic language on the Internet, social
media and young people and the emergence of Arabizi. Then, there is a review of the existing
literature on the use of Arabizi which included: the stylistic features of Arabizi, the attitudes and
beliefs about Arabizi and the reasons for using Arabizi. The chapter then elaborated the
phenomenon of diglossia and code-switching, a common phenomenon in Arabic. The
phenomenon of Arabizi is a complex phenomenon and thus involves the discussion of different
aspects of literature. Understanding the sociolinguistic context in which Arabizi is thriving is
essential. This sort of understanding provides the reader with a good appreciation of how Arabizi
functions socially, psychologically and politically in the context of SNSs operating in Saudi
Arabia. Previous studies, whether in Saudi Arabia or in other Arab countries, serve as a baseline
for the discussion of this study’s findings and allow the researcher to find commonalities and
contradictions.
In spite of the recent splurge of discussions and research papers on Arabizi, a strong
deficiency in empirical studies still exists. There have been only two empirical studies
undertaken in Saudi Arabia on Arabizi (Assalman & Haraq, 2014; Romaih, 2014), while the rest
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have been solely opinion-based (Alhumaid, 2014; Almansour, 2014; Alshwuairekh, 2014) .
Although, Assalman and Haraq (2014) and Romaih (2014) investigated the use of Arabizi in
Saudi Arabia, both studies employed a single method to collect data addressed to the general
population and adopted an anti-Arabizi approach. Second, most previous studies in the Arab
world employed the survey method to elicit data on the use of and attitudes towards Arabizi.
Third, most previous studies have been descriptive studies which aimed to warn against the use
of Arabizi and did not undertake an empirical study on Arabizi use. Last, to the best of my
knowledge, there have been no studies on the functions of Arabizi that utilised Arabizi natural
data from SNSs or on the attitudes towards Arabizi from Arabizi users’ point of view in Saudi
Arabia. This study addresses the above limitations by engaging in an empirical research on the
attitudes and use of Arabizi by Arab users in Saudi Arabia. It adopts three different elicitation
methods that include authentic data to study Arabizi thus offer a significant contribution to the
current literature.
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CHAPTER 3

RESEARCH METHODOLOGY
3.1 Introduction
This chapter explains the research design and reviews methodology adopted for this study.
There are three sections. The first discusses the epistemological stance and the theoretical
framework from which this study embarks (3.2). The second begins by explaining the research
design including the data collection instruments (3.3), and then elaborates on issues relating to
mixed methods and triangulation and the choice of data collection sites (3.3.1), (3.3.2), (3.3.3)
and (3.3.4). The chapter then explains the selection of participants and the sampling techniques
used (3.4) followed by a description of the pilot run of the e-questionnaire and interview and the
challenges faced during administration of the interviews (3.5). The next section discusses the
data management and data analysis procedures and also the issues of reflexivity, reliability and
validity to indicate the strengths and limitations of the data collection instruments (3.6). The
ethical considerations regarding this study are described (3.7) and a summary concludes the
chapter (3.8).

3.2 Theoretical framework
This study of the Arabizi phenomenon is based on the idea that language is both constructing
and constructed, and therefore, social constructivism has been chosen as a principal paradigm.
The study aimed to investigate how participants naturally use Arabizi and why. Given that the
study specifically explored Arabizi users as an online speech community in Saudi Arabia, the
Ethnography of Communication (EoC) approach was used to respond to the research questions
about the uses of Arabizi, the meanings and purposes of its use, and its role in this community.
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The next section defines social constructivism and EoC and explains their links to this study’s
research questions, that is how these theories informed the process of investigating the Arabizi
phenomenon.
3.2.1 Epistemology: Social constructivist theory
The notion of discourse and society and how each constructs the other is the essence of
the concept of social constructivism. Discourse analysis aligns with social constructivism, in fact
it is the most widely used approach within social constructivism (Jørgensen & Phillips, 2002).
The social constructivist approach assumes that language produces and constructs our experience
of each other and ourselves but it is more of an epistemology than a methodology in research
(Burr, 2002). The emphasis of this study was on investigating the “performative” role of
language, in this case Arabizi. Such an emphasis aligns with the aims of social constructivism
which include the analysis of processes rather than structures in social interactions (Burr, 2002)
and the exploration of how social reality is constructed in linguistic phenomena (Phillips &
Hardy, 2002). This research aimed to provide insight into the Arabizi phenomenon arising from
the ways the participants constructed it obtained from the analysis of data from interviews and
authentic online data.
The social constructivist view of discourse suggests that the way we communicate as we
talk contributes to the construction of how we view the world of others and ourselves (Paltridge,
2006). This leads to the idea that identity and language are interrelated. This means that through
our language use we determine how we want to display ourselves and how we want others to see
us (Paltridge, 2006). A language in use is far beyond words; it is also a blend of social, political,
psychological and many other aspects of human experience manifested in the produced
language. Social constructivism, along with other theories, provided a theoretical framework for
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analysing the “performative” role of language with different social and cultural identities
demonstrated. For instance, naturally occurring interactions were analysed to understand how
Arabizi constructs knowledge and/or views of the world. The analysis employed the notion that
language displays aspects of its speaker’s identity or multiple identities and therefore analysing
Arabizi inevitably included analysing the social meaning and/or value it represents or carries.
This shared social meaning is often referred to as “prior knowledge” (Gergen, 2009).
Prior knowledge is what is being exchanged during interactions between interlocutors. This is
constructed knowledge that is influenced by many external factors, such as the culture, values
and beliefs of interlocutors (Gergen, 2009). Culture is not the only influence on interactions
when considered from the social constructivist’s point of view. Other influences are also present
such as the interlocutor’s perspective on the interaction, and how he/she values, views and
understands it which could also be linked to their culture. Although language is context
dependent, interlocutors bring with them prior assumptions and values by which they play their
roles in a conversation. As discussed in the literature review, the attitudes and beliefs of language
users may well have an impact on their behaviour (e.g. language use). Such influence is related
to the concept that language has a primary function of allowing its users to interact with others in
their speech community and be understood. It is not only prior knowledge that is present in the
course of interactions, but new meanings are also created. New meaning is created through the
fusion of both or all interlocutors’ prior knowledge during an interaction. Users of Arabizi bring
together prior knowledge, expectations and attitudes but also create new meanings while
interacting within their online speech community.

87

3.2.2 Methodology: Ethnography of Communication (EoC)
Another theoretical framework influencing this study is EoC. It was first developed by
Dell Hymes in 1962 and was initially called “Ethnography of Speaking” but later expanded into
Ethnography of Communication. Hymes’s framework promotes the description of the many
ways of speaking which exist in a community (Atkinson & Flint, 2001). Ethnography is a
methodology or a way of thinking and doing rather than a mere method or technique (Gobo,
2008). It is a method often used in discourse analysis research where the analysis aims to
discover the functions of language as it is used in particular natural settings.
Ethnography research aims to discover “the ‘communicative competences’ needed to
realise a communicative purpose” (Miller & Brewer, 2003, p. 75). Communicative competence
includes guidelines for language use and cultural knowledge. For instance, it can include rules
about which participants are able to speak in particular settings and the contexts in which they
can speak or should be silent (Atkinson & Flint, 2001). Communicative competence also
includes the rules of what is appropriate for one to speak about, based on social class, role and
level (Atkinson & Flint, 2001). This means that EoC is concerned with what interlocutors need
to know to communicate appropriately in a particular speech community, and how this sort of
competence is acquired (Atkinson & Flint, 2001). This is pertinent to this study of Arabizi as
this current research aimed to examine how the Saudi youth community use Arabizi and the
functions it performs when used in the context of social media.
EoC also focuses on the speech community and the patterns of the communication within
it (Saville-Troike, 2003). A speech community according to Hymes (1979) is a group that uses a
common language code, and each speech community is different from another which makes it
difficult to make generalisations based on language use within a single speech community
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(Littlejohn & Foss, 2010, p. 386). A similar relevant concept in the literature is the theory of
community of practice which is defined by Eckert and McConnell-Ginet (1992) as “an
aggregate of people who come together around mutual engagement in some common endeavor.
Ways of doing things, ways of talking, beliefs, values, power relations - in short, practices emerge in the course of their joint activity around that endeavor.” (p. 8). These conepts of
speech community and the community of practice are central to the understanding of the use of
Arabizi on social media in Saudi Arabia.
This returns the discussion to the issue of why studying Arabizi in Saudi Arabia is
important, given that there have been several studies done in other Arab countries. Speech
communities are different and generalisations are almost impossible. In the Arab world there are
many different dialects of Arabic with distinct linguistic forms and meanings in each country.
Each Arab country has cultural, social and political values distinct from the others. For instance,
meanings can be different to the extent that it can be positive in one context and very negative
in another context. An example of this is the word “a’afiya” which means ‘good health’ in
Saudi Arabia, while it means ‘hell’ in Morocco although both contexts are Arab countries7.
Therefore, each speech community such as the one of Saudi Arabia studied here, has its own
communicative competence rules for interactions which take place within its locality.
This theoretical framework was used to provide insight into how individuals in a
linguistically complex society such as Saudi Arabia, participate in overlapping speech
communities in a variety of social settings. EoC provided understanding of how Saudi youth not
only use Arabizi, but combine Arabic, Arabizi and English interchangeably on SNSs. The

7 https://ar.wikipedia.org/wiki/%D9%84%D9%87%D8%AC%D8%A9_%D9%85%D8%BA%D8%B1%D8%A8%D9%8A%D8%A9
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Arabizi speech community of Saudi youth was analysed in its natural context on SNSs such as
Twitter to offer a close description of the patterns and the functions of Arabizi use.
As an ethnographer of communication, the researcher followed EoC analysis steps
provided by Littlejohn and Foss (2010) to examine: (1) the forms of communication used by
Arabizi users; (2) the meanings these communication practices have for this group; (3) when
and where the group members use these practices; (4) how the communication practices create a
sense of community; and (5) the variety of codes used by this group. Studying the phenomenon
in an everyday setting is central in an ethnographic method (Hammersley, 1990) so this was
appropriate for adoption in this study that examined Arabizi on SNSs as the main context of
Arabizi use in Saudi Arabia.
3.2.2.1 Netnography
There are numerous terms that have been coined to refer to the “ethnography” done on
online communities. These include terms such as Webnography, Digital ethnography and
Cyberethnography (Kozinets, 2009). Virtual ethnography is another term coined by Hine (2000)
which aims to describe the culture of the digital world. Netnography is a form of ethnography
that specialises in investigating the culture and nature of CMC (Kozinets, 2009). Netnography
was initially developed by researchers aiming to understand and describe language use on the
digital world of language users (Kozinets, 2009). The development of Netnography was also
motivated by the fact that our interactions and cultures are influenced by the use of the Internet
(Kozinets, 2009). Therefore, in order to understand the differences and changes that are
occurring in the digitised world, researchers must follow the interactions of online speech
communities. By doing so, the researcher is able to describe the linguistic behaviour of a certain
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speech community including the uses of linguistic codes. This study adopted the concept of
Netnography as explained by Kozinets (2009) which is considered a branch of EoC.
In spite of the different approaches in data collection and analyses of online communities,
there are hardly any clear guidelines to inform researchers about the process of conducting online
ethnography (Kozinets, 2009). Kozinets (2009) identifies four procedural guidelines to conduct
an ethical Netnography. These are: (1) identifying the public/private nature of online
communities; (2) the issue of informed consent; (3) the need to avoid causing any harm to the
community members; and (4) understanding the ethical considerations relating to the data from
participants in this research. To address these procedural guidelines, this study regarded the
Arabizi online community as both private and public. However, an informed consent from each
participant was sought because, even if participants made their accounts public, they may not
have agreed to have their data collected and used for research purposes (Appendix 2a). Also, this
researcher ensured that participants were well educated about the research via a research
information sheet. Conversations with the participants took place to avoid any possible harm to
any Arabizi user participating in this research. Altogether these constraints on collecting and
analysing netnographic data from Arabizi users were acknowledged and addressed. Further
explanation and discussion of the ethical considerations regarding this study’s instruments are
provided throughout this chapter and specifically in section (3.7).
The collection of netnographic data is especially relevant to this research because Arabizi
is used mainly on SNSs: these are its natural context. There are distinct advantages of employing
a Netnography approach to research which are outlined by Kozinets (2009). First, Netnography
utilises the data that are readily available online such as SNSs. By using SNSs as a context of
research, the researcher is able to access naturally occurring data which enables him/her to
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understand the linguistic practices of the language users. The researcher then can enhance
understanding of these linguistic practices through engaging with the participants face-to-face
through interviews, for example. In fact, Netnography is different because it enables the
researcher to analyse online discourse and combine the knowledge acquired with that other
obtained with methods such as interviews. This combination is what makes Netnography
different from other methods (Kozinets, 2009).
To sum up, this study used the general approach of EoC and Netnography to analyse and
investigate the use of Arabizi by Saudi youth online. The researcher used these methods to
examine multiple aspects of the Arabizi online speech community, mainly the functions of
Arabizi.

3.3 Data collection instruments
Within EoC and ethnography, several methods can be used to obtain data such as
participant observation, interviewing, questionnaires, videotaping and audio-taping (Keating,
2001; Saville-Troike, 2003). Saville-Troike (2003) argued that an ethnographer must take into
account his/her relationship with the speech community being studied, the data he/she aims to
collect and the context where the research will take place. This current study used the following
methods: (1) analysis of naturally occurring data; (2) online questionnaires; and (3) interviews.
These methods were used concurrently which allowed the researcher to follow up on issues that
were not covered in other methods.
3.3.1 Mixed methods design: embedded design
It has been widely understood that the use of a mixed method design allows the
researcher to better understand the research problem than if a single method (either quantitative
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or qualitative) were used. By using a mixed method approach the researcher is able to achieve a
collection of richer and more comprehensive data (A. Bryman, 2012). Mixed methods research is
a methodology which involves collecting, analysing and integrating qualitative and quantitative
research designs to investigate a research problem (Creswell & Plano Clark, 2011).
Mixed methods design has several key characteristics that distinguish it from other
research methods. Creswell and Plano Clark (2011) elaborate on the key characteristics of mixed
methods design noting that primarily the characteristic of the mixed methods design requires that
both qualitative and quantitative data be collected and analysed. The two sets of data can be
mixed concurrently, sequentially or through embedding one set of data within the other. The
researcher can put emphasis on one data set or both data sets based on the purpose of his/her
research inquiry. These procedures which are integrated within the theoretical approach of a
research can be employed either in a single study or in a series of studies and usually guide and
direct how the study is conducted.
To implement a mixed methods design, four key criteria are used in choosing the
appropriate design: (1) the level of interaction between the quantitative and qualitative aspects;
(2) the priority the quantitative and qualitative aspects; (3) the timing of the quantitative and
qualitative aspects; (4) the level of mixture of the quantitative and qualitative aspects (Creswell
& Plano Clark, 2011). This study addressed the four criteria in the choice of research design.
This qualitative and quantitative data were at “an interactive level of interaction” so the two
methods were mixed before the final interpretation (Creswell and Clark, 2011, p. 65). This
means that both the qualitative and quantitative strands were collected at the same time and
mixed throughout the data collection process. This study’s weighting was more on the qualitative
rather than the quantitative phase due to the nature of the collected data and the study’s research
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questions. It is important to state that the quantitative data were minimal and limited to a set of
closed and open question responses from the e-questionnaire. The decision to prioritise the
qualitative data was based on the goals of the study, the scope of the research questions, and the
particular design involved at each phase (D. Morgan, 1998).
As any other research design, the mixed methods design presents different advantages
and disadvantages that the researcher had to take into consideration. One of the key advantages
of the mixed methods design is that it provides the research with more strength because it merges
both qualitative and quantitative approaches together (Creswell & Plano Clark, 2011) and
therefore, provides more evidence for studying a research problem. It can also provide answers
for questions that cannot be answered using either a qualitative or quantitative method alone
(Creswell & Plano Clark, 2011). Even more, the mixed methods design allows the researcher to
develop context-based instruments and to use multiple ways to explain the findings.
Mixed methods design also presents some disadvantages that must be considered. First,
implementing a mixed methods design involves more time, resources, knowledge and skills by
employing both quantitative and qualitative research designs (Creswell & Plano Clark, 2011;
Lodico, Spaulding, & Voegtle, 2006). This disadvantage can be overcome through receiving
extensive training in research inquiry and research methods (Creswell & Plano Clark, 2011). It
is also important for the researcher to take into consideration the time, skills and resources within
his/her reach and whether he/she has all the necessary requirements to achieve the aims of
his/her study (Creswell & Plano Clark, 2011). All these limitations were addressed in the
planning of this study and the complexities were overcome by knowledge, training and reading
the literature. This researcher acquired knowledge in mixed methods design through training and
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familiarising herself with the literature on mixed methods design and how it has been utilised in
previous studies.
Creswell and Plano Clark (2011) identify six types of mixed methods design that are
utilised by researchers. These are: convergent, explanatory, exploratory, embedded,
transformative and multi-phase design. This study adopted an embedded design which is defined
as the collection of “both the qualitative and quantitative data within a traditional qualitative or
quantitative research design” (Creswell & Plano Clark, 2011, p. 90). In the embedded design,
qualitative and quantitative designs are mixed. The embedded design uses a concurrent
collection of supporting data with separate data analysis (Creswell & Plano Clark, 2011). The
typical paradigm foundation of the embedded design for the qualitative component is
constructivist, which matches this study’s foundation. Although an embedded design includes
the collection of both data sets, “one of the data types plays a supplemental role within the
overall design” (Creswell & Plano Clark, 2011, p. 68). In the embedded design, the mixing of
both strands occurs in the design level (Creswell & Plano Clark, 2011). It has several strengths,
including different methods of addressing different questions something that was necessary for
this study (Creswell & Plano Clark, 2011). This study used the embedded design because the
research questions required data from different sources.
Along with the embedded mixed methods design, a triangulation of methods was
employed. Triangulation refers to the use of multiple methods to study the same issue (Denzin,
2009; Neuman, 2011). It is the most common and well-known approach when mixing methods
(Cresswell & Clark, 2006). Triangulation allows the researcher to examine a single phenomenon
using different instruments and both qualitative and quantitative data are collected and merged to
form an overall interpretation (Cresswell & Clark, 2006). In this study, the three instruments
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used were (1) analysis of naturally occurring data on SNSs, (2) online questionnaires, and (3)
semi-structured interviews. The study started with the analysis of naturally occurring data which
continued even after e-questionnaires and interviews were undertaken. The distribution of equestionnaire was followed by interviews which were used to clarify and follow up on responses
and issues that became evident in the e-questionnaire and the natural data from Twitter,
Facebook and Instagram. Time management was another reason for using these methods in this
form; online data were collected at different times while interviews were conducted in Saudi
Arabia in a short specific time frame. More details are provided in the following sections.
Together these methods were used to provide diverse perspectives on the use of Arabizi by
young Saudis.
The rationale for using a triangulation of methods in qualitative research is driven by the
fact that “social experience and lived realities are multi-dimensional” (Mason, 2006, p. 10). A
comprehensive examination of the research problem through the application of different methods
can help overcome the inadequacy of using a single method (Mason, 2006) and the use of the
different viewpoints as a strategy to “get a fix on its true position” (Paltridge, 2012). Another
benefit of triangulation is addressing the subjective element of ethnographic approaches
(Trappes-Lomax, 2008). It functions as a validity procedure where the researcher can validate
findings obtained through one method through convergence among multiple sources of data in
order to find patterns and create themes (Creswell & Miller, 2006). It is often used to cross-check
the validity of findings from each method (Arksey & Knight, 1999; Trappes-Lomax, 2008).
To sum up, the implementation of a mixed methods design was important to address the
different research questions being examined in this research as they could not be answered using
a single method. The mixed methods design allowed the researcher to gain a comprehensive
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picture of the phenomenon of Arabizi (A. Bryman, 1998; Fielding & Schreier, 2001; Kelle,
2001; J. Mason, 2002), and had the potential to overcome limitations, such as sampling bias,
over-generalisation and threats to reliability that can come if a single method is used. It also has
the prospect of breeding new explanations which was important here so the researcher could
capture the social complexity of the Arabizi phenomenon. Thus, different questions were in the
questionnaires and the interviews to encourage participants to explain their linguistic choices and
the underlying reasons behind Arabizi use. Mixing methods is especially important in
Netnography research to allow the researcher to understand “the language and concepts used by
the group under study” (Barbour, 2013, p. 6). For instance, analysing naturally occurring
interactions was expected to provide the researcher with a background of the participants’
thoughts, perspectives and styles of communication. This was useful for the design of the
questionnaire and interview questions which complemented the analysis of the authentic data on
Twitter, Facebook and Instagram. The combined quantitative and qualitative data were used to
provide insight into the use of Arabizi by young Saudis on SNSs.
3.3.2 Naturally occurring interactions
Previous studied of the Arabizi phenomenon utilised mainly e-questionnaires, surveys
and interviews (Abdel-Ghaffar et al., 2011; Al-Hawsani, 2014; Alajmi, 2014; Alsharafi-Taim,
2014; Assalman & Haraq, 2014; El-Essawi, 2011; Romaih, 2014; Srage, 2014; Warschauer et
al., 2002). A limited number of studies have employed data available online such as from
Facebook, email or chatting software such as IM (Aboelezz, 2009a; M. Al-Khatib & Sabbah,
2008; Bjørnsson, 2010). Most relied on observations and did not use systematic discourse
analysis to examine the functions of Arabizi as used by young Arabs on social media. This study
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addressed this gap by employing authentic online data from three different SNSs to study the use
of Arabizi.
The use of naturally occurring interaction is especially relevant and essential for this
study because the online setting is the natural context for the use of Arabizi. Collecting data
within its original context is a valid and reliable approach and is in line with the EoC method.
The use of online data was possible due to the ready access the researcher had to a large and
diverse pool of participants (Hewson & Laurent, 2008) and it was their interactions that were
used to explore the patterns of Arabizi use online. Naturally occurring interactions are especially
useful for gaining “first-hand knowledge of the situation” (Singleton & Straits, 2010, p. 11). This
is particularly relevant to Arabizi as it is a relatively new phenomenon that is constantly growing
and evolving: it is best understood in its own context, namely SNSs.
This study involved the collection of 80 naturally occurring conversations of varied
length (2018 words total) mainly from Twitter and supplemented with conversations from
Facebook and Instagram. The aim was to have a large number of conversations in different
contexts and from a variety of participants to improve the reliability of the findings. These
naturally occurring interactions facilitated the process of answering the main research questions
of this study which aimed to understand why and how young Saudis are using Arabizi and
whether they engage in code-mixing or not.
3.3.2.1 Why Twitter, Facebook and Instagram?
Twitter, Facebook and Instagram were chosen as sources for data collection for several
reasons. These reasons are: (1) this researcher is an active user of these SNSs; (2) these SNSs are
the most popular in Saudi Arabia; (3) Twitter comprises abundant examples of naturally
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occurring interactions which are easily available and searchable; and, (4) Facebook has been
used to collect data in previous research such as Abdel-Ghaffar et al. (2011).
Twitter is the most popular social networking site in Saudi Arabia, the context of this
study. According to the Social Clinic, Saudi Arabia is ranked the first country in Twitter use
globally with 40% of the population (about five million) being active users of Twitter, generating
150 million tweets per month. In fact, in 2014, Saudi Arabia alone produced 40% of all tweets in
the Arab world, while countries with larger populations such as Egypt produced only 17%8.
Twitter was an obvious option to choose as the online medium to collect data for this research on
Saudi Arabian youth.
Facebook is popular in Saudi Arabia too, and according to a report on Alarabiya.net9, the
number of Facebook users in Saudi Arabia reached 7.8 million in 2013. Therefore, it was chosen
as the second site from which to collect data about Arabizi. However, during the data collection,
70% of the participants reported in the interviews that they rarely used Facebook. Also, in fact
less data was found on Facebook compared to Twitter. Nonetheless, the data collected from
Facebook was still abundant and sufficient for this study.
Instagram, a photo sharing social networking site, is also quite popular in Saudi Arabia.
According to Baghdadi (2015) , “Instagram is considered as popular as Twitter in Saudi Arabia,
with around 8.8 million active users recorded at mid-2015”. All participants of this study
reported that they were active users on Instagram. Data collected from Instagram was shorter
than that from Twitter and Facebook due to Instagram’s being mainly for photo sharing and

8http://www.arabsocialmediareport.com/Twitter
9

http://english.alarabiya.net/en/media/digital/2014/01/09/Use-of-mobiles-in-social-media-on-the-rise-in-Saudi-Arabia.html
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prompt comments rather than lengthy interactions. However, it was possible to obtain some
interactions that were cited and collected for the purpose of this study.
Overall, these SNSs were chosen due to their popularity in the Saudi Arabian context.
Other SNSs considered, such as Snapchat and YouTube, presented challenges because they are
mainly video sharing and these would have been privacy and identification issues relating to the
participants. Finally, data from additional sites would have made this PhD study unmanageable.
3.3.2.2 Twitter
In this study, the primary source for discourse data was Twitter. Arabizi users
participating in this study were approached on Twitter either by this researcher directly or
through their friends (using a snowball method). Consent to use their tweets for this research was
obtained from all Arabizi users on Twitter. All participants’ accounts on Twitter were public,
providing this researcher with 24/7 access to their accounts. In fact, when participants sign up for
Twitter, they have the option to keep their profiles public and searchable via search engines such
as Google or to protect their profiles by making them private. Public Twitter accounts, which
were used in this study, are visible to all users of the Internet whether or not they have a Twitter
account. Even though the participants’ accounts were public, this researcher still required an
informed consent from each participant to use their data for research purposes. In fact, some
Arabizi users who were approached on Twitter, refused to participate in the research even though
their tweets were readily accessible by all users of the Internet. This researcher was very diligent
with explaining information about anonymity and privacy both in oral and written forms to all
participants during the data collection process.
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3.3.2.3 Facebook
Facebook, similar to Twitter, poses the question “what’s on your mind” in the status box.
Facebook users share information about new events in their lives such as their new degree, job or
marital status. A Facebook page is a personal profile where users post pictures, videos and texts
as a means of sharing with their friends. They have the option to personalise their privacy
settings to allow/restrict who can view what they have shared. Facebook is different from Twitter
but has similarities to Instagram in terms of its privacy settings. This researcher had an
expectation that Facebook was as popular as Twitter, as suggested by previous researchers
(Abdel-Ghaffar et al., 2011; Alajmi, 2014). However, during the process of data collection,
Arabizi data obtained from Facebook were not as rich as the data obtained from Twitter.
Different strategies were used to collect more data on Facebook especially because Facebook
accounts are often private and require the approval of a participant to have someone on their
friends list. Using a snowballing technique, this researcher gained access to more than 40
Facebook accounts of users of Arabizi. However, the Arabizi data on Facebook were not as
substantial as on Twitter.
This experience is supported by recent reports suggesting that Facebook use in Saudi
Arabia is declining. According to the latest Arab Social Media Report Series (2014), Facebook
penetration among young people (15 to 29 years old) in Saudi Arabia decreased from 8th in 2010
to 10th in 201310. Although Facebook is popular in other Arab countries such as Egypt, in Saudi
Arabia SNSs such as Twitter are taking the lead. This migration of young people from other
SNSs to Twitter is often linked to their use of Facebook and other SNSs as a supplement to
Twitter (Madden, Lenhart, Duggan, Cortesi, & Gasser, 2013). Twitter provides these users with

10http://www.arabsocialmediareport.com/Facebook
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a quick and easy way to express their thoughts across hundreds if not millions of young people
who most likely share these thoughts too.
3.3.2.4 Instagram
Finally, Instagram was also included again because it is one of the most popular SNSs in
Saudi Arabia and has been since 2012. Saudis use Instagram regularly to share photos and follow
high profile accounts. It is important to highlight that Instagram lacks Arabizi data for several
reasons. First, it is mainly a photo-sharing site and textual comments are usually insignificant
both in length and content. Because Instagram is a photo-sharing site, users add most of their
family members and friends regardless of the social distance unlike Twitter which is about
sharing ideas, feelings and opinions that are usually shared with close-friends and relatives in the
same age group. Most participants mentioned that their family members and older relatives do
not follow them on Twitter, so it is the place where they can express themselves freely. Not
surprisingly, then, on Instagram participants were found to use Arabic or English in the
comments they posted below their pictures so all their followers could understand them. Despite
the limited availability of Arabizi data, Instagram and Facebook data were used in this study to
increase generalisability in the findings about the functions of Arabizi on SNSs by young Saudis.
The length of the Arabizi utterances on Instagram is generally significantly shorter than
Facebook for instance, because users usually “like” a picture rather than comment on it. If they
do post a comment on a picture, the comment is usually short and concise and the use of emojis
might be sufficient. It is also important to highlight that Instagram is becoming something of an
advertising tool for businesses and products in the Arab world, specifically in the gulf region
(Almuhaimeed, 2014) as is the case in the rest of the world where it is suggested that Instagram
will surpass Twitter by 2017 in e-marketing (Saiidi, 2015). However, this does not mean that
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Instagram is solely used for marketing; it is simply that it is rarely used to express one’s opinions
and feelings as compared to Twitter and Facebook.
3.3.3 E-questionnaires
Electronic questionnaires (e-questionnaires) are widely used nowadays in social research
as they are easy, convenient to access and enable access to large numbers of respondents
(Murthy, 2008). In ethnography, questionnaires enable the researcher to collect important data to
supplement the collection of natural data from Internet sources (Hine, 2015). E-questionnaires
have an excellent response rate compared to traditional, mailed questionnaires especially because
with e-questionnaires the researcher can send gentle reminders to potential respondents to answer
the questionnaire (Miller & Brewer, 2003; Moss & Hendry, 2002). E-questionnaires are also less
expensive and can generate richer and sometimes more personal qualitative data than alternative
methods (Murthy, 2008).
However, e-questionnaires also have some disadvantages for the researcher. Sue and
Ritter (2012) identified two disadvantages in using online questionnaires. First, the possibility
that respondents may quit while doing the questionnaire, which can be addressed by making the
e-questionnaire as short and simple as possible (Sue & Ritter, 2012). Second, there is a
dependence on the software available, which includes different costs, flexibility and tools (Sue &
Ritter, 2012); however, for this research Survey Monkey was used which is very popular,
relatively easy to use and also cost-effective. Also, because this researcher targeted people
already immersed in online life, this issue was not likely to be so significant. Another
disadvantage of using e-questionnaires could be that if an e-questionnaire is not marketed and
distributed properly, the response rate could be low (Waclawski, 2012). This limitation was
overcome here by using a snowball technique as well as using the researcher’s own social media
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accounts, email and chatting software such as WhatsApp to circulate the link to the equestionnaire. The response rate was overwhelmingly high (309 questionnaires were completed).
The researcher used 131 returned e-questionnaires and abandoned others which did not meet the
requirements of this study. The decisions to choose only these 131 e-questionnaires was made
because other questionnaires were completed by people who were either under 16 years old, nonSaudis or people who disliked Arabizi and used the e-questionnaire to express their disapproval
of the use of Arabizi.
As with any type of questionnaire, e-questionnaires have the problem of sampling bias,
especially because there is no control over selection, identification or screening of participants
(Lambries, n.d; Sue & Ritter, 2012). To eliminate the limitations of sampling bias, the
snowballing method was used. The link was shared with a group of participants whose online
interactions were analysed and who then circulated the link to other users of Arabizi on their
social network. Also, the use of interview as a follow-up method decreased any sampling bias
which may have occurred while conducting the e-questionnaires because the pool of respondents
interviewed was mostly different.
E-questionnaires were used in this research because respondents were online users who
had different time schedules. This method provided them with plenty of time to submit their
responses at their preferred time. It was also easier to share with their friends who were also
Arabizi users by circulating the link of the e-questionnaire using different SNSs therefore good
response rate was recorded. The questionnaire in this study aimed to obtain additional
information on Arabizi use to facilitate the process of explaining the findings from the naturally
occurring interactions.
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The purpose of the questionnaire was to answer the research questions on the reasons for
using Arabizi, and other codes along with Arabizi as well as the attitudes and beliefs about
Arabizi. The questionnaire consisted of 10 closed and open-ended questions (Appendix 3a). The
number was determined by the aim to keep the questionnaire short to ensure a high response rate.
Both close and open-ended questions were prepared carefully to cover all aspects of the
investigation and get answers for all questions. Close-ended questions provide the respondent
with pre-determined answers, which are easier and more straightforward to provide and analyse
but at the same time limit the possible range of responses for a specific question (Miller &
Brewer, 2003). Open-ended questions were included to provide the respondents with the
opportunity to answer the questions in their own words (Miller & Brewer, 2003). The openended questions generated further elaboration and details about Arabizi users’ choices and
opinions. Most participants were keen to share their views on Arabizi and provided rich and
interesting answers to the open-ended questions.
3.3.4 Interviews
Interviews are a standard instrument in collecting qualitative data (Silverman, 2000).
Because this research was mostly conducted online, a need for face-to-face engagement with the
participants was necessary. So, in line with EoC research that commonly has data collected from
different sites whether online or offline (Green, 1999; Marcus, 1995), the researcher used the
interview to get a deep understanding of the users’ linguistic and social practices (Boyd, 2015).
In this study interviews were conducted after collecting the e-questionnaire data, as in embedded
design which allows the researcher to collect and analyse the second data set before, during,
and/or after the first data set collection (Creswell & Plano Clark, 2011). Interviews in this
research were used as a follow-up tool for the e-questionnaire to explore in more depth the areas
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of interest (Cohen, Manion, & Morrison, 2000; K. Richards, 2009) that emerged from the equestionnaire’s responses. The interviews complemented the responses from the e-questionnaires
and the naturally occurring interactions by providing more detailed responses. This technique
was especially used in this study to avoid instances of incomplete data in e-questionnaires
whether by participants leaving some questions blank because they required much thought or, in
some cases, the participants deemed some questions an invasion of their privacy (Bailey, 2008).
Interviews in this study were in a semi-structured format to elicit the in-depth information
about Arabizi users’ perceptions and opinions about their use of Arabizi. A semi-structured
interview has some flexibility when it comes to directing the interview based on what the
respondents say. It means the researcher can set the broad topics of discussion and questions in
advance (Leonard, 2003), but adopt a relaxed approach to the interviewing (Barriball & While,
1994; Drever, 1995). This relaxed approach encourages participants to be more open to share
their stories (Weiss, 1994). Also, by using a semi-structured interview, the researcher allows the
respondents to elaborate in their own way in terms of length and depth (Dörnyei, 2007; Leonard,
2003; K. Richards, 2009). Further, having a semi-structured interview as part of a multi-method
study is “one way to think big” about aspects of the phenomenon studied and also the research
questions (Galletta & Cross, 2013). In this study, semi-structured interviews aimed to assist with
attending to the complexity of the phenomenon of Arabizi and the fact that its users are often
socially stigmatised. Hence, semi-structured interviews allowed the researcher to adapt the
interview to the individuality of the interviewees. Questions were generally open-ended to gain
richer information about the attitudes and beliefs of Arabizi users (Boyd, 2015; Flick, 2008;
Miller & Brewer, 2003).
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While these were advantages of using interviews for this research precautions and ethical
issues also had to be considered. One such issue was that research may be biased: appearances
and expectations that both the interviewer and the interviewees hold of each other may affect the
interview (Leonard, 2003). In response to this challenge this researcher used the information
collected on the features of the Arabizi speech community to accommodate herself to their
speaking style without prompting, probing or making the respondents’ disposed to a particular
response (Leonard, 2003). This was done through incorporating feedback from the interviewees
during the pilot interviews and readings of previous studies. Also, the researcher made an effort
to acquire knowledge and expertise in conducting interviews which includes careful preparation,
time management and data analysis skills (Flick, 2008). This researcher received abundant
training in interviewing skills through the research skills courses at the University of Canberra
which facilitated the process of effective interviewing. Finally, the interview results
complemented, validated and confirmed the results from the other two methods as an outcome of
the mixed methods embedded design.

3.4 Description of research participants and sampling process
The section below provides the rationale for the participants who were part of this research
and the sampling decisions that determine who would participate.
3.4.1 Criterion-based sampling and Snowball sampling
In the sampling procedure, both a criterion-based selection of participants and the
snowball method were used to recruit participants. In a criterion-based selection of participants,
the characteristics and attributes of the population being studied are specified (LeCompte,
Preissle, & Tesch, 1993; Roulston, 2010) so that the purpose and the aims of the study can be
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met (Merriam, 2009). The present study identified participants who were Saudis between the age
of 16 to 28 and who use Arabizi on SNSs. The selection of this specific group of participants was
to facilitate the examination of Arabizi use and allowed the researcher to make some
generalizable conclusions. Sample size is discussed below.
After the appropriate criteria were identified and set, the snowballing technique was
implemented to recruit participants. Snowball sampling is a non-probability sampling technique
(Babbie, 2011) that involves the process of identifying respondents who then refer the researcher
to other respondents (Atkinson & Flint, 2001; Corbetta, 2003; Vogt, 1999). The process of
snowball sampling uses the “bond” that exists between the initial pool of respondents and the
referred respondents to participate in the research (Berg, 1988) until there is a sufficient number
of participants to conduct the study (Bailey, 2008).
Since the aim of this study was to qualitatively explore and describe the Arabizi
phenomenon, the snowball sampling offered several practical advantages including the ability to
access a socially stigmatised population who may have been reluctant to participate in formal
studies through traditional methods (Atkinson & Flint, 2001; Hendricks, Blanken, & Adriaans,
1992). The snowball sampling was particularly useful for a social group that tended to hide their
identities for different political, ideological or cultural reasons (Corbetta, 2003). Regarding
Arabizi, which is often socially stigmatised as anti-Arabic (Yaghan, 2008), it was useful to use
snowball sampling to encourage as many participants as possible to trust this researcher and refer
her to their friends. When participants were asked by the researcher to circulate the equestionnaire link or recommend people to be interviewed, they were very helpful to the extent
that they shared the research information on their own social media accounts.
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In this study, participant selection was conducted through this researcher’s Facebook,
Twitter, Instagram and blog accounts providing a link which had all the information about the
research on Arabizi. Participants who clicked on the link were redirected to this researcher’s blog
which contained the participant information sheet, consent forms and contact information
including email and Twitter account information. The link was also sent to other acquaintances
or followers to attract more participants. In addition, it was circulated via WhatsApp which is a
widely used chatting application in Saudi Arabia. This researcher asked the initial group of
participants to recommend other potential participants who met the criteria for participation set
by the researcher. This process was repeated throughout the data collection process until
sufficient data were accumulated. Participants could participate by providing access to online
accounts, filling e-questionnaires and/or providing consent to be interviewed. This strategy was
appropriate for this socially stigmatised group and the information load involved.
However, like any sampling technique, snowballing has some disadvantages. It was
possible that selected participants were those most active and visible; also this chain of selection
may have channelled along pathways were too specific (Corbetta, 2003, p. 222). Another
disadvantage of snowballing is sample bias, is that it may only include people who are in interrelationships (Atkinson & Flint, 2001). This problem of was addressed by making the sample
size larger and more diverse than it needed to be from the beginning (Atkinson & Flint, 2001; D.
Morgan, 2008). Participants from different geographical areas and different educational levels
were deliberately chosen. This approach did not work for the e-questionnaires because it was not
possible for the researcher to access such data in online settings, a context where participants
tend to hide such information. The engagement of some participants as informal research
assistants, by asking them to identify eligible participants, can be taken suspiciously by initial
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informants (Miller & Brewer, 2003). However, this problem was overcome by building a base of
trust between this researcher and initial informants and they were assured about the protection of
their privacy and confidentiality throughout the research (Miller & Brewer, 2003). This is also
referred to as building rapport which means that the participants would be willing to answer
sensitive or personal questions later on during the data collection especially in the interviews
(King & Horrocks, 2010). Such problems of sampling are very common but were outweighed by
the benefits of snowball sampling for this study of Arabizi.
3.4.2 Research participants and research sites
The study aimed to investigate Arabizi use by Saudi Arabian youth because of the ease of
access to this group for the researcher, the unique characteristics of the context and the
widespread use of Arabizi by group members. A study of different contexts would not be
possible due to the different colloquial Arabic varieties spoken in different countries and also
because of the particular case of Saudi Arabia as elaborated in the Introduction. The
participants’ age group had to be 16 to 28 years old because, after initial observations (Aboelezz,
2009b; Al-Hawsani, 2014; Alajmi, 2014; Assalman & Haraq, 2014; Romaih, 2014) and initial
piloting of instruments it was concluded that the use of Arabizi is often observed in this age
group. Also, all previous studies specified that Arabizi was used by young Arabs who are teens
or in their twenties (Aboelezz, 2009b; Al-Hawsani, 2014; Alajmi, 2014; Assalman & Haraq,
2014; Romaih, 2014). An attempt was made to include an equal number of males and females
but this was only achieved in the collection of SNSs data and the interviews. In the equestionnaire, because it was randomly distributed to get as many responses as possible, it was
not possible to achieve an equal division between female and male respondents. Hence, 21% of
the e-questionnaire respondents were male while 79% were female.
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The participants were 206 Saudi Arabian users of Arabizi, between 16 and 28 years of
age of both genders. The number of participants is divided as follows: (1) 31 participants from
Twitter, 12 participants from Facebook and 12 participants from Instagram, (2) 131 participants
responding to the e-questionnaires and, (3) 20 participants involved in the face-to-face and Skype
interviews. Because this study was mainly qualitative and aimed to explore Arabizi using, a large
volume of natural data as well as extensive information through interviews and e-questionnaires,
was obtained. It would have been overwhelming to manage the data collection process if the
number of participants exceeded the above number. Also, data saturation was attained through
using an embedded design which enhanced the validity and reliability of the results (Denzin,
2009). The number of participants from all three methods was sufficient to achieve data
saturation. Data saturation was determined when no new data were arising. This number is also
in line with qualitative research guidelines that indicate “many researchers regard 100 cases as
the minimum” (Bailey, 2008, p. 97). Ethnographic studies such as the current study, should aim
for a sample size of 30 to 50 although many ethnographic studies have had a mean sample size of
128 (Guetterman, 2015; Morse, 1994). As the researcher’s focus in this study was to explore
attitudes and beliefs about Arabizi, the sample size was sufficient to achieve thorough answers to
the research questions.
In the process of collecting authentic data and the e-questionnaires, this study aimed to
include Arabizi users from different geographic areas of Saudi Arabia in order to achieve a good
representation of the population. However, in the interviews, only three major cities were
chosen. This was for several reasons. First, these cities (Riyadh, Jeddah and Dammam) are the
biggest cities in Saudi Arabia and their populations are quite representative (Central Intelligence
Agency, 2007). Second, this researcher had easy access to these cities which made it safer and
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convenient to conduct the research. Third, these cities were chosen because with the language
barriers in some parts of Saudi Arabia there would be little natural intelligibility. Saudi Arabia is
characterised by a range of dialects specific to each city and even parts of a city and it would be
very difficult to understand speakers of these dialects which are unfamiliar to this researcher.
Also, these areas are culturally stricter which would make conducting interviews, especially with
male respondents, a challenging task. Therefore, for the safety of this researcher and the
interviewees, these three urban cities were used as sites for the interviews.
3.4.2 Twitter, Facebook and Instagram participants
The participants from Twitter, Facebook and Instagram were either in the following list
of this researcher or were referred to this researcher via their friends who were part of the first
pool of participants. This researcher followed these participants and therefore had a 24/7 access
to their accounts. Participants from Twitter, Facebook and Instagram were different because not
all participants were willing to give permission to this researcher to access their sites on all three
sites. In the sections below, the demographic features of the Twitter, Facebook and Instagram
respondents are provided which informed the data analysis of their Arabizi use.
3.4.2.1 Demographics of respondents from Twitter, Facebook and Instagram
Here are some details of demographic information about participants from Twitter,
Facebook and Instagram.
Table 3.1 Demographic information of female respondents from Twitter
Pseudonym

Age

Geographic Area

Rawan

20

Jeddah
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Lamar

19

Dammam

Shams

21

Jeddah

Lujy

23

Jeddah

Reeman

19

Dammam

Lana

16

Riyadh

Karima

16

Riyadh

Dania

17

Jeddah

Durrah

19

Jeddah

Faten

19

Dammam

Hanan

16

Baha

Raghda

18

Dammam

Shailaa

18

Madinah

Samya

25

Arar

Radia

19

Jeddah
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Table 3.2 Demographic information of male respondents from Twitter
Pseudonym

Age

Geographic Area

Hatem

17

Jeddah

Hassan

16

Jeddah

Khalad

18

Riyadh

Azam

19

Riyadh

Azazi

21

Makkah

Mazen

23

Madinah

Omar

25

Jeddah

Ghanim

16

Riyadh

Fadel

17

Dammam

Hani

16

Dhahran

Khazen

18

Khobar

Saleem

19

Qatif

Raid

27

Baha

Sahl

20

Abha

Tamer

21

Abha
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Shehab

23

Baha

Table 3.3 Demographic information of female respondents from Facebook
•

Facebook:

Name

Age

Geographic Area

Gender

Raghda

18

Dammam

Female

Rawan

20

Jeddah

Female

Maya

23

Jeddah

Female

Muneera

18

Jeddah

Female

Rofa

19

Riyadh

Female

Saja

28

Jeddah

Female

Table 3.4 Demographic information of male respondents from Facebook
Name

Age

Geographic Area

Gender

Ali

23

Riyadh

Male

Mahdi

18

Jeddah

Male

Sami

21

Dammam

Male
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Shaker

25

Baha

Male

Aladeen

27

Hail

Male

Ahmed

28

Dammam

Male

•

Instagram:

Table 3.5 Demographic information of female respondents from Instagram
Name

Age

Geographic Area

Gender

Nafla

25

Jeddah

Female

Leen

16

Riyadh

Female

Ibtissam

21

Jeddah

Female

Ibtihal

21

Jeddah

Female

Sarah

18

Dammam

Female

Norah

16

Riyadh

Female

Table 3.6 Demographic information of male respondents from Instagram
Name

Age

Geographic Area

Gender

Ziyad

16

Riyadh

Male
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Hassan

16

Jeddah

Male

Haidar

18

Saihat

Male

Khamees

19

Dammam

Male

Wessam

20

Baha

Male

Maher

22

Abha

Male

3.4.3 Participants and demographics of respondents for the e-questionnaire
The e-questionnaire respondents comprise 131 respondents who were between 16 to 28
years old. The e-questionnaire was completed by 33 male respondents (25%) and 98 female
respondents (75%). Table 3.7 shows information on the respondents’ age
Table 3.7 E-questionnaire respondents’ age information
Age

16

18

19

20

21

22

23

24

25

26

27

28

Number of

30

23

13

17

7

10

9

2

6

3

5

6

23%

18%

10%

13% 5%

8%

7%

2%

5%

2%

4%

5%

respondents
%

The majority of respondents who completed the e-questionnaire, i.e. 63.3%, were between 16 to
20 years old. The rest (37.7%) ranged between 21 to 28 years old.
The respondents also provided their educational level: 47% were high school students,
31% were bachelor’s students and 8% were Master’s students. The respondents were from
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different districts of Saudi Arabia and Table 3.8 below shows the number of respondents from
each geographic area.
Table 3.8 E-questionnaire respondents’ place of residence
Area

Jeddah

Makkah area

Eastern Province

Riyadh

Southern Province

Number of

41

12

33

26

19

31%

9%

25%

20%

15%

respondents
%

According to their own reporting, 40% of respondents were located in the Jeddah and
Makkah areas, the Western Province, 25% were located in the Eastern Province, while 20% were
located in the capital, Riyadh, and 15% were located in the Southern Province of Saudi Arabia.
This information, shown in Table 3.8 indicates the diversity of the respondents who completed
the e-questionnaire shows the success of the snowballing method in circulating the equestionnaire link.
This information on age, educational level and place of residence were requested by the
researcher in order to create a profile of the Arabizi users who participated in this study. It also
helped create background information about them and about the use of Arabizi in different socioeconomic and age groups. However, any differences in terms of such information were not
analysed because they are beyond the scope of this study.
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3.4.4 Interview participants
The study then conducted face-to-face interviews with 20 participants. The interviewees
included both male and female aged 16-28 years from different hometowns in Saudi Arabia but
living in the three major cities of Riyadh, Dammam and Jeddah, the places where the interviews
were conducted. The interviewees volunteered to participate by providing their contact
information in the e-questionnaire as requested by the researcher. Of the respondents, 128 out of
131 provided their contact information which suggests willingness. Interviewees were a mixed
group of participants whose naturally occurring data had been collected or who had completed
the e-questionnaire or who had not acted as participants beforehand.
3.4.4.1 Demographics of respondents from the interviews
The interviewees were 10 male respondents and 10 female respondents between 16-28 years
of age from Jeddah, Riyadh and Dammam. Some interviewees had completed the equestionnaire and their answers were used as a guide during the interview to follow up on their
answers. Only four of the interview participants (Hassan, Saja, Raghda, Ali) had already been
Twitter, Facebook and Instagram participants. The characteristics of the interviewees can be seen
in Table 3.9 below.
Table 3.9 Demographic information of respondents from the interviews (both genders)
Name

Age

Educational Level

General Information

Mohammed

20

Bachelor of

Speaks Arabic and

Engineering

English
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Aziz

Saja

20

28

Bachelor of

Speaks Arabic and

Engineering

English

Bachelor of

Speaks Arabic and

Education

English, studied
English in Australia

Shireen

20

Bachelor of Clinical

Speaks Arabic and

Pharmacy

English

Loly

19

Bachelor of Business

Speaks Arabic only

Ola

20

Bachelor of

Speaks Arabic and

Management

English

Bachelor of IT

Speaks Arabic and

Salam

24

English
Hameed

28

Masters of IT

Speaks Arabic and
English, studied his
master’s in UK,
married and has two
children

Khater

16

High school

Speaks Arabic and
English, lived most
of his life overseas
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Omran

20

Bachelor of IT

Speaks Arabic and
English

Mimi

16

Foundation Year

Speaks Arabic and
English

Mohannad

20

High school graduate

Speaks Arabic only

Malak

16

High school

Speaks Arabic and
English

Basma

16

High school

Speaks Arabic and
English

Raghda

18

Foundation Year

Speaks Arabic only

Weaam

16

High school

Speaks Arabic and
English

Aseel

20

Bachelor of IT

Speaks Arabic and
English, currently on
scholarship in the
U.S

Hassan

16

High school

Speaks Arabic and
English
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Sherry

27

Bachelor of

Speaks Arabic and

Computer Science

English, studied in
the U.S

Ali

23

Bachelor of English

Speaks Arabic and
English, married and
has one child

3.5 Data collection
3.5.1 Pilot run of e-questionnaires and interviews
A preliminary pilot study was undertaken before the main study to provide an informed
reflection on, and modification of the research design, instruments, costs, timing and a whole
range of issues relating to the research process that might become evident (Bloor & Wood,
2006). This was also an attempt to minimise the disadvantages of the mixed methods design
(mentioned in section 3.3.1). Piloting involved a pilot run of the e-questionnaire and the
interview.
Initially, the e-questionnaire was pretested informally on a small group of Arabizi users
of different ages and genders to uncover problems of comprehension and to eliminate any nonresponse to particular questions further refinement (Miller & Brewer, 2003). This step was
important especially because this study implemented on online questionnaire, which had some
disadvantages in terms of design and the visual layout of the questionnaire: it should be userfriendly (Lambries, n.d). Piloting this instrument was also essential to discover limitations
relating to the questionnaire items and shortcomings in the responses generated, so there was an
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opportunity to check for ambiguities or inappropriately formulated questions. The equestionnaire was first piloted using an Arabic software called ‘Estebyan’ because it was the
only Arabic software on the Internet (at the time of the pilot run) which fully support the Arabic
script. Also, it appeared easy to use in that the font size, layout and colours were standard and it
claimed to be compatible with most web browsers and screen resolutions (Lambries, n.d.).
However, in the e-questionnaire pre-test this software presented many technical problems for the
participants. For instance, participants reported that the software deleted their answers whenever
they moved to the next question. Therefore, an alternative software package was used called
“Survey Monkey”, a well-known online survey site. Participants reported that this software was
easier, better and quicker and, more importantly, could be viewed on their mobile phones. This
meant that participants could complete the e-questionnaire using their phones at their own
convenience. The participants had suggestions for changes to the layout, design and order of the
questions and some had suggestions about the wording of one of the e-questionnaire items.
Specifically, it was the question about whether Arabizi represents who they are so it was changed
to include details because it was a question that caused confusion. Also, e-questionnaire
respondents had suggestions for the term to be used to refer to Arabizi: they highlighted that
Romanised Arabic was not known to them and Arabizi or Arabised English would be better
terms. The majority suggested that Arabizi was the well-known term to refer to the phenomenon
under study. These suggestions were incorporated into the E-questionnaire instrument.
Similarly, the interview questions were pre-tested on two participants (one of each
gender). A pilot testing of the interview questions was important to make sure that participants
understood the questions and to identify questions that could potentially make the participants
feel uncomfortable (Van Teijlingen, Rennie, Hundley, & Graham, 2001). It also aimed to find
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out how long an interview of this sort would take in real time and what obstacles might emerge
while conducting the interview. Moreover, piloting the interview provided an opportunity for the
researcher to practice and develop confidence in managing the interviews. The researcher was
also able to refine the interview questions and eliminate any possible misunderstanding of the
real purpose of each question. For example, the question about attitudes towards Arabizi was
altered based on the suggestions of the interviewees who highlighted that they understood what
had been asked differently. Some participants said that the question made them think that they
had to say something negative about Arabizi so they either did say something negative or they
did not answer the question at all. Their feedback was incorporated into the interview protocol by
asking the question more generally or paraphrasing it to elicit more responses. For instance,
instead of “what is your opinion of Arabizi? Do you think it is good and why?”, I asked, “what
do you think of Arabizi as a writing style? or “what is your attitude to Arabizi?” These questions
generated richer answers and avoided misunderstanding.
During the pilot run of the interviews, notes were made about additional questions to
consider when interviewing future interviewees. An informal conversation with a purpose
strategy was adopted (Kvale, 2007) rather than a formal question and answer conversation
because the latter made the first interviewee uncomfortable. One of the first requirements for a
quality interview is to make the setting as comfortable and informal as possible (King &
Horrocks, 2010). Also, this researcher had the chance to accommodate herself to the
interviewees’ age group, language use and dress style. This researcher learned to avoid using pen
and paper but rather have a cup of tea or coffee while interviewing the Arabizi users and
encouraging them to drink something. This made them more comfortable and more willing to
open up about their use of Arabizi.
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To sum up, issues that were found during the piloting of the instruments were addressed
and alternatives were provided for the actual process of data collection.
3.5.2 Naturally occurring interactions
3.5.2.1 Twitter
After consent was obtained, this researcher spent time scanning all 31 Twitter accounts
looking for interactions in Arabizi over the period of 5 months. This researcher carefully
observed the participants’ use of Arabizi and the patterns present in their use of Arabizi. Notes
about each individual participant and their use of Arabizi were recorded. The majority of the
interactions and online discussions included frequent switching between Arabizi, English and
Arabic script. The patterns of Arabizi use from all participants on Twitter were identified,
combined and compared to come up with themes and functions of Arabizi. The process of
collecting tweets and interactions also involved using the Twitter archive to find older tweets
from these users’ accounts. Only three participants (Raghda, Lamar and Reeman), all female,
were found to be using Arabizi exclusively online in their interactions. As the majority were
code-switching, this became an important part of the research.
The process of collecting data on Twitter presented some complexities such as time,
effort and expertise in Twitter functions; these limitations were addressed through time
management, organisation of priorities and training to use Twitter search tools effectively. In
fact, some Twitter users did not take seriously this researcher’s intent to conduct research using
their tweets to examine the use of Arabizi. There were incidents of Twitter users being sarcastic
and making fun of the researcher’s project especially when the researcher approached potential
participants by herself and not through the recommendations of their friends. This offered
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evidence that the snowball method was a promising approach for recruiting participants for this
study. In spite of these few incidents, Twitter participants were keen to share their views on the
use of Arabizi and have their voices heard.
3.5.2.2 Facebook
This researcher was given permission by 32 users of Facebook to use their posts to
support this study. Data were selected from 12 Facebook users whose accounts were public and
contained an abundance of Arabizi data and this allowed for easy access compared to other
accounts which had privacy restrictions. This researcher had access to more than 55 brief
Facebook conversations in Arabizi, Arabic and English which included Facebook statues too.
Both male and female users were involved in these interactions and the gender of each
participant was specified in the translation beneath each example. Collecting data on Facebook
presented complexities similar to those experienced with Twitter and the researcher employed
similar strategies to overcome these hindrances. Facebook data provided a better understanding
of the use of Arabizi on different SNSs. Facebook data were collected and analysed to identify
patterns of the use of Arabizi, then these were merged and compared with the Twitter and
Instagram data to identify similarities and differences.
3.5.2.3 Instagram
The same strategy was implemented for Instagram users: 12 users of Arabizi were
selected and then their data used to support this study although permission was given by 34 other
Instagram users. The selection was made because these 12 participants’ accounts were public
while the others were private. Also, these 12 accounts contained an abundance of Arabizi data
and the researcher had easy of access to the data. This researcher collected posts made on 36
different Instagram images and videos which had included Arabizi or a combination of the three
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codes, resulting in approximately 100+ instances of data. The selected examples were diverse in
terms of topic, type of addressees and the utilised codes. It was challenging to collect lengthy
interactions on Instagram because they rarely occur. As mentioned earlier, some Instagram users
substituted a comment with a “like” on the posted photo. Hence, the chances of finding
interactions in Arabizi on Instagram are less than other SNSs such as Twitter. This also could be
because young people in Saudi Arabia rarely engage in conversations on Instagram due to its
nature.
3.5.3 E-questionnaires
The online survey software Survey monkey (www.surveymonkey.com) was used for
administering the e-questionnaire in this study. Survey monkey is an online survey research tool
that is widely used by researchers because it is secure and safe (Waclawski, 2012). This
researcher carefully designed the e-questionnaire and made its format compatible with different
devices and computer systems. The e-questionnaire was designed with a simple and attractive
layout that was user-friendly to minimise the risk of discouraging prospective participants from
answering the questions. Font and colour were also considered. In 3.5.1, there is an explanation
of how the e-questionnaire was pretested on a small group of participants to discover any
potential problems.
The e-questionnaire was administered and completed in Arabic but there were five high
school students who answered the e-questionnaire in English and/or Arabizi. The actual equestionnaire was open for two months, from early May 2014 until end of June 2014, and 131
responses were collected from users of Arabizi. In fact, 102 other responses were discarded
because they were either completed by opponents of Arabizi or by respondents who did not use
Arabizi.
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The aim of this study was to give a voice to Arabizi users to explain why they were using
Arabizi setting them apart from people who did not use Arabizi or who were against the use of it.
Many e-questionnaires were collected because online users preferred this mode of response
which is convenient and easy for online users. Interestingly, most responses came from people
who received the e-questionnaire through WhatsApp, a chatting software that is popular and
widely used in Saudi Arabia. Twitter came second especially because the hashtag #Arabizi was
used to allow more people to participate in this research.
3.5.4 Interviews
Interviews were conducted either face-to-face or via Skype. An attempt was made to have all
interviews face-to-face but this was not possible due to cultural or personal constraints that the
respondents expressed to the researcher. Hence, they were offered the Skype option. The
interview was an informal, semi-structured interview to obtain as much data on Arabizi use as
possible. The details of the project were shared with the interviewees before the interview, and
they were advised that their participation in this study was completely voluntary and they can
withdraw at any stage. They were also informed about their right to refuse to answer any
question without any negative repercussions. They were informed that their privacy and
confidentiality would strictly be maintained throughout the whole process. Participants were
given a participant information sheet and a consent form on the day of the interview. Some
interviewees provided oral consent during the interview and their signature on the consent form
was not required.
This researcher approached the interviewees a couple of weeks before the interviews on
Twitter and discussed any questions they had and exchanged thoughts on Arabizi and Arabizi
use and made sure that they were at ease. An effort was made to have the participants
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comfortable and secure to express their opinions by adopting an outgoing and friendly attitude.
This researcher refrained from using standard Arabic; although the interview questions were
designed in standard Arabic they were asked in colloquial Saudi Arabic to keep the interaction as
informal as possible and encourage the participants feel comfortable. Given that Arabizi is often
negatively viewed, careful consideration was given to avoiding an appearance of being
judgmental: rather demonstrating genuine interest in what the respondent said, which is an
important aspect of conducting effective interviews (Leonard, 2003; Silverman, 2006).
The duration of each interview varied according to the answers given by respondents and
whether extra time was necessary or not. The focus was more on obtaining in depth responses to
interview questions rather than the length of the interview itself. Initially, the plan was for
interviews of 30 to 45 minutes but many interviews were actually shorter; even so where all
questions were answered, the goal of the interview was still achieved. Most interviewees were
interviewed individually except for two participants (Mohammed and Aziz) who requested to be
interviewed together. Although the interviews were carried out in Arabic (local Arabic), the
interviewees were encouraged to speak in English if they felt more comfortable. Only one
participant answered most of the questions in English (Sherry). The interview questions were
established before the interviews but questions functioned as a guideline for the topics to discuss;
more questions were asked based on each interviewee’s responses to verify and elaborate on the
e-questionnaire responses. The complete interview questions can be found in Appendix (4a and
4b).
3.5.4.1 Challenges during the interviews
Although different challenges were present in conducting the research on the Arabizi
phenomenon, the interviews presented unique complexities. This is because physical proximity
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and private communication are interpreted as problematic by local cultures. First, it is important
to highlight that this researcher’s female gender presented some cultural complications with male
participants. Most male participants were hesitant to meet with the researcher in person due to
cultural and legal constraints in Saudi Arabia. This was not only experienced by the interviewees
but also by the researcher. However, this barrier was resolved when this researcher informed the
participant that they could have a close-family relative present during the interview or that the
researcher’s spouse could be present. In fact, only two male participants asked that they have
someone present during the interview and this was accepted. Most male interviewees found that
the presence of the researcher’s spouse was sufficient. However, due to cultural expectations, it
was noticeable that some male interviewees were reluctant to share their ideas in the presence of
this researcher’s partner. To address this challenge, the researcher quickly asked her partner to sit
in close proximity but without attracting the attention of the interviewees. This solution to a
socially “awkward” situation was applied in future interviews and reduced cultural
complications. These challenges were addressed by allowing both the participant and this
researcher to agree on whatever interviewing method allowed the participant to feel most
comfortable when expressing their views.
Further, interviewees of both genders had an issue with ease of access of the location of
the interview which was suggested by the researcher. The researcher was flexible and agreed to
come to the most suitable place possible that was suggested by the interviewees. Usually the
places chosen were quiet cafes and hotel lounges because they were not gender-segregated and
could be accessed easily. In fact, when the interviewees were unavailable to meet with the
researcher face-to-face, Skype was offered as an alternative and readily accepted by such
interviewees. Although online interviewing is rife with difficulties, in the case of this study it
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was the best alternative and interviewees felt secure holding the discussion at the convenience of
their home without being culturally challenged, especially if their families refused permission for
them to meet with the researcher in person but agreed to allow it online. All the Skype interviews
were video and audio recorded and therefore the difference from face-to-face interviews was
minor. Another challenge with online interviews according to Salmons (2011), is the “possibility
for problems with connectivity, access, and software” (p.27). In response to this challenge, this
researcher developed a backup plan that she discussed with the participants beforehand
(Salmons, 2011) which included other options such as, (1) to use an alternative software, (2)
resume the interview at another time or, (3) continue the interview via video phone call using
FaceTime. Generally, the challenges while administering the interviews were addressed in the
best way possible and interviewees were always encouraged to approach the researcher at any
time using the researcher’s public social media accounts and also WhatsApp to raise any
concerns, questions or additional information. Once comfortable with the researcher, the
interviewees were proactive and cooperative.

3.6 Data management and analysis
3.6.1 Data management
A strict data management plan was implemented to make the research process efficient
and to meet ethical expectations. All obtained data from all methods of collection were organised
into secure encrypted files and categorised according to the aims and this researcher’s preference
for named files to manage the large volume of data and ensure that data would not go missing.
Back-up copies were also kept in secure encrypted files to prevent any foreign access to the
confidential materials. All identifying information were removed for the privacy and
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confidentiality of participants. Regarding the interview recordings, they were kept in encrypted
files as well and only this researcher has an access to these files. These procedures were taken
"to ensure reliable verification of results, and permit new and innovative research built on
existing information" (Whyte & Tedds, 2011).
The e-questionnaire data were managed through the Survey Monkey software which was
used for conducting the questionnaire. Survey Monkey allowed this researcher to categorise data
based on the question and also provided tools such as filter, compare and show the results. The equestionnaire results were downloaded as a PDF file and saved in a secure place especially
because many e-questionnaire respondents provided personal information or shared their
personal SNSs accounts expressing their willingness to participate in either the interviews or the
natural data. Survey Monkey software also provided the percentages of the frequencies of a
certain answer to each question. Other open-ended results were classified and categorised using
Excel.
In transcribing the interviews, a specific protocol was applied to all interview transcripts.
First, all transcripts were labelled with a specific label at the top of the file. The label included
the pseudonym, the gender and the date of the interview (e.g. Sherry/F/12-06-2014). This served
to make the use of quotes from the interviews flexible during the analysis of data. Further,
information at the beginning of the transcript about the interview place, time, length and any
additional notes on complications were included. In terms of turns, the researcher turn was
referred to as ‘R’ and the interviewee’s pseudonym was used when it is his/her turn. All
interviews were transcribed in Arabic first and then were translated to English.
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In terms of translation, the researcher followed the recommendations of Van Nes, Abma,
Jonsson, and Deeg (2010) to avoid meaning loss in translation. This researcher refrained from
translating the transcripts literally because that would alter the meaning a lot. This is because
interpretation of meaning is the core of qualitative research (Van Nes et al., 2010) and accuracy
of meaning is significant for the validity of the research (Polkinghorne, 2007). Therefore, the
translation was as close as possible to what the participants said and meaning-based translation
was applied wherever necessary. During the interviews, this researcher kept in mind issues with
translation and therefore clarified the meaning with participants when needed. The researcher
followed up with the participants to improve the translation of their interview results. Finally, the
researcher consulted with other Arab academics on translation and identification of codes and
themes.
3.6.2 Data analysis
The analysis of the qualitative data in this study was informed by Computer-Mediated
Communication (CMC) drawing on different features of discourse analysis. Also, thematic
analysis was used for analysing the e-questionnaire and interview qualitative data.
3.6.2.1 Analysis of naturally occurring data
The term “discourse analysis” is widely used to refer to a range of approaches and
analytical frameworks. Here the term “discourse analysis” is used in a broad sense. In this
discourse study the researcher aimed to investigate how linguistics codes employed by young
Saudis are used in the contexts of Twitter, Facebook and Instagram. Discourse analysis is
defined as “an approach to the analysis of language that looks at patterns of language across texts
(discourse data) and also the social and cultural contexts in which these texts (discourse data)
occur” (Paltridge, 2006, p. 2). Discourse analysis, according to V. Bhatia, Flowerdew, and Jones
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(2008) “has been defined as the analysis of linguistic behaviour, written and spoken, beyond the
limits of individual sentences, focusing primary on the meaning constructed and interpreted as
language is used in particular social contexts” (p. 1). The latter definition was the one employed
in this study as it is the most comprehensive and encouraged a focus on the use of linguistic
codes such as Arabizi, Arabic and English in the context of SNSs.
It is important to note that discourse analysis is not merely a method, but also a
methodology that represents a strong social constructivist view of the social world (Phillips &
Hardy, 2002). According to Coupland and Jaworski (2001), discourse analysis provides the
researcher with insight into important aspects of our social lives and how they are “constructed
in and through language, whether in the moment-to-moment social interchanges of everyday talk
or in the beliefs, understandings and principles” (p. 134). Therefore, discourse analysis adopts a
constructivist theoretical position. Given that this study was situated within the field of
sociolinguistics, discourse analysis was particularly relevant because “realities that we take to
define our social circumstances, and our selves within them, are to a large extent socially
constructed” (Coupland & Jaworski, 2001, p. 135). These include, “norms of talk” and
“discursive resources people use in constructing different social identities in interaction”
(Holmes, 2008, p. 356). These norms of talk were the focus of this study as it sought to uncover
realities about the use of Arabizi and other codes in its online speech community in Saudi
Arabia.
In fact, an analysis of discourse is primarily concerned with the analysis of language in
use (Brown & Yule, 1983) so that it considers the relationship between language use and the
context in which the language occurs and analyses the language in use (Paltridge, 2012).
Therefore, the key purpose is to examine how discourse becomes meaningful to its users (Brown
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& Yule, 1983; Paltridge, 2012) and is distinguished by “the way it tries to explore the
relationships between text, discourse, and context” (Phillips & Hardy, 2002, p. 2). Regarding the
use of Arabizi, discourse analysis was used to discover the linguistic and the social functions of
the use of Arabizi in its online community through studying the context in which it occurred.
The investigation of Arabizi in this study was also informed by Milroy’s concept of
social networks which refers to language as employed in every day situations (Milroy, 1987, p.
70). Social networks in relation to this study refer to to the social relations that language users
are involved in which regulate their linguistic and social behaviours. In the analysis of Arabizi,
social networks in which Arabizi users are involved in and the social context of speech events
they partook in as an essential tool to understand the interactions between social network
members (Milroy, 1987, p. 70). For instance, the researcher in this study obtained relevant
background information about Arabizi users and their social networks including their
relationship with the wider Saudi society and how these factors influenced their use of Arabizi
and other codes. Analysing discourse of any sort necessarily entails analysing the purpose or
function of that discourse in human interactions (Brown & Yule, 1983). This is, as mentioned
before, to consider the context of the language in use to allow for a thorough analysis which
cannot be done independently from its social function or purpose (Zappavigna, 2012). This study
subscribes to the concept that language and society are interrelated and any linguistic
phenomenon is considered a social phenomenon and vice versa (Brown & Yule, 1983).
Language and society cannot be separated especially if the analysis of a particular language aims
to investigate the use of the language in its community and how it is used and maintained.
One important aspect of this study was the investigation of language choice apparent in
the collected data from people who drew on their linguistic repertoire when engaged in social
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interactions on Twitter, for instance. In other words, it was an investigation into what language
participants choose as a vehicle to convey a particular message to particular people is important
(Holmes, 2008). When people speak or write often they use more than just their language to
represent who they are (Paltridge, 2006, p. 11). This process of using or alternating between
languages from one’s linguistic repertoire is called ‘code-switching’. One of the research
questions of this study examined whether code-switching occurred in the Saudi Arabian speech
community and if so, why it occurred, by examining the naturally occurring interactions using a
discourse analysis paradigm. The use of a particular language variety allowed the discovery of
how identities and views of the world are constructed in an online speech community (Paltridge,
2006). This is also what Netnography does: it provides the researcher with the tools by which
he/she can discover the practices and views of Internet users (Kozinets, 2009). Social factors
such as who we are communicating with, the social context and function and goal of the
interaction, social distance between interlocutors and formality of the interaction are all
important to understanding language choices that people make (Holmes, 2008).
This particular area of investigation facilitated the process of discovering how Arabizi
functions as a social vehicle carrying with it the values and beliefs of a particular group of people
in an online community. This is because code-switching is perceived as an element of discourse
especially where the collection of naturally occurring interactions is used (Lowi, 2005). A
number of steps in analysing incidents of code-switching were taken. The steps were as follows:
(1) Identify extra-linguistic features of the interactions such as participants, setting, topic,
and addressee and code (Auer, 1999; Gumperz, 1976; Holmes, 2008; Myers-Scotton,
1995).
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(2) Identify the utterances which include code switching and code mixing.
(3) Identify the reason of code-switching (Appel & Muysken, 2006; Holmes, 2008;
Sharaf Eldin, 2014).
(4) Merge data classified under code-switching from all three SNSs together to come up
with patterns and conclusions.
This is best described by Fairclough (1992) who suggests discourse is “more than just language
use: it is language use, whether speech or writing, seen as a type of social practice” (p. 28). In
this study, the researcher took into account all the aspects relating to Arabizi use. For instance,
not only were the texts that were produced in Arabizi studied but also the contexts in which they
occurred, and how the users of Arabizi produced the texts to perform certain social actions. By
applying such an approach, the researcher could answer the research questions about the use of
Arabizi by young Arabizi users in Saudi Arabia.
The data were first inputted in Word after downloading them on the researchers’
computer. The researcher went through all the data and coded them according to the function of
each language used, relying on discourse analysis theory. The functions/codes identified were
based on careful reading of the data, functions employed in previous literature, the participants’
responses in e-questionnaires and interviews and detailed examination of the context of these
posts. The codes were then reread and readjusted after the analysis of all the data available. The
analysis then proceeded with identifying the most frequent to least frequent functions based on
the number of occurrences. Counting and simple tabulation of the data with the same function
led to the identification of the most frequent to least frequent. Tabulation and simple counting
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techniques (Silverman, 2006) are often employed in qualitative research to guide and validate the
qualitative analysis.
3.6.2.2 Analysis of e-questionnaires
In analysing the e-questionnaire results, the categories for close-ended questions were
coded and then entered into Microsoft Excel software for calculations. The frequencies of
occurrence were calculated for each item in the e-questionnaire. In regard to the open-ended
questions, answers were grouped into sections and then the frequencies of responses calculated.
These were also entered into Microsoft Excel software and the results compared with the
interview results and the authentic data.
3.6.2.3 Analysis of interviews
Approaches to qualitative data analysis are numerous and diverse (Guest, MacQueen, &
Namey, 2011). The qualitative data in this study, from both the e-questionnaire and the
interview, were analysed using thematic analysis (Braun & Clarke, 2006; Flick, 2014; Roulston,
2010) to identify, analyse and report themes within the data set (Boyatzis, 1998). Thematic
analysis examines the qualitative data systematically in order to identify patterns of use, codes
the data according to themes, compares code frequencies and identifies the relationships between
different codes within the data set (Boyatzis, 1998; Guest et al., 2011; Lapadat, 2010). In
thematic analysis, the researcher is involved in the interpretation of explicit and implicit concepts
within the data (Guest et al., 2011).
According to Boyatzis (1998), thematic analysis involves three steps: (1) to decide on the
sample and the design; (2) to identify themes and codes; and finally (3) to validate and use the
codes. The researcher must establish familiarity with the data in order to generate initial codes in
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preparation for creating, reviewing, defining and naming themes to be included in the final report
(Braun & Clarke, 2006). The themes can be identified through inductive and deductive methods
(Boyatzis, 1998; Frith & Gleeson, 2004; Hayes, 1997). Inductive method means that themes are
identified from the data itself, that is “data-driven” so that “the researcher constructs codes from
the raw information and interprets the meaning after obtaining the findings and to construct a
theory after the discovery of results” (Boyatzis, 1998, p. 30). In contrast, a deductive approach
uses the theory or the researcher’s analytical interests to provide a prior direction for thematic
analysis (Hayes, 1997). This form of thematic analysis is literature-driven. The literature driven
codes help in validation of the findings. In this study the researcher applied both data-driven and
literature-driven ways to develop the thematic codes (Boyatzis, 1998). Applying both methods
enabled the researcher to gain a better insight into the data.
Using thematic analysis offers several advantages. First, the researcher will have an
enhanced appreciation of the data and will be able to have a more comprehensive view of the
results (Boyatzis, 1998). Another advantage is its flexibility in determining the themes (Braun &
Clarke, 2006). Using thematic analysis also means that most of the disadvantages are related to
conducting a poor or inappropriate analysis rather than using thematic analysis itself (Braun &
Clarke, 2006) and effective application of thematic analysis requires knowledge and expertise by
the researcher. A disadvantage of thematic analysis is the inability of the researcher to make
claims about language use (Braun & Clarke, 2006). This limitation was overcome here by
employing it in analysing the questionnaires and interviews only.
Regarding the thematic code, the guidelines set by Boyatzis (1998) for establishing a
good thematic code were followed. There are five elements, which were also mentioned by
Braun and Clarke (2006), “(1) a label, (2) a definition of the theme, (3) a description of how to
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know when the theme occurs, (4) a description of any qualification or exclusions to the
identification of the theme, and (5) examples to eliminate possible confusion when looking for
the theme” (Boyatzis, 1998, p. 31). These elements were all present in the thematic coding in this
study. This researcher initially read and re-read through the transcripts to become familiar with
the data. Then, the codes for the use of Arabizi were identified and generated. Following this,
themes were created, reviewed, explained and named. The results were interpreted concurrently
weaving a display of results and interpretations together. For instance, when analysing the data
from the interviews, this researcher identified the response questions and identified all the
answers for a question, then grouped answers together under one specific category. Columns
sometimes were later changed into broader ones because some themes tended to overlap. In the
final stage, a report about the data was produced that summarised the key themes within the data
sets. The key themes and codes are presented in Chapter 4 illustrated with quotes from the equestionnaires and the interviews.
3.6.3 Reflexivity, reliability and validity
In qualitative research, reflexivity, reliability and validity are factors which should be
taken into account by the researcher. Reflexivity presented advantages to improve the reliability
and validity of this study by acknowledging the role of this researcher as part of the research
process and to omit bias and control interference (Brewer, 2003). Reliability and validity were
considered when designing the study, analysing the results and judging the quality of the
findings (Patton, 2002). In the following section, these concepts are discussed in detail.
3.6.3.1 Reflexivity
Reflexivity is defined as “an awareness of the self in the situation of action and of the
role of the self in constructing that situation” (Bloor & Wood, 2006, p. 145). In any qualitative
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research the role of the researcher is acknowledged through reflections on the process of data
collection and analysis, and about how the researcher’s subjective views can shape the way the
studied phenomenon is perceived. Awareness of the reflexivity of the researcher has become an
essential part of qualitative social research (Etherington, 2004; Patton, 2002) especially when
applying a social constructivist approach (Jørgensen & Phillips, 2002). Simply, reflexivity in
research means that the researcher pays attention to all aspects such as society, language, and
paradigms without allowing any one of them to dominate (Alvesson & Sköldberg, 2000). A key
feature of recognizing the researcher’s subjectivity is the influence it has on objectivity in
research (Ratner, 2002). Reflexivity in discourse studies is essential because of the assumption
that language actually constructs social reality rather than being a way to discovering an
objective reality (Alvesson & Sköldberg, 2000; Phillips & Hardy, 2002). Generally, by being
reflexive, “ethnographers are said to be able to contextualise and situate the data, making explicit
the ways in which their account is socially constructed” (Brewer, 2003, p. 260). Therefore, this
researcher not only undertook the research to discover the issue of Arabizi from an objective
point of view, but also incorporated her subjective perspectives and reflections from her
understanding of the context and culture to the discussion of data (Miller & Brewer, 2003).
Reflections in this study included the researcher’s observations of the participants’
actions, her impressions during the face to face interviews, and emotional responses and attitudes
towards the participants’ use of Arabizi online. For instance, a reflection could be on how the
presence of the researcher helped create the analysis of the data (Miller & Brewer, 2003). Here it
included the researcher’s reflection on how values, experiences, interests, beliefs and wider aims
in life and social identities, and how all these factors shaped the research and, conversely, how
the research affected the researcher. A detailed journal of the whole process of conducting this
141

research, which included details about the interviews and data collection, was kept. These
observations were integrated in the analysis of the authentic discourse data and the discussion of
the findings. By immersing herself in the data and reflecting upon the Arabizi users’ experiences,
not only does this study provide insights into the lives of Saudi Arab youth but it also changed
the perspectives of the researcher and her attitudes towards Arabizi use in Saudi Arabia. This
ensured a high level of transparency and trustworthiness in this qualitative study.
To sum up, this researcher employed a critical approach to her biases and how they could
have influenced the research process. Reflexivity added richness, validity and breadth and depth
to this study on the use of Arabizi. The researcher adopted a critical attitude towards the data to
acknowledge the influence of the topic, settings and power relations on the research process
(Miller & Brewer, 2003). One of the advantages of recognising the subjectivity of the researcher
was to reflect objectively on the understanding of Arabizi as a social phenomenon.
3.6.3.2 Reliability and validity
Reliability refers to the “extent to which research produces the same results when
replicated” (Bloor & Wood, 2006, p. 147). Reliability is concerned with the consistency,
accuracy and stability in research instruments; the higher these factors, the higher the research
reliability. How a study is considered reliable has been a significant topic of discussion among
qualitative researchers (Guba & Lincoln, 1994; Kirk & Miller, 1986). Reliability is related to the
fact that, if other researchers were to replicate a study using the same research instruments, the
results should be stable and similar over time (Kirk & Miller, 1986). However, Guba and Lincoln
(1994) noted that because qualitative research has an underlying epistemological component that
reality is constructed, they argue that replication is not possible for qualitative research and that
researchers are only obliged to thoroughly and carefully explain how they have obtained and
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analysed their data. For the purpose of this study, the researcher adopted the definition of
reliability as the “ability of a research method to yield consistently the same results over repeated
testing periods” (Brink, 1993, p. 35). In other words, the researcher can consistently obtain
similar results when he/she uses different or similar methods and participants.
Validity, by comparison, refers to the “extent to which the research produces an accurate
version of the world” (Bloor & Wood, 2006, p. 147). Validity is concerned with the accuracy and
trustworthiness of the research results (Brink, 1993). For a study to be valid, it should represent
and illustrate reality, and a valid instrument should be available to measure what it is supposed to
measure (Bloor & Wood, 2006).
Different factors that could undermine the validity and reliability of research were
identified by Brink (1993) as being: (1) the researcher, (2) the participants, (3) the research
instruments and, (4) the research context. The possible threats these factors posed to the validity
and reliability of this study were considered. First, the researcher role was acknowledged and
biases were eliminated and controlled to increase the trustworthiness of the data. Also, this
researcher ensured that she was trusted before she began collecting data from the Arabizi users,
especially because they are socially stigmatised and they may say certain things that they
normally would not in order to protect themselves. Hence, the researcher spent some time
browsing through Arabizi users’ social media accounts to enable her acceptance, obtain trust
from participants and immerse herself in their community. Then, the researcher employed a
snowball sampling technique to reach participants through their friends and increase their
willingness to be truthful. The objectives of the research were explained thoroughly to the
participants and they were assured that their confidentiality and privacy were protected. This
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contributed to establishing a good rapport with the participants and ensuring sincerity of
responses.
The participants could also pose a risk to the validity and reliability of the research
because they might avoid giving true answers which reflect the reality (Brink, 1993; Silverman,
2000). They may also be hesitant to share some information with the researcher because they
either want to please the researcher or because they are fearful that their answers will not be
accepted (Brink, 1993; Kirk & Miller, 1986). This researcher addressed this issue by making
sure that the participants were clear about the aims of the current study. This researcher built a
base of trust with the participants before the commencement of the data collection. An effort was
made to interview the same participants whose authentic data had been collected and/or who had
completed the e-questionnaire as a means of following up on some issues and verifying the
functions of Arabizi on SNSs in relation to the reasons for using Arabizi. The researcher also
employed field notes and made observation notes about the participants, and the nature of their
interactions and behaviours on their social media accounts. This enabled an in-depth examination
of the data through triangulation.
Third, the research instruments employed could also put the validity and reliability of
research at risk. Some research instruments may be unsuitable for collecting adequate and
appropriate data to answer the research questions. They also may not uncover different realities
pertaining to the studied phenomenon. Thus, here a variety of methods were used — naturally
occurring data, e-questionnaires and interviews — to achieve consistency, reliability and validity
of the obtained results. The present study employed a form of triangulation, by gathering data
using three methods to provide support and explain the data obtained from participants (Creswell
& Plano Clark, 2011). Another important issue relating to research methods is sampling bias
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which was overcome in this study through the selection of participants who could provide
answers to the questions asked accurately and truthfully (Brink, 1993; Kirk & Miller, 1986;
Silverman, 2000).
Finally, the social context of the research could be a risk to the validity and reliability in
research. For instance, participants could provide different information when they are alone with
the researcher (Brink, 1993). In this study, the researcher ensured that attention to detail relating
to the context in which the participants provided their answers was made. Other issues in regards
to privacy and cultural considerations were taken into account especially because the researcher
is female and interviewed male participants in a Saudi culture which has many cultural
prohibitions around such behaviours. Participants were asked about their preferences for the
place and persons to be present at the interview. Accommodations and adaptations were made to
ensure a smooth and convenient interviewing of the participants.
To sum up, every effort was made to ensure that the results and interpretations are
reliable. A thick description of the research procedures from the beginning to the end was
provided with the help of a review of relevant literature, using different reliable data collection
instruments and through undertaking a pilot study before the commencement of the data
collection (Brink, 1993; Kirk & Miller, 1986; Silverman, 2000). In this study the researcher
explained and justified the selection of the research topic, the purpose of this study, the role of
the researcher (reflexivity), how, where and when the data were collected and analysed, and
finally, how issues of reliability and validity were addressed (Brink, 1993).
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3.7 Ethical considerations
As with any qualitative research dealing with human subjects, this study had some ethical
issues that needed consideration. This section discusses the reasons why ethics is important,
ethical issues in collecting online data, issues on anonymity and confidentiality and participant
and parental consent.
3.7.1 Why ethics is important?
All types of research involve ethical issues, but the approaches and guidelines applied to
these issues vary. The term ethics in social research is defined by Hammersley and Traianou
(2012) as the guidelines about what, and what not, to do in research and how this is decided. This
means that researchers should be well aware of ethical issues surrounding their research and able
to distinguish between what is acceptable and what is not (Resnik, 2015). Maintaining ethics is
important in order to achieve the research aims, to protect the participants and the researcher and
also to promote values of collaboration, accountability and responsibility (Resnik, 2015) . In this
study all the guidelines of ethical research were covered and approval was granted through the
university’s ethics committee.
3.7.2 Ethics in online research
Although ethical procedures should be applied in all research, online research presents
specific ethical challenges. For the purpose of this study, the researcher used guidelines adapted
from those of Flicker, Haans, and Skinner (2004) about ethical issues pertaining to conducting
research on online communities.
Table 3.10 Ethical Guidelines for Researching Internet Communities (Flicker et al., 2004)
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“1. Supply a readily available link to the individuals and institutions responsible for the
research project.
2. Describe study aims, potential benefits, and harms.
3. Provide information about what data will be collected and how it will be used.
4. State clearly what kinds of services you are (and are not) able to provide.
5. Identify any commercial or competing interests.
6. Offer direct contact information for the principal investigator and/or study coordinator, so
that participants can get their questions answered.
7. Seek informed consent.
8. Grant users that do not consent to be part of research comparable service.
9. Be explicit about steps taken to preserve confidentiality and anonymity.
10. Create policies and procedures to ensure the well-being of the community (e.g., protocols
for maintaining community values, moderating site, and managing crisis); make policies
public and transparent.
11. Limit the ability of search engines to access message boards directly to safeguard privacy.
12. Gain approval from a credible human subjects ethics review committee” (p.132).
Based on the above ethical guidelines, this researcher provided a link to her personal blog
which contained information about herself, the research, the consent forms, the information sheet
and also contact information of both this researcher and her supervisor. A copy of the ethical
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clearance granted for this study was also available. In the researcher’s blog, which could be
accessed by all participants, the researcher described the study aims, contribution and possible
harm which was not recorded in this type of study. The type of data required from participants
was explained and how they were going to be stored, analysed and used. Information about time
and place and estimated time participants had to devote to this study was explained thoroughly
and alternative options were always provided. This researcher made every possible effort to grant
anonymity and confidentiality to the participants who were informed about all these issues.
Overall, the researcher ensured that the research process was ethically situated and that
participants were comfortable and safe. This researcher made herself available to answer any
questions the participants had through different contact methods such as social media accounts,
WhatsApp and email. Even though the researcher used public data, approval to use data for
research purposes was sought from participants.
3.7.3 Anonymity and confidentiality
In online research, the issues of anonymity and confidentiality are as important as in
offline settings. The researcher must consider as a priority protecting online participants by
taking extra measures to secure their anonymity and confidentiality. First, the participants’ online
pseudonyms may be a problem if the participants’ pseudonyms are actually their real names
(Roberts & Parks, 2001; Whitty, 2004). Therefore, this researcher used different names for the
participants throughout the research process to protect their identity. Participants were also asked
to express any concerns about their anonymity and confidentiality and cite any information that
could directly or indirectly identify who they were, so it could be eliminated. The confidentiality
process was explained to the participants who were told that their real names and any identifying
information would not be shared or exposed (Boyd, 2015). Second, the social media accounts
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and screen shots were altered using Photoshop to remove all identifying information (Boyd,
2015). Such information included the usernames, the URLs and the profile pictures of the
participants. All were removed and modified. In fact, sometimes modifying the screen shots to
remove identifying information was not always successful because in certain posts such
modification made the data difficult to read. These examples were copied and pasted to
Microsoft Word to enhance readability while discarding identifying material.
The same procedures of removing identifying data were implemented in the equestionnaire as well. In fact, participants were asked to provide their Twitter and Instagram
accounts to be contacted in later stages and most e-questionnaire respondents were willing to
share their accounts and emails. These were only used by this researcher for follow up and
further contact for the purpose of this study; however, these files were kept in encrypted files that
only this researcher can access. Pseudonyms were also used for e-questionnaire respondents.
Regarding the interviews, the interviewees were informed that they were being recorded and that
the answers they provided would be used for the purpose of this study without disclosure of their
identities or personal information (Boyd, 2015; Leonard, 2003). Also, questions were designed in
line with the research aims: these were explained to the interviewees which made the interview a
conversation with a purpose known by the them (Leonard, 2003).
3.7.4 Participant and parental consent
Participant and parental consent are key issues when designing an ethical study whether
online or offline. According to Mann and Stewart (2000), “informed consent involves giving
participants comprehensive and correct information about a research study, and ensuring that
they understand fully what participation would entail, before securing their consent to take part”
(p. 6). Therefore, in the online settings the researcher provided all the information and consent
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forms relevant to this study through one link which made it easy for participants to submit to this
researcher upon their approval. Also, their consent through direct messages on Twitter and email
was considered as consent to participate in this study and screen shots were kept as evidence.
This was only done when participants suggested that this was an easier option for them. Also,
participants were informed about their right to withdraw at any time without any negative
implications resulting from their decision, which is a key element of an informed consent
(Seidman, 2006).
It is argued that parental consent presents challenges and that it can be risky rather than
be protective. This is justified on the basis that ‘teenagehood’ is a time of teens building
independence and making parts of life private from teachers, parents, friends and those in
relationship with them (Spriggs, 2010; Stern, 2004). This is also reflected in Stern’s research
(2004) who found that young people were aware that what they post online can be accessed by
anyone and they do not seem to have a problem with their homepages being accessed and
analysed. In fact, Stern (2004) argues that insisting that young people provide parental consent
in an online-setting can be “fruitless” and a complication which may relatively affect the
recruitment of participants. However, this researcher required the parental consent from all
participants who were under the age of 18 and there were no complications whatsoever.
Interestingly, most parents wanted their children to participate in this research because it would
educate their children about Arabizi.
Young people who were under the age of 18 were given a dual consent form which
included both theirs’ and their parents’ consent and a request was made to sign both forms before
participating in the research. In the e-questionnaire, parental consent was obtained by parents
ticking the box indicated. Although there is an argument whether parental consent is needed in
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Internet-based research, in this study, parental consent was sought to allow extra protection for
the participants. Further, in this study no highly sensitive information was collected from
participants nor were participants highly vulnerable to harm. However, parental and participant
consent in this research was used although, the researcher made it clear that the participant’s
consent was always mandatory, while parental consent in the e-questionnaire, due to the online
anonymity, was through a box ticked. For the natural data and interviews, parental consent forms
were provided, scanned or in hard copy for under 18s.
To summarise, ethical clearance was obtained for the commencement of the research
(Appendix 5). This researcher informed herself about the ethical considerations regarding this
study and applied an ethical approach rigorously. The overall process of undertaking this
research did not bring up any ethical challenges that could not be resolved. Most ethical
challenges were overcome through procedures that have been explained and discussion with the
participants, and also by encouraging them to discuss any matters of concern with the researcher
at any time before, during or after the data collection.

3.8 Conclusion
This chapter has presented the methodological framework of the study and provided
justification for choosing the data collection instruments, the sample and the analytical methods
that were utilised. It has also provided information about the main concepts and principles
relevant to this study’s methodology and design. Social constructivism and EoC comprise the
theoretical framework influencing this study. This chapter provided a rationale for the choice of
mixed methods as part of the ethnographic approach and the benefits and also the precautions
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associated with this design. This research used three data collection instruments which were
compatible with the qualitative, discourse analytic and sociolinguistic nature of this study.
The researcher collected naturally occurring interactions to understand the use and
functions of Arabizi within its context, SNSs which was one of the methodological contributions
of this research to the field of Arabizi. Then, e-questionnaires were administered which are easy,
convenient and suitable for online participants to uncover issues regarding attitudes towards
Arabizi and use of Arabizi generally. Finally, this researcher followed up questionnaire answers
with semi-structured interviews meeting with the participants in a face-to-face setting to obtain
in-depth information about the use of Arabizi and attitudes towards Arabizi. All three data
collection instruments were validated before the formal data collection.
The procedures involved during the data collection and the ethical considerations were
explained. Finally, discussed were the data analysis and management techniques that were
conducted in this research, offering a detailed description of how data collection methods and
analysis tools were combined to enhance the analysis of the collected data about the use of
Arabizi. Discourse analysis and thematic analysis were used to inform the analysis of the
qualitative data and specifically descriptive statistics were used for analysing e-questionnaires.
These approaches were consistent with the epistemology and methodology of this study which
was based on the view that language is a social construct, a social act and a social phenomenon.
The findings based on the interviews and e-questionnaires are presented in the next chapter and
the findings based on Twitter, Facebook and Instagram data are presented in chapter 5.
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CHAPTER 4

FINDINGS BASED ON QUESTIONNAIRES AND
INTERVIEWS
4.1 Introduction
This chapter presents the results obtained from participants’ responses to the equestionnaires and the interviews. The first part reports the e-questionnaire results (4.2) based on
the key themes of the e-questionnaire: attitudes and beliefs towards Arabizi, reasons for using
Arabizi and code-switching between Arabic, Arabizi and English. The quantitative data are listed
according to their relative frequencies of occurrence, then analysed. The qualitative data are
reported and analysed using thematic analysis and supported with quotations from the
respondents’ answers to the open-ended questions. The second part of the chapter presents
findings from the 20 face-to-face interviews (4.3). The quantitative data from the interviews, and
the qualitative data are reported and analysed based on the frequency of themes, using the
thematic approach. The chapter concludes with a comparison of the themes identified in the
interviews and e-questionnaires (4.4).
In summary, based on the responses to the e-questionnaires and the interviews, there were
clearly identifiable reasons behind the use of Arabizi which are evident. The identified key
themes are: (1) it is a trend and everyone is using it; (2) it is easier than Arabic in terms of
grammar and writing; (3) it is an alternative to Arabic which has a number of technical issues for
Internet and smartphone users; and, (4) it is the language of young people. In addition, subthemes were identified. These were that (1) Arabizi is cool, stylish and looks more beautiful than
Arabic in the way it is written; (2) Arabizi is used as a secret language to hide communication
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details from older people such as parents and teachers; (3) Arabizi is used to hide or overcome
poor Arabic language skills and to avoid others’ criticism; and, (4) Arabizi is a means of
communication with non-Arab friends who understand Arabic but cannot read or write the
Arabic script.

4.2 Results from the e-questionnaires
The results are reported in the order of the e-questionnaire questions (See Appendix 3a). A
link to the research questions is made throughout the chapter. It is important to note that the
tables below display the Confidence Interval (CI) based on 95% for all the results. For most
questions the CI is narrow which strengthen the validity of the findings.
4.2.1 The use of Arabizi
In Question 1 of the e-questionnaire respondents were asked about the sites where they
use Arabizi. They had the option to choose more than one answer. This question aimed to
identify which SNS is most popular for the use of Arabizi amongst Arabizi users and also to
validate the choice of Twitter, Instagram and Facebook as sites for collecting naturally occurring
interactions of Arabizi users.
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Table 4.1 Sites where Arabizi is used by e-questionnaire respondents.
SNS

Number of responses

%

Twitter

49

37%

95% CI

[0.29,0.45]
Facebook

25

19%

[0.12,0.25]

Instagram

58

44%

[0.36,0.52]

Chatting and SMS

100

76%

[0.69,0.83]

Email

15

11%

[0.06,0.16]

Diary

12

9%

[0.04,0.13]

Other

31

24%

[0.16,0.30]

From Table 4.1 it is evident that Arabizi is mostly used in chatting applications such as
WhatsApp, Instagram and Twitter. The majority of respondents (76%) reported using Arabizi
while chatting through applications such as WhatsApp and/or SMS. They use chatting
applications on a daily basis to communicate with their friends and family. Instagram is the
second place where Arabizi was preferred (44%). Respondents reported using Arabizi to post
comments on pictures and videos posted to Instagram. Twitter comes third place (37%), and then
fewer respondents (19%) used Arabizi on Facebook. Most respondents reported that they were
not active users of Facebook being more active on such as Twitter, WhatsApp and Instagram.
Besides SNSs, respondents used Arabizi to write e-mails to their friends (11%) and,
interestingly, 9% of respondents used Arabizi to write their diaries although this media forum
had the lowest use of Arabizi. It could be that not all respondents use a diary. Other SNSs were
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also reported as sites where respondents used Arabizi (24%): these were mostly new SNSs such
as Path, Ask.fm, Snap Chat and PlayStation.

As part of question 1, e-questionnaire respondents 31 (24%) reported other sites where
they used Arabizi. Most respondents reported using Arabizi on more than one site.

Table 4.2 Other places where Arabizi is used by e-questionnaire respondents

SNS

Number of responses

%

95% CI

Path

19

60%

[0.43,0.78]

PlayStation

28

91%

[0.80,1.01]

Ask.fm

19

60%

[0.43,0.78]

Snapchat

9

30%

[0.14,0.46]

Table 4.2 shows that the majority of the 31 respondents who used other sites used Arabizi on
PlayStation, Path and Ask.fm while some used it on Snapchat. Most respondents (92%) who
used Arabizi on PlayStation did so because it did not support the Arabic script; Arabizi was the
alternative. While this was true at the time the responses were collected, Sony recently
announced that “Driveclub and LittleBigPlanet 3 both will feature Arabic language support”
(Fakhruddin, 2014). This is discussed later in the Discussion chapter. Path, launched in 2010,
was another site where respondents used Arabizi (60%). Path was ranked number 18 in the iOS
top apps chart in Saudi Arabia in 2014 according to the App Annie website. In addition, 60% of
respondents used Arabizi on Ask.fm, “an online social network that enables people to send
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questions to each other and answer them.”11 Ask.fm was ranked number 16 in the iOS top apps
chart in Saudi Arabia in 2014 according to the App Annie website. Finally, 30% of respondents
used Arabizi on Snapchat which is a photo and video sharing application. Additionally, Table 4.2
displays a narrow CI for all questions thus strengthening the validity of the findings.
To sum up, Arabizi is mostly used in chatting/SMS, Twitter and Instagram but its use is
spreading to other sites as they became popular. The findings are that Arabizi is mostly used on
SNSs that are popular amongst young people and is less used on sites which are typically used
for formal communications such as E-mail. This suggests that Arabizi is used more in informal
settings such as SNSs and chatting applications.
4.2.2 Motivations for using Arabizi
In Question 2, respondents were asked about the reasons why they currently use Arabizi.
Part of this question was close-ended as respondents were provided with reasons to choose from.
Respondents also had the option of choosing more than one answer. The other part of this
question was open-ended and respondents were asked to provide additional reasons in the space
provided. It was evident there was a willingness of Arabizi users participating in this study to
share their views, reasons and other information about Arabizi. Some respondents even used the
additional space to justify their choices and not necessarily to provide other reasons for using
Arabizi.

11

Ask.fm.com
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Table 4.3 Principal reasons for using Arabizi by e-questionnaire respondents
Category

Number of responses

%

95% CI

I am used to it since I started using the Internet

55

42%

[0.34,0.49]

It is cool and stylish

31

24%

[0.16,0.30]

All my friends use it

30

23%

[0.16,0.29]

It is easier than Arabic

28

21%

[0.14,0.27]

Arabic is not supported on my computer or phone

14

11%

[0.05,0.15]

My Arabic writing is poor

6

5%

[0.01,0.08]

Others

42

32%

[0.24,0.39]

Table 4.3 shows that the majority of the respondents used Arabizi because they were used
to it (42%) which means that it has become a habit. Muyassar, for example, noted that he used
Arabizi because he was used to it, and because most of his friends were using it when chatting on
Blackberry Messenger.
Muyassar (M-23Y): “I am used to it because most people on Blackberry are using it”
Respondents also reported using Arabizi because they believe that it was cool and stylish
(24%). Reem, for example, said that she used Arabizi because it was cool, stylish and it looked
nice.
Reem (F-18Y): “I write in Arabizi because it is cool, stylish and, honestly, it looks nice”
Respondents also used Arabizi because it was used by their peers (23%). Adam, for
example, said that he used Arabizi simply to respond to others who used it.
Adam (M-21Y): “I use Arabizi when someone talks to me in Arabizi”
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These results show that Arabizi is a communicative code shared by Arabizi users within their
speech community. Arabizi is used with their peers and, as Adam highlighted, when his peers
addressed him in Arabizi he replied to them in Arabizi, to signal group membership. This is
further illustrated by Norah (F-16Y):
“If someone is talking to me in Arabizi I prefer to reply in the same way”.
A similar number of respondents reported that they used Arabizi because they believed it
was easier than Arabic (21%). For instance, Ghalia (F-16Y) said,
“Arabizi is easier because I can write without worrying about my grammar or spelling,
nobody can criticise my writing when it is in Arabizi”.
This is related to the responses of other respondents (5%) who attributed their use of Arabizi to
their poor Arabic writing skills. A small number related Arabizi use being easier than Arabic.
Maria (F-16Y) explained that she used Arabizi because her Arabic spelling was poor.
“My Arabic spelling is very bad, and this is why I use Arabizi, it is easier than Arabic. I
mean I don’t have to worry about my spelling in Arabizi”
There were some respondents who reported that they used Arabizi because their devices
do not support Arabic (11%). Thus, Arabizi provided them with an alternative means of
communication to overcome technical issues. In fact, some respondents stated that they had not
planned to use Arabizi at all, but because their devices did not support Arabic they found Arabizi
a good alternative. For example, Asiah (F-19Y) stated,
“my phone is new and it does not support Arabic and I don’t speak English, Arabizi was
a good option for me to communicate with my friends”.
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While the above reasons were key for using Arabizi, 42 out of 131 respondents (32%)
had other reasons and suggestions that they provided in the e-questionnaire.
Table 4.4 Other reasons for using Arabizi by e-questionnaire respondents
Category
They use Arabizi as a secret language to hide from

Number of responses

%

95% CI

10

24%

[0.11,0.35]

15

36%

[0.21,0.48]

8

19%

[0.07,0.29]

6

14%

[0.04,0.23]

3

7%

[0.00,0.14]

older people (parents, teachers, etc.)
They use Arabizi because they are too lazy to switch
the keyboard to Arabic
They use Arabizi because it encourages freedom of
expression
They use Arabizi as a medium of communication
with non-Arabs
They use Arabizi because it helps them with learning
English
Total=

42

Table 4.4 gives a breakdown of the other reasons. Interestingly, the majority of the
respondents (36%) claimed to use Arabizi because they were too lazy to switch their keyboard to
Arabic. In the examples below, Alyaa, Reem and Talia, explained this behaviour.
Alyaa (F-17Y): “Sometimes I feel I don’t want to switch from English to Arabic”
Reem (F-18Y): “I am just lazy to switch the keyboard to Arabic”
Talia (F-25Y): “I am lazy to switch the keyboard from English to Arabic”
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Another interesting finding is that Arabizi users used Arabizi as a secret code, a language
not understood by older people (e.g. parents) (24%). Arabizi allows its users to hide from older
people’s judgements and interventions and others’ eavesdropping because it is not understood by
them. Abdullah, for example, noted that he used Arabizi so people sitting next to him would not
understand what he was writing.
Abdullah (M-17Y): “I use it so the person next to me won’t understand”
This could be related to what other respondents said about using Arabizi because it made them
feel liberated (19%). This is especially true if they wanted to hide what they said from other
people. Fatimah (F-22Y), for example, said,
“I use Arabizi when I am complaining on Twitter and I don’t want others to pay attention
to what I am saying”
Similarly, Malik (M-23Y), felt that he had freedom of expression when he used Arabizi.
“I feel that I have freedom of expression in Arabizi”
Other respondents (14%) reported that they used Arabizi as a means of communication
with their non-Arab friends because those friends could not write or read the Arabic script, but
able to speak and understand Arabic. Thus, Arabizi, a ‘phonetic transcription’ of what
interlocutors are saying, was a convenient means of communication for non-Arabs. Ameerah and
Kamal, for example, used Arabizi to communicate with their foreign/non-Arab friends. In the
discourse data, using Arabizi to communicate with non-Arab friends was not evident, perhaps
because it is difficult to be confident that the other interlocutor is non-Arab.
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Ameerah (F-20Y): “I use Arabizi with non-Arabs who can speak Arabic but cannot write in
Arabic script. For example, my British English teacher writes to me in Arabizi”
Kamal (M-19Y): “I have friends who do not know Arabic script very well and Arabizi is easier
for them because they are non-Arabs”
Finally, a small number of respondents (7%) reported that they used Arabizi because it
helped them learn English faster. Abrar (F-19Y) said that using Arabizi improved her English
reading and writing because she was constantly using English words. She also noted that Arabizi
helped her include alphabet characters which were not available in English such as the letter “”ع
which is substituted with number 3.
Abrar (F-19Y): “Arabizi helps me improve my English in terms of reading. It also helps me to
write letters that are not present in English using numbers and at the same time I can mix
English and Arabic using the same characters.”
To sum up, the e-questionnaire findings show that respondents use Arabizi for several
primary reasons. It has become a habit. They also use it because they want to adhere to their peer
group communication norms. To them Arabizi is a unique style of writing which can only be
understood by their peers and this allows them to control access to their communications. They
employ Arabizi as a convenient secret code. Arabizi users also reported personal motivations for
using Arabizi. They saw Arabizi as cool, stylish and easy in comparison to Arabic. These
findings were very useful in validating the discourse analysis categories of the naturally
occurring interactions from Twitter, Facebook and Instagram. The findings also provide answers
for the primary research question of this study which asked why Arabizi is used by young
Saudis.
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4.2.3 Attitudes and beliefs towards Arabizi
In Question 3, respondents were asked about their attitudes and beliefs about the use of
Arabizi. The researcher formulated this question in different ways as it was asked multiple times
in the questionnaire using terms such as (what is your attitude…) or (what do you believe…) and
(what is your opinion about…) to entice respondents to provide more answers. This question was
open-ended question and respondents were encouraged to write freely. As mentioned,
respondents were very willing to answer the question in detail. Some gave considered reasons
rather than attitudes or beliefs about Arabizi. However, these were identified based on a negative
or positive disposition to Arabizi. For instance, when respondents reported that Arabizi was cool
and stylish in an answer to a question about their view of Arabizi, it could be identified as a
positive attitude or belief about Arabizi as a style of writing. Because attitudes are usually hard
to elicit, respondents were asked on different occasions in the questionnaire to write freely about
Arabizi to allow for these thoughts and opinions to be expressed.
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Table 4.5 The e-questionnaire respondents’ attitudes and beliefs towards Arabizi.
Category

Number of responses

%

95% CI

Arabizi is easier and faster than Arabic

32

24%

[0.17,0.31]

Arabizi is cool, stylish and trendy

29

22%

[0.15,0.28]

Arabizi has negative effects on the

21

16%

[0.10,0.21]

Arabizi is just a style of writing

12

9%

[0.04,0.13]

Arabizi is used by peers

11

8%

[0.04,0.12]

Arabizi is declining

10

8%

[0.03,0.12]

Arabizi should not be over-used, Arabic

10

8%

[0.03,0.12]

Arabizi is a personal freedom

3

2%

[0.00,0.04]

Arabizi helps with learning English

3

2%

[0.00,0.04]

Arabic language and culture

speakers should maintain their language

It is apparent in Table 4.5 that the majority of respondents viewed Arabizi positively yet
acknowledged that it could have negative effects on Arabic language and/or culture. The most
reported opinion about Arabizi was that it was easier and faster than Arabic (24%). Basem, for
example, noted that Arabizi writing was easier:
Basem (M-19Y): “It is easy to write because it does not require accurate spelling.”
Tamer added that he used Arabizi because it had a better alternative to the Arabic (script).
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Tamer (M-21Y): “Arabizi is easier because it does not need the diacritics like we do in Arabic
which is problematic when it comes to diacritics. Arabizi is good and better”
Another respondent, Mona, noted that she used Arabizi to hide her poor Arabic writing skills.
Mona (F-26Y): “It is easy and even if someone has poor writing, Arabizi helps to hide that.”
Other respondents thought that Arabizi was cool, stylish and trendy (22%). In the
following quotes, respondents explained in different ways how they perceived Arabizi as a cool,
stylish and trendy style of writing used by young people.
Alaa (F-19Y): “Easy and nice and it is a trend now”
Musaab (M-17Y): “It is a simple language popular amongst young people”
Maria (F-16Y): “It is a new way of expression and fun too”
It is evident from the above quotations that the attitude of the e-questionnaire responses towards
Arabizi is generally positive. Their opinion was that Arabizi was used by their peers because it is
nice, unique and easy. They claimed that Arabizi was a way of writing or expression that allowed
free communicating with their peers. This could also be seen in the following quotes where the
participants indicated clearly that Arabizi is not negative.
Sarah (F-18Y): “There is nothing wrong in writing in Arabizi”
Shaden (F-20Y): “It is unique and flexible for me”
Sameerah (F-21Y): “It is not bad and it does not undermine my Arabic language”
Asem (M-16Y): “It is not a negative thing but I don’t use it all the time”
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Although they viewed Arabizi positively, a smaller number respondents (16%) indicated
that Arabizi has negative effects on the Arabic language and culture. This was justified by
respondents who suggested that Arabizi should be limited to chatting and should never be used
excessively (8%). They believed that young people should maintain their Arabic language. The
following quotes by respondents show the belief that Arabizi use could negatively affect their
Arabic language mainly by weakeing their Arabic grammar in writing.
Ahlam (F-18Y): “I began to forget Arabic”
Nawaf (M-18Y): “There are people who are writing it excessively, those are wrong”
Amer (M-19Y): “But there is a negative point that Arabizi negatively affects some people’s
Arabic writing”
Misfer (M-16Y): “It is considered a new style but it can negatively affect Arabic language”
Salman (M-17Y): “It undermines Arabic language”
A small number of respondents argued that Arabizi was a trend which was not shameful
or ‘prohibited’ in Islam (9%). Another 8% of respondents thought that Arabizi was used by
everyone. They also thought that it had become a habit rather than a trend. Saja (F-28Y), for
example, used Arabizi because it was used by all people: it was a habit.
“It’s a language that is used by most people because they are used to it.”
In spite of this, a very small number of respondents thought that Arabizi use was
declining and they saw it eventually disappearing (8%). Notably however, this was reported only
by users who were part of the older age group (23-28 years old). Perhaps they were less
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fascinated and stubborn about their use of Arabizi. Maha, 28 years old, for example, mentioned
that Arabizi was declining.
Maha (F-28Y): “I was one of those people who loved Arabizi and I was writing it but now I
rarely use it and I think that the number of Arabizi users has declined”.
Respondents were asked again in Question 9 about their attitude towards Arabizi and
whether it represented part or all of who they are to the society. This question was both closeended and open-ended and respondents were encouraged to provide reasons why or why not
Arabizi represents who they are. Chart 4.1 summarises the respondents’ answers on whether
Arabizi represents part, or all of who they are to the society.
Chart 4.1 The e-questionnaire respondents’ answer to the question “Does Arabizi represents part
or all of who you are to the society?”

Does Arabizi represents part or all of who you are to the
society?

14%

86%

Yes [0.08,0.19]

No [0.80,0.91]

Interestingly, the majority of respondents (86%) reported that Arabizi did not represent
who they are to the society at all. Only 14% of the respondents reported agreement with this
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statement. Question 9 was followed by a similar but open-ended question that allowed
respondents to elaborate their answers and 45% of the respondents did this. These additional
reasons are summarised in Table 4.6.
Table 4.6 Additional reasons for using Arabizi: whether or not it represents its users
Category

Number of responses

%

95% CI

64%

[0.51,0.75]
[0.05,0.25]

Arabizi does not represent who we are
Arabizi is just a style of writing

38

Arabizi is only used in specific places and times

9
15%

Arabizi does not have unified conventions

4

[0.00,0.15]
7%

Arabizi cannot be used to write everything

1

[0.00,0.05]
2%

Arabizi does represent who we are
Arabizi represents part of who they are

5%
3

Arabizi represents who they are

[0.00,0.10]
3%

2

[0.00,0.07]

Arabizi makes them secure and free to express
themselves

3%
2

[0.00,0.07]

Based on Table 4.6, the first group who reported that Arabizi does not represent who they
are, saw Arabizi as just a style of writing (64%). They viewed Arabizi as a way of being cool and
stylish to show their group membership. Hana (F-16Y), for example, wrote in Arabizi, “La 6b3a
l2no stail bss” (Translated: of course, not, because it is just a stylish writing”. Maria (F-16Y)
added that Arabizi does not represent who she is:
“It is just a style of writing that does not control your personality.”
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Some respondents (7%) highlighted that Arabizi does not have unified conventions and
hence it does not really express everything they want such as religious topics and other formal
topics such as politics or education. For instance, Saja (F-28Y) said,
“Arabizi does not represent who I am because I cannot express everything using it. I
cannot write religious or formal stuff in Arabizi.”
Notably, though, a small number of respondents (5%) reported that Arabizi does
represent who they are. They believed that Arabizi was part of their personality because its use is
a personal choice and freedom. Arabizi makes them feel secure and free to express themselves
away from others’ judgements. This is summed up in the following quotes:
Amer (M): “cuz what I write is who I am”
Narjes (F-18Y): “Arabizi represents me because I can write freely anything I like. It is free of
rules and I don’t like rules.”
Amer thought that Arabizi represents who he is because “what he writes is who he is”. Narjes
explained in detail that Arabizi represents who she is because it allows her to express herself
freely and because it lacks rules, something she likes.
In Question 10, the last question in the e-questionnaire, respondents were asked to report
any additional opinions or thoughts about their use of Arabizi. The respondents’ data reported
based on this question were merged with the above attitudes and beliefs on the use of Arabizi.
There was overlap and repetition of what they had said earlier in response to other questions and
some wrote a stream of thought about Arabizi somewhat beyond the scope of this study.
However, all the reported data were categorised and taken into account in the analysis of the
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authentic data and design of the interview questions. The reason why similar questions were
asked multiple times in the e-questionnaire was because Arabizi users in the pilot run seemed to
ignore some questions or provide very short answers. By asking the same question in different
ways and stages in the e-questionnaire an increase in the richness and variety of responses was
evident.
To sum up, Arabizi users who completed the e-questionnaire reported both positive and
negative attitudes towards Arabizi. However, they mostly viewed Arabizi positively on the
grounds it is a more easy, flexible, cool, stylish and trendy style of writing than Arabic that is
widely used by their peers. It could even help with learning English. Some respondents
highlighted that it represents personal freedom and is an alternative in many cases to the Arabic
script. A smaller number of respondents acknowledged the negative effects that Arabizi use, may
have on their Arabic language and culture. Some respondents suggested that Arabizi should be
used moderately so that the use of Arabic (script) was maintained. In fact, older respondents
reported that Arabizi use was declining. Arabizi users also explained how Arabizi does or does
not represent who they are, with the majority indicating that it does not. In their explanations, the
respondents showed their diverse opinions and views towards Arabizi. As discussed above, the
attitudes and beliefs about Arabizi overlap with the reasons for its use; this indicates that
attitudes and beliefs about language use are interconnected and affect behaviour.
4.2.4 Code-switching between Arabizi, Arabic and English
In Question 4, respondents were asked about the codes they used on their Internet sites.
This question was a close-ended and respondents were provided with possible answers as
illustrated in the chart below. The respondents could choose only one answer from the options
provided. This question aimed to identify which codes are employed more by the majority of
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respondents, and whether there is code-switch between Arabic, Arabizi and English while using
the Internet.
Chart 4.2 The used codes by Arabizi users on Internet sites

on Internet sites, Arabizi users use the following codes,
2%
6%
8%

85%

Arabizi, Arabic and English [0.79,0.90]

Arabizi and Arabic [0.03,0.12]

Arabizi and English [0.02,0.10]

Arabizi only [0.00,0.03]

Chart 4.2 shows that the majority of the e-questionnaire respondents (85%) use all three
codes, Arabizi, Arabic and English interchangeably while using the Internet. This reflects the
researcher’s observations and analysis of their interactions on SNSs. A smaller number of the
respondents reported that they used Arabizi and Arabic (script) (8%) while 6% of the
respondents used Arabizi and English (6%). Interestingly, only two respondents used Arabizi
solely (2%). These two respondents, young female users of Arabizi, were also part of the
discourse data and used Arabizi exclusively on their Twitter accounts. One of them was also
interviewed (Raghda) and she indicated that she uses Arabizi everywhere and that she rarely if
ever would use Arabic on her SNSs. The CI is also low in all questions which indicates validity
in the answers.
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In Question 5, respondents were asked to provide the reason/s why they chose the answer
in Question 4 and were asked to elaborate their answers. This question also aimed to motivate
the respondents to provide information about their use of Arabizi. Again, the respondents
showed great willingness to share their thinking and explained why and when they used each
code. Their answers to Question 5 are summarised in Table 4.7.
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Table 4.7 The uses of Arabizi, Arabic and English by the e-questionnaire respondents
Category

Number of

%

responses

95%
CI

Arabizi is used in informal settings

61

47%

Use of each code (Arabic, Arabizi or English) depends on

54

41%

the addressee and the topic

[0.38,0.54]

[0.33,0.48]

English is used with non-Arabs or speakers of English

42

32%

[0.24,0.39]

Arabic is used in formal settings

39

30%

[0.22,0.37]

The respondents provided insight into the situations when they use Arabizi, Arabic and,
English. First, Arabizi was viewed as an informal code used in informal settings on SNSs as a
means of communicating with close friends and relatives within their age group (47%). Misfer
(M) explained in the following quote why he uses Arabizi only in informal settings.
“Arabizi is informal and I use it only on social media such as Twitter because it is not a
proper language. It should be only used in such settings. It is a fun language. It is not like
Arabic.”
Second, 41% of the respondents reported that the use of each code depended on factors
relating to the interaction such as the addressee and the topic. This is illustrated by Ramia (F)
who said:
“I use Arabic with those I am in formal relationship with and older people like father,
mother, aunties, Arabizi with friends and when I don’t want others to understand and
English with those who don’t speak Arabic”.
173

Saja (F-28Y) added that she used each code when she was discussing certain topics that were
better expressed in one code than the other:
“I use Arabizi to talk about silly things and daily things with my friends. I use Arabic to write
serious things like school and important matters and I use English when I want to write English
terms and expressions or songs.”
Third, 32% of respondents reported that they used English to communicate with nonArabs and/or friends who tended to communicate in English. As highlighted in the examples
above, respondents use Arabizi as a means of communication with those who do not speak
Arabic. However, respondents also said that they used English when communicating with friends
who preferred to use English in their interactions. Saja (F-28Y), for example, said that she used
English to communicate with her friends despite the fact that her English was not very good,
“I use English mostly with my friends because they go to international school and they
write to me in English, so I reply back in English even if my English is not very good.”
Finally, 30% of respondents indicated that Arabic is typically used in formal settings
and/or relationships such as the government sector and official documents. Omar (M-25Y), for
example, explained:
“I use Arabic when I deal officially with a government department or family or anyone
who prefers to interact in Arabic”.
Although in Question 5 respondents were asked to elaborate their answers to Question 4
and justify why they chose their answers, Question 6 specifically aimed to motivate the
respondents to provide additional explanations about when they used each of Arabizi, English
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and Arabic. This strategy was implemented to ensure that respondents wrote down ideas and
thoughts they might have missed when responding to the previous question. In fact, the
respondents provided more about their attitudes and beliefs about each of the three codes. It is
important to highlight, though, that only 40 respondents provided new answers other than
repeating what had been said already in Question 5.
Chart 4.3 Additional reasons for the use of Arabic, Arabizi and English.

The respondents' use of Arabic, Arabizi and English

3%
9%

4%

7%
8%

I use Arabic because it is my mother tongue [0.00,0.17]
I use Arabizi because I am curious to try new things [0.00,0.15]
I use Arabizi because it is easier when code-switching to English [0.00,0.14]
I use English for entertainment [0.00,0.09]
I use Arabizi as a substitue for English [0.00,0.08]

Chart 4.3 shows that respondents use Arabic because it is their mother tongue and they
want to maintain this (9%). Ahlam (F), for example, explained that she used Arabic simply
because it was her mother tongue.
“Arabic is my mother tongue”
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Other respondents reported that they used Arabizi because they were curious to try new
and different things (8%). This, according to some respondents, was a characteristic of young
people: they have a curiosity to try new things. Eman (F), for example said,
“honestly I use Arabizi just because I am curious to try new things like my friends
because we all like to try new things as young people”
A similar number of respondents (7%) use Arabizi because it is easier for them to codeswitch to English without changing their keyboard to Arabic. A smaller number of respondents
(4%) reported that they use English for entertainment, when they feel bored. Another 3% of
respondents used Arabizi as a substitute for English, because they felt as if they were speaking
English although it was really just the English characters they were using.
To sum up, respondents reported using each code in different situations and settings, with
different people and to discuss different topics. Arabizi and English are used interchangeably
largely in informal settings with friends and relatives, while Arabic is limited to formal settings
and to address people who prefer to communicate in Arabic. The respondents also highlighted
that Arabic is their mother tongue and they want to maintain this and hence they are using it in
their interactions. Interestingly, some respondents highlighted that they, as young people, use
Arabizi to satisfy their curiosity to try new things. They also mentioned using English to
entertain themselves and as a substitute for Arabizi. The findings show that users of Arabizi are
skilful interlocutors who are aware of when Arabizi use is appropriate.
4.2.5 The social attitude towards Arabizi
In Question 7, respondents were asked about how their school/university, media,
household and group of friends viewed Arabizi. Respondents were provided with three options,
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positive, negative and other. If respondent chose ‘other’, they were asked to explain their answer.
This question aimed to validate what was reported in previous literature that Arabizi is
negatively portrayed.
Chart 4.4 Social attitudes towards Arabizi

The social attitude towards Arabizi

15%

53%
32%

Negative [0.45,0.61]

Positive [0.24,0.39]

Other [0.08,0.20]

Chart 4.4 shows that the majority of the respondents (53%) believe that Arabizi is viewed
negatively by educational institutions, media, household and, peer groups. The following
quotations from respondents provide explanation:
Narjes (F): “There is a group of people who criticise Arabizi because they think it is
negative and it affects our Arabic language negatively”

Kholoud (F): “They criticise Arabizi because it is difficult and it does not represent who we are
as an Arab nation”
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By comparision, 32% of the respondents believed that Arabizi was perceived positively.
Some respondents noted that their peer group’s attitude towards Arabizi is positive and that they
use it to communicate together on a daily basis. For instance, Amer (M-18Y) said,
“my friends are the only ones who view Arabizi positively because we use it and it is our
language as young people”.
Another 15% of the respondents had a different opinion. They believed that the attitude
towards Arabizi was neither positive nor negative. They explained that they had not seen anyone
talking about Arabizi or having any particular attitude towards it. Ali (M-23Y), for example, said
“Arabizi is just a style of writing that does not deserve all this drama.”
To sum up, the e-questionnaire respondents validated what is already evident in the
literature, namely that there are negative attitudes towards Arabizi. Respondents highlighted that
Arabizi is often considered a threat to the Arabic language and culture while others believe that
Arabizi is viewed positively, and that most of their peers view Arabizi in a positive light. The
data obtained through this e-questionnaire questions were explored further in the interviews
which are reported on in section 4.3.10.
4.2.6 Timeframe for the use of Arabizi
In Question 8, respondents were asked about the timeframe of their intended use of
Arabizi. This question had both close-ended and open-ended parts. The respondents were asked
to explain whether or not they could continue using Arabizi, and if they chose to continue, for
how would this be long and why.
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Chart 4.5 Responses to the question “do you intend to continue using Arabizi or not?”

Do you intend to continue using Arabizi?

50%

50%

Yes [0.42,0.58]

No [0.41,0.57]

The respondents were equally split (50%) of the respondents reported that they intend to
continue using Arabizi while the other 50% do not intend to continue using Arabizi.
Table 4.8 shows the reasons for this provided by 109 out of 131 respondents.
Table 4.8 Why e-questionnaire respondents will/will not continue using Arabizi
Category

Number of responses

%

95% CI

[0.06,0.22]

[0.01,0.14]

Reasons why they will continue using Arabizi
Because there is nothing wrong with Arabizi

16

Because Arabizi is easier and faster than Arabic

11

15%
10%

Because Arabizi is a habit

9

8%
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[0.03,0.17]

Because Arabizi is used by everyone

8

7%

[0.01,0.13]

Because Arabizi is fun

7

6%

[0.00,0.12]

Because Arabizi is necessary sometimes

7

6%

[0.00,0.12]

Because Arabizi helps with learning English

3

3%

[0.00,0.06]

17%

[0.06,0.26]

Reasons why they will not continue using Arabizi
Because Arabizi is not useful

18

Because Arabizi has negative effects on the Arabic
16
language

[0.05,0.23]

15%
Because Arabizi is just a trend that will eventually
5
disappear

[0.00,0.10]

5%
Because Arabizi does not have unified
4
conventions

[0.00,0.08]

4%
Because Arabizi users are criticised

2

[0.00,0.05]

2%
Because Arabizi is not understood by all

2

[0.00,0.05]

2%
Because users changed their view of Arabizi

1

[0.00,0.03]

1%

As can be seen in Table 4.8, the respondents had different reasons for continuing using
Arabizi or not. There were two groups: one group thought that they would continue using
Arabizi while the other group indicated that they planned to discontinue use.
The first group explained that they would continue using Arabizi because it is just a
writing style that does not have any negative effects on them whatsoever (15%). They also
indicated that Arabizi is easier and faster than Arabic (10%), is a habit (8%), is used by everyone
(7%), is fun and necessary at certain times (6%) and finally, it is helpful for learning English
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(3%). Hattan (M-18Y) argued that he did not see why he should stop using Arabizi. Jomaan (F24Y) added that she would continue using Arabizi,
“Because Arabizi is a normal language, there is nothing wrong with it to make me stop using it”.
The second group thought they would not continue using Arabizi because they believed
Arabizi was not useful (17%). Other respondents provided reasons such as that Arabizi has
negative effects on their Arabic language (15%), and that it will eventually disappear (5%). A
smaller number of respondents provided reasons such as, Arabizi does not have unified
conventions, is not understood by all, its users are criticised by others and that they themselves
have changed their opinion about Arabizi. In the following examples, respondents illustrate why
they will discontinue using Arabizi.
Manal (F-18Y): “Because it might affect my language”
Manar (F-24Y): “Because it is not the right way of writing, it affects Arabic and English
negatively”
It is quite possible that these participants have been affected by the negative social attitude
towards Arabizi and so have decided to discontinue using it. As Samar (F-21Y) argued, the
reason why some Arabizi users would not use or would discontinue using Arabizi is because of
the negative view of Arabizi. According to her, “the society is complicated, everything is bad to
them”.
Respondents also provided the timeframe to when they thought they would continue or
stop using Arabizi. Table 4.9 summarises the responses about the expected duration of their use
of Arabizi.
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Table 4.9 The timeframe for the e-questionnaire respondents’ use of Arabizi
Category

Number of responses

They have not decided yet

37

%

95% CI

31%

They will stop after a short time period

28

24%

[0.23,0.38]
[0.16,0.30]

They will use it forever

24

20%

[0.13,0.26]

They will use it until it disappears

9

8%

[0.03,0.12]

necessary sometimes

8

7%

[0.02,0.11]

They will use Arabizi until they get bored

4

3%

[0.00,0.06]

4

3%

[0.00,0.06]

3

3%

[0.00,0.05]

2

2%

[0.00,0.04]

They will use Arabizi because it is

They will stop when technical problems
are solved
They will use Arabizi until they learn
English
They will use Arabizi until a new trend
emerges

Of the respondents, 31% said that they were not sure whether and when they would stop.
A similar number reported that they would stop using Arabizi after a short time period (24%).
Nawal (F-18Y) indicated that she will use Arabizi until she turned 30 years old because,
according to her, “it is the age of maturity”. Asma (F-25) added that she would use Arabizi until
she became perfect in English. However, Nawal and Asma did not provide any further details for
their decisions.
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Interestingly, only very few (20%) reported that they would use Arabizi forever. A few
respondents (11%) linked the continuity of their use of Arabizi to a certain event, saying when it
occurs, it would spark discountiuance of use. For instance, when they become bored or when
technical problems facing the Arabic language are solved. Ali (M-23Y) said,
“I think I will use Arabizi forever because it is necessary and it is an alternative to
English”.
To sum up, most of the respondents seem to think that Arabizi is a trend and a fun
experience for them. This indicates that Arabizi is a linguistic code employed by Arabizi users to
display identity with their youth groups. They find Arabizi a style of writing that they view
positively and they do not foresee themselves discontinuing its use. However, a significant
number of the respondents linked their use of Arabizi with a certain time, event or stage in their
lives. Once they reach this they think to stop using Arabizi.
4.2.7 Summary of the e-questionnaire results
The e-questionnaire results provide an understanding of the uses of Arabizi as perceived by
online media users in Saudi Arabia. E-questionnaire respondents provided varied reasons for
using Arabizi. They used Arabizi because (1) they were too lazy to switch the keyboard to
Arabic, (2) it was used by their peer group, (3) it was a habit, (4) it was easier and faster than
Arabic especially because there are technical issues and language difficulties relating to Arabic,
(5) it is cool, fun, stylish and entertaining, (6) it is a means of communication with their nonArab friends, and (7) it is a substitute for English for those who cannot communicate in English.
The results also revealed that Arabizi users often code-switch between Arabizi, Arabic and
English. Each code is used in different settings and performs different functions. The use of each
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code depends on the addressee and the topic. Arabizi is used in informal settings while Arabic is
used in formal settings. E-questionnaire respondents used English with their friends who
understand English. Their attitudes towards their use of Arabizi were consistent with the reasons
for using Arabizi. Some respondents (15%) pointed out that Arabizi has negative effects on their
Arabic language skills while others reported that Arabizi is declining in spite of its widespread
use. However, most participants acknowledged that Arabizi use is a trend amongst their peers.
Other issues such as the timeframe for using Arabizi were also reported. An analysis of the
results will be given in Chapter 6. The interview results presented below provide confirmation
and validation of the e-questionnaire results as well as additional insights into Arabizi use by
young Saudis.

4.3 Results from the interviews
This section reports on the findings from the interviews. The interviews were semistructured and the questions were developed with the aim to obtain an in-depth understanding of
the use of Arabizi. The interviews also aimed to follow up on issues that emerged in the equestionnaires and the authentic data. The researcher focused the interview questions around the
use of Arabizi and the attitudes and beliefs about Arabizi and its users. The interviews generated
a rich volume of data that facilitated the investigation into these matters, specifically on SNSs. In
the interviews information was elicited though probing, repeating the questions and clarifying
techniques. This section reports on the data in reference to the interview questions as well as the
research questions. It includes a report on the findings about (1) the use of Arabizi including
when and where the interviewees started using Arabizi, and whether it is used beyond SNSs
(4.3.1); (2) the reasons for using Arabizi, both initial and current reasons (4.3.2); (3) the codeswitching between Arabic, Arabizi and English including when, where and why each code is
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used (4.3.3); (4) the attitudes and beliefs about the use of Arabizi (4.3.4), followed by
interviewees’ opinions on whether Arabizi might replace the Arabic script (4.3.5); (5) the social
attitudes towards Arabizi (4.3.6); and, finally (6) the timeframe for the use of Arabizi.
4.3.1 The use of Arabizi
The first question of the interview asked when the interviewee first started using Arabizi
and on which platform. Table 4.10, below, shows when and where they started using Arabizi.
Table 4.10 Information about time and site of the start of Arabizi use by interviewees.
Name of

Age at the time of

Age when started

interviewee

the interview

using Arabizi

Year

Where?

Khater

16

12

2010

BBM

Malak

16

9

2007

BBM

Basma

16

12

2010

BBM

Hassan

16

10

2008

BBM

Weaam

16

11

2009

MSN

Mimi

16

12

2010

BBM

Raghda

18

10

2006

MSN & online forums

Loly

19

15

2009

MSN

Mohammed

20

16

2011

Twitter

Aziz

20

15

2010

Chats

Omran

20

15

2009

Facebook & MSN

Ola

20

17

2009

MSN

Shireen

20

15

2009

BBM

Aseel

20

12

2006

MSN
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Mohannad

20

15

2009

Chats

Ali

23

19

2010

Facebook

Salam

24

16

2006

Chats & BBM

Sherry

27

19

2006

MSN

Hameed

28

23

2009

Facebook

Saja

28

23

2009

MSN

From Table 4.10 it is evident that the majority of the interviewees (65%) started using
Arabizi between 2009 and 2010, while 30% started earlier in 2006 and only one interviewee
started in 2011. Black Berry Messenger (BBM), online chat rooms and Facebook were reported
to be the most popular media for Arabizi use amongst interviewees (60%). Also, Windows Live
Messenger, an online chatting software that became popular in early to mid-2000s, was
reportedly another popular site for Arabizi use (40%). Only two interviewees started using
Arabizi on Twitter and online forums.
It is clear that the type of social media where interviewees initially used Arabizi is closely
linked to the interviewees’ age at the time. Older interviewees, 20-28 years old at the time of the
interview, started using Arabizi on MSN which was popular between 2005 and 2010 with “over
330 million active users each month” (Chowdhry, 2014). Younger interviewees, 16-18 years old
at the time of the interview, started using Arabizi on BBM which was popular in 2008 beginning
with 4 million users and reaching 60 million users in 2011 (McNish & Silcoff, 2015).
The majority of the interviewees (65%) had been using Arabizi for 4 to 5 years at the
time of the interview while 25% of the interviewees had been using Arabizi for as little as three
years and, only two interviewees had been using Arabizi for 8 years. In regards to their age when
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they first started using Arabizi, from interviewees’ reports, the youngest was 9 years old while
the oldest was 23 years old. However, the majority were younger than 18 years old when they
started using Arabizi. This information validated the choice of the age group of the pool of the
participants in this study.
The second question of the interview asked the interviewees where they used Arabizi the
most, and whether they used it beyond SNSs. Table 4.11 lists the different SNSs where the
interviewees mostly use Arabizi.
Table 4.11 SNSs where the interviewees use Arabizi.
Twitter

Facebook

Instagram

Path

WhatsApp

BBM

Kik

Ask.fm

N

10

5

11

7

20

15

6

4

%

50%

25%

55%

35%

100%

75%

30%

20%

The majority of the interviewees reported using Arabizi when they chatted using
applications such as WhatsApp (100%) and BBM (75%). It is important to note here that
chatting applications such as WhatsApp were considered a possible context of data collection in
this study; however, WhatsApp contains private chats and sensitive information that the
respondents may not be willing to share, so this and similar applications were eliminated.
SNSs, such as Instagram, Twitter, Path, Facebook, Kik and Ask.fm, were reported as
sites where interviewees used Arabizi. Instagram was the most popular sites with 55% of the
interviewees noting they posted comments and replied to their followers. In addition, 50% of the
interviewees reported that they used Arabizi on Twitter to interact with their peers. This
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information validated the e-questionnaire data and the selection of Instagram and Twitter as sites
for the collection of Arabizi data.
SNSs such as Path, Kik and Ask.fm were reported as other sites where e-questionnaire
respondents used Arabizi. The interviewees also reported that they used Path to interact with
their followers (35%). Another 30% of the interviewees reported using Kik to chat with their
friends and 20% reported using Ask.fm to post questions to their friends and respond to
questions they received on their Ask.fm accounts.
Surprisingly, only 25% of the interviewees reported using Arabizi on Facebook although
previous studies have indicated that Arabizi was widespread on Facebook in contexts like Egypt
(Bjørnsson, 2010). This result from the interviews validated the e-questionnaire findings which
had only 19% of the respondents using Arabizi on Facebook. Interviewees reported that
Facebook was less popular in Saudi Arabia currently. Ola (F-20Y) for instance said,
“I have a Facebook account but I am not as active as I used to be. Actually, not only me,
many young Saudis do not use Facebook anymore, other sites such as Twitter and Instagram are
more popular now.”
A small number of interviewees (20%) reported that they only used Arabizi when
chatting and texting their friends. They did not use Arabizi on SNSs such as Twitter and
Instagram. These interviewees provided different reasons for refraining from using Arabizi on
social media. These are listed in Table 4.12. However, the rest of the interviewees reported using
Arabizi on SNSs as well as private chats.
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Table 4.12 Reasons for not using Arabizi on SNSs by the interviewees
Reason

Number of respondents

%

Because Arabizi is not understood by all

4

20%

Because they want to avoid criticism

3

15%

Because they do not prefer to see Arabizi on SNSs

1

5%

Table 4.12 shows interviewees reported three reasons for not using Arabizi on their SNSs
and keeping it limited to private chatting and texting with their peers and relatives. First, 20% of
the interviewees do not use Arabizi on SNSs because it is not understood by everyone.
Interviewees justified their avoidance of Arabizi on their SNSs because they considered it
disrespectful to their followers who do not understand Arabizi especially older people such as
their teachers and parents. They also reported that they wanted to avoid criticism or because they
preferred not to see it used on SNSs. They saw Arabizi as a chat language and thought it should
be used in chatting and texting only. Aseel, Sherry and Mohannad, for example, gave details of
why they do not use Arabizi on social media.
Aseel (M-20Y): “Facebook and others impossible because not all people will understand
what I say for example if I shared a photo on Instagram the description should be clear
and people will understand what I said.”
Sherry (F-27Y): “I never use it in social networking sites never never I use it only in
chatting and the rest I use either English or Arabic because I don’t see it as something to
be proud of that I am writing in Arabizi, it’s either good to write in English or Arabic
especially in social networking sites I have American friends so I use English and on
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Twitter I mostly use Arabic because I have a lot of Arabian followers so Arabizi is only in
chatting because I don’t want to use it around people who don’t understand it.”
Mohannad (M-20Y): “it is mostly used in BBM and chatting and on social networking
sites it’s open and of course someone nosy will come and say don’t write in Arabizi so a
lot of people now don’t write in public places in Arabizi unless all of their contacts are
writing in Arabizi as well.”
In their quotations, it is evident they wanted to protect themselves from criticism and respect
others’ preferences on SNSs especially those who do not understand or like Arabizi. The
interviewees stated that the use of Arabizi is highly condemned and stigmatised in Saudi Arabia
and this made them avoid using Arabizi particularly around older people.
Respondents were also asked if they used Arabizi beyond SNSs such as in their diary, Email and/or studying.
Chart 4.6 Interviewees’ responses to “Do you use Arabizi beyond SNSs?”
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Do you use Arabizi beyond SNSs?

40%

60%

Yes

No

The majority of interviewees (60%) reported that they did not use Arabizi beyond SNSs.
On the other hand, 40% of interviewees reported that they used Arabizi in handwriting, writing
their diary and studying. On being asked if handwriting in Arabizi was easier than Arabic, they
were evenly split. Of the 40% of the interviewees, 20% said it was easier while the other 20%
said that it was not. Those who said it was not easier attributed this to the fact that Arabizi does
not only involve characters but numbers as well. However, others who found it easier such as
Raghda and Hamid reported using Arabizi beyond SNSs and gave their reasons for doing so.
Raghda (F-18Y): “I use Arabizi everywhere even when I study I write notes in Arabizi so
it’s easier for me to memorise.”
Hameed (M-28Y): “Arabizi is easier in handwriting but typing you can say they are
pretty similar because in handwriting Arabizi it doesn’t have to be cursive like Arabic.”
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Participants found a practical use of Arabizi, that is to assist them in learning. The
question aimed to determine if Arabizi was used beyond SNSs and whether it spread into offline
settings. The results showed that SNSs are the natural context for the use of Arabizi and that the
use of it beyond SNSs was a matter of personal preference. This validated the choice of SNSs in
this study as being the sites for data collection to examine the use of Arabizi.
To sum up, most Arabizi users started using Arabizi to chat with their friends on MSN
and BBM. They started at a young age, as young as 10 years old, and they are still using it. They
reported that Arabizi is popular on SNSs, chatting and texting. However, a minority of the
interviewees said that Arabizi use on SNSs is disrespectful to those who do not understand it due
to the diversity of social media users. In contrast, some interviewees used Arabizi exactly for this
reason, as a secret code to hide from older people. A minority of the interviewees found a
practical use for Arabizi in their daily lives such as note-taking, diary writing and studying.
4.3.2 Motivations for using Arabizi
The third question of the interview asked participants about the reasons for their use of
Arabizi. This question was divided into two sections, the first asked interviewees about their
initial motivations for using Arabizi, while the second asked about their current reasons for using
Arabizi. This question aimed to understand the reasons behind the use of Arabizi by young
Saudis. In fact, the reasons mostly remained the same but interviewees added different reasons
for why they were currently using Arabizi.
4.3.2.1 Initial reasons for the use of Arabizi
The interviewees indicated that some of the reasons for starting Arabizi were different
from the current reasons for using it. This distinction was not captured in the e-questionnaire.
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Table 4.13 summarises the five reasons most reported by the interviewees which motivated them
to start using Arabizi.
Table 4.13 The initial reasons for using Arabizi by the interviewees
Category

Number of responses

Arabizi is used by peers

13

%
65%

Arabizi is cool, stylish and trendy

11

55%

Arabic faces technical issues on the Internet

5

25%

Arabizi is a medium of communication with non-Arabic speakers

3

15%

They are curious to explore new trends and try different things

3

15%

The majority of the interviewees (65%) reported that they started using Arabizi because it
was used by their peers in their online communications. Khater and Ali, for instance were
motivated to use Arabizi when they saw their friends using it on social media.
Khater (M-16Y): “I started using it especially because everyone was using it on social
media and it’s a trend.”
Ali (M-23Y): “I saw all people using it and I said let’s use it.”
It is evident that young Saudis saw Arabizi as a shared code in their online community and that
its use signalled group membership. This finding was confirmed in the e-questionnaires.
Just over half of the interviewees (55%) reported that they started using Arabizi because
they believed it was cool, stylish, trendy and a youth language used by people of their
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generation. Mimi and Hassan, for example, referred to Arabizi as the language of the Internet
which was used by all their friends.
Mimi (F-16Y): “maybe because it is a trend and I like it and I also like to try new things
that are cool and stylish.”
Hassan (M-16Y): “at that time it was cool and the language of the internet.”
This finding validated the use of this particular reason, using Arabizi because it is cool and
stylish, in the close-ended question in the e-questionnaire which aimed to report on the reasons
for using Arabizi by young Saudi users.
A small number of interviewees reported that they were forced to use Arabizi because
their devices did not support Arabic and they had to find an alternative (25%). Interviewees also
reported that because they did not know English and they could not use Arabic, Arabizi was an
appropriate option. The technical problems which were encountered by the interviewees
included: (1) no Arabic keyboard; (2) complications in using Arabic as an input language on
BBM; and (3) lack of support for Arabic language on the Internet. Hassan and Shireen, for
example, explained issues they had while using Arabic on BBM. They actually were not able to
use colloquial Arabic because BBM was constantly auto-correcting their messages when they
chatted with their friends. However, Arabizi solved this technical problem.
Hassan (M-16Y): “yes and the keyboard in the blackberry was difficult to change from
English to Arabic.”
Shireen (F-20Y): “I began using Arabizi in about three years ago when I first bought the
blackberry, this was my start because it is easier to use the English keyboard in
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blackberry, it’s easier than Arabic because Arabic letters are more than English letters
so Arabizi is easier and clearer.”
Also, 15% of the interviewees reported that they started using Arabizi because they
needed to communicate with Arab or non-Arab friends who did not use the Arabic script.
Raghda and Mimi, for example, stated that they used Arabizi initially to communicate with nonArabs such as their Indonesian maid and Moroccan friends.
Raghda (F-18Y): “hmm when I first started using it it was that I knew a friend called
Rasha online who didn’t write Arabic and doesn’t understand Arabic letters, she was
writing Arabizi only…. yes and she was living in morocco and I knew Arabizi from her.”
Mimi (F-16Y): “and I can communicate with all people even those who speak Arabic but
can’t read the Arabic script like our Indonesian maid where I can send her messages in
Arabizi.”
A similar number of the interviewees (15%) reported that they started using Arabizi
because they were curious to try a new language that was used by young people as Ali explained
below.
Ali (M-23Y): “our nature as young people is that we love new things and exploring
them.”
This shows that Arabizi users are young people who are keen to explore new trends and be
creative with their language use. They use Arabizi as a different and unique style of writing and
as Ali said, they are young people and they like to be different.
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To sum up, the majority of interviewees started using Arabizi to adhere to the
communication styles within their community. Interviewees perceived Arabizi as cool, stylish
and trendy. Finally, a small number of interviewees started using Arabizi as a necessity in order
to overcome technical issues or to communicate with others who were not able to read the Arabic
script.
4.3.2.2 Current reasons for the use of Arabizi
The primary research question in this study aimed to discover why young Saudis are
using Arabizi. This question was asked in different ways throughout the interviews to elicit more
information and verify provided responses. Table 4.14 lists the reasons provided for its use as
reported by the interviewees.
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Table 4.14 The current reasons for using Arabizi by the interviewees
Category

Number of responses

%

Arabizi is easier and faster than Arabic

12

60%

Arabizi is a secret language for young people

10

50%

Arabizi is a habit

9

45%

Arabizi is used by peers

8

40%

Arabizi helps them overcome Arabic language difficulties

8

40%

Arabizi is cool and stylish

6

30%

Arabizi users are too lazy to switch the keyboard to Arabic

6

30%

Arabizi encourages freedom of expression

5

25%

Arabizi is easier when code-switching to English

4

20%

Arabic faces technical issues on the Internet

4

20%

Arabizi is a substitute for English

3

15%

The majority of the interviewees (60%) reported that they used Arabizi because it is
easier and faster than Arabic. The interviewees mentioned that Arabizi lacks grammatical rules
and spelling conventions which makes it easy compared to Arabic. This finding was validated by
40% of the interviewees who reported that Arabizi helped them overcome Arabic language
difficulties. It is evident from the examples below that the features of Arabizi such as its
flexibility and swiftness for those utilising it made it a better option for those who are not
particularly good at Arabic writing. The interviewees cited different complexities with using the
Arabic script in their interactions such as spelling, grammatical rules, and use of diacritics. They
reported that they use Arabizi to avoid the criticism of others in regards to their poor Arabic
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writing. For example, Malak and Hameed stated that they used Arabizi because it is easier and
more flexible than Arabic.
Malak (F-16Y): “I use it because it’s easier.”
Hameed (F-28Y): “yes it’s easier when it comes to Arabic grammar because Arabizi is a
free language it has no problems or errors that people may criticise me for whether in
Arabic or English.”
This element of language policing was reported on different occasions by the participants
as a reason for using Arabizi and avoiding Arabic (fear of making a mistake in Arabic).
According to Blommaert et al. (2009), language policing is “the production of ‘‘order’’—
normatively organised and policed conduct—which is infinitely detailed and regulated by a
variety of actors” (p. 203). This form of language policing is often enforced by institutionalised
agents or media consumers who constantly target minority language users in an effort to limit
such language use and promote standard varieties. In fact, such language policing has a negative
impact on participants. This negative impact could be both “face threatnining” and “silencing as
suggested by Wang and Winstead (2016). It is possible that Arabizi users are forced to resort to
Arabizi to avoid such confrontation if they make a mistake in Arabic writing and are caught by
other participants who perform the role of language police.
Also, Arabizi provided a secret getaway for 50% of the interviewees who reported using
Arabizi because it is a secret language only understood by their peers. They used Arabizi because
older people such as parents and teachers cannot understand what they are talking about on
social media. This reason was also reported by e-questionnaire respondents and seems to be a
commonly occurring reasons for using Arabizi. Omran, Mimi and Khater, for example,
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explained how they used Arabizi as a secret code to control access to what they shared on their
social media accounts.
Omran (M-20Y): “yes I used it at times so people sitting next to me don’t understand
what I say.”
Mimi (F-16Y): “yes I tried that in school and university when I talk with my classmate in
a paper and I am afraid that the teacher or the lecturer will pick the paper and know
what we are talking about so I write in Arabizi, and some students I saw using Arabizi to
write their cheat sheets in exams so if someone noticed them they won’t consider it
cheating because they can’t understand what is written (laughs loud) so it has beneficial
uses actually (laughs again).”
Khater (M-16Y): “yeah I remember now, sometimes my friends will tweet about school
and how difficult an exam was or that a teacher has mistreated him and all of that will be
in Arabizi because who knows if my teacher is following me or can see what we tweet
about and he might think that we are being disrespectful.”
Other interviewees gave similar explanations for their use of Arabizi. The aim was to
block or exclude others from knowing or understanding what they shared on their social media
accounts. The interviewees explained that they used Arabizi to avoid the interference of older
people such as parents from controlling what they shared or talked about with their friends. This
seems to have motivated 25% of the interviewees to use Arabizi: it provided them with freedom
of expression. They can share many things using Arabizi which is associated with freedom, ease
and lack of rules. Ola and Basma explained in the quote below how Arabizi allowed them to
express themselves freely.
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Ola (F-20Y) “Arabizi gives me freedom to express many things and thoughts. I don’t
worry about how I write, I just write and that is very good”.
Basma (F-16Y): “Arabizi gives you extra freedom in writing because it’s not as difficult
as expression in Arabic where I have to choose my words carefully and to structure my
sentences correctly and to pay attention to my spelling and that everything is right. In
Arabizi I am freer to write the way I like and feel comfortable with.”
Other interviewees reported that they used Arabizi because it was a habit (45%). Many of
these interviewees also mentioned that they used Arabizi because it was widely used by their
peers (40%) and this made Arabizi, over time, a habit. Khater, in the quote below, explains how
Arabizi is used because it is a habit.
Khater (M-16Y): “I use Arabizi because it is a habit. I use it every day because I am used
to use it with my friends.”
Also, 30% of the interviewees reported that they used Arabizi because it is cool and
stylish and used by their peers. This was also reported by e-questionnaire respondents as a reason
for using Arabizi. Loly and Omran explained how Arabizi is cool and stylish.
Loly (F-19Y): “I use Arabizi because it is cool and stylish and I like to look cool.
Actually all of us young girls I mean want to look cool and use cool language style. That is why
honestly.”
Omran (M-20Y): “hmmm I use Arabizi also because it feels cool and many of my friends
told me it is cool so I use it.”
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Another 30% of the interviewees used Arabizi because they were too lazy to switch the
keyboard to Arabic. This was further confirmed by another 20% of interviewees who used
Arabizi because it is easier to code-switch to English which employs Latin characters. This ease
of switching to English is related to the concept of layers where the different codes used by
Arabizi users are seen as as a combination of two ‘layers’: a lexico‐grammatical layer
(Arabic/English) and a graphemic layer (Arabic script/Roman script). Then the three varieties are
combinations of these layers: Arabic in Arabic script, Arabic in Roman script, or English in
Roman script. Malak, for example, argued that Arabizi made it easier for her to insert Arabic
terms and expressions without changing the keyboard.
Malak (F-16Y): “but now it is easy because when I speak in English and I want to say
something in Arabic I don’t have to switch the keyboard I just write in Arabizi… I feel it’s
easier to write in Arabizi because I can insert English words wherever I like easily.”
A similar number of the interviewees (20%) used Arabizi because it helped them
overcome technical problems when using the Arabic language online. Arabizi, as a result, was a
better option than the Arabic (script). Salam, who is a programmer, reported that Arabizi solved
many problems when he is coding.
Salam (M-24Y): “honestly yes it can solve a lot of problems in coding but nowadays a lot of
applications begin to support Arabic.”
Interestingly, some of the interviewees (15%) reported that they were using Arabizi
because it made them feel as if they were speaking English. They viewed it as a substitute for
English. Salam (M-24Y) explained that,
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“it is something new that we want to use especially because we don’t know English so we
try to use roman letters in writing Arabic, I don’t know but it appears like if you are
writing English in a way or another.”
To sum up, results from the interviews echoed the e-questionnaire results. The interviews
however, revealed additional reasons for the use of Arabizi and provided in-depth explanations
of these reasons. The interviewees use Arabizi for the same reasons that motivated them to
initially start using it; however, some new reasons emerged for its continued use. Interviewees
use Arabizi because: (1) it is easier, faster and more flexible than Arabic; (2) it is a secret code
that helps Arabizi users control access to the meaning of their interactions; (3) it is the shared
communicative code amongst their peers; (4) it is a habit; (5) it helps interviewees overcome
linguistic and technical difficulties when using the Arabic language; (5) it provides interviewees
with freedom of expression; (6) it is cool and stylish; and, (7) it allows the interviewees to easily
switch to English and also to insert Arabic and religious terms and expressions. It is evident that
Arabizi is used by the interviewees not only because it is cool, stylish and trendy, but also
because it allows these users to show group membership and communicate effectively.
4.3.3 Code-switching between Arabizi, Arabic and English
The fourth question of the interview asked interviewees about code-switching between
Arabizi, Arabic and English. This question aimed to answer the research question about whether
Arabizi users engage in code-switching between different codes and, if they do, between which
codes and for what specific functions. This question was also intended to validate and confirm
the e-questionnaire findings on code-switching and provide in-depth information about the use of
each code by Arabizi users in Saudi Arabia.
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In the first part of the fourth question of the interview, Interviewees were asked about
when and with whom they used Arabizi, Arabic and English. Table 4.15 summarises when and
with whom each code is used by the interviewees.
Table 4.15 The uses of Arabizi, Arabic and English by the interviewees
Category

Number of responses

%

95% CI

Arabizi is used in informal settings/relationships

19

95%

[0.85,1.00]

Arabic is used in formal settings/ relationships

10

50%

[0.28,0.69]

Use of each code (Arabic, Arabizi or English) depends on

6

30%

[0.10,0.47]

5

25%

[0.06,0.41]

the addressee and the topic
English is used with non-Arabs or speakers of English

First, most interviewees (95%) used Arabizi in informal settings and relationships such as
chatting with their friends on SNSs. All interviewees insisted that Arabizi is an informal code
that is normally used with friends in informal contexts such as social media. Omran and Ali, for
example, reported how they used Arabizi informally.
Omran (M-20Y): “hmm I write Arabizi to people on SNSs such as BBM, path, Instagram,
Facebook and such places who are 12 to 22 years old.”
Ali (M-23Y): “Arabizi is informal and is used only in informal situations.”
It is evident in the quotations above that Arabizi is used within certain contexts to allow
participants to interact with people who are part of a young age group. This was also reported by
e-questionnaire respondents who use Arabizi in informal contexts to communicate with their
friends.
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On the other hand, 50% of the interviewees reported that Arabic is formal and they use it
in formal settings and relationships. These included writing to older people such as parents or
people with whom they are in a formal relationship, such as their boss at work. Basma, Saja and
Hameed explained as given below the contexts in which they used Arabic.
Basma (F-16Y): “I use Arabic with old people like dad and mom and my uncles and
aunts.”
Saja (F-28Y): “sometimes no I respect people’s age and status and I can’t write to them
in Arabizi especially if it’s business or job or something official it’s impossible to use
Arabizi in such settings I use either Arabic or English.”
Hameed (M-28Y): “as I told you anyone who is over 30 years old, people who don’t use
technology a lot and people I am in a formal relationship with them such as my boss or
my older sister.”
Interviewees view Arabic (script) as a formal code that they often switch to address older people
or to discuss formal topics. Interviewees indicated that they used Arabic because it is
inappropriate and disrespectful to use Arabizi to address older people.
Furthermore, 30% of interviewees said that the use of each code, Arabizi, Arabic and
English depended on the addressee and the topic involved in the interaction. When asked about
their use of all three codes, the interviewees explained that although there are general rules for
the use of each code, it is essentially dependent on other factors such as the addressee and the
topic. Ali, for example, explained that each code is used with specific people or topics.
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Ali (M-23Y): “each style of writing is suitable for certain people and situations you can’t
mess things up.”
English on the other hand, was used by 25% of the interviewees with non-Arab friends or
when communicating with those who speak English. Loly, for example, reported that she used
English to reply to her friends who would usually communicate with her using English.
Loly (F-19Y): “most of my friends use English to talk to me, so I often switch to English
to talk back to them but I still of course use Arabizi too mixed with English.”
Interviewees then were asked specifically about the reasons they might switch between
codes. The interviewees reported linguistic, social and personal reasons for engaging in codeswitching. Table 4.16 summarises the main reasons.

205

Table 4.16 The reasons for code-switching between Arabizi, Arabic and English by the
interviewees
Categories

Number of responses

%

12

60%

4

20%

4

20%

3

15%

Interviewees switch to Arabic to write a Quranic verse or a
Prophetic saying
Interviewees switch to Arabizi when they cannot find an
equivalent for a word in English
Interviewees switch to Arabic to avoid criticism and protect
their self-image
Interviewees switch to English to insert an English expression
or abbreviation

In Table 4.16, it is evident the majority of the interviewees (60%) reported that they
switched to Arabic whenever they wanted to write Quranic verses or prophetic hadiths (sayings).
The interviewees explained that they switched to Arabic because if they made any minor mistake
while writing such texts, the whole meaning could be altered. They also reported that they would
be heavily criticised if they wrote these texts in Arabizi because these are sacred texts that should
be respected. Interviewees mentioned that other religious topics such as supplication and prayers
can be written in Arabizi. Below, is how Khater and Raghda explained why they switch to
Arabic to write such sacred texts.
Khater (M-16Y): “no way because any mistake can alter the whole meaning.”
Raghda (F-18Y): “because I can’t write Quranic verses in Arabizi, I am afraid the
meaning will be altered.”
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A small number of the interviewees (20%) reported that they switched to Arabizi when
they could not find an English equivalent of an Arabic word. They reported that they would often
code-switch because they could express meaning using a certain code. This was confirmed by a
smaller number of the interviewees (15%) who switched to English to insert English expressions
or abbreviations. Omran and Mimi reported on the reasons why they switch between English and
Arabizi.
Omran (M-20Y): “and sometimes if I don’t know the word in English I will write it in
Arabizi.”
Mimi (F-16Y): “sometimes I add certain English expressions such as as LOL or WTF
and etc because we don’t have equivalents in Arabic and vice versa.”
Finally, 20% of the interviewees reported that they switched to Arabic to avoid criticism
and protect their self-image. For example, they switched to Arabic when communicating with
their family or when writing to people who are opponents of Arabizi. Shireen, for example,
explained in the quotations below the reason why she will often switch to Arabic.
Shireen (F-20Y): “I feel that I become more of an Arabic user with my friends because
they criticise Arabizi a lot.. before then I used not to care about their opinion but with
time I am now ashamed of using Arabizi and I feel that I should be flexible with changes
in my community and group of friends who are lovers of Arabic now.”
Shireen described her friends during the interview as “Arabic language fanatics” who love
Arabic poetry and literature and promote the use of Arabic. She felt obliged, forced even, to use
Arabic because she was often shamed for using Arabizi. Other interviewees also mentioned that
they felt isolated around people who do not like Arabizi; hence, they switch to Arabic whenever
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they want to communicate with these people. In fact, such a finding indicates how young people
adhere to the communication rules and language styles within their speech community, whether
with or against Arabizi, to signal solidarity and show group membership. It is important to
highlight, though, that the majority of Arabizi users participating in this study are using Arabizi
despite criticism.
To sum up, code-switching is an important theme in this study and is important in the
examination of the use of Arabizi by young Saudis within their online speech community. Codeswitching, according to the interviewees, served either a linguistic or a social function. Codeswitching provided these young users with an opportunity to communicate effectively. The
results based on the interviews were consistent with those reported in the e-questionnaires.
Arabizi is limited to informal settings and relationships while Arabic, on the other hand, is used
more in formal settings. English which is a foreign language to the interviewees is used to
communicate with their friends or with others who speak English. Interviewees were aware of
their use of each code and the role of the context, topic and addressee in deciding which code
should be used in the interaction.
4.3.5 Attitudes and beliefs about Arabizi
The fifth question of the interview asked about attitudes and beliefs about Arabizi. This
question aimed to answer the research question on how Arabizi users in Saudi Arabia viewed
Arabizi. In the interviews, the researcher followed up on attitudes and beliefs that were elicited
while administering the e-questionnaires. Also, the question on these issues was asked differently
to elicit as much information as possible from the interviewees. Interviewees were also asked
directly and indirectly about their views on Arabizi as a writing style. This section reports on the
attitudes and beliefs as reported by the interviewees as well as the reasons underlying these
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attitudes. It is important to mention here that many of attitudes and beliefs about the use of
Arabizi reported by the interviewees overlap with their reasons for using it. This was also evident
in the e-questionnaire responses. Table 4.17 summarises these attitudes.
Table 4.17 The interviewees’ attitudes and beliefs about Arabizi
Categories

Number of responses

%

Arabizi is informal

19

95%

Arabizi is declining

10

50%

Interviewees will not teach Arabizi to their kids

10

50%

Arabizi is easier and faster than Arabic

8

40%

Arabizi has negative effects on the Arabic language

8

40%

Interviewees will defend Arabizi and their choice to use it

6

30%

Arabizi is cool, stylish and trendy

6

30%

Interviewees will not defend Arabizi and their choice to use it

3

15%

Arabizi is a substitute for English

3

15%

Table 4.17 shows that the majority of interviewees (95%) believed that Arabizi is an
informal style of writing. The interviewees explained that Arabizi is informal and thus would
only be used in informal contexts such as communicating with their peers. They reported that
Arabizi is not a proper language; it is, rather a form of communication that is flexible, convenient
and free of rules. Ola and Mohammed, explain in the following quotations their view of Arabizi
as an informal code,
Ola (F-20Y): “Arabizi I view it as an informal language. It is not like Arabic or English,
I mean it cannot be used the same, it is used with friends only.”
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Mohammed (M-20Y): “I think Arabizi is informal, I use it with friends and to talk about
youth and guys’ stuff.”
Half of the interviewees (50%) thought that Arabizi use is declining. The interviewees
who reported that Arabizi is declining were mostly older interviewees (20-28). As mentioned in
the e-questionnaire report of findings, it could be that there are fewer users of Arabizi in their age
group than the younger age groups or that they may be less fascinated with Arabizi because they
have been using it for a long time. Interviewees who reported that Arabizi is declining were
mostly attributing the decline to the negative view of Arabizi as a code that could affect the
Arabic language. Sara, Hameed, Ali and Sherry explain in the examples below how and why
they thought Arabizi is declining,
Saja (F-28Y): “Arabizi could be negative actually. It is declining now, it is not as it used
to be very popular.”
Hameed (M-28Y): “Well I can say that Arabizi is declining because it has become boring
with time, it is also negative I think.”
Considering participants’ actions, another 50% of the interviewees indicated that they
will not teach Arabizi to their children because it is negative. These interviewees mentioned that
it is better to teach their children proper English instead of Arabizi. This attitude can be
identified as a conative/behaviour in which what Arabizi users believe may influence their
behaviour. Ali (who is married) and Sherry (who is not married) explain this view in the
following quotes,
Ali (M-23Y): “I will not teach it to my kids. It is better to teach them English.”
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Sherry (F-27Y): “most kids now are better in English, I will not teach my kids Arabizi, it
is not that good anyway.”
Interviewees also saw Arabizi as easier, faster and more flexible than Arabic (40%). They
indicated that Arabizi was better for communication than Arabic because it is less complicated.
This is both a belief and an attitude that Arabizi users have of Arabizi as an easy and flexible
writing style. Ola and Mohammed explained this view of Arabizi in the examples below,
Ola (F-20Y): “Arabizi is nicer and easier than Arabic. When I use it I feel better I don’t
worry about things. It is relaxing, you just write whatever.”
Mohammed (M-20Y): “it is actually easier and more flexible than Arabic.”
However, another 40% of the interviewees viewed Arabizi negatively, that it has negative
effects on Arabic language skills and culture. Interviewees reported that because they were using
Arabizi more than Arabic, because it is easier, they tend to forget many grammatical rules in
Arabic and their spelling has been negatively affected. Ola and Loly explained how Arabizi
affected their Arabic writing negatively,
Ola (F-20Y): “you can say I look at Arabizi as a negative thing sometimes because my
Arabic spelling is worse now”.
Loly (F-19Y): “My mom told me that day that my writing skills in Arabic has changed so
I see Arabizi negative from this side although it is positive in many things.”
This point is also mentioned by linguists about youth who are texting (Chaffee, 2014; Crystal,
2009)
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The interviewees also reported that they thought Arabizi was positive and that they would
defend it and defend their decision to use it (30%). They attributed this to their right to have
freedom of choice and freedom of expression. Aziz (a university student) and Hassan (a high
school student) explained how and why they would defend Arabizi,
Aziz (M-20Y): “Arabizi is good. I chose to use it because I think it is good and nice. I am
free to defend if others say negative things that are untrue about it.”
Hassan (M-16Y): “I always defend Arabizi and will always do. It is my freedom and I
like it too.”
On the other hand, other interviewees (15%) reported that they would not defend Arabizi or their
choice to use it because they thought it is negatively viewed. Some interviewees mentioned that
it was just a style of writing that would eventually disappear; hence, they do not need to defend
it. Hameed, a mature 28 year old, explained this view in the following words,
Hameed (M-28Y): “Well no I will not defend Arabizi, it is nothing, it is just a writing style. If
others say it is negative, okay I don’t care. It could be true.”
Another 30% of the interviewees reported that they viewed Arabizi as a cool, stylish and
trendy code. They associated it with being modern, prestigious and the expression of the young
group. Basma and Malak, two high school students, explained this view of Arabizi,
Basma (F-16Y): “Arabizi is cool and stylish. I feel prestigious when I use it because all people
like it when I use it. I mean my friends. It also looks nicer than Arabic when I write it.”
Malak (F-16Y): “Arabizi is cool and nice.”
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Similarly, other interviewees (15%) viewed Arabizi as a substitute for English. They saw
it as a prestigious style of writing that made them feel as if they were speaking a foreign
language. These interviewees highlighted that they wished they could speak English, therefore,
Arabizi was an alternative. They also mentioned that they may stop using Arabizi once they learn
English. Weaam explained this attitude in the following quote,
Weaam (F-16Y): “Yes we think Arabizi is prestigious and cute. I don’t know English but
Arabizi makes me learn English and feel as if it is English, I actually use a lot of English words.”
The above quotations from the youngest participants reflect their youthful attitude, character and
interest in exploring the use of Arabizi.
In the sixth question of the interview, interviewees were asked specifically about whether
Arabizi was easier than Arabic or not, and why/why not.
Chart 4.7 Answers to whether Arabizi is/is not easier than Arabic

Is Arabizi easier than Arabic or not?

20%

70%

Yes

No
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Evident in Chart 4.7 is that 70% of the interviewees thought that Arabizi was easier than
Arabic while 20% of the interviewees thought that Arabic was easier than Arabizi and only 10%
of the interviewees thought that both Arabizi and Arabic had a similar level of difficulty. Mimi,
Ali, Weaam and Malak explained which code was easier,
Mimi (F-16Y): “Arabizi is easier of course because it doesn’t have any grammar or spelling”.
Ali (M-23Y): “Arabizi is flexible and fun you can write as you like, really there are no rules to
follow”.
Weaam (F-16Y): “Arabic is easier because it’s our language, there is no comparison”.
Malak (F-16Y): “I think Arabic is easier because it is our first language you know and Arabizi
can be very complicated sometimes”.
However, other interviewees such as Omran and Aziz thought that Arabizi and Arabic
were similar in terms of difficulty.
Omran (M-20Y): “I’ve never thought about it but hmmm I think Arabic and Arabizi are the
same, I don’t have any problems with both”.
Aziz (M-20Y): “both are the same actually”.
The answers indicated that the ease of Arabizi might have been a reason for its preference
over Arabic. This is evident in the answers provided by the interviewees when asked why
Arabizi was easier than Arabic. Table 4.18 summarises the reasons given. Again there is overlap
with the reasons for and the attitudes and beliefs about the use of Arabizi which have been
provided earlier in this chapter.

214

Table 4.18 The reasons why Arabizi is easier to use than Arabic
Category

Number of responses

%

Arabizi does not have grammatical/spelling rules

12

60%

Arabizi helps to overcome Arabic technical

8

40%

Arabizi encourages freedom of expression

5

25%

Arabizi is easier when code-switching to English

4

20%

problems

Table 4.18 shows that the majority of the interviewees (60%) thought that Arabizi is
easier than Arabic because it does not have grammatical or spelling rules. In the examples below,
Ali and Raghda explained how Arabizi does not force them to follow strict writing rules,
Ali (M-23Y): “Arabizi has no rules whatsoever, it is very convenient”.
Raghda (F-18Y): “It’s easier because there is no grammar in Arabizi like ‘hamzat’ or
spelling”.
Moreover, 40% of the interviewees reported that Arabizi is easier because it helped them
to overcome technical problems while using the Arabic language online. These problems
included software that does not support Arabic, auto-correction, and complicated keyboards.
Hameed and Saja shared some of these technical problems in the following quotations.
Hameed (M-28Y): “I was using BBM a lot and it was difficult to use Arabic. Arabizi is
very easy because there is no auto-correction or complexities with the keyboard.”
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Saja (F-28Y): “Arabizi is easier because when I go overseas and I don’t have an Arabic
keyboard I can always use Arabizi, it is convenient”.
In addition, 25% of the interviewees reported that Arabizi is easier because it encouraged
freedom of expression especially because it does not have so many rules such as Arabic.
Interviewees mentioned that they were young people who usually avoided strict rules. It is also
evident that freedom of expression in Arabizi is closely linked to the ease and swiftness in
Arabizi writing. The interviewees highlighted that Arabizi was easier because they could express
themselves freely especially when they wanted to talk about youth’s interests. For instance,
Hameed and Basma explained in the following quotes how they preferred English as a code
because it was easier to freely express themselves,
Hameed (M-28Y): “Yeah usually when I am talking about stuff and things that are
unique to youth. For example, I don’t use Arabizi to discuss politics and economy but I can talk
about sport in Arabizi”.
Basma (F-16Y): “Arabizi gives you extra freedom in writing because it’s not as difficult as
expression in Arabic where I have to choose my words carefully and to structure my sentences
correctly and to pay attention to my spelling and that everything is right. In Arabizi I am freer to
write the way I like and feel comfortable with”.
A smaller number of the interviewees (20%) reported that Arabizi is easier because they
could switch to English easily without having to change the keyboard. This, according to them,
made Arabizi a convenient style of writing that helped them to use both Arabizi and English
without complications. Ola, for instance, reported how she used both Arabizi and English and
Arabizi made it easier for her,
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Ola (F-20Y): “you know I use English a lot to write different things and Arabizi is easier
than Arabic to me because I can switch to English whenever I like without any problem.”
The seventh question of the interview asked if Arabizi could possibly replace the Arabic
script. This question aimed to further understand the attitude of Arabizi users towards Arabizi
and the Arabic script. As shown in Chart 4.8, the majority of the interviewees (90%) said that
Arabizi would never replace the Arabic script and only 10% of the interviewees said that Arabizi
could replace the Arabic script.
Chart 4.8 Response to “Could Arabizi replace the Arabic script?”

Could Arabizi replace the Arabic script?

10%

90%

Yes

No [0.77,1.00]

In fact, the majority of the interviewees (90%) angrily and firmly declared that Arabic
script could not be replaced. Many interviewees laughed sarcastically when they were asked if
Arabizi could replace the Arabic script. They viewed any replacement of the Arabic script as

217

impossible and stated that society was overreacting; it can be said that Arabizi is just a writing
style.
The interviewees provided different reasons why they thought Arabizi could not replace
the Arabic script. These reasons, both social and linguistic, are summarised in Table 4.19.
Table 4.19 The reasons why Arabizi could not replace the Arabic script
Category

Number of responses

%

Arabizi is just a trend and a style of writing

10

50%

Arabic is the mother language of Arabic culture and heritage

4

20%

Arabizi is not understood by all

3

15%

Arabizi does not have unified conventions

2

10%

Arabic is the language of the Quran

2

10%

The majority of the interviewees (50%) reported that Arabizi could not replace the Arabic
script because it was just a trend and a style of writing that was cool, stylish and fun. They
highlighted that even though Arabizi was widely used by young people on social media, this did
not mean that it could replace the Arabic script.
Loly (F-19Y): “no of course not because Arabizi is not a language, it’s just a trend and a
way to show off it’s not a language”.
Sherry (F-27Y): “no Arabizi will not replace the Arabic script because Arabizi is just a
trend, I mean it is only a style kind of thing”.
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Also, 20% of the interviewees reported that Arabizi could not replace Arabic because
Arabic was the native language of their Arabic culture and heritage. It was impossible to discard
a long history because of a youth language mainly used for fun. For instance, Khater and Mimi
explained why Arabizi could not replace the Arabic script,
Khater (M-16Y): “no it is the script of our grandparents and our heritage”.
Mimi (F-16Y): “no never because Arabic is our language and we should not allow any
language to take its place. It’s true that we are using another way of writing it but that doesn’t
mean we can get rid of the Arabic script although I have seen a lot of shops in Jeddah that use
Arabizi and that is not good nor acceptable.”
In addition, 10% of the interviewees reported that Arabizi was only understood by a
group of young people who are curious to try a new style of writing. They mentioned that it
would only be used by young people to interact with their peers and hence, would remain limited
to certain contexts. Sherry and Khater explained this reason,
Sherry (F-27Y): “how can it replace Arabic script if it is not used by all. It is actually
only used by younger people. I don’t think it can.”
Khater (M-16Y): “Also you can’t say it is possible that Arabizi will replace the Arabic
script, I believe not all people can understand it anyway.”
Another 10% of the interviewees added that Arabizi did not have unified conventions or
grammatical rules so could not compete with a rich and old language such as Arabic. This
reason, according to the interviewees, was is significant because the variations in Arabizi are
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often confusing. By comparison, the Arabic script is unified and standard across Arab countries.
Ola and Mimi explained it this way:
Ola (F-20Y): “Arabizi does not have rules. How can people in different Arab countries
understand things written in Arabizi. It is not standard. I don’t think it can replace the Arabic
script which is better and more proper.”
Mimi (F-16Y): “Are you serious? It is impossible because Arabizi doesn’t have rules or
spelling”.
Finally, 10% of the interviewees highlighted the religious significance of the Arabic
language as the language of the Quran. They considered the Arabic script sacred because it
represented a miraculous language that would never vanish. Omran and Aseel, for example,
explained in detail:
Omran (M-20Y): “no not at all first religiously, Quran was revealed in Arabic and it is
going to be saved till the end of the world as mentioned in the Quran, second, it’s the
miracle of prophet Mohammed that the Quran was in Arabic because of his tribe,
Quraysh were speaking Arabic and also it is one of the most important languages of the
world in terms of richness in vocabulary or grammar, it’s an ocean and it’s difficult to
drain the ocean just because another way of writing is invented.”
Aseel (M-20Y): “impossible, first because Quran is written in Arabic language and
sometimes we communicate with people older like grandparents and uncles who do not know
Arabizi”.
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Although most interviewees saw the replacement of the Arabic script a ridiculous
possibility, two interviewees (10%) believed that Arabizi could replace the Arabic script. These
interviewees highlighted that, at least on SNSs, Arabizi was taking over the Arabic script
amongst young people. They explained that Arabic would remain the official language and
script. Salam and Raghda, for example, attributed such possibility to the fact that Arabizi was
widespread on SNSs and that Arabs were not keen to maintain their language.
Salam (M-24Y): “to be honest we as Arabs don’t maintain our language in general and I
will be honest and I will say that yeah in communication online and chatting I think it can
replace the Arabic language especially for age groups 16 to 21 years old and this will
affect the future of Arabic definitely but as official language I don’t think it can.”
Raghda (F-18Y): “I see Arabizi everywhere and I use it everywhere. It is possible. I think
part of it is that young Arabs are not proud of Arabic. They want to use English or
Arabizi, they think it is more prestigious than Arabic. I mean it feels like wow look at me I
am modern and I use a foreign language (laugh)”.
To sum up, the majority of the interviewees view Arabizi as an informal style of writing
that is mainly used to communicate with peers on SNSs and chatting applications. Most of the
interviewees view Arabizi positively, being easier, more flexible, cool, stylish, and trendy code
that represents their identity as young people. They associate it with prestige and it is a substitute
for English. Although interviewees viewed Arabizi positively, yet, they acknowledged the
negative effects its use may have on their Arabic language skills. Some interviewees defended
their choice to use Arabizi while others thought it was not important to do so. The interviewees
showed respect to their mother language which is the symbol of the interviewees’ culture,
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heritage and religion and therefore it could never be replaced. Most interviewees thought that
Arabizi will remain limited to SNSs and will be used by a specific age group.
4.3.6 The social attitude towards Arabizi
The eighth question of the interview asked the interviewees about the negative social
attitude towards Arabizi. This question aimed to discover the opinions of Arabizi users about the
attack on Arabizi and the stigmatisation of its users. This question also allowed the researchers to
understand the stance of Arabizi users in relation to the general negative attitude in the Saudi
society towards Arabizi and its users. The message of the young people participating in this
study was considered by the researcher, and by doing so a contribution of this study is is their
voice. This question also aimed to validate and confirm findings from the e-questionnaire on this
issue. Table 4.20 summarises the interviewees’ opinions about the negative social attitude
towards Arabizi.
Table 4.20 Opinions about the negative social attitude towards Arabizi
Category

Number of responses

%

The attack on Arabizi is legitimate

8

40%

Overreacting and exaggerative

4

20%

Arabizi is a personal freedom

4

20%

Unnecessary, inappropriate and harsh

4

20%

It popularises Arabizi

1

5%

As shown in Table 4.20, 40% of the interviewees believed that the attack on Arabizi is
legitimate because Arabizi is having negative effects on the Arabic language and culture. These
effects include poor Arabic grammar and spelling as a result of the use of Arabizi. They also
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attributed the low proficiency in Arabic to the fact that some Arabs lack pride in their native
language which represents their culture. It is unclear whether participants were scared and
offered such views because of the wide condemnation of Arabizi, but this could be one
explanation. Loly (F-19Y), for example, said,
“No I think they are right, it should be that Arabic stays Arabic and English stays
English, why people mixed them up originally, it messes the mother language”.
Raghda (F-18Y) who is fascinated with Arabizi and uses it everywhere added,
“I am okay I think it’s their opinion and I respect it because I admit that Arabizi has
negative effects on Arabic spelling”.
However, 20% of the interviewees reported that people who were against Arabizi were
overreacting and exaggerating because Arabizi was just a trend and a style of writing that did not
affect its users as much as opponents of Arabizi said. For instance, Ali (M-23Y) said,
“I think they are overreacting and exaggerating things. Arabizi is just a style of writing
and I think they should respect young people choices”.
Aseel (M-20Y) also mentioned that,
“They are over reacting because young people love to have their own style and language
of communication but people are sensitive towards Arabizi I don’t know why”.
And finally, Mohannad (M-20Y) added that,
“It is silly to discuss such things especially because Arabizi is not something wrong and
we haven’t changed because of it, it’s just a way of writing, it won’t change anything”.
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In addition, 20% of interviewees indicated that such attack on Arabizi was unnecessary,
inappropriate and harsh. A similar number of the interviewees (20%) viewed Arabizi as a
personal freedom which should be respected. This was because young people liked to be
different, and Arabizi is a vehicle through which they can tell the world that they are young and
different. In fact, such criticism of Arabizi may make Arabizi even more popular because, as
Khater (M-16Y) said,
“forbidden fruit is sweet”.
The 9th question of the interview asked who were the strongest critics of Arabizi. This
question aimed to identify the social attitude towards Arabizi from the interviewees’
perspectives. It also aimed to validate and follow up on the e-questionnaire data. Chart 4.9
summarises the responses to this question,
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Chart 4.9 Answers to the question “Who are the strongest critics of Arabizi?”

Who are the strongest critics of Arabizi?

15%

50%
25%

30%

Family

Educational institutions

Peers

Media

The majority of the interviewees (50%) reported that older family members such as
parents were the strongest critics of Arabizi. Interviewees explained that older family members
believed that Arabizi affected their children’s Arabic language skills negatively. Thus, they
always stood against Arabizi and required their children to write in Arabic. Mimi explained how
her parents ordered her to write in Arabic,
Mimi (F-16Y):” you know my parents are very much against Arabizi. They don’t like it and they
think it made me bad in Arabic writing. My dad asked me not to write in Arabizi at all.”
In addition, 30% of the interviewees reported that educational institutions such as schools
and universities were the strongest critics of Arabizi. They reported that these institutions had
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many campaigns against the use of Arabizi and it had an effect on the Arab identity in particular.
Some interviewees, such as Shireen, were influenced by these campaigns and limited their use of
Arabizi.
Shireen (F-20Y): “In our university they always tell us about the negative effects of
Arabizi and the real story behind it that it is created by the west to strip Arabs from their
connection to Islam. I actually feel ashamed for using Arabizi sometimes because of this. They
influenced me or maybe I am convinced too.”
Interestingly, 25% of the interviewees mentioned that their peers were the strongest
critics of Arabizi because they criticised their use of Arabizi and constantly requested them to
switch to Arabic. Aseel explained how his friends asked him to stop using Arabizi.
Aseel (M-20Y): “my friends some of them are very much against Arabizi. They told me
not to use it in our WhatsApp group.”
Finally, 15% of the interviewees reported that media, whether visual, audio or written,
attacked Arabizi all the time. Loly explained her experience,
Loly (F-19Y): “I was watching MBC the other day and they had a talk show on Arabizi. I
was shocked that they say all these negative things about it. I agree maybe it is negative and we
are not aware.”
The 10th question of the interview asked the interviewees about whether or not they
agreed with the stereotypes about Arabizi users in Saudi Arabia. Interviewees indicated that
these stereotypes included that Arabizi users were conservative, less religious and sometimes
were against the Arabic language and culture. This is because they are using another writing
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style and not using the language which reflects their heritage and script. Chart 4.10 lists the
interviewees’ answers to this question.
Chart 4.10 Answers to the question “Do you agree with the social stereotypes about Arabizi
users?”

Do you agree or disagree with the social stereotypes about Arabizi
users?

10%

90%

Disagree

Agree

Evidently, Chart 4.10, the majority of the interviewees reported their disagreement with
the negative stereotypes about Arabizi users in Saudi Arabia. Most of the interviewees expressed
their anger at such judgements and they insisted that they are not different to any proud Muslim
or young Arab. Basma, Omran and Shireen shared their opinion on such stereotypes as reported
in the following quotes,
Basma (F-16Y): “No way. It’s actually the opposite, they are proud of Islam and Arabic
language and people have a wrong perception about users of Arabizi that they are bad
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people. They are normal people like many others and in fact Arabizi has no links to
religion whatsoever because it is just a way of writing that doesn’t affect someone’s
religion or language.”
Omran (M-20Y): “Well this is crazy I don’t know how can a language makes someone not proud
of his culture or religion. I am Muslim, I pray I fast Ramadan and I am proud too. Those people
everything is wrong and dangerous to them. I don’t think it is true.”
Shireen (F-20Y): “many people say that Arabizi users are people who like the west more than
their countries or culture or religion, this is not right, you see me I am a normal Muslim, what is
different? Nothing.”
Only two interviewees (10%) agreed with these stereotypes and reported that Arabizi
users were usually less conservative and less attached to their religion. However, they also
highlighted that these stereotypes were only true to a certain extent and they expressed their
disagreement with the extreme opposition towards Arabizi and its users. Ola and Raghda,
although very active users of Arabizi, reported in the examples below how these stereotypes
could be true. Interestingly, Raghda was one of the very few participants who used Arabizi
exclusively on her social media accounts.
Ola (F-20Y): “yes they are because they are usually cool and careless, I noticed that. Yes, it is
right because people who are religious and conservative see Arabizi as a frivolous and they
always say to Arabizi users not to use it and to use their Arabic language and be proud of it
because it’s the language of the Quran.”
Raghda (F-18Y): “These stereotypes I heard them and I think they are true. I notice also that
most Arabizi users are usually influenced by the west and less religious.”
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To sum up, the majority of the interviewees believe that society is not being fair to them
because they are highly stigmatised in spite of the fact that they are normal people who simply
choose a different writing style to signal their identity as unique young people. They argue that
Arabizi is just a trendy style of writing that does not decide who they are in terms of religion or
culture. The interviewees reported that their families were the strongest critics of Arabizi
followed by some of their peers who also disliked Arabizi. In fact, the interviewees
acknowledged that the attack on Arabizi could be due to the fear that it may have negative
effects on Arabic language and culture. However, most interviewees believed that these
campaigns against the use of Arabizi are overreacting, exaggerative, inappropriate, harsh and for
the most part will not do anything except to popularise Arabizi even more. The interviewees
reported to the researcher that they desperately wanted others, such as their parents and teachers,
to understand their use of Arabizi and that they were normal young people who wanted to have
fun and try new things. They reported that they respected their religion, culture and other people
who disliked Arabizi and they mentioned that their use of Arabic in certain contexts was
evidence of their effort to respect others.
4.3.7 Timeframe for their use of Arabizi
In Question 11 of the interview, the interviewees were asked about the approximate
timeframe for their use of Arabizi. This question is related indirectly to their attitude towards and
the future of the use of Arabizi. Some of the interviewees reported more opinions and beliefs
about their use of Arabizi in response to this question. This question followed up on issues that
emerged in the e-questionnaires and thus the responses validated and confirmed previous
findings. As shown in Table 4.21, the interviewees reported different plans and timelines for the
use of Arabizi, something consistent with e-questionnaire findings. Table 4.21 shows that all the
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interviewees reported that they would continue using Arabizi even if it were for a short time
period.
Table 4.21 The timeframe for the interviewees’ use of Arabizi
Category

Number of responses

%

They will use it forever

6

30%

They will use it for a short time period

5

25%

They will use it because it is necessary sometimes

3

15%

They will use it until they get bored

2

10%

They will use it until they learn English

2

10%

They have not decided yet

2

10%

Table 4.21 shows that 30% of the interviewees reported that they would use Arabizi
forever. The interviewees showed great appreciation of Arabizi and they expressed their feelings
that it was good, useful and nice to use Arabizi. For example, Mimi and Weaam (high school
students) and Omran (a university student), who used Arabizi consistently on their social media
accounts, reported why they would use Arabizi forever in the following quotes.
Mimi (F-16Y): “I will continue using Arabizi forever. I don’t see why I might stop using
it. It is nice and cool. It is also very useful sometimes. So I can say I will use it forever.”
Weaam (F-16Y): “(laugh) My mom is dreaming about the day I stop using it but really I
will not. I will use it forever.”
Omran (M-20Y): “I will use it forever. At least for the time being. I like it and I will use it
forever.”
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A similar number of the interviewees (25%) reported that they would use it for a short
time period. The interviewees did not specify for how long but they were quite confident that
they would stop using it soon. The interviewees were asked if they were influenced by someone
to stop using Arabizi and some of them reported that it could be because of others’ negative
attitude towards Arabizi. Hameed and Salam, for instance, reported that they would stop using
Arabizi soon. Both interviewees are part of the older age group (24-28).
Hameed (M-28Y): “It is soon, I am already 28, so I don’t think I will use Arabizi for
long. I will not use it after a short time period.”
Salam (M-24Y): “I will stop after a short time, I don’t know specifically why or when but
I am sure it will be soon.”
Other interviewees (15%) reported that Arabizi would be necessary at times and hence,
they would continue using it to communicate with others. Shireen and Basma reported that
Arabizi was necessary and that they would use it when they needed to.
Shireen (F-20Y): “I will not stop using Arabizi completely because it is necessary and we
have to use it with close friends”.
Basma (F-16Y): “Hmmm well let me think about it, no actually I will continue using it
when it is necessary, I mean maybe I will need to use it sometimes.”
Interestingly, some interviewees (10%) reported that they would stop using Arabizi after
a specific life event, such as learning English or when they felt bored. Saja and Ali shared some
interesting facts about when they would stop using Arabizi.
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Saja (F-28Y): “I think when I get older and I got married and have kids I expect a lot of
criticism that how I am using a teenagers’ language and etc. but I will limit my use but not stop
it completely but I believe that maybe I will be forced to stop it when I grow older”.
Ali (M-23Y): “If I learned English, I think I will stop it immediately”.
Finally, two interviewees (10%) reported that they had not yet decided whether they
would continue using Arabizi or not. These interviewees reported that they did not think about
such things like when to use Arabizi or for how long. Khater and Omran shared their views on
this matter.
Khater (M-16Y): “honestly I am not sure, I just use it.”
Omran (M-20Y): “Why should I bother about this? I don’t know I have not decided.”
To sum up, the interviewees’ responses to this question revealed that they would continue
using Arabizi for many reasons. It is evident that Arabizi users view Arabizi as a fun language
that they use to communicate with their peers. At times, Arabizi is also a necessity and needed to
overcome certain issues, or communicate with people who cannot read or write the Arabic script.
Also, some interviewees reported that they may have been influenced by the general negative
attitude towards Arabizi and the calls to stop using it.

4.4 Data integration and Conclusion
This chapter presented the findings obtained through the e-questionnaires and the
interviews about the use of Arabizi by young Saudis. Data were included on: (a) the participants’
attitudes and beliefs about Arabizi; (b) the reasons for using Arabizi; (c) the uses of Arabic;
Arabizi and English and the reasons for code-switching; and finally (d) the participants’ opinions
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about the social attitude towards Arabizi and its users. The interviews elaborated, validated and
confirmed the e-questionnaire responses and enabled follow up on issues that emerged in the equestionnaires. In general, the results from both the e-questionnaires and the interviews were
consistent. The section provides a comparison between the results of the e-questionnaires and the
interviews and a summary of the major findings. The results are compared and organised in
response to the following research questions:
(1) What are the attitudes and beliefs of young Arabizi users towards Arabizi on SNSs in
Saudi Arabia?
(2) Why do Saudi Arabian youth use Arabizi on SNSs?
(3) Do young Arabizi users in Saudi Arabia code-switch between different codes? If yes,
between which codes and what are the functions of each code?
First, different attitudes and beliefs about Arabizi use were reported by Arabizi users in
the e-questionnaires and the interviews. These included that Arabizi is informal, easy, flexible,
cool, stylish and trendy. Also, Arabizi users acknowledged that it could have a negative impact
on their Arabic language skills. In the interviews, more attitudes and beliefs were reported due to
the nature of the interviews and the probing that the researcher employed to motivate participants
to provide more complete answers. However, the attitudes and beliefs reported in Table 4.22 are
the most reported ones. Table 4.22 provides a comparison between the e-questionnaire and the
interview results.
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Table 4.22 The attitudes and beliefs about Arabizi based on the e-questionnaire and the interview
results
Attitude/belief

E-questionnaires

Interviews

Arabizi is informal

47%

95%

Arabizi has negative effects on Arabic language skills and

16%

40%

Arabizi is easier and faster than Arabic

24%

40%

Arabizi is cool, stylish and trendy

22%

30%

Arabizi is a substitute for English

2%

15%

culture

The participants provided different reasons for using Arabizi when interacting with their
peers. These reasons were reported in both the e-questionnaires and the interviews. Table 4.23
provides a comparative summary of the reasons for using Arabizi.
Table 4.23 The reasons for using Arabizi based on the e-questionnaires and the interviews results
Reason

E-questionnaires

Interviews

Because Arabizi is easier, faster and more flexible than Arabic

24%

60%

Because Arabizi is a habit

42%

45%

Because Arabizi is cool and stylish

24%

55%

Because Arabizi is used by peers

23%

65%

Because Arabizi helps to overcome issues with Arabic writing

21%

40%

Because Arabizi helps to overcome technical issues

11%

25%

Because Arabizi is a secret code

24%

50%

Because Arabizi is a means of communication with non-Arabs

14%

15%
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In regard to the uses of Arabic, Arabizi and English, the participants reported that, (1)
Arabizi was used in informal contexts and relationships; (2) Arabic is used in formal contexts
and relationships; (3) English is used with non-Arabs or peers who prefer to speak English, and
finally, (4) the use of each code depends on the addressee and the topic. Table 4.24 compares the
results obtained from the e-questionnaire respondents and the interviewees on the uses of Arabic,
Arabizi and English.
Table 4.24 The uses of Arabic, Arabizi and English by the e-questionnaire respondents and the
interviewees
When each code is used?

E-questionnaires

Interviews

47%

95%

Arabic is used in formal settings (e.g. government sector)

30%

50%

Use of each code depends on the addressee and the topic

41%

30%

English is used with non-Arabs or friends who speak English

32%

25%

Arabizi is used in informal settings (e.g. communicating with
friends)

In summation, the results from the interviews confirmed, elaborated and explained the
results obtained from the e-questionnaires. The interview findings provided more elaborate
reasons and views on the use of Arabizi. These issues and more were explored to create an
understanding of how, where, why and when Arabizi is used by young people in Saudi Arabia in
the contexts of SNSs. According to the majority of the participants, Arabizi is a communicative
code that they employ for different reasons to perform different functions. Saudi youth use
Arabizi to signal their identity, solidarity with their peer group, and, interestingly, to exclude
other members of the society such as older people. This means that they use Arabizi as a secret
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language that is not understood by older people. They protect their freedom of expression
through using a code that is only used and understood by their peers. They also mentioned that
they use Arabizi to overcome technical and linguistic difficulties that they encounter while using
Arabic. The analysis of the e-questionnaire and the interview findings enabled the researcher to
validate the analysis of the naturally occurring interactions of the participants on their social
media accounts.
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CHAPTER 5

FINDINGS BASED ON DISCOURSE DATA
5.1 Introduction

The chapter begins with a statement of the general findings on the patterns of Arabizi use
by young Saudis on SNSs including Twitter, Facebook and Instagram (5.2). Then, a detailed
discourse analysis of the functions of Arabizi (5.3) followed with an analysis of the functions of
English (5.4) and the functions of Arabic (script) (5.5) on Twitter, Facebook and Instagram are
provided. This discourse analysis is illustrated with examples of authentic posts by Arabizi users
on SNS. The chapter concludes with a summary of the main functions of Arabizi, Arabic, and
English on SNSs in Saudi Arabia (5.6).

5.2 General findings on the use of Arabizi on Twitter, Facebook and Instagram

The analysis of the discourse data demonstrated that the majority of the participants
employed a combination of codes, that is, Arabizi, English and Arabic on their Twitter,
Facebook and Instagram accounts. There were only 3 out of the 31 Twitter users (Raghda,
Lamar, Reeman) who used only Arabizi in their tweets and communications with other Twitter
followers. These three participants were all female and they presented themselves as being
different, rebellious and independent young women in the biography section of their Twitter
accounts and in many tweets. Raghda (18Y), Lamar (19Y) and Reeman (19Y) are all from
Dammam in Saudi Arabia, they study in the same school which is a private international school.
These young female participants often shared their anger and frustration at their surroundings
using Arabizi on their Twitter accounts. Lamar (F-19Y), for example, regularly tweeted about
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the religious police in Saudi Arabia; she criticised their behavior and their agenda to control
people.

Translation: (Do not come to Square Road.. there is religious police ‘cry of joy’ emojis).

The above characteristics are not unique to these three participants; however, these three
participants stated clearly that they were explicit and did not care about what others say. For
instance, Lamar (F-19Y) in another tweet said, “I hate crazy people in Saudia, they are sick and I
don’t give a shit”. As the participants had public accounts, 3 years after the data collection, the
researcher checked their accounts and upon observation it was found that these three participants
had now switched to using a mix of the three codes, English and Arabizi in the majority and a
little Arabic. This provides further evidence on the analysis provided below.

The other participants on all three sites were found code-switching regularly between
Arabizi, English and some Arabic. A close analysis of the trends and patterns of the participants’
posts showed that they switched between the different codes, selecting to perform particular
functions. Even though this study set out to study the ways Arabizi was used on social media,
careful observation and detailed analysis revealed that the use of other codes is embedded in the
use of Arabizi and they cannot be separated. In fact, the examination of the uses of these
linguistic codes provided an understanding of the Arabizi users’ repertoire and communicative
practices. Although Arabizi was the focus of this study, both Arabic (script) and English were
analysed as part of the interactions of Arabizi users. As there were only three Twitter users using
Arabizi exclusively, the discussion of code-switching between the three codes became an
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important part of this thesis. It is important though to highlight here that Arabic, Arabizi and
English are not completely three distinct codes, but they could be seen as a combination of two
‘layers’: a lexico‐grammatical layer (Arabic/English) and a graphemic layer (Arabic
script/Roman script). Then, the three varieties are combinations of these layers: Arabic in Arabic
script, Arabic in Roman script, or English in Roman script.

For this study data were collected from Twitter, Facebook and Instagram which were also
reported by e-questionnaire respondents and interviewees as popular sites where they usually
used Arabizi. The authentic data provided a comprehensive picture of the use of Arabizi by
young Saudis on SNSs. The majority of the data originated from Twitter as it is one of the most
popular sites on SNS as mentioned in section 3.3.2.1. In this chapter, the data were presented
separately from each site for readiability puposes. If the examples from different sites were to be
collapsed together, it would be hard for the reader to read the data because Twitter data were
copy pasted, while Instagram and Facebook data were screen shotted for protection of the
anonymity and maintenance of authenticity of the responses. There are some differences in the
use of Arabizi across the different sites and this is highlighted in the presentation.

The majority of interactions and posts on the three SNSs utilised Arabizi and English
almost equally, except the three participants who only used Arabizi. The analysis identified
many similarities in the uses of Arabizi and the functions it performs on all three sites.
Ultimately, the participants used Arabizi to communicate and socialise with others on SNSs.
Arabizi users used Arabizi and English interchangeably in informal settings when interacting
with close friends and relatives within their age group. By comparaison, Arabic was the least
employed code and was limited to formal communications with people they had a formal
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relationship with, or when formal topics were under discussion. This confirmed the participants’
responses in the e-questionnaires and the interviews who commented that their language use
could be different on different SNSs due to the fact that their followers were different on each
site.

Code-switching was a prominent theme in the authentic data despite the fact that Saudi
Arabia is ideologically a monolingual speech community. The analysis of language use in the
participants’ interactions attempted to identify the contexts and purposes of the code-switching.
Due to the nature of Twitter, Facebook and Instagram as short interactions, code-switching was
primarily inter-sentential, but also topic and addressee based. It is important to highlight that the
factors which determined the reasons for code-switching are similar to the factors which research
has shown determine language choice (J. Richards & Schmidt, 2014). The reasons for codeswitching identify with the functions of the different codes in their online interactions.

The authentic data revealed that the participants engaged in code-switching for different
reasons. Code-switching performed different functions, both socio-cultural and linguistic.
Arabizi users code-switched between the different codes to express meaning precisely, such as
with cultural or religious expressions or when they lacked the vocabulary in one of the
languages. This type of code-switching is a strategy that interlocutors engage in to ‘minimise
costs and maximise rewards’ as suggestd by Myers-Scotton (1995) in her Markedness theory.
This means that Arabizi users resort to code-switcing to achieve socially appropriate utterances
in which they minimise costs imposed on the hearer and maximise benefits for themselves. They
do so by evaluating the markedness or appropriateness of their linguistic choices according to the
social constraints which govern their interactions. Markedness here refers to the appropriateness
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of what is being said and if the utterance is inappropriate it will most likely be marked (e.g.
noticed) (Culpeper, 2011). However, unmarked choices are considered appropriate and politic
according to the social norms in which the interation has occurred (Watts, 2003). Code-switching
was also influenced by the change of addressee and change of topic with an overarching aim to
signal group membership within their speech community (Holmes, 2008). Factors such as group
membership, a particular context or a particular topic were the motivations for participants to
code-switch: these are significant factors that underly language choice for bilinguals (J.
Fishman, 2000; Holmes, 2008). It is evident in the data that Saudi youth code-switch on their
social media sites effectively.

Before proceeding to the analysis, it is important to highlight certain aspects of SNSs to
assist in the analysis of the data. First, when Arabizi users post or share something on their social
media accounts, it does not necessarily mean that other followers are expected to respond to
these posts. For instance, Arabizi users on Twitter will normally post tweets but replies from
other followers are rarely recorded. Twitter allows its users to report on and share their daily
routine by posing the question, “what’s happening” (O'Reilly & Milstein, 2011). Twitter can also
function as a diary for young users of Arabizi where they rant about different things that are not
necessarily significant to others. Similarly, Facebook poses the question “what’s on your mind”
in the status box. Facebook users participating in this study shared information and posted
comments about different things and very rarely they would receive replies from other Facebook
users.

On Instagram, posts only included responses/comments to images or videos. This is the
purpose of Instagram. Instagram also saw the use of emojis replacing or accompanying text in
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many occasions. Sometimes interactions on Instagram only include emojis. This use of emojis is
characteristic of CMC and their function is to express meaning and emotions such as anger,
happiness, criticism, sarcasm iconically (Androutsopoulos & Herring, 2015). In fact, emojis can
be used to “cue other interactional frames as well” (Herring & Androutsopoulos, 2015). For
instance, the use of a ‘smile’ emoji after a complaint can shift the meaning and indicate nonseriousness or sarcasm and a common characteristic of CMC (Androutsopoulos & Herring,
2015). This makes Twitter, Facebook and Instagram data different from face-to-face interactions
where exchanges between participants are expected. This context is important for understanding
the analysis of the authentic data which follows (see Appendix 6).

5.3 Functions of Arabizi

The use of Arabizi on Twitter, Facebook and Instagram is influenced by different factors
such as topic, context, and addressee. According to Holmes (2008), in social interactions,
“certain social factors – who you are talking to, the social context of the talk, the function and
topic of discussion – turn out to be important in accounting for language choice in many different
kinds of speech community” (p. 21). A close examination of the discourse data demonstrated the
following functions of Arabizi listed according to their frequency of occurrence: (1)
complaining, (2) swearing/cursing, (3) criticism/sarcasm, (4) flirting, (5) quoting songs, (6)
reporting on daily information (routine/schedule), (7) using cultural expressions, (8) conveying
religious expressions and, (9) indicating change of situational features (addressee and topic). For
example, complaints, swearing/cursing, criticism/sarcasm, flirtations were more frequent uses
than quoting songs. Some of the functions overlapped. For instance, song writing could be part
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of flirting because a number of songs analysed in this study were of a romantic nature and thus
possibly an extension of the expression of intimate feelings by Arabizi users.

The following sections provide evidence from the data on how Arabizi functions as a tool
to express a range of different emotions and opinions but also to report or present information
about daily routine. The data analysed include interactions between friends, monologues and
streams of thoughts written by Arabizi users. A code to reading the Twitter, Facebook and
Instagram data is presented in Appendix (6).

5.3.1 Complaining
The first and most important function of Arabizi is complaining (mainly about boredom).
Arabizi users complained about being bored and, as is demonstrated below, they did this to
socialise, empathise, share and invite others to speak (Boyd, 2014; Jenkins, 2012; John, 2012).
Complaining is a way in which Arabizi users express emotions about different things and people
around them.

5.3.1.1 Twitter
Although not all tweets posted by Arabizi users trigger a reply from their followers, it is
sometimes different when they express emotions through complaints. On Twitter, when Arabizi
users complain, their friends may reply and express similar emotions or offer suggestions to
overcome such negative feelings. In example 1, Karima who is a high school senior, said in
Arabizi that she was tired and she wanted to graduate. Immediately after, she switched to English
to share the information that only ‘two weeks –are- left’ till her graduation. In this example, there
were no replies from Karima’s network on what she had posted.
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Example 1:

2. Karima (F-16Y) May 13:

Two weeks left

1. Karima (F-16Y) May 9:
Abba at5rj 5laaa9 t3bt
Translation: (I want to graduate, enough I am tired ‘weeping faces’).

Similarly, in example 2 Faten was looking forward to the end of the holidays. Faten used
Arabizi to express how she felt. Both Karima and Faten appear to share their frustrations with
others using Arabizi, the code shared by their peer group. Also, in this example there were no
responses from others to Faten.

Example 2:

Faten (F-19Y) Sep 26:

Mafeni astna elain b3d alejaza:c..
Translation: (I can’t wait until after the vacation).

In example 3, Shams suggested that she was bored and she wanted time to pass quickly and
the week to come to an end. Shams’ friend teased her and replied by saying that he wished the
opposite.

Example 3:
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1. Shams (F-21Y) Apr 25:
Yarb alwgtt ymshe bsr3aaa w y5l9 4a alweek:).
Translation: (Oh God I wish time will pass by quickly and this week will be over ‘smiling’).
2. Shams’ friend Apr 25:
yarb l2
Translation: (Oh God, I wish not ‘in love face and smirking face’).

Arabizi use in these tweets performs the function of expressing emotions which can
become part of the identity of teenagers. Shams switched to English to insert the word “week”.
This type of switching may have occurred because these Twitter users were competent in both
languages (Arabic and English) and they may have wanted to show this competence.

In example 4, Omar was bored and used Arabizi to invite his friends to offer suggestions.
In response to Omar’s tweet, his friends offered suggestions both in English and Arabizi. As
appears below, Omar’s tweet is also a mixture of both Arabizi and English.

Example 4:

1. Omar (M-25Y) Apr 4:
I can't sleep and I'm bored esh al7l
Translation: (I can’t sleep and I’m bored, what can I do ‘happy face with wide eyes and squinting
eyes and broken heart’).
2. Omar’s friend Apr 4:
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watch a movie
3. Omar’s other friend Apr 4:
swe rya9'a

3adi alrya9'a fe kol wgt

Translation: (Exercise ‘cry of joy face’ it’s okay you can exercise anytime ‘smirking face, cry of
joy face, strong muscle’).

We see in the above example how the combination of Arabizi and English was matched by
Omar’s friends in their responses. This may indicate that users align with each other’s language
to display solidarity and group membership.

In example 5, Lamar used Arabizi to complain about her performance in the yearly exams
which, according to her, was the worst ever this year.

Example 5:

Lamar (F-19Y) Oct 22:

Wla e5tbar e5tbrta l7d el7en knt darstla hathy elsna atw83 mn jd bzft akthr mn kl sna
Translation: (I haven’t studied for any exam I have taken so far this year; seriously I expect to do
worse than every year ‘blank face’).

Based on the above examples, it is evident that Arabizi users employ Arabizi to complain
about different things they do not like. They use emojis to further illustrate their feelings.
Although their friends may reply to their tweets, such replies are not a must and on many
occasions, are not expected.
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5.3.1.2 Facebook
Facebook users also used Arabizi to complain about a whole range of different things. These
complaints were rarely replied to by their friends or other Facebook users. It was noted that other
Facebook users would simply ‘like’ a post rather than post a comment.

Example 6:

Rofa (F-19Y):

Translation: (ugh, enough I give up, this book won’t finish … I quit, I am reading another book n
I’ll abandon this book for the first time in my life ;SSs).

In example 6, Rofa posted on the Reading Club Facebook page a complaint about a book
she was reading which appears to have been long and she could not handle it anymore. She was
sharing her frustration with other friends in the Reading Club. The Reading Club page
subscribers were young people in Saudi Arabia reading books and discussing what they had read
together. They used Arabizi, Arabic and English to post their comments, hence, Arabizi seemed
to be an acceptable code within the community.

Example 7:

Mahdi (M-18Y):
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Translation: (I am tired of life ‘sad face’).
In example 7, Mahdi complained about life and added a ‘sad face’ emoticon to the end of his
sentence. Mahdi used Arabizi to complain on his Facebook page and share his emotions with
friends. In this post, Mahdi did not receive any comments, but did receive many likes to his post
which means that people had seen what he had written and agreed or liked his post.

5.3.1.3 Instagram
In a similar fashion, Instagram users use Arabizi to complain and express their frustration
and disappointment this time below their posted pictures or pictures of others.

Example 8:

Khamees (M-19Y):

Translation: (I am sick of you).

In example 8, Khamees posted a selfie where he appeared to be waiting for his friend
who was playing on his phone, and wrote in Arabizi the above comment, a complaint that he was
sick of his friend.

Example 9:

Ibtihal (F-21Y):
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Translation: (Enough, I want to go back home, I am bored).
In example 9, Ibtihal used Arabizi to comment on her friend’s picture of their classroom
telling her that she was bored and she wanted to go back home.

To sum up, complaining about different things is a common function of Arabizi for
Twitter, Facebook and Instagram users. It is also apparent that Arabizi users express a whole
range of emotions through complaining in Arabizi and English together as shown in the
examples above. It can be argued that complaining is not restricted to Arabizi users but is also a
normal characteristic of the participants’ age group (16-28) and an expression of their resentment
to their surroundings. Although Instagram users use Arabizi to complain, which confirms the
findings from both the Twitter and Facebook analysis, the difference is that Instagram comments
are usually posted in response to pictures, whereas Twitter and Facebook users spontaneously
tell the world what is on their minds.

5.3.2 Swearing/cursing
Because Arabizi users are often complaining on their Twitter, Facebook and Instagram
accounts, their many posts often include swearing and insult words in both Arabizi and English.
Swearing, in general, although considered inappropriate in most languages is more severe in
Arabic. This is because Arabic is also a religious language and swearing and cursing are
prohibited according to the Islamic teachings (Ünal, 2013). It is not only the Arabic language
that is considered sacred or religious but the script as well as it symbolises the sacredness of
Arabic being the language of the Quran. In fact, Sebba (2007) argued that “scripts have
functioned in different times and places as potent symbols of nation and religion” (p. 82).
Perhaps, this may be a reason that Arabizi users tend to swear in Arabizi, using English script. It
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could be less confronting than Arabic for them to write swear words in their secret code
(Arabizi) which is only understood by their peers. Perhaps Arabizi users may feel detatched from
the heritage and religion the Arabic script represents.
Ljung’s (2014) argument is that people engage in (1) social swearing and (2) aggressive
swearing as two different things. The difference is that aggressive swearing expresses the
speaker’s emotions such as anger, while social swearing is used to ascertain group membership
and reduce social distance. The stronger their group affinity, the more swearing is found (Ljung,
2010). Although both types of swearing were identified in the data, in most cases the two types
were not easily distinguishable. This is because the tweets and Facebook and Instagram posts
were mostly short and because they were naturally occurring they were rarely rich in details and
any difference between the two types were not discernible.
Cursing, defined by Jay (1999) as the “utterance of emotionally powerful, offensive
words… or emotionally harmful expressions” (p. 9) was also evident in the data. Although the
main aim of cursing is to express emotional harm, in the data it was used, rather to strengthen
group affinity and reduce social distance. This makes cursing similar to social swearing and used
by young Arabizi users because of the formal context and the closeness to their peers. This was
clearly seen through the comments that were merely chatting, expressing emotions and having
fun with their peers on their social media accounts.

Arabizi users employed many forms of impolite language on their social media accounts.
These forms aligned with Culpeper’s (2011) categories of impoliteness. Culpeper (2011)
identified different forms of impoliteness that are often associated with emotions such as insults,
pointed criticisms/complaints, condescension and dismissals. Insults were the most common in
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the Arabizi users’ interactions and included negative vocatives, assertions and references. These
are cited and explained in the analysis of the Arabizi users’ data on swearing/cursing and
criticism in the following sections.

5.3.2.1 Twitter
In fact, “kl z8” or “kl zg” (Translated: eat shit) was used by 80% of the Twitter users
participating in this study. The following tweet is an example of the use of the expression “eat
shit” in Arabizi.

Example 10:

1. Shams (F-21Y) Apr 27:
When you put someone is a bad situation

a7bek wallah

Translation: (When you put someone in a bad situation ‘weeping face, cry of joy’I swear to God,
I love you ‘cry of joy and love heart’).
2. Reply: Shams’s friend (F) Apr 27:
klezg
Translation: (You eat shit ‘cry of joy’).

In the above example, Shams tweeted to her friend Salma admiring what she did when she
put someone (they both knew) in a bad situation. Shams used the “cry of joy” emoji which could
mean that she is not serious, only joking. Shams’ friend used a swear expression “you eat shit”
followed by a “cry of joy” emoji in her reply to Shams. Shams’ friend’s tweet is an example of
personalised negative vocatives (Culpeper, 2011). It could also be an example of agreement with
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what Shams said where the swearing expression was used as a mechanism to reduce social
distance. Such an expression can also function as an intensifier but not for the literal meaning it
carries. This means that Shams’ friend may have wanted to intensify the significance of what
Shams said, but not the actual expression “you eat shit”.
Similarly, in example 11, Karima inserted the swear word “you are shit” in expressing her
longing emotion to her friend that was followed by a weeping face and a love heart emoji. Her
friend replied by telling her that she did miss her too and intensified the meaning by inserting
two sad faces. It is evident in the examples that emojis are used to further illustrate the users’
meaning.

Example 11:

1. Karima (F-16Y) Mar 14:
@ (friend) (F) w7shteniiii yazg
Translation: (You are shit, I miss you ‘weeping face and love heart’).
2. Karima’s friend (F) Mar 14:
Wentti kmaaan
Translation: (you too ‘sad face’).

In the above example, cursing is not necessarily uttered to harm the other party, but rather
to establish group membership, solidarity and bonding. It is a social marker of recognition of
affection. It functions the same as “I miss you, shit” used by young people in the west (Pardes,
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2014). In fact, this intended meaning is further validated through the use of the ‘love heart’ and
‘weeping’ emojis.

Arabizi users also used other swear words and cursing to express their anger and
dissatisfaction with the outside world. For instance, in example 12, Mazen used “shit” to refer to
the world (or people) he was criticising.

Example 12:

Mazen (M) Jan 18:
3alm 5ra wallah
Translation: (A shit world, I swear to God ‘perfect emoji’).

As appears in example 12, Mazen may have been frustrated with the world (or people) and
hence he used a swear word to release his anger and frustration. Mazen also intensified the
message by adding “wallah” (Translated: I swear to God) to signify the importance of his
message and the strength of his feelings. The expression “wallah” according to Badarneh (2010)
is,
“an expression of oath in Standard Arabic. However, it has acquired a different function in
colloquial speech, becoming an utterance-initial discourse marker with an expressive
function. Colloquial Arabic speech is now liberally sprinkled with this discourse marker”
(p. 160).
Mazen also ended his post with the “perfect” emoji which functions as an additional intensifier
of his message.
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In contrast, an example of cursing to harm others is when death is wished upon them and
this was also evident in the Twitter data. In example 13, Khazen was tweeting while he was
watching a football game; he commented on the match and told the football players what he
would like them to do. This is an example of socializing through Twitter where young people
share what they are doing or how they are feeling about daily events such as a football game.

Example 13:

4.Khazen (M-18Y) May 13:

Yooouuhh

Translation: (Oh no).

3.Khazen (M-18Y) May 13:

Allah ya54k

Translation: (May God take your life).

2.Khazen (M-18Y) May 13:

tkfa ya chicha
Translation: (Please Chicha ‘Chicha is a footballplayer’).

1.Khazen (M-18Y) May 13:

SHOOOOOOOOTT YAWLLLD!!!!
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Translation: (Boy, throw the ball).

Khazen was frustrated with how Chicha (nickname for Javier Hernández Balcázar, a
Mexican football player), was playing so he wished that he would die because he missed a goal.
Khazen was cursing Chicha to express his anger. This is a form of impolite language;
specifically, it invades ill-wishes or curses on others (Culpeper, 2011). He also used all
capitalization to “yell” while he told the player to pass the ball. Capitalization intensifies the
meaning, functioning as yelling in online communication (Parsons & Oja, 2013). Arabizi users
use different strategies and tools to express their emotions on SNSs; for instance, the use of
emojis and capitalisation enhances pronounced anger alongside the use of Arabizi.

Similarly, Ghanim, in example 14 aggressively cursed the football player Cristiano
Ronaldo, Ghanim was angry at how Ronaldo was performing in a football match. Notably,
though, swearing may well be part of group membership and group identity for these Arabizi
users.

Example 14:

Ghanim (M-16Y) May 28:

Allay yl3nk ybn alklb @Cristiano

Translation: (May God curse you, son of a dog).

Ghanim used Arabizi to express his anger at Ronaldo. He cursed him and refered to him
as ‘son of a dog’ which is a common expression in the Arab culture that is often offensive and
aims to harm someone emotionally.
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Finally, example 15 shows how Samya used Arabizi to aggressively curse her friend who
was late. Samya’s friend replied to her by writing the following numbers “010” which represents
middle finger. The purpose of the ‘impolite’ language here could be an effort to express anger
but not necessarily an intention to cause harm at her friend.

Example 15:

Samya (F-25Y) Jun 10:
@ (friend) (F) allah yel3nk mta btjen? Sa3ah 9ar lk

Translation: (May God curse you, when are you coming? It has been an hour).

5.3.2.2 Facebook
Facebook users were also found using Arabizi to swear and curse while expressing their
emotions about themselves, others and their surroundings. These emotions were often negative
emotions; however, instances of positive emotions were recorded and involve the use of
swearing and cursing too. Facebook users were found to often use both Arabizi and English in
their posts and these included swearing and cursing.

Example 16:

Shaker (M-25Y):

Translation: (Moody, may God curse you! You don’t let one goes to sleep! ‘Angry face’).
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In example 16, Shaker cursed his friend Moody because he was not letting him sleep.
This is an example of social swearing which aims at reducing social distance and showing group
affinity.

Similarly, example 17 is an example of social swearing. Aladeen used Arabizi to
curse/swear aggressively to release her anger and frustration at life. He indicated his hatred of
himself, someone, and his life and enhanced his anger or frustration by cursing life in general.

Example 17:

Aladeen (M-27Y):

Translation: (life’s father is cursed. I hate myself I hate you I hate my life.)

5.3.2.3 Instagram
Swearing and cursing were also frequent functions of Arabizi on Instagram. Instagram
users used Arabizi mostly for social swearing which served to reduce social distance and
strengthen group affinity as shown in the above examples from Twitter and Facebook (Ljung,
2010).

Example 18:

Ibtissam (F-21Y):
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Translation: (‘cry of joy’ love you; you are shit ‘love heart’).

In example 18, Ibtissam used English to express affection and then switched to Arabizi to
insert the swear word ‘zg’ (Translated: shit). This comment by Ibtissam was posted beneath a
picture that her friend had posted. Ibtissam told her that he loved her and then added “shit” and
the emojis which makes it an example of swearing to show bonding and affection. This was
recorded in the Twitter and Facebook data as well.

However, Nafla, in the example below, used Arabizi to insert swear words to illustrate
her anger at some of her friends.

Example 19:

Nafla (F-25Y):

Translation: (you are a dog ‘cry of joy’).
In Example 19, Nafla posted a comment on her male friend’s Instagram video where he is
car drifting dangerously. Nafla used Arabizi to comment “you are a dog” and she also used the
‘cry of joy’ emoji which can reduce the severity of her swearing. The swear word “dog” is used
to downgrade someone and is often used to express anger at someone. Nafla also used the cry of
joy emojis which again might be used to moderate the severity of her swearing. Although Nafla
may have posted this comment to express disapproval, it could also be a form of social swearing
to strengthen their social bond and reduce distance.
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To sum up, although Arabizi is essentially ‘Arabic written in a Romanised script’,
participants may find it less confronting to use Arabizi rather than Arabic (script). Arabizi is used
to express anger, frustration and dissatisfaction along with swearing and cursing. It is worth
mentioning that Arabic (script) was never used to perform such functions. However, swearing
and cursing do not necessarily denote being aggressive or angry but are, rather, a social act used
to reduce social distance and signal solidarity. It could also be used as an expression of a teenage
group identity.

5.3.3 Criticism/sarcasm
Similar to the theme of complaining and swearing/cursing, Arabizi is also used to express
criticism and sarcasm. People are criticsed and/or things, and often times the criticism is mixed
with sarcasm, swearing and cursing. Arabizi users criticise older people and their controlling
behaviours, their friends and other Twitter users or, in some cases, public figures such as
celebrities. Using Arabizi for this purpose suggests that Arabizi is perceived as a gateway for its
users to express emotions, resentments and criticism of their surroundings. It is also a form of
sharing frustrations and disappointments with their peers that is removed from the eyes and ears
of adults (Boyd, 2014). This concept presented by Boyd (2014) was confirmed by the interview
and e-questionnaire respondents in this study: they indicated that they used Arabizi because it
was only understood by their peers and so provided them extra freedom of expression.

5.3.3.1 Twitter
In example 20, Mazen sarcastically criticised his father because he was talking to him
about teenage life and how he regretted what he had done in the past.

Example 20:
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Mazen (M) Jan 14:

Lmn abuk ydek mu7a9'ra 3nd teenagers w takl zg flnhaya

w laa yglk enu ndm 3la ely

swah kman at least you had funn nigga
Translation: (When your dad lectures you about teenagers and you eat shit at the end ‘cactus
emoji’ and even more he tells you that he regretted what he has done ‘smiling face’, at least you
had fun nigga ‘no comment and cactus emoji’).

Mazen used both Arabizi and English to criticise what his father said. Mazen switched to
English to insert the word “teenagers” and the expression “at least you had fun nigga”. The first
switch could have been because the same word in Arabizi would be longer, while the second
switch is an English expression that could not have a similar equivalent in Arabic. Overall, this
expression means that life is for enjoying and one should not bother oneself with what has
happened. It may also indicate that Mazen is not be happy with what his father said which is also
embodied in the emojis he used. Mazen used the “cactus emoji” which means “middle finger”
when used by teens in their online interactions. He also used the “no comment” emoji which
indicates he had nothing to add to what his father said about teenagers.

Interview participants reported that Arabizi is for interacting with their peers in Arabizi
which is a secret code that is only understood by them. Hence, Arabizi could have been used
because it is only understood by Mazen’s peers. It allowed him to criticise his father which is not
an acceptable behaviour in the Saudi culture. In Saudi Arabia, the family is patriarchal whereby
the oldest male in the family (aka father) is the head of the family and children, as well as
younger siblings and wife, should remain submissive to his authority (Yackley-Franken, 2007).
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The injection of swearing terms such as “nigga” and other derogatory comments could be seen as
tools which enhance the teenagers’ pronounced anger. This is further expressed and validated by
the use of emojis which complement the expression of emotions.

In example 21, Tamer tweeted in Arabizi and English to criticising others. Arabizi was
used in one word “m5fat” (literal meaning: light headed) which is a culture-specific slang term
used by young people in local Saudi Arabic to refer to someone as “an idiot”. This word means
that someone does not have an original personality. Tamer then switched to English to insert the
word “everywhere”. Tamer accompanied this with a “broken heart” emoji which reinforces his
disappointment and expression of frustration.

Example 21:

Tamer (M-21Y) May 16:
M5fat everywhere
Translation: (Idiots everywhere ‘broken heart’).

In the examples below, Raid, Hatem and Dania criticised others for being troublemakers,
selfish and hateful. Given that these Twitter users belong to a culture which has certain rules they
need to abide to, they probably use Arabizi for the free expression of their emotions and
opinions. Hence, Arabizi, gives them an outlet to express freely their criticisms of others, even
parents, something that is not present in face to face interactions and everyday life.

In example 22, Raid criticised people who were on Twitter merely for the purpose of
“fighting” with others.
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Example 22:

Raid (M-27Y) May 25:
Fe nas mswyen twitter 3shan yt9'arbu
Translation: (There are people who created Twitter to fight with others ‘cry of joy, weeping face,
clapping hands, and bandage’).
Raid used Arabizi to express his opinion and emphasised his message with the use of emojis.
These emojis were used together to show that Raid was sarcastically giving a round of applause
and a band aid for those on Twitter who were mainly there to fight with and hurt others. The use
of emojis expresses his disapproval more clearly.

In example 23, Hatem criticised how everyone nowadays is selfish and only cares about
themselves.

Example 23:

Hatem (M-17Y) May 3:
Kl wa7d sarhmu m9l7tu w bs
Translation: (Everyone cares about their benefit ‘clapping hands’).
Hatem as well used the “clapping hands” emoji which shows that he was sarcastically criticising
those people by giving them a round of applause for being selfish.
In example 24, Dania used Arabizi and English to criticise a “girl” she knew who was
getting more hateful.

Example 24:
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Dania (F-17Y) May 9:
Damn you're getting more krehagurl:))
Translation: (Damn you are getting more hateful girl).
Dania wrote her whole tweet in English and switched to Arabizi to insert the word “kreha”
which has a linguistic cultural connotation to it that is only delivered in Arabic. This word is
literally translated as describing someone who is hateful and detestable. However, this word also
has other connotations such as someone who does not bother to gain others’ acceptance or liking
and someone who does not do what is expected from him/her socially especially to his/her
friends. Dania also inserted the swear word “damn” which is a form of cursing (Culpeper, 2011).
Dania used the “smile” emoji though, to tone down the word “kreha” which is heavily charged.
Dania’s switch to insert the word “kreha” may also be a switch to insert a particular cultural
expression, mentioned in section 5.3.8.

Similar criticisms were directed by Dania in the below example from a series of tweets
using both Arabizi and English interchangeably.

Example 25:

3. Dania (F-17Y) Feb 22:
I wish killing people was legal
2. Dania (F-17Y) Feb 22:
tra twitter ma an3ml 3shan tfshlu w tf9'7u fb39':). b6lu bzrna
Translation: (Twitter was not made for you to bully and scandalise each other ‘crying face’, stop
being childish).
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1. Dania (F-17Y) Feb 22:
all I need is a day off from reality, a day without people, problems, and all the bullshit that
runs through my mind.
Dania tweeted first in English expressing how frustrated she was with “reality”, “people”,
“problems” and “bullshit” that ran through her mind. Then she switched to Arabizi to convey her
emotions towards people who view Twitter as a place where they can scandalise others. Dania
used the ‘crying’ emoji which reinforced her frustration and ended her tweet by sending a
message to Twitter users to “stop being childish”. The word “childish” is identified by Culpeper
(2011) as a form of condescension to express criticism. Dania switched back to English to “wish
killing people was legal”. We see here that Dania uses both Arabizi and English to criticise
others’ behaviors on social media. Arabizi and English are the languages of her peer group and
they socialise using these various codes to discuss different things that are relevant to them. Dana
was using the codes that existed in her linguistic repertoire possibly to address a wider audience
and because she is competent in both. Again, this could be a form of showing membership in a
certain speech community.
In example 26, Durrah criticised Twitter users who stole others’ photos on social media
and claimed them as theirs. Durrah criticised the lack of respect for authority by others’ over
their pictures that they shared online.

Example 26:

1. Durrah (F-19Y) May 15:
Mta 7tb6lo 7rkatkm al5dmya enkm tsrgo 9wr alnas
Translation: (When will you stop such low class behaviours of stealing others’ photos?).
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2.

Durrah’s friend (F) May 15:

hadi mu 7rkat 5dmya hadi 7rkat nas wa6ya..
Translation: (That is not only low class behaviour; these are behaviours of bad people).

3.

Durrah (F-19Y) May 15:

Mnjd
Translation: (True ‘sick emoji’).
Durrah’s friend agreed with her that these were bad people and Durrah replied that it was
true and inserted the “sick” emojis to show how disappointed she was. Durrah used Arabizi to
criticise these actions and her friend replied in the same code. By using Arabizi on Twitter,
Durrah targeted a specific audience to share her frustration at how others did not respect the
privacy and authority of others.

In example 27, Mazen used Arabizi to tease his friends that his vacation was longer than
theirs because he did not have to study during the summer term.

Example 27:

Mazen (M) Jan 20:
Bagelkm 4 ayam w t5l9 ejaztkm

wna bagelii 11 youmm

Translation: (You only have 4 days till your vacation ends ‘blushed face, cry of joy, bye-bye
emoji’ and I still have 11 days ‘in love face, bye-bye emoji’).
Mazen sarcastically commented on his friends’ short summer vacation because they had
taken the summer term. Mazen used Arabizi to express the sarcasm and inserted emojis that
further reinforce his sarcasm.
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5.3.3.2 Facebook
Facebook users also used Arabizi to express their criticism and share it with their friends. In
fact, most of the posts that fall under the “criticism” category overlap with the “complaining”
category. However, the nature of the posts identifies more as criticism of what is happening than
just complaining or expressing disappointment. Facebook users employed both Arabizi and
English interchangeably when they expressed criticism and sarcasm.

Example 28:

Sami (M-21Y):

Translation: (My dad doesn’t have anything other than giving advice all the time, enough it is
very difficult like this).

In example 28, Sami criticised his father who was constantly giving him advice and he
complained that this situation was difficult. As mentioned earlier, it is not acceptable to criticise
one’s father in the Saudi culture; however, we see through these examples that these young
people criticise their parents anyway, but using Arabizi which is only understood by their peers.

Example 29:

Shaker (M-25Y):
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Translation: (Why all families always think that their kids are doing something wrong!!!)

Moreover, in example 29, Shaker criticised families in general, and asked why they
always thought that their children were doing something wrong. Shaker is disappointed with
what is happening and expressed his disappointment in Arabizi. While there were no replies to
Shaker’s post, there were so many likes on the post which could indicate his followers’ support
and agreement.

To sum up, Facebook users used Arabizi as one of the codes on social media to criticise
people around them including families and parents. They used Arabizi to express emotions that
are usually inappropriate in their culture. Perhaps the SNSs and the Arabizi code provided them
with an escape and a channel through which they could release their anger away from the
judgements of older people such as their parents. They used the code that is understood only by
their peers.

5.3.3.3 Instagram
Instagram users also use Arabizi to criticise a number of things in the pictures or videos
posted by them or their friends.

Example 30:

Ziyad (M-16Y):
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Translation: (oh brother you are stupid ‘no comment face’).
In example 30, Ziyad commented in Arabizi on his friend’s picture of him climbing the
wall and told him that he was stupid. Ziyad also used the cultural term ‘ya5i’ (Translated: oh
brother). It is a male address term that is used in Saudi Arabia and it functions as the “mate”
equivalent in Australian English: it is used to refer to someone as a partner or friend to show
loyalty and reliability (K. Richards, 2015). Ziyad’s tweet could also be an expression of
disapproval.

Example 31:

Sarah (F-18Y):

Translation: (Why you are doing like this ‘sad face’).

In example 31, Sarah commented in Arabizi on a picture she posted of her little sister who
made a mess on the kitchen countertops with acrylic colours while working for a school project.

In summation, the representative examples in the data above show that Arabizi was used to
express the young people’s opinions such as expressing sarcasm and criticism. A sub-category
within these two functions is swearing which is often used to signal “membership of a particular
group – the young” (Holmes, 2008, p. 174). Young Arabizi users used Arabizi as their peer
group communicative code to criticise their surroundings. They used SNSs and Arabizi to
express themselves and share emotions with peers. They employ Arabizi on Twitter, Facebook
and Instagram to reduce social pressure by using a code that is not understood by older people.
268

Code-switching between Arabizi and English when expressing sarcasm and criticism is common
in the data. Instagram users use Arabizi to criticise others’ behaviours, often in short and direct
comments as there is limited interaction on Instagram.

5.3.4 Flirting
One of the interesting functions of Arabizi is its use in flirting with the opposite gender.
When discussing the use of Arabizi as a language of flirtation in the context of Saudi Arabia, the
practice of sex segregation must be addressed in brief. Saudi Arabia, the context of this study, is
a country where men and women are segregated in almost every domain (Alhazmi, 2015;
Madini, 2012). Saudis have gender-segregated education, workplaces, hospitals and waiting
areas. There are minor exceptions where men and women work or study together such as
KAUST university (Alhazmi, 2015) but this is not the norm. Hence, the online environment
which is not controlled by laws or regulations against men and women mingling together
provides an avenue for expression and interaction. It is important to note, though, that such
contact between men and women is still not ‘fully’ acceptable socially, and it is possible that
young people use Arabizi as a secret language to flirt with others online. Because control online
is not as strong as in public in Saudi Arabia, young users found online interactions a place where
they can express such feelings towards others.

Some of the examples below, to an English audience, may sound unclear as to why they
are considered a form of flirting or intimate talk with people they may be attracted to. In Muslim
Saudi Arabia, it is not acceptable to intimately compliment a woman especially if it has to do
with her looks, and both men and women are encouraged to lower their gaze and communicate
within the boundaries set by Islamic teachings (Quran, Surah Alnur, verse 30-31). Women are
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expected to be modest and dress in full length clothing and men are expected to lower their gaze
and pay respect to other women. Thus, expressing compliments to or liking other women is not a
favourable behaviour and is frowned upon in most cases. However, in online communication, as
is apparent in the Twitter, Facebook and Instagram data, the case is somewhat different
especially amongst younger people. These teenagers are setting new rules of what is acceptable
in their online communication. The use of flirting combined with Arabizi is another feature of
the youth language and expression of rebellious behaviour.

5.3.4.1 Twitter
In example 32, Ghanim was flirting with a girl who sent him a message via a direct
message on Twitter and he replied to her in public Twitter.

Example 32:

Ghanim (M-16Y) May 18:
:jmeela

cute

love your tweets

tshb'helana del rey

wbs wallah

Translation: (beautiful, cute, love your tweets, you look like Lana del Rey, that’s it, I swear to
God).
Ghanim tells the girl that she looks like the American singer Lana Del Rey and that she is
beautiful and cute. He uses emojis such as “in love”, “perfect” and “cry of joy” to intensify his
message. He also uses the religious vocative ‘wallah’ (Translated: I swear to God) to signify the
importance of his message. In the example above, we see a combination of Arabizi and English
to express emotions and flirt with the other sex.
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In example 33, the series of tweets below is an interaction between Azazi and a female
follower who sent him secret love messages written in Arabizi.

Example 33:

6.

Female:

ys33dk rby

allah yj3lkk ly

Translation: (May God make you happy and make you mine).

5.

Azazi (M-21Y)Apr 9:

W ys3dkk enshalah shokran
Translation: (You too, god willing, thank you).

4.

Female:

Ya ajmmal 36aya rbii

a7bbk

Translation: (You are the best that God has given me, I love you).

3.

Azazi (M-21Y) Apr 9:

Alah ys3dkkk shokran

bs men?

Translation: (may God make you happy, but who are you?).

2.

Female:

ya7bb wa7shhni
Translation: (I miss you my love).

1.

Azazi (M-21Y) Apr 8:

Alah yslmk

men?
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Translation: (May God keep you safe, who?).

We see above that the girl is perhaps resisting sending love messages publicly as this
would be criticised in Saudi Arabia. However, Azazi reposted her messages on public and
responded to her publicly too. It appears through the tweets that Azazi did not know who the girl
is, yet he reciprocates in the flirtation. They are making beautiful compliments to one another
such as “praying to God to make her happy” and “praying to God to make him hers” and
“missing you” which are examples of flirting in Arabic. Both are reciprocating each other’s
messages. In the Saudi society, flirting can be expressed in the form of “prayers”, “wishes”
saying how beautiful and smart and unique the other person is. For instance, “I wish God will
make you mine” could be a form of flirting in the Saudi context.

In the example below, Shams and another male follower flirted in English and Arabizi.

Example 34:
Shams’ friend (M) Apr 26:

1.

// shukshukkk!! I MISSED YOU THE MOST i really missed you and your assss The
pretty once

gzmoni

I lovve youuu!!!

Translation: (Nickname, I missed you the most, I really missed you and your ass, the pretty one,
my dwarf, I love you).
2. Shams (F-21Y) Apr 26:
I misss youuu moreee 7yaatee

Thank youuu glbee

, I do more my "

Translation: (I miss you more my life, thank you my heart, I do more my palm).
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"

Shams switched to Arabizi to write sweet/affectionate words such as “my life” and “my
heart” while her male friend switched to Arabizi to write the word “gzmoni” which means “my
dwarf” or “my petit”. Dwarf is positive in this context because he likes her small and “petit”
figure which is usually a feature of a woman that Arab men admire. Shams, on the other hand,
referred to him as my palm using the “palm” emoji which means that he is very tall. Such a tweet
is quite strong and socially unacceptable especially because such an interaction between men and
women is “prohibited” before marriage according to Shariah law which is practiced in Saudi
Arabia. However, these young people are comfortable expressing their emotions online. Even
though such interactions might be rare, Arabizi and English on Twitter provide an avenue
through which these young people can and do express themselves.

Within the same theme/function, Arabizi is used to write love tweets that do not have any
‘mentions’ or ‘tags’ to anyone but are directed to the opposite gender. Perhaps this expression of
emotions in Arabizi, only understood by Arabizi users, offer a window outside these users’ strict
environment. They are using a language that identifies them as part of their speech community
(Holmes, 2008). The following are examples of love tweets in Arabizi. Reeman, Radia and
Raghda tweeted love messages which could be understood as dreams and hopes of young
women.

Example 35:

Reeman (F-19Y) Apr 14:
Allah laa yktb le yom bdonk

!!

Translation: (May God not let me live a day without you ‘sleepy face, sad face with a tear, love
heart’).
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And finally, in example 36, Raghda wrote “I miss you” complemented with “love heart”
emoji.

Example 36:

Raghda (F-18Y) Aug 28:
Eshtgtlk
Translation: (I miss you ‘love heart’).

5.3.4.2 Facebook
Flirting in Arabizi was not popular on Facebook compared to Twitter. However, there
were still plenty of examples of Facebook users using Arabizi to flirt with the opposite gender.

Example 37:

Ahmed (M-28Y):

Translation: (I love you my sugar ‘wink and kiss face’).
In example 37, Ahmed posted on a girl’s Facebook account that he loved her and he
called her ‘my sugar’. This term is also used in English as an endearment for loved ones where
‘sugar’, ‘sugar-pie’ and ‘sugar-babe’ are used (Crystal, 2014). A similar term in colloquial
Arabic used to flirt with girls and/or women is ‘mozza’ (Translated: banana). This term is used to
refer to a beautiful girl with a beautiful figure. In the following Example 38 Ali used ‘mozza’ to
address another female friend.
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Example 38:

Ali (M-23Y):

Translation: (I love you moza ‘tongue-out face, wink and kiss face, love heart, shy face’).
Ali, interestingly, used English with Arabic grammar adding the ‘k’ bit which is used in
Arabic to address a single person. Ali then switched to Arabizi to insert the endearment address
term ‘mozza’. He intensified his message with the insertion of emojis such as ‘wink’ and ‘love
heart’ emojis.

In summation, on Facebook flirting in Arabizi was done mostly by male users. This is
different from Twitter where both male and female users flirted in Arabizi equally. This could be
attributed to many reasons, but requires further research to identify them. It might be because
Facebook is used for different functions, and has the chat function which allows its users to chat
or perhaps flirt privately. It could also be that in the time the data were collected, it just happened
that more male users were using Arabizi to flirt.

5.3.4.3 Instagram
Interestingly, Instagram is used explicitly for flirting by Arabizi users. Instagram users
commented on posts of the opposite gender, but we could not confirm whether these users knew
each other or not. Both male and female Instagram users used Arabizi to express flirtations
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towards the opposite gender. Due to the nature of Instagram, a photo sharing site, many instances
of reference to the body were found in the form of compliments or flirtations.

Example 39:

Hassan (M-16Y):

Translation: (your body is amazing ‘god has willed it’ ‘perfect and in love emojis’).
For instance, Hassan in example 39 commented on his female friend’s picture of her
body on Instagram telling her that she had an amazing body. It is worth mentioning here the long
standing taboo of showing females pictures in the Saudi culture as part of maintaining the strict
dress code of Saudi women according to the Shariah law (Shoult, 2006). Hassan also used the
religious expression “mashallah” (Translated: God has willed it) which is used when someone
expresses affection or liking of something that others have. Hassan also used the ‘perfect’ and ‘in
love’ emojis to complement his comment.

Example 40:

Leen (F-16Y):

Translation: (I want to hug you).
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The last example is of Leen who replied to a male friend’s picture showing the friend
wearing swimming shorts, telling him that she wanted to hug him.

To sum up, young Saudis use Arabizi on social media to express their emotions with the
other sex openly. They express romantic thoughts and dreams using Twitter. They use Arabizi to
communicate with the other sex online and express their affection and interest. They select to
hide these meanings from older people. As already mentioned, flirting before marriage is
prohibited in the Arabic culture. Hence, Saudi youth resort to Arabizi as it is a secret code that is
only understood by their peers so it offers them greater freedom of expression of such thoughts.
Arabizi use in this context functions as a channel through which its users do what they are
banned from doing in real life. In fact, the discourse data in this study show that young men and
women mingle, talk, chat and even go out together. They use Arabizi to talk about such things;
Arabic is rarely or never used to talk about their relationships with the opposite gender. This is
proposed because its use exposes them to older people’s judgements and control as well risking
their reputation. It is also possible that these young men and women know each other “only” in
online settings and that makes them more comfortable with being intimate and flirtatious.

5.3.5 Quoting songs
Another interesting trend apparent in the discourse data is the use of Arabizi to write songs,
mainly romantic songs. The e-questionnaire and interview participants indicated that Arabizi is
cool, stylish and looks nicer than Arabic in the way it is written. The researcher discussed this
with some of the participants during the interviews whose discourse examples were analysed and
they indicated that they used Arabizi to write songs because it looked nicer than Arabic (script).
This concept of “aesthetic play with digital typography” was also seen in Israeli young females
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who replaced “Hebrew characters with ASCII characters—specifically, those that are graphically
similar to the Hebrew script” and different strategies such as “cute phonology” to perform a
“girly girl” identity in online blogs (Vaisman, 2013, p. 71-73). They also mentioned that it saved
space which meant they had more character allowance compared to Arabic, because Arabizi is
flexible and they can cut down the words as they wish and it is still readable by others. Arabic,
however, has to be written accurately with the diacritics.

Some participants highlighted an important factor, namely that some songs are in other
colloquial Arabic varieties such as Lebanese and Egyptian. That means that they have to be extra
careful when quoting the songs in the Arabic script. In fact, some Arabic consonants are
pronounced differently in different colloquial Arabic varieties which makes writing songs in the
Arabic script even more complicated. Arabizi is a phonetic transcription that does not have strict
conventions so it is easier. The function of Arabizi for quoting songs and poems was also evident
on the Twitter, Facebook and Instagram data. In fact, most songs were of a romantic nature
which may be an extension of expressing romantic feelings.

5.3.5.1 Twitter
Another form of expressing emotions or flirting evident on Twitter was quoting songs. The
following tweets are examples of songs quoted in Arabizi by Karima, Reeman and Azam

Example 41:

Karima (F-16Y) Mar 16:
Shof eljbl wagf wla hzt'h ree7
Translation: (Look how the mountain is stable despite all the storms ‘music emoji').
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Example 42:

Reeman (F-19Y) Apr 7:
Aw3dni jmbi t3esh wla lela tnsani w lek 3lya a3esh w amot ya 7bb w ana wyak

..

Translation: (Promise me to live with me an never forget me and I will live and die my love with
you ‘sleepy face, love heart’).
Example 43:

Azam (M-19Y) Aug 2014:
b7ebak ana kteer ya 7abebi dalak 6el 3laye

#WaelKfoury #favsongforever

Translation: (I love you so much, my love, come always to see me ‘love heart, music emoji, stars
emoji, music emoji).
The Arabizi in the tweet in example 41 is in Khaleeji colloquial Arabic (Gulf Arabic
variety) while example 42 is in Egyptian colloquial Arabic and example 43 is Lebanese
colloquial Arabic. In fact, it is difficult to write the song in Arabic script because the colloquial
spoken language does not have a written variety and many self-made decisions would be taken
especially where there are consonants that are not pronounced. Hence, Arabizi for these young
users of the Internet is a convenient style of writing that ensures an effective communication
with others without the extra confusion that the Arabic script would create for them.

5.3.5.2 Facebook
Similar to Twitter, Facebook users use Arabizi to write songs in different Arabic dialects
such as Egyptian, Khaleeji (Gulf Arabic) or Lebanese. Quoting songs allows them to express a
state of mind or a feeling they have. In the following examples, Facebook users used Arabizi to
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write a variety of Arabic songs which were mostly of a romantic nature, so it may be an
extension of expressing romantic feelings.

Example 44:

Ali (M-23Y):

Translation: (Don’t think about the story or what you have done to me, I swear to God I forgave
you, enough do not say sorry, enough ‘smiling face’).

Ali, in example 44 used Arabizi to write a Khaleeji song that expresses his feelings
towards someone whom he has forgiven and is asking for peace.

Example 45:

Maya (F-23Y):

Translation: (I loved you till I forget sleep, I am afraid you will forget me ‘love heart’).

Finally, in example 45, Maya posted a Lebanese song in Arabizi which seems to be an
expression of romantic feelings.

In summation, these young Facebook users are using Arabizi to express their emotions
through song writing. Arabizi not only offers them a gateway through which they can express
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themselves but also a solution to all the writing issues they would find if they were to use the
Arabic script to write the songs.

5.3.5.3 Instagram
Instagram users use Arabizi to write songs whether in comments to others or beneath
their Instagram posts.

Example 46:

Leen (F-16Y):

Translation: (I want to get myself together, hug myself and walk away ‘music emoji’).
In example 46, Leen posted the above comment on a picture of her ‘boyfriend’ at the
airport. The song is in Egyptian colloquial Arabic and it expresses sadness and hurtful love. This
example illustrates how song writing can be an extension to the expression of intimate feelings
towards the opposite gender.

Example 47:

Norah (F-16Y):

Translation: (I loved him ‘secretly’ and I didn’t tell him about what is inside me ‘shocked face’).
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In example 47, Norah posted the above comment on a picture of half of her face. The song
is in Egyptian colloquial Arabic and it expresses love from one side where the other person does
not know about it.

To sum up, songs are an expression of feelings and personal freedom: Arabizi
songwriting is an extension of the function of expression of feelings, part of the identity and
possibly an invitation to others to communicate and share similar feelings. It is part of the social
sharing in the Arab culture through songs and poetry (Abu-Lughod, 2016). Arabizi users are
sharing their emotions, states of mind and what they are experiencing with the world of social
media because sharing is the essence of social networking sites and the reason why so many
young people are using them (Boyd, 2008; Boyd & Marwick, 2014).

5.3.6 Sharing daily experiences
As shown previously, young people share their bursts of emotions, opinions and
criticisms in Arabizi using SNSs such as Twitter, Facebook and Instagram. One of the main
functions of Twitter, for instance, is posed in the question “What’s happening?” in the tweet box
as it invites users to share their daily routine and what has happened to them (Boyd, 2009; Java,
Song, Finin, & Tseng, 2007). Twitter, Facebook and Instagram are windows for Arabizi users to
present themselves to the world (mainly their peers).

5.3.6.1 Twitter
When Arabizi users share their daily routine/schedule on Twitter, their tweets rarely
initiate conversations. The tweets are usually regular updates of what is going on and most users
do that but replies are rare. In the examples below, Azazi, Ghanim and Mazen are sharing daily
experiences with their followers on Twitter.
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Example 48:

Azazi (M-21Y) Apr 1:
Ejazh bukra
Translation: (Tomorrow is a holiday ‘in love emoji’).

Example 49:

Ghanim (M-16Y) May 9:
Good morning

dhobi a97a

Translation: (Good morning ‘cry of joy, weeping face’, I just woke up ‘cry of joy, weeping
face’).

Example 50:

Mazen (M-23Y) Jan 22:
A5ern 7nzl aljetski
Translation: (I will finally ride a jetski ‘in love face, perfect emoji’).

In example 48, Azazi shared in Arabizi his good feelings that the next day would be a
holiday [in Arabizi]. Ghanim, in example 49, shared that he just woke up while Mazen in
example 50 shared the news that he finally would ride a jet ski. Mazen used both Arabizi and
English to share what he was doing. The use of English is a common feature of Arabizi users
which is discussed in detail in Section 5.4.
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5.3.6.2 Facebook
Facebook as a social networking site is used by many users to share new personal
updates. Arabizi users as shown below employ both Arabizi and English to share news and
communicate with their Facebook friends.

Example 51:

Maya (F-23Y):

Translation: (I would like to tell you that I got engaged and I might get married).

Example 52:

Shaker (M-25Y):

Translation: (I got married and I wish you all get married Oh God, I swear to God I miss you a
lot good bye and if I want anything I will let Yoyoo log in to Facebook see you my loved ones
‘smiling face’).

In examples 51 and 52, Maya and Shaker were sharing their new marital status. Maya
informed her friends in Arabizi that she got engaged and she might get married. Shaker informed
his friends that he has already got married and that he would miss them because he would not
have enough time to log in to Facebook, but he would ask someone, referred to using “Yoyoo”
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as a nickname, to log in for him. Shaker switched to English to include expressions such as
“good bye” and “see you”. Throughout the analysed data, most participants switched to Arabizi
to insert the equivalent Islamic expression “alhamdulilah”.

To sum up, the above examples from Twitter and Facebook are simple daily happenings
that these young people want to share with others. In the case of Instagram, Arabizi users were
not found to post daily happenings but, rather, they posted pictures of places they went to, and
they rarely commented on these photos but shared the location instead. Twitter and Facebook
users shared their news in Arabizi, the language of their generation and their online speech
community. Arabizi users on Twitter and Facebook shared their daily experiences and feelings
so that others who cared about them felt included.

5.3.7 Inserting religious terms
Twitter, Facebook and Instagram users switched to Arabizi whenever they needed to
include religious expressions. When users are writing in English which is a common language
for Saudi users on Twitter and Facebook as explained earlier, it may be easier for them to switch
to Arabizi to insert religious terms. The majority of the participants write expressions such as
“thank God” in Arabizi, “al7amdulilah”. This type of code-switching is identified by Holmes
(2008) as metaphorical code-switching, that is “code-switching for rhetorical reasons, drawing
on the association of both codes whereby each code represents or symbolises a set of social
meanings, and the speaker draws on the associations of each, just as people use metaphors to
represent complex meanings” (p. 42). However, there is also a small minority who prefer to write
these terms in Arabic script rather than Arabizi; these are reported in Section 5.5.2.
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5.3.7.1 Twitter
The following example tweets show how young Saudi Arab users switched to Arabizi to
write religious expressions and terms.

Example 53:

Mazen (M-23Y) Jan 21:
Morning shitt wallahii
Translation: (Shit morning, I swear to God).
We see in Mazen’s tweet that he ordered his sentence in the Arabic order where the
adjective follows the subject.

Example 54:

Lana (F-16Y) May 13:
Madee my day wallah
Translation: (Made my day, I swear to God ‘cry of joy, love heart’).

Example 55:

Tamer (M-21Y) Sep 13:
I say "wallah" "wrbe" "ogsmbellah" so my friends know that i'm serious because i'm
sarcastic 24/7
Translation: (I say “I swear to God”, “by God I swear”, “I swear by God” so my friends know
that i'm serious because i'm sarcastic 24/7).
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In example 53, Mazen wrote in English “Morning shitt” and then switched to Arabizi to
insert the Arabic expression “Wallah” which means “I swear to God”. Like Mazen, Lana in
example 54, switched to Arabizi to insert the swear word “Wallah”. Tamer in example 55
explained that he needed to swear to God so his friends would take him seriously because he was
always sarcastic. Tamer’s tweet was in English except for when he wanted to insert the swear
words he used.

5.3.7.2 Facebook
Facebook users used Arabizi to write culture-specific terms as well as religious sayings.
Arabizi may have been easier for them to switch to rather than the Arabic script because they
were probably using the English keyboard.

Example 55:

Aladeen (M-27Y):

Translation: (I swear to God, no one cares, ‘laugh’, hilarious ‘cry of joy’).
Aladeen, in example 55, switched to Arabizi to write the swear word “wallah”. Aladeen
continued his post in English using all caps which is “to yell” as explained earlier. Aladeen
laughed and inserted the ‘cry of joy’ emojis. Religious expressions are so ingrained to them in
Arabic through Arabic readings that translations sound foreign.
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Example 56:

Sami (M-21Y):

Translation: (God is great).

In example 56, at the end of Ramadan, Sami shared the news that in the beginning of July
Muslims in Mecca would be chanting “Allah Akbar” which is an Islamic expression meaning
“God is great”. This could be an example of sharing his happiness and that Sami is proud of his
religion. Sami switched to Arabizi to insert this expression as well as the name of the Muslim
celebration following the month of Ramadan “Eid al-Fitr” which is breaking fast celebration.

5.3.7.3 Instagram
We see also that Instagram users switched to Arabizi to insert religious terms and
expressions.

Example 57:

Hassan (M-16Y):

Translation: (I swear to God this is me ‘cry of joy, weeping face’).
In example 57, Hassan switched to Arabizi to insert the expression ‘wallah’ to intensify
his statement ‘this is me’. This comment was posted on a picture of someone who constantly
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forgets his appointments. Hassan also used the ‘cry of joy’ and ‘weeping face’ emojis to further
express his feelings about it.

Example 58:

Khamees (M-19Y):

Translation: (May God bless you, May God help you bro ‘cry of joy, love heart’).
In Example 58, Khamees posted a comment on his friend’s picture which showed his
friend de-cluttering his office. Khamees switched to Arabizi to write the prayers and then
switched to English to insert the ‘bro’ term which is used between male friends to show their
bond and in-group membership. The term ‘bro’ is an abbreviation for brother according to the
(""bro, n.".", 2016).
To sum up, participants write ‘religious invocations’ or religious exclamations’ in Arabizi
possibly to show respect (Chejne, 1969; Yaghan, 2008). By writing these terms in Arabizi, the
‘real’ meaning behind them and the cultural significance of them is conveyed. Based on the
interview and e-questionnaire participants, it could also be easier to switch to Arabizi because it
uses the same keyboard as English.

5.3.8 Conveying cultural specific meaning
On Twitter, another function of Arabizi which was not evident on Facebook or Instagram
is the use of Arabizi to insert cultural expressions. This is for precision of meaning because these
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terms and expressions are only used within their culture. It is important to highlight that
discourse plays a significant role in shaping culture and is certainly shaped by it (Gee, 2005).
These online users combine different codes on social media to share their cultural backgrounds
and religious practices; they sometimes switch to Arabizi to convey a cultural expression. This,
as explained previously, is an example of metaphorical code-switching (Holmes, 2008). For
instance, in example 59, Raid switched to Arabizi to write a cultural expression.

Example 59:

Raid (M-27Y) May 5:
I'm so 5get
Translation: (I am so “have a crush” ‘cry of joy, weeping face, broken heart’).
The word “5get” literally means that “I have a crush on someone”. Raid also used the “cry
of joy” and “crying” and “broken heart” emojis to illustrate more vividly how he felt. The switch
to Arabizi was because this specific word is widely used by young people in Saudi Arabia when
talking about being extremely ‘attracted’ to something or someone. It is also used to describe
how you feel about someone (usually from the opposite gender). Raid might have wanted to
deliver that specific meaning. This is not to say that English does not have an equivalent, but that
word has a cultural meaning to a young Saudi that expresses how he feels more clearly.

Hatem in example 60, was addressing someone, (we do not know who), in Arabizi saying
“enough” with extended characters which emphasised his message. Then, Hatem switched to
insert an English expression that is culture-specific and does not have an Arabic equivalent,
namely “shut the fuck up”. Hatem switched back to Arabizi to insert another culture-specific
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expression which is “you disgust our mother”. This is used in Saudi Arabia as an exaggerative
form of saying to someone that they are “dramatic”, “over-doing something” or that they are just
“disgusting”. The switch again delivers a precise meaning that reflects who these users are and
their cultural backgrounds. In fact, language users may switch to another language to insert
certain words because they want to describe a context for which there is no exact equivalent in
the language they are using (Holmes, 2008).

Example 60:

Hatem (M-17Y) Sep 5:
5alaaaaaaa9 shut the fuck up 8rft omana!!!!!
Translation: (Enough, shut the fuck up, you disgust our mother)
In example 61, Hani switched to Arabizi to write the word “bzr” which means literally
“childish” in Arabic. In this context, it could be a criticism of Carva, who is a football player,
and who made the wrong move in the match.

Example 61:

Hani (M-16Y) May 13:
Carva do it yabzr
Translation: (Carva, do it, you are childish)

This specific word is used to criticise someone and degrade what he is doing. It is a
cultural word that is used excessively amongst Saudi Arabian youth. It is often offensive and can
have a whole range of negative meanings based on the context in which it is uttered.
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In example 62, Durrah tweeted that “being a cold person is a blessing”.

Example 62:

Durrah (F-19Y) May 7:
Being ensana barda is a blessing
Translation: (Being a cold person is a blessing ‘woman massaging her head emoji’)
Durrah switched to Arabizi to insert the expression “cold person” which means in Saudi
colloquial Arabic that one is patient, relaxed and cool. The cultural expressions was written in
Arabizi to indicate the cultural meaning it carried.

In summation, Arabizi users find it easy and convenient to use Arabizi when they need to
insert an Arabic expression while tweeting in English. It could be because they do not need to
change the keyboard to do so but rather write English and insert “Arabic” terms using Roman
letters. They switch to insert cultural expressions that do not exist in English or sometimes do not
carry the same cultural connotations. By using these culturally specific expressions, they define
and narrow the audience to peers of their online community. By utilising different codes
purposefully, they are able to express their emotions more expressively.

5.3.9 Indicating change of situational features (participants, topics)
In the previous sections, Arabizi users were seen to switch to Arabizi because they wanted
to convey a precise meaning within their culture. In this section, we see that participants choose
their code based on the addressee and/or topic. Factors such as the addressee and topic are
important in bilingual interactions as they influence or determine the language choice (Auer,
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1999; Holmes, 2008) in a conversation. Arabizi is used to address friends and followers within
the users’ age group to discuss informal topics.

In example 63, Durrah began her tweet in Arabizi, while quoting her teachers and then
commented in English on what they had said.

Example 63:

Durrah (F-19Y) May 10:
"fe durrah eli bt'3eb…."all my teachers hate me
Translation: (Where is Durrah who’s always absent?).

This is an example of intersentential code-switching where a user uses a different code for
the teacher’s comment and her own voice comment (Myers-Scotton, 1998). An example of
focused topic switches such as the above are evident in the data.

In example 64, Dania criticised the trend on Twitter where followers exchanged selfies and
rated each other’s beauty with a percentage on how beautiful they seemed to be. The code-switch
highlights the change of function of the words in her sentence from stating the trend to
addressing the question “how do you feel?”.

Example 64:

Dania (F-17Y) Dec 27:
"Send selfies and I'll rate" esh jwkm :)
Translation: ("send selfies and I'll rate" how do you feel).
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The expression that Dania used is popular amongst young Saudis which is “esh jawak”,
used to ask someone why they are doing something. It is used when criticizing others in general.
A similar example is evident below.

Radia in the following tweet addressed other people on Twitter telling them that Twitter
was not for sharing Instagram posts.

Example 65:

Radia (F-19Y) May 1:
Twitter is for tweeting not instagram posts w9il?
Translation: (Twitter is for tweeting not Instagram posts got it).
Then Radia directly addressed her Twitter peers in Arabizi by asking them “got it”.
Tamer, in the following tweet addressed girls telling them that he was “taken” which
means that he was in a relationship so he did not want them to send him direct messages.

Example 66:

Tamer (M-21Y) Sep 20:
Girls ana taken 5la9 l7d yje DM
Translation: (Girls, I am taken, please no one come to direct message ‘red stop, weeping face,
cry of joy’).
Tamer switched to Arabizi to write “I am” and “please no one come to”. He used Arabizi
because he was interacting with other girls who were following him on Twitter. Tamer used the
“stop” sign and “crying” and “cry of joy” emojis to add an extra emphasis to his tweet.
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Sometimes the use of the two codes (Arabizi and English) is easily interchangeable. This is an
example of code-mixing (Maschler, 1998; Mazraani, 1997; Muysken, 2000). Maschler (1998)
defines code mixing or a mixed code as “using two languages such that a third, new code
emerges, in which elements from the two languages are incorporated into a structurally definable
pattern” (p.125). Some participants employ code-mixing and code-switching interchangeably.

Topic is also a determining factor in language choice in which participants prefer one
language over the other when discussing certain topics (Eastman, 1992; Holmes, 2008). In the
data, both topic and addressees influence language choices made between Arabizi, English and
Arabic. In the following conversation, Durrah and her friend were discussing their reactions to
last day of school. They both used Arabizi and English to talk about that incident. We see in the
following example that Durrah used English to report on the incident then she switched to
Arabizi to provide her opinion and quote her friend too. She used Arabizi and not English when
she had the internal dialogue “lesh ana ma bbki?”. Durrah even used quotation marks to
differentiate between her internal dialogue, what her friend said, and what she reported from
school.

Example 67:

1. Durrah (F-19Y) May 26:
*everyone's crying because it's the last day*"Lesh ana ma bbki?" Translation: (Why I’m
not crying). Shatha: "enti durrah...."

Translation: (because you are Durrah ‘cry of

joy’).
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Durrah’s friend replied that Durrah was forcing her to cry even more and she added the
“cry of joy” and “broken heart” emojis which conveyed Durrah’s friend’s feelings that she was
sad but she thought it’s funny too.

2.

Durrah’s friend (F) May 27:

Mn jeddd u were forcing me abki aktr...What dis
Translation: (Really, you were forcing me to cry more, what is this ‘cry of joy, love heart’).

Durrah replied with a transcribed laugh and told her friend that she was just joking and
inserted a “content” and “love heart” emojis. Durrah employing the use of a transcribed laugh is
an example of “a responsive component that is recurrently followed by an assessment in the rest
of the message” (Culpeper, 2011, p. 12). This means that the transcribed laugh in the beginning
of the sentence helped Durrah to “pursue the ongoing topic in his/her message” (Culpeper, 2011,
p. 12). These different strategies that are employed by Arabizi users show their expertise in the
use of CMC and Netspeak as a means of expressing themselves.

3.

Durrah (F-19Y) May 27:

hahahhai was just kidding
Durrah’s friend replied telling her that she knew, otherwise she would be crying rivers and
that she loves her. Durrah’s friend switched to Arabizi to write religious markers such as
“7mdllah” (thanks God) and “walla” (I swear to God). She also inserted the “cry of joy” and
“love heart” emojis and referred to Durrah as her “main hoe” which means “slut” or “whore” but
can mean silly and absurd too.

4.

Durrah’s friend (F) May 27:
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Iknowww 7mdllah u said keda wla i would've been a crying river by now

love you

main hoe walla
Translation: (I know, thanks God you said that otherwise I would’ve been crying river by now
‘cry of joy, love heart’, love you main hoe, I swear to God).
Durrah ended the conversation by replying to her friend that she loved her more and
switched to Arabizi to write “wallah” (I swear to God).

5.

Durrah (F-19Y) May 27:

i love you more wallah
Translation: (I love you more I swear to God ‘love heart’)

To sum up, it is evident in the examples above that Arabizi users use Arabizi and English
interchangeably for a number of reasons. They use Arabizi and English to communicate
informally with their peers on Twitter. They choose which code to use based on different factors
such as addressee and the topic. They do so to ascertain group membership and show solidarity
with other members of their speech community.

5.4 Functions of English

As highlighted earlier, although Saudi Arabia is a monolingual country, most participants
used English alongside Arabizi effectively. Arabizi users mostly used both Arabizi and English
when interacting with their peers online and strictly used Arabic (script) to insert religious
expressions, communicate formally and discuss formal topics. They used English to show their
competence, to signal solidarity, and to show group membership. English and Arabizi were used
extensively because these are generally the codes frequently used by Arabizi users.
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For this reason, there is an over-lap in the functions Arabizi and English perform. Arabizi
users use English to express emotions and opinions and insert technical terms, idioms and
expressions only found in English or better expressed in English. By using these codes, they
display membership in the global Twitter, Facebook and Instagram community. Instagram users
use English mostly for two functions, namely swearing/cursing and writing compliments.
However, other functions such as complaining were not seen on Instagram possibly due to its
evaluative nature.

5.4.1 Complaining

Twitter and Facebook users use English to complain about a variety of issues. English to
these users is an additional code used by some of their peers as a shared communicative code
through which they express their feelings and opinions freely. It is noted that Twitter and
Facebook users use Arabizi and English interchangeably in most of their posts. These codeswitches are evident in previous sections such as the following example where Shams used both
Arabizi and English in her tweet.

Shams (F-21Y) Apr 25:
Yarb alwgtt ymshe bsr3aaa w y5l9 4a alweek:).

Translation: (Oh God I wish time will pass by quickly and this week will be over
‘smiling’).

However, some examples are included here for illustrative purposes, which consist of a mixture
of English and Arabizi.
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5.4.1.1 Twitter

On Twitter, English was used to express complaints, anger and dissatisfaction towards
other people and things. For example, in Example 68, Dania wrote a series of tweets which
started by complaining that she needed “a full brain massage” and then warned that “others will
not be hearing anything respectful”. She then tweeted that she liked to go with the flow and then
in her last tweet she said that she was sick of everyone and everything.

Example 68:

4. Dania (F-17Y) May 16:

So sick of everything and everyone

3. Dania (F-17Y) May 16:
tsleek runs in my blood

Translation: (Going with the flow runs in my blood).

2. Dania (F-17Y) May 16:
" "مع احترامي لكyou won't be hearing anything respectful after this sentence.

Translation: (With all my respect, you won't be hearing anything respectful after this sentence
‘cry of joy’).

1. Dania (F-17Y) May 15:
I need a full brain massage
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In this particular example from Dania, her use of all three codes (Arabizi, English and
Arabic) is interesting. She used English mostly to express her complaints. She switched to
Arabic to insert a cultural expression and she put it in quotation marks. A possible reason for
switching to Arabic script altogether is perhaps because she wanted to reinforce her message and
intensify the meaning she wanted to deliver. In fact, the Arabic expression “with all my respect”
is meant to function as a politeness marker. This is explained by Lounis (2014) as the
phenomenon when “the face-threat is reduced in a way as to preserve the hearer’s negative face”
(p. 59). Then, Dania switched to Arabizi to insert the term “tsleek” which is a slang term that is
used in Saudi Arabia by young people and it means that one will not object to anything but,
instead, will go with the flow. This means that even if someone does not agree with what is being
said or what has happened they do not let others know that they believe otherwise.

This example shows how competent Dania is with all three codes and how she uses each
code to serve certain functions. In all tweets, Dania used English mainly to complain. She
switched to other codes whenever necessary. Dania’s tweets have different forms of impoliteness
such as “so sick of everything” which, according to Culpeper (2011), is an example of
personalised negative assertions.

Faten, in example 69, is complaining about the fact that she cares and she has feelings. She
posed the question, “why must I have feelings” in English too. This tweet which was a question
posed by Faten is an example of challenging or unpalatable questions that are strongly related to
expressing complaints and criticisms (Culpeper, 2011).
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Example 69:

Faten (F-19Y) April 23:
Why must i have feelings?
Similarly, Hatem in example 70 complained about “hot weather” in English.

Example 70:

Hatem (M-17Y) Jan 06:
I hate hot weathers

5.4.1.2 Facebook
Facebook users also use English to complain about many things and switch to Arabizi
sometimes to insert Arabic or religious expressions. In the following Example 71, Maya
complains about her study of surgery.

Example 71:

Maya (F-23Y):

Translation: (that’s enough).
Below, Maya’s friends replied to her post in English and Arabizi.

Reply to Maya by Anfal (F):
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Translation: (May God help you).

Reply to Maya by Shaheer (M):

Maya (F-23Y):

Then, Maya replied to her friends telling them that she is feeling better and thanking them
for their encouragement.

Example 72:

Ali (M-23Y):

In example 72, Ali was complaining about his feelings, that he got excited but did the
wrong thing. Ali used the hashtag #stupid to tag his post. Hashtags are another way of expressing
oneself on social media. The use of hashtags is explained by Zappavigna (2012) as the process of
“ambient affiliation, whereby people sharing associated values bond around these user-defined
topics” (p. 14).
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In summation, Arabizi users use English in the same way as they do with Arabizi, to
complain. They seem to be competent in both languages and they use the two codes strategically
and playfully. They use each code to perform a certain function whether social or linguistic.
Sometimes such switches become code-mixing and this maybe because these users are
communicating with their peers in the codes that are employed in their online speech
community.

5.4.2 Swearing/cursing

Arabizi users also use English to swear and curse in their social media interactions. In
fact, swearing in L1 is considered more emotionally harmful and stronger (Dewaele, 2010). The
use of swear words in English may also reduce the shocking impact of swearing in one’s L1
(Lantto, 2014). Swear words are forbidden in the Islamic religion and thus Arabizi users may
resort to English which is their L2 for the purpose of swearing. Similar to Arabizi, English is
used to insert different forms of insults. For instance, “shit” and “fuck” are the most used insults
by Arabizi users and they are examples of negative vocatives (Culpeper, 2011).

5.4.2.1 Twitter
In the following tweets, participants switch to English to insert swear words into sentences
that are written in Arabizi.
In example 73, Shailaa used English to write the swear words “fuck” and “shit”.

Example 73:

3. Shailaa (F-18Y) Nov 14:
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SHIIITTTT SHIIITTTT SHHHHIOOIIIITTTTTT

2.Shailaa (F-18Y) Nov 14:
I JUST REALISED HOW STUPID I AM OHH MYYY GOOODDDDDDDDD

1.Shailaa (F-18Y) Nov 14:
Fuuuuuccckkkk fuuuckkkkk FUUUUXXCXKKKKKK

Shailaa used English to express her anger and disappointment with herself. She called
herself “stupid” and used swear words to intensify the message. It could be, as indicated before,
that swearing in L2 is less confronting than doing so in L1 and hence Shailaa chose to swear in
English. Shailaa also employed the strategy of capitalizing letters to “yell” and intensify her
expression of anger. She used the ‘weeping face’ emoji too, to further describe her emotions.

In example 74, Durrah is frustrated because she forgot to charge her phone. Hence, she
expressed her feelings in English using the swear word “shit”. She switched to Arabizi to write
the expression “did not charge my phone”. This switch could be because Durrah is simply
competent in both codes. It could also be that the expression is shorter if written in Arabizi.

Example 74:

Durrah (F-19Y) Apr 30:

That "Shit ma sh7nt jwali" moment
Translation: (That shit ‘I did not charge my phone’ moment).
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Durrah’s tweet could also be an indication of her intention to initiate a conversation with
other followers on Twitter.
In example 75, Raid used English to swear “fuck” in a context of expressing his anger at
his school. Raid’s expression was too short; it could be that he was merely sharing his anger with
others.

Example 75:

Raid (M-27Y) May 6:

Fuck school.

Translation: (Fuck school).

In example 76, Khazen in the tweet below curses a specific type of girls who want to be
popular around boys and show off who they are.

Example 76:

Khazen (M-18Y) May 17:

Some girls think that when she has more boys and everybody knows her name that she is
very hot, matter of fact u r just a.. bitch
Khazen criticised these girls in English and inserted the swear word “bitch” to refer to
them. Khazen used the ‘kiss’ emoji to wrap up his message which could be insulting too.
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Sometimes, even if participants are tweeting in Arabizi they switch to English to swear or
curse. For instance, in the example below, Saleem switched to English to insert the English
expression “I’m in a shitty fucking mood” that was used to express how bad he felt.

Example 77:

Saleem (M-19Y) Oct 4:

mo 3aref leih marra wa7da keda im in a shitty fucking mood.
Translation: (I don’t know why suddenly I’m in a shitty fucking mood)
The above message expresses the person’s anger strongly. Saleem used two swear words
which are “shitty” and “fucking” to express his anger.

5.4.2.2 Facebook
Facebook users also used English to curse and insert swear words in their posts.

Example 78:

Aladeen (M-27Y):

In example 78, Aladeen used the swear word “shit” to tell himself and others on
Facebook that even though bad things can happen but ‘life goes on’.
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Example 79:

Ali (M-23Y):

Ali, in example 79, used the swear words “fuck” and “ass” to curse STC (Saudi
Telecommunication Company). It is apparent that he was dissatisfied with their services and
their moto which was ‘STC an easier life’.

It is apparent through the above examples that Facebook users use English proficiently to
swear and curse. They are bold and explicit when using English for such purposes compared to
Arabic (script). However, they use Arabizi in quite similar ways perhaps because they feel less
pressure when using swear words, and it is less confronting and severe in other codes that are not
as strong as their L1. Swearing is also an act used by Saudi youth used to display group
membership and display participation and solidarity linguistically.

5.4.2.3 Instagram
Interestingly Instagram users used English mainly to post positive comments on others’
photos and videos. However, there were several examples where it was used to swear and curse.
Most of the swearing was social swearing, but there were a couple of examples where Instagram
users swore to release anger and frustration. However, compliments were more prominent than
swearing/cursing.
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Example 80:

Maher (M-22Y):

Maher, posted a picture of a screenshot of a conversation with his female friend talking
about types of kisses and wrote the above comment beneath the picture. This expression by
Maher may have functioned as a silencer (Culpeper, 2011), as a means of expressing his
disapproval of what he had seen.

Example 81:

Leen (F-16Y):

Leen posted a picture of her female friend with make-up on and commented in English that
it looked like a ‘shit’. She also used the ‘cry of joy’ emoji which indicates that she was joking.

In summation, Arabizi users employed English to insert swear words and slang probably
to distance themselves from swearing. They used English swear words to express anger and
disappointment even with oneself as shown in the examples above. They also used English less
than they do on Twitter which could also be attributed to the fact that Facebook was not their
preferred site compared to Twitter, Instagram and other emerging sites.
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5.4.3 Criticism/sarcasm
Facebook users used English to criticise people or things around them. They expressed
their criticism in English which is a shared code amongst their peers.

Example 82:

Saja (F-28Y):

For instance, Example 82 shows Saja criticising the ‘stupidity’ of people around her.

Example 83:

Nafla (F-25Y):

In Example 83, Nafla criticised her parents and how they were treating their young
children as ‘criminals’. This post which was in the form of a question and an example of a
challenging question in relation to expressing one’s criticism (Culpeper, 2011).

All in all, young Facebook users were found using English to express a number of
emotions and opinions about what was going on in their lives. They criticised people, families,
teachers and their surroundings and often swore and cursed to express further their anger or
disapproval of certain things or people.
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5.4.4 Flirting
As mentioned earlier, Arabizi users use Arabizi to flirt with the opposite gender on Twitter,
Facebook and Instagram. However, the use of English to flirt was only found on Twitter where
Twitter users mixed Arabizi with English to flirt. It is possible that other Arabizi users besides
the ones in this study employ English for flirting on other social media sites. In this section, only
tweets in English are included whereas in section 5.3.4.1, tweets which included Arabizi and
English are reported. In example 84, Azam is flirting with another girl on Twitter addressing her
“my one and only”.

Example 84:

Azam (M-19Y) Oct 25:
I can’t sleep till I hear ur voice call me now my one and only @ .......
Similarly, in the example below Saleem is flirting with Lana and they both are
exchanging intimate expressions that express affection and endearment.

Example 85:

1. Saleem (M-19Y) Feb21:
I saw ur pic, i die, u r my bae
2.

Reply by Lana (F-16Y) Feb21:

Stop it baby i can’t handle too much love
3. Saleem (M-19Y) Feb21:
u deserve it my baby... send me a pic everyday so i can survive
4.

Reply by Lana (F-16Y) Feb21:
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love u
5. Saleem (M-19Y) Feb21:
Love u too
In the above example, Saleem’s and Lana’s use of English for such exchange of love
messages could be attributed to the fact that they find it more expressive and affectionate to say
such things in English. It may also be that they are hiding from the attention and judgements of
others especially older people such as parents, as flirting is forbidden among people who are not
married.

In summation, English is employed in similar ways to Arabizi by Twitter users to express
their affection towards the opposite gender. English is mixed with Arabizi in flirtations. English
is an extra code of communication for these young users who could be trying to get rid of
confinements and express their feelings without being afraid of others shaming them for what
they say especially because such expression is not encouraged and is always rejected in the Saudi
society. However, these young people set new rules of communication and express their feelings
in codes which are shared only by their peer group.

5.4.5 Giving compliments
Another function of English that was prominent in the Instagram data was writing
compliments. Although Arabizi users use Arabizi for so many functions, there were no examples
of compliments in the analysed data. Perhaps it was simply the timing compliments that were
written were by both male and female participants on Instagram. Compliments included
comments on someone’s looks, achievements and/or attitudes. This could be an anticipated
function given the nature of Instagram to post pictures and comment on them (Boyd, 2014).
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Example 86:

Norah (F-16Y):

In example 86, Norah commented in English on a picture of her friend’s outfit of the day.
Norah noted that her friend was stylish and inserted a ‘kiss’ emoji too. Norah and Saja were
close friends and they were comfortable interacting in English and Arabizi on other occasions.

Example 87:

Leen (F-16Y):

In example 87, Leen commented on her male friend’s graduation picture telling him that
he looked cute and she inserted the expression ‘oh my gosh!!’ which is not common in the
Arabizi users’ data. In fact, this is the only example when an Arabizi user used this expression.
They usually inserted expressions like ‘mashallah’ (God has willed it) or ‘wallah’ (I swear to
God). Leen also inserted the ‘love heart’ and ‘in love’ emojis to further explain her opinion.

Example 88:

Hassan (M-16Y):
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Instagram users also used English to comment on someone’s accent. Hassan in example
144 commented on his female friend video while talking to her little sister in English telling her
that her accent is so beautiful.
To sum up, Instagram users used English to post compliments on others’ posts. This is
another way for these young people to express their opinions and emotions in a shared code
between their friends.

5.4.6 Indicating precision of meaning (abbreviations, technical terms)
Precision of meaning is a significant motive for code-switching by Arabizi users.
Sometimes, these users face challenges because they are using technological software that has
only recently started to support their mother tongue (Arabic). Hence, we find that these young
people make their linguistic choices according to the speech event in which they are involved
where the topic and the participants decide which code is appropriate (Weinreich, 1979). Also,
they ensure that the code they choose delivers the intended meaning.
In example 89, Raid used English to insert the abbreviation of the word “November”
because in Saudi Arabia they use an alternative calendar which is the Islamic Hijri calendar. The
Islamic calendar has different names for the months. So, Raid switched to English because he
was referring to November in the Gregorian calendar.

Example 89:

Raid (M-27Y) May 18:
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Lesh mafi a7d mwlud f,nov ??
Translation: (Why no one is born in November?).
Also, Raid used English to insert the abbreviation for the technical expression “direct
message” which is a function on Twitter. Twitter, as mentioned in the methodology chapter, did
not support Arabic until 2011. These technical terms may still be used in English in spite of the
fact that many Arab linguists have Arabised Twitter.

Example 90:

Raid (M-27Y) May 18:
Jwalii 5rb elli ybani yklmni dm
Translation: (my phone is broken, if you want to talk to me send me a direct message).

Moreover, Hanan and Omar in examples 91 and 92 used English to insert the technical
term “timeline” which is widely used in English even if the whole tweet is in Arabic script. It is
possible that they use English for terms commonly employed on social media and anticipating
they have a more immediate effect than Arabizi.

Example 91:

Hanan (F-16Y) May 10:
Timeline samj
Translation: (Boring timeline).

Example 92:
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Omar (M-25Y) Apr 28:
Timeline bzran msko jwalat
Translation: (The timeline is filled with children who got mobile phones).
Below, Dania used English to insert the expression “send selfies and I’ll rate” which is a
trend on social media. This trend is when people on social media exchange selfies and the
recipient of the picture will rate the level of beauty based on a 100% scale. Dania possibly
employed English because it is the language of these trends on social media. This is apparent
when she switched to Arabizi to comment on the trend.

Example 93:

Dania (F-17Y) Dec 27:
"send selfies and I'll rate" esh jwkm:)
Translation: ("send selfies and I'll rate" how do you feel).

To sum up, Arabizi users switch to English to write technical terms that are widely used
and known on social media. Possibly if they use the Arabic version, it might be confusing for
others. The use of English to insert technical terms is clearer and more effective in reading. In
this way, they demonstrate themselves as competent Twitter users.

5.4.7 Inserting English idioms/expressions
Also, participants switch to English on Twitter to write English expressions and idioms
that are not available in the Arabic language. These English expressions are mixed with Arabizi,
and are rarely found on their own. For instance, Lana used English to write that someone had
“made her day”. This is an English expression that is not found in Arabic; hence the use of
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English expressed the meaning better and clearer. Lana intensified her message by using the
Arabic swearing “Wallah” (Translated: I swear to God). She also used the cry of joy and heart
emojis.

Example 94:

Lana (F-16Y) May 13:
Madee my day wallahh
Translation: (I swear to God).
Also, Durrah’s friend used English to write English expressions such as “crying a river”
and “main hoe” which do not exist in Arabic.

Example 95:
Durrah’s friend (F) May 27:
Iknowww 7mdllah u said keda wla i would've been a crying river by now

love you

main hoe walla
(I know, thank God you said that otherwise I would’ve been crying river by now, love you
main hoe, I swear to God).
Durrah switched to Arabizi to insert the religious term “al7amdulilah” (Translated: thank
God) twice. Then she switched back and forth between Arabizi and English.

To sum up, Arabizi users switch from Arabizi to English to express emotions, swearing
and also for commonly known technical terms. Users employ English and Arabizi almost equally
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in some conversations. Arabizi and English are used interchangeably in Arabizi users’
interactions on Twitter and this is part of their online discourse repertoire.

5.5 Functions of Arabic (script)

Arabizi users use Arabic the least on Twitter, Facebook and Instagram conversations.
Arabic is the participants’ mother language and it represents their culture, heritage, and religion;
this is embodied in the uses and functions this code serves. Arabic is used in formal situations
and when interacting with people in formal relationships. Arabic is used mainly to insert sociocultural and religious expressions to convey a precise meaning or to emphasise the message.
Most participants were found switching to Arabic to write religious and cultural expressions or
when there was a change of addressee and/or topic. In fact, Quranic verses were always written
in Arabic script in the analysed data.

5.5.1 Conveying cultural specific meaning
One of the main functions of the Arabic script was associated with conveying a cultural
specific meaning. This function seemed to also be part of Arabizi use. It is possible that
participants perhaps wanted to highlight the expression by writing it in the Arabic script. It could
also be a strategy to make the expression stand out in the tweet to draw attention. By using
Arabic, these users demonstrated part of their Arabic identity and identified with other Arab
users in the online speech community.

5.5.1.1 Twitter
On Twitter, as appears in Example 96, Shams switched to Arabic to write the word “”بريئة
(Translated: innocent).
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Example 96:

Shams (F-21Y) May 19:
I miss how بريئةI was.
Translation: (I miss how innocent I was).
The literal meaning of this word is “innocent” but it has a cultural connotation which is
related to how she has changed as she grew up. In the context of Saudi Arabia, this term
“innocent” means that a girl is obedient, less adventurous and does not do things that are more of
an adult nature. Shams commented on this change by saying that she missed how “innocent” she
was and she chose to write it in Arabic script perhaps to convey the depth of meaning as known
in the Arabic culture.

Similarly, in the following tweet, Karima switched to Arabic to write an expression that is
popular amongst young people in Saudi Arabia which says “you dog”.

Example 97:

Karima (F-16Y) Mar 17:
If two people are happy together, leave them alone لوسمحت ياكلب.
Translation: (If two people are happy together, leave them alone, if you will ‘or please’, you
dog).
The aim is to degrade a person by referring to him/her as a ‘dog’. Karima wanted to deliver
a message for that person who was ‘dog-like’ to leave people who were happy together. She
might have wanted to emphasise how angry she was because of that person’s behaviour. In fact,
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the use of dog to refer to or call someone is “uttered to degrade someone as being filthy,
dishonest, or immoral” (Jesa, 2015, January 20).

Lujy talked about how others (in her age) perceive a girl who does not do bad things. She
believed that such a girl was not “childish” but was rather “respectful”.

Example 98:

Lujy (F-23Y) May 7:

A girl who doesn’t do bad things is not a بزرةshes just !محترمة
Translation: (Childish - respectful).

The switches to Arabic script may be used to convey a specific cultural meaning and thus
highlight the message. As Blom and Gumperz (1972) indicated, language users switch to other
languages to insert certain words because they want to precisely indicate the meaning which is
associated with certain cultural or social settings. This means that Arabizi users use these words
to because they want to convey a specific cultural meaning that can only be conveyed precisely
in Arabic. It is an example of metaphorical code-switching too indicating the meaning that Lujy
wanted to convey which is that a girl who was not bad or a troublemaker was a mature and
responsible person. The stereotype amongst young people that she was “childish” was not true.
She ended her tweet with two ‘perfect’ emojis to reinforce her message.
In example 99, Hassan switched to Arabic to write the word “ ”عيدياتwhich refers to a
tradition in Saudi Arabia during the celebration of Eid-Alfitr. It is a celebration following the
fasting month of Ramadan where young people usually get money as gifts from older relatives.
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This cultural practice which is referred to as “ ”عيدياتdoes not have an equivalent in English.
Hassan delivered the meaning more clearly writing it in Arabic and he used the “money bag”
emoji.

Example 99:

Hassan (M-16Y) May 15:

Craving

عيديات

Translation: (money gifts which are usually given by older relatives in Eid Alfitr, ‘money bag
emoji’).
This cultural practice is equivalent to Christmas gift giving and highlights their
significance. It is a well-cherished practice in Saudi Arabia and young people are extremely
excited about it which is shown through the term that Hassan used: “craving” to emphasise how
much he wanted these money gifts.

To sum up, Arabic script is rarely used by Twitter users in general except for writing
particular cultural expressions and religious prayers. Participants switch to Arabic when they are
writing in English because the word does not exist in English or because the Arabic version
conveys the meaning more clearly. They demonstrate they are proud users of different codes and
are displaying multilingual competence.

5.5.1.2 Facebook
Facebook users are different from Twitter users in that they write the whole post in
Arabic (script). They do not switch to Arabic (script) just to insert a cultural term. Facebook
users use Arabic (script) to convey culture specific terms, to insert religious expressions, to
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address people who are older and to discuss certain topics such as politics, education and
religion. In the examples below, Facebook users use Arabic script to convey cultural specific
terms and expressions.

Example 100:

Mahdi (M-18Y):

Translation: (I swear to God, girl you are childish).
In example 100, Mahdi is telling another girl that she is “childish”. The word “ ”بزرهis a cultural
term that is used in the Saudi colloquial Arabic to describe someone who is “childish” and does
not know how to behave properly whether in terms of his/her actions or sayings.

Example 101:

Sami (M-21Y):

Translation: (Oh brother, you are a fox).
In example 101, Sami is telling his friend that he is a “fox”. Sami uses the “Oh brother”
expression which is Saudi colloquial Arabic. This term was explained in Section 5.3.3.3.
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To sum up, Twitter, Facebook and Instagram users use Arabic to express thoughts and
ideas that are better expressed in Arabic, their mother tongue, thus displaying bilingual
competence. They use Arabic to insert cultural expressions, terms and sometimes proverbs.
These Facebook users are using language in this way to communicate effectively with others.

5.5.2 Inserting religious terms
Although the majority of the participants used Arabizi to write religious expressions,
Arabic was also employed for the same function, to a lesser extent by some participants. These
participants highlighted in the interviews that they wrote religious texts in Arabic script because
they respected the sacredness of these texts and most importantly because they wanted to avoid
criticism. One of the primary reasons why participants followed this pattern was because the use
of Arabizi to write religious expressions is controversial. Many older people are against writing
religious terms and expressions in Arabizi and they promote using the Arabic (script) for these
purposes. In fact, there are numerous campaigns on social media sites against the utilisation of
Arabizi to write religious texts (Alshwuairekh, 2014). These campaigns promoted the use and
maintenance of the Arabic script and heavily criticised anyone who did not follow this principle.

5.5.2.1 Twitter
On Twitter, some Arabizi users switch to Arabizi to insert religious terms and
expressions. The following is an example of switching to Arabic script, categorised as tagswitching and is commonly found in intra-sentential switching that is according to Romaine
(1994), “insertion of a tag in one language into an utterance which is otherwise entirely in the
other language” (p. 122). Dania switched to Arabic to pray for her dad although she wrote the
whole tweet in English.
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Example 102:

Dania (F-17Y) Feb 18:
my dad never fails to make me smile

هللا ال يحرمني

Translation: (my dad never fails to make me smile ‘love heart’ May God not make me lose him).

The use of Arabic is because of the position/role of Arabic as an Islamic language. The
importance of Arabic language to the Muslim society is realised through the role of Arabic
language as “an instrument of religion” (Chejne, 1969, p. 6). For instance, Dania in other tweets
such as the one below talked about how people should respect their heritage and write religious
prayers in Arabic only. Dania justified her request by saying that the Quran (holy book of
Muslims) is Arabic. She switched to Arabic script to demonstrate how people should use Arabic
script when talking about religion, prayers or basically anything religious.

Example 103:

Dania (F-17Y) Feb 18:
E7trmo deenkom lma ted3on هللاed3oh belo3’atkom, القرآن3araby
Translation: (Respect your religion, when you pray to God, pray to him in your language, Quran
is Arabic).
In example 104, Rawan used Arabic to write a Quranic verse. Throughout the data, there
were no examples whatsoever of people using Arabizi to write Quranic verses, but there were
other religious expressions such as “I swear to God”. This shows that that Arabizi users
participating in this study were reluctant to write Quranic verses in any code other than the
Arabic (script).
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Example 104:

Rawan (F-20Y) Jul 18:
“ 💕 "هللا نور السماوات واألرض

Translation: (Allah is the light of heavens and earth ‘love hearts’).

To sum up, analysis of the Twitter use of Arabizi users demonstrates that Arabic is used
very infrequently. It is mainly used to write religious expressions such as prayers, the name of
God, and Quranic verses. This aligns with the results in the interviews and e-questionnaires,
where some participants reported that they do not prefer to use Arabizi when writing religious
texts because religious text is sacred and it is not socially acceptable to writ it in Arabizi. In fact,
some participants showed they were against writing any religious expression in Arabizi even if it
is not a revealed text such as from the Quran and hence they use Arabic for this as discussed in
section 4.3.3. It is possible that they are motivated by the strong objection to the use of Arabizi
for writing as discussed in Chapter 2 (Alsharafi-Taim, 2014).

5.5.2.2 Facebook
Facebook users also used Arabic script to insert religious terms and expressions. These
included sayings, verses and prayers.

Example 105:

Rawan (F-20Y):
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Translation: (Thanks God).

For instance, in example 105 Rawan switched to Arabic (script) to write the religious
term ‘alhamdulilah’ (Translated: Thanks God).

Example 106:

Ahmed (M-28Y):

Translation: (Oh God please cure my father and make him always well).

Ahmed, in example 106, switched from Arabizi and English to Arabic to write a prayer
wishing that his sick father would get well soon.

Facebook users used Arabic to write religious terms and expressions due to the
significance of Arabic as the language of their religion, Islam. Arabic is considered an Islamic
language (Chejne, 1969) and hence its users may be hesitant to write any religious expressions in
any other code. However, as seen in section 5.3.7, Arabizi users used Arabizi to insert religious
terms to highlight cultural significance and meaning. Even though such a switch is evident, they
kept their switches limited to general religious expressions that are part of their everyday use, not
any sacred texts such as the Quran or Prophetic Hadith. Participants in this study have not been
observed writing Quranic verses in any other language.
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5.5.2.3 Instagram
Instagram users also used Arabic (script) to insert religious expressions. They used
Arabic to write prayers, religious expression and terms commenting on their pictures or pictures
of others.

Example 107:

Sarah (F-18Y):

Translation: (‘weeping face, love heart’ I pray I don’t lose you).

In example 107, Sarah commented on a picture of her older sister praying to God, saying
that she never loses her. Sarah also inserted the ‘love heart’ and ‘weeping face’ emojis.

Example 108:

Wessam (M-20Y):

Translation: (Oh God, in the name of God, God is great).
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Also, Wessam, in example 108, commented on a picture of his friend in Turkish protests
chanting religious expressions as seen in the translation. Wessam also used the Turkish flag
emoji.

Overall, Arabizi users employed Arabic when discussing religious terms or cultural
expressions. They switched from English to Arabic to enhance the accuracy of meaning. Arabizi
users used Arabic (script) to emphasise, highlight, and intensify the meaning of their message as
shown in the examples above. Through the judicious use of linguistic codes, Arabizi users
displayed themselves as competent language users.

5.5.3 Indicating change of situational features (participants, topics)
Another use of Arabic was for addressing older people or those with whom one is in a
formal relationship or with whom they are discussing formal topics. Participants from the equestionnaires and the interviews confirmed they do not use Arabizi with older people because,
to do, so would be disrespectful. Hence, whenever they addressed someone who is older, they
used the Arabic (script) to communicate.

5.5.3.1 Twitter
On Twitter, and as appears in example 109, Sahl who is an Arabizi user replied to a tweet
in Arabic because the addressee was a coordinator in an international forum. They were in a
formal relationship and it appears Sahl employed Arabic. Sahl in other contexts interacted with
his friends in Arabizi. Arabizi was their shared code.

Example 109:

1.

Nazeeh (M) May 13:
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 شكرا لكم رفعتم رأسنا بمؤتمر العلوم والهندسة،تطوع عدد كبير من المبتعثين السعودين لتحكيم المشاريع والترجمة
الدولي#ISEF15SA
Translation: (A large number of Saudi students on scholarship volunteered to examine and
translate projects. Thank you, you kept our heads up in International Science and Engineering
Forum).
2.

Reply: Sahl (M-20Y) May 13:

واجب لنا
Translation: (It is our duty).

In a similar fashion, Dania in the example below, used Arabic to address her mother who
recently came back from vacation. The participants do not use Arabizi to address parents perhaps
because the parents do not understand Arabizi and possibly because they are against its use as
reported by e-questionnaire and interview respondents.

Example 110:

Dania (F-17Y) May 17:
هال برجعتك يا نور قلبي اليوم فرحي وسع الكون يكفيه
Translation: (Welcome back, light of my heart, today my happiness is as big as the world).

5.5.3.2 Facebook
Facebook users also used Arabic to communicate with older people and those with whom
they were in a formal relationship. Moreover, they used Arabic to talk about certain topics such
as politics, education and religion.

Example 111:
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Maya (F-23Y):

Translation: (Decisive Storm soldiers, May God bless you).

In example 111, Maya is addressing Saudi as well as other Gulf countries’ soldiers who
are participating in a military operation in Yemen called ‘Decisive Storm’ and praying for them.
In this example, Maya is addressing a wider audience interested coverage of the war in Yemen as
well as the reactions of others. She uses Arabic to write about such a political topic which may
be read by people on Twitter who could be of an older generation too. Maya used Arabic which
is the best code to convey such message.

Example 112:

Sami (M-21Y):

Translation: (They say that Saudi politics is vague).

Similarly, Sami in Eeample 112, talks about Saudi politics and what others are saying
about it. He used Arabic to convey his message about the formal topic. There were not any
replies to Sami’s post but others liked his post.

Example 113:
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Shaker (M-25Y):

Translation: (my lovely daddy, I miss you).

In example 113, Shaker is addressing his father on Facebook and hence he uses Arabic to
say that he missed him. As appears from the post, his father is working abroad and Shaker wrote
the above message on his Facebook wall.

Example 114:

Muneera (F-18Y):

Translation: (Good news, education in Saudi Arabia will develop).

Muneera, in example 114, uses Arabic to discuss the educational system in Saudi Arabia.
She posted the above to congratulate and say that the Saudi education system would develop.
Muneera’s post was written after the new Saudi Minister of Education was appointed. Facebook
users used Arabic to address older people such as army soldiers and parents and to discuss
formal topics such as politics and education and to address a wider audience. It appears through
the above examples that Arabizi is kept for informal topics and communications within their
community.
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In summation, we see in the collected and analysed Facebook data that users mix English
and Arabizi with some Arabic which confirms the findings from Twitter. Arabizi is used in
informal settings to communicate with friends sharing daily routine and life events and
criticising and expressing emotions. Code-switching occurred on the Facebook data too and it
was mainly switching to write religious expressions and prayers such as “God willing” (Inshallah
–  )إن شاء هللاand “Thanks God” (al7amdulilah –)الحمدهلل. Also, the data showed that Arabizi is
accepted amongst the users’ community regardless of whether all interlocutors are writing in
Arabizi or not. Arabizi and Arabic could be a matter of preference by interlocutors but we see a
smooth communication among the social media users here. The findings from Facebook posts
are consistent with those from Twitter and Facebook users who employed Arabizi for similar
purposes. Even though the topics of the conversations are different to those of Twitter, Arabizi
seems to be used in a similar way such as for comment on friends’ posts or expressing opinions.

5.5.3.3 Instagram
Instagram users switch to Arabic to address people like ministers and teachers formally.

Example 115:

Hassan (M-16Y):

Translation: (Your Excellency ‘minister’, are you living with us in Saudi Arabia or in another
country).
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In example 115, Hassan commented on a video posted by the minister of finance in Saudi
Arabia talking about the reality of Saudis’ financial status and questioning if he was actually in
Saudi Arabia or another country.

Example 116:

Haidar (M-18Y):

Translation: (Thank you my dear teacher).

In example 116, Haidar used Arabic to thank his teacher who posted a picture of his
students including Haidar and commented that these students were the best students in his
mathematics class.

By using the Arabic script, these users also perhaps wanted to display their professional
identity. They used Arabic to join a different online community and wanted to be taken
seriously.

5.5.4 Quoting songs and poems
Arabic was also employed by Instagram users to quote songs and poems. There were no
examples of song quoting in the Arabic script by Arabizi users on Twitter and Facebook. The
following examples are mostly in colloquial Arabic.

Example 117:
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Ziyad (M-16Y):

Translation: (Everything my love is waiting for you, the country, the people and me are all
waiting for you ‘love heart’).

In example 117, Ziyad wrote the above song in Arabic commenting on a picture of the
word “winter”. It is boiling hot in Saudi Arabia in summer and hence Ziyad was sarcastically
posting a song to express his longing for winter.

Example 118:

Ibtissam (F-21Y):

Translation: (I love you and don’t ask me my lover about the reasons; if I knew the reasons for
your love I would’ve been able to end it).

In example 118, Ibtissam commented on a white blank picture and wrote the above song.
To sum up, the Arabizi users’ data on Instagram showed some differences with the Twitter
and Facebook data. Instagram users used Arabic to insert religious terms, communicate formally
and write songs and poems. In the interviews, the participants highlighted that their followers
were different on different SNSs; thus, such use of Arabic on Instagram could be linked to the
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types of followers Arabizi users had on Instagram. The participants also highlighted that on sites
such as Instagram they used Arabizi and English more with their peers while Arabic was limited
to perform certain functions such as the one discussed above.

5.6 Conclusion

This chapter reported the findings based on the discourse data from Twitter, Facebook and
Instagram. As mentioned in the methodology, Twitter data were more accessible while Facebook
and Instagram data were limited. Despite the differences, all the findings in the collected data
from Instagram and Facebook show that Arabizi is used in a similar fashion to that on Twitter.
Arabizi users employ Arabizi on SNSs to express emotions and opinions and communicate with
other online users. They wanted to share their inner thoughts and concerns and this allowed them
a sense of belonging and membership in the online speech community.

The chapter demonstrated that Arabizi users code-switch between Arabizi, English and
Arabic (script) efficiently in order to convey different functions. It then considered the functions
of the three codes by providing representative authentic examples. First, it was shown that
Arabizi was used as the main language/code by Arabizi users and was used for complaining,
criticising, swearing/cursing, flirting, inserting religious and cultural expressions, sharing
information about daily routine and quoting songs. The second most frequent code was English,
often used interchangeably with Arabizi for this group of users in Saudi Arabia. English is used
in the same way as Arabizi to complain, express emotions, swear, criticise and insert English
expressions. Arabizi users code-switch between English and Arabizi often to emphasise certain
messages, express culturally relevant concepts more clearly or change topic. Overall, Arabizi and
English were used interchangeably in the interactions of Arabizi users and were seen as the
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language codes of this speech community. This is consistent with research by M. Al-Khatib and
Sabbah (2008) in Jordan who found that participants preferred to mix codes and employed
Arabizi and English rather than an individual code exclusively. Arabic was used by Arabizi users
for accuracy in meaning and to express a cultural depth with certain Arabic expressions. Most
importantly, Arabic script was kept for religious expressions specifically Quranic verses,
possibly to show respect as the Arabic language is often associated with the language of Quran.

These young Arabizi users display multilingual competence and an ability to employ
different codes to express their emotions and be heard. Code-switching for Arabizi users is a
function that guarantees the efficacy of an interaction through expressing meaning precisely and
showing solidarity. Arabizi users seem to employ Arabizi, English and Arabic on their social
media sites and switch between the three codes easily to convey different meanings or attract a
specific audience. As mentioned earlier, Arabizi is the new Arabic “Internet-speak” (aka:
netspeak) that is used by Saudi Arabian youth. Arabizi functions as a vehicle with which Saudi
youth signal their online identity, solidarity and linguistic independence. Arabizi users play with
language to adapt it to their needs and desires, and to express a certain message or a series of
messages. This can be either to isolate or distinguish themselves from the rest of the society or to
accommodate themselves to their peer group. Their peer group is the online community with
whom they communicate and which has its own rules and cues for interaction.
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CHAPTER 6

DISCUSSION OF FINDINGS
6.1 Introduction

This chapter provides a discussion of the key research findings reported in Chapters 4 and
5 and links them with previous research. The chapter is organised based on the order of the
research questions. The answers to the research questions integrates the results from the
discourse data, e-questionnaires and interviews. The first section (6.2) discusses the participants’
attitudes and beliefs about Arabizi. Next, the reasons and functions of Arabizi are discussed in
sections (6.3) and (6.4). Then there is a consideration of code-switching by Arabizi users in (6.5),
and then a brief summary of main points in the chapter (6.6).

The aim of this thesis was to investigate why Saudi Arabian youth employ Arabizi and
their attitudes towards Arabizi on SNSs. The research sub-questions addressed in this study
were:

(1) What are the attitudes and beliefs of young Arabizi users towards Arabizi on SNSs in
Saudi Arabia?
(2) Why do Saudi Arabian youth use Arabizi on SNSs?
(3) What functions does Arabizi serve on SNSs as used by Saudi Arabian youth?
(4) Do young Arabizi users in Saudi Arabia code-switch between different codes? If yes,
between which codes and what are the functions of each code?
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6.2 RQ1: Attitudes and beliefs about Arabizi

The first research question directed an exploration of the attitudes and beliefs about
Arabizi through the e-questionnaires and the interviews. The findings provide an understanding
of the attitudes and beliefs of Arabizi users and how these views influenced the reasons for using
Arabizi on SNSs and the purposes to which it was put. In Table 6.1, there is an integrated
summary of the major findings, and the recurrent attitudes and beliefs are identified.

Table 6.1 The attitudes and beliefs about Arabizi based on the e-questionnaire and the interview
results

Attitude/belief/opinion

E-questionnaires

Interviews

Arabizi is informal

47%

95%

Arabizi is easier and faster than Arabic

24%

40%

Arabizi has negative effects on Arabic language skills and

16%

40%

Arabizi is cool, stylish and trendy

22%

30%

Arabizi is a substitute for English

2%

15%

culture

In fact, Arabizi users’ attitudes towards Arabizi were mostly positive. As seen in Table
6.1, the findings are that 47% of the e-questionnaire respondents and 95% of the interviewees
viewed Arabizi as an informal style of writing that is used in informal settings and casual
relationships. All e-questionnaire respondents and interviewees agreed that Arabizi is informal
because it does not have any conventions in terms of grammar and/or spelling. Arabizi was also
viewed as an easy and flexible writing system in comparison to Arabic, with 24% of the equestionnaire respondents and 40% of the interviewees referring to this aspect. Arabizi was cool,
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stylish and a trendy writing style according to 22% of the e-questionnaire respondents and 30%
of the interviewees. Participants even viewed Arabizi as a prestigious language and as a
substitute for English. A small minority of participants, 16% of the e-questionnaire respondents
and 40% of the interviewees, reported that they saw Arabizi as a negative influence on their
Arabic language and culture. However, although the interviewees reported such negative
influence, when asked if Arabizi has negatively affected their writing skills or culture, 95% of
the interviewees said ‘no’.

One of the prominent beliefs that was reported by the Arabizi users was that Arabizi is an
informal style of writing which used in informal settings when communicating with people with
whom they are in a casual relationship. These people could be their peers, friends or family
members within their age group. Thus, this study confirmed findings in some previous studies on
Arabizi done in other contexts such as Egypt, UAE and Malaysia (Abdel-Ghaffar et al., 2011;
Almandhari, 2014; Keong et al., 2015) but even in the case of Saudi Arabia, Romaih (2014)
reported that Arabizi users in her study viewed Arabizi as an informal code that is often used to
communicate with peers. In this study, however, paricipants further insisted that Arabizi cannot
be used in formal or official settings and communications such as schools, universities and
governmental institutions. Rather, they would prefer to use Arabic in such formal contexts
because it is more appropriate.

This linguistic behavior by Arabizi users brings us back to the concept of communities of
practice which was explained by Eckert and McConnell-Ginet (1992): They argue that “speakers
develop linguistic patterns as they engage in activity in the various communities in which they
participate” (p. 9). For instance, Milroy found that formal linguistic codes were more likey used
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in formal settings such as business interactions while informal linguistic codes were used in
personal and intimate settings (Milroy, 1987, p. 92). As seen in Chapters 4 and 5, Arabizi users
use informal codes when they are intimately interacting with close friends and relatives and most
times they do so to establish solidarity. This is explained also by Eckert and McConnell-Ginet
(1992) who suggest that “all speakers step up the use of vernacular variants when they are at
their most emotional states. It is also generally accepted that vernacular variants function to
establish solidarity.” (p. 4). The interviewees explained that this belief about Arabizi being an
informal code is due to the perception that Arabizi is, “not a proper language” or that “it does
not have specific writing rules”. In fact, 90% of the interviewees explained that Arabizi is a
“deficient” code which cannot replace the Arabic script for many reasons. One of these reasons
in particular, was that Arabizi lacks conventions and is informal which hinders its adoption as a
writing style instead of the Arabic script. Arabizi is a writing style that lacks orthographic and
grammatical conventions except for the numbers which represent some Arabic letters that do not
exist in Roman characters (see Chapter 2). Arabizi users in both the e-questionnaires and the
interviews reported that Arabizi does not have strict spelling or grammatical rules.

This absence of strict conventions led Arabizi users to view it as an easy, flexible and
convenient style of writing in comparison to Arabic, and so the preference for it to be used over
Arabic on SNSs. This result is in agreement with Almandhari (2014), Alsharafi-Taim (2014),
Assalman and Haraq (2014), Keong et al. (2015) and Srage (2014) who reported that respondents
in their studies used Arabizi because it was flexible, lacked grammatical rules and was easier and
faster than Arabic. Although these studies investigated the reasons for using Arabizi and did not
directly or explicitly investigate Arabizi users’ attitudes, their attitudes and beliefs were evident
in the reported findings of the above studies. Arabizi users felt that Arabizi is a flexible code,
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free of rules and conventions and so allowed them to express themselves freely without making
an effort to pay attention to their writing. Such characteristic of Arabizi represents Arabizi users’
playful and rebellious nature.

Arabizi users also viewed Arabizi as a cool, stylish and trendy style of writing used to
communicate with their friends in the online spaces that are considered cool (e.g. Twitter and
Facebook). This reflects the attitudes and beliefs of these young users of Arabizi who strive to be
different and expressive of their identities. This finding that Arabizi is viewed as a unique, cool,
stylish and trendy style of writing was also reported in previous studies on Arabizi undertaken in
Saudi Arabia (Assalman & Haraq, 2014) and Oman (Almandhari, 2014) and Lebanon (Srage,
2014) which are also Arab countries. Although these studies did not use all these terms to
describe Arabizi, they mentioned that Arabizi was viewed by its users as a stylish and cool
writing style. These previous studies reported this view of Arabizi as a reason for its use by
Arabizi users. Considering Arabizi as a cool and trendy code that is used by peers is strongly
related to the desire of youth around the world to be part of their social group. Youth around the
world, regardless of culture, use different styles of language to achieve social acceptance, show
solidarity, signal identity and prove that they are unique and different (Boyd, 2014; Holmes,
2008; Huffaker & Calvert, 2005). Arabizi users are not different from this global youth group
and they use Arabizi to achieve these goals. Thus, Arabizi to these young people in Saudi
Arabia, is a type of social act that helps them belong to a group. An interesting note made by
Sebba (2009) is that the use of a certain script “can be a powerful symbol of group membership,
identifying the users as belonging to or differing from other groups using the same or different
scripts” (p. 42).
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The fact that Arabizi is informal, cool and lacks rules means that it creates a liberating
environment for Arabizi users to express themselves on SNSs. Arabizi users reported that
because Arabizi is a variety that is only understood by its users who are typically young, it
provides its users with extra freedom of expression. This result was also reported by Srage
(2014) who indicated that his participants viewed Arabizi as a way through which they could
experience freedom of expression. By using Arabizi, its users escape their real world which is
often full of judgements and confinements to the bigger world of SNSs where the young users, in
general, are able to share their thoughts, feelings, frustrations and opinion on current events at
any time as any other young users of the Internet (Boyd, 2014; Jenkins, 2012; John, 2012).
Young people all over the world (Arabizi users included) present themselves, their aspirations
and who they are or want to be when using SNSs (Huffaker & Calvert, 2005) and they also
experiment with their language use to reflect their playful and young identity (Boyd, 2008).
Arabizi users have chosen SNSs as an outlet of expression using Arabizi, the variety that
represents parts of their identity.

Saudi Arabizi users reported in the e-questionnaires and the interviews that Arabizi is
sometimes viewed as a prestigious code or writing style. Some participants even considered
Arabizi as a substitute for English and indicated that they may stop once they learn English. This
view of Arabizi, as a prestigious code and a substitute for English, was also only reported by
Romaih (2014) and (Alsharafi-Taim, 2014). Both researchers reported that participants in their
studies used Arabizi for prestige. In this study, the interviewees explained that Arabizi, which
uses a Roman script, provides them with the feeling that they are writing a foreign language. One
interviewee said, “it makes you feel prestigious as if you are talking in a second language”.
Arabizi users use Arabizi because they think it is like English, which is a prestigious language in
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their eyes. According to Suleiman (2015), code-switching to English is considered prestigious or
a sign that one is educated and competent in another language. Arabizi gives them the feeling
that they are using a foreign language even if it is truly just the script. It is part of their identity as
stylish and cool people. Arabizi users used different terms to describe this positive attitude
towards of Arabizi which includes prestigious, modern, foreign and progressive. By using
Arabizi, these users enter a more prestigious world of a higher status.

The last belief about Arabizi, reported by 16.0% of the e-questionnaire respondents and
40% of the interviewees, relates to the negative effects on the Arabic language and culture. This
could be to a certain extent true, but the attitude could also be attributed to the sense of guilt
these users have about using Arabizi as a result of the strong social objection to it in Saudi
Arabia, objections they are bombarded with every day. A minority of Arabizi users (15.2% of the
e-questionnaire respondents and 40% of the interviewees) proposed that Arabizi should not be
over-used: its use should be limited to informal social settings. This aligned with one of the
respondents in Bahrainwala’s (2011) study who reported that “he was horrified when he saw the
word “na3na3” (means mint) on a restaurant sign in UAE because Arabizi is not a language and
should not be used in print at all” (p.24). Although Arabizi was mostly represented as a negative
influence on the Arabizi user’s culture, language, identity and religion in previous literature (AlHawsani, 2014; Almandhari, 2014; Alsharafi-Taim, 2014; Assalman & Haraq, 2014; Romaih,
2014; Srage, 2014), this study showed that Arabizi is mostly viewed in a positive light and only
some of them acknowledged that it could negatively affect their Arabic writing skills. They
explained that at the time of the interviews they had not yet observed any such negative influence
on their writing but it could possibly weaken their Arabic writing skills in the future. This could
be further investigated in future research as discussed in the conclusion chapter.
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The attitude that Arabizi has a negative effect on Arabic language was not as prevalent in
this study, and certainly not when compared to previous studies by Assalman and Haraq (2014)
and Romaih (2014) in Saudi Arabia, Alsharafi-Taim (2014) and Srage (2014) in Lebanon and
Al-Hawsani (2014) in UAE. These other researchers warned heavily against the use of Arabizi,
reporting that 82% of Saudi respondents (Assalman & Haraq, 2014), 88% of 50 Saudi
respondents (Romaih, 2014) and 60% of 117 Lebanese respondents (Srage, 2014) viewed
Arabizi as having a negative influence on the Arabic language. Srage (2014) went further and
attributed a retarding of the current status of Arabic language in Lebanon to the use of Arabizi.
The findings of this study, however, showed that such an attack on Arabizi by parents,
educationists and even researchers and news reporters such as Nazzal (2013) may lack evidence.
It is possible that the Arab society’s treatment of Arabizi as a threat to its users’ national identity
and a corrupting influence on Arabic (Almandhari, 2014; Alsharafi-Taim, 2014), some Arabizi
users may have been hesitant to show their appreciation of Arabizi.

Arabizi is a new code that according to its opponents challenges the traditional Arabic
script, thus, is met by extreme opposition and rejection in the Arab society. The strong objection
to the use of Arabizi could probably be driven by historical events such as proposals for
Romanisation of the Arabic language rejected in Egypt in the 1960s (Abdel-Ghaffar et al., 2011;
Abu-Absi, 1986; Chejne, 1969). Parents, teachers and educationists view Arabizi as a ‘hybrid’
code that affects its users negatively (Al-Hawsani, 2014; Alajmi, 2014; Alhumaid, 2014;
Almandhari, 2014; Alsharafi-Taim, 2014; Althawadi, 2014; Assalman & Haraq, 2014; Romaih,
2014; Srage, 2014). These scholars claimed that Arabizi affects one’s identity and pride in
his/her language and it could lead to the abandonment of the Arabic script. For instance,
Almansour (2014) in an opinion-based article, described Arabizi as a form of pollution and
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deviation that should be rejected. This negative view of Arabizi is not only seen in previous
literature but also in online and media campaigns and news articles (Allaithy, 2015; Tarabulsi,
2014). The writers indicate that Arabizi should be fought and rejected, and parents and teachers
should be called upon to spread awareness of its negative effects on young people. This study’s
investigation of the use of Arabizi in Saudi Arabia did not report any political motivation
whatsoever behind its use in the present day. In fact, when discussing politics, Arabizi users used
Arabic (script). The participants in this study highlighted in the interviews that their use of
Arabizi is voluntary and natural and that it was their complete choice to use it. This view was
also noted by Aboelezz (2009b) who reported that the use of Arabizi by her participants
(Egyptian university students) was completely voluntary.

The participants were asked about their opinion of the negative social attitude towards
Arabizi and its users in Saudi Arabia: (Is Arabizi perceived by school/university, media,
household and groups of friends/peers as, ‘negative’, ‘positive’ or ‘other, please specify’). The equestionnaire results confirmed other research: it was reported that Arabizi is viewed negatively
(53%), Arabizi is viewed positively (33%) and that they are uncertain how Arabizi is viewed by
the society (15%). All the interviewees indicated that Arabizi is viewed negatively. The majority
of the interviewees (90%) disagreed with the negative stereotypes about Arabizi and its users.
They confirmed their attitude or belief that Arabizi was an informal and cool style of writing
which used as a shared communicative code with their peers. Even though some participants
acknowledged that Arabizi may have some effects on their Arabic language skills, they insisted
that Arabizi was not threatening and it did not alienate its users from their religion or culture but,
rather, it performed other social purposes. Arabizi users in the e-questionnaires and the
interviews even acknowledged that Arabic was their mother tongue and said it should be
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maintained. Such acknowledgement was not recorded in previous literature and suggests there is
a clear connection between Arabizi and the Saudi youth’s linguistic identity. This study
disconfirms previous research that Arabizi users lack pride in their language or aware of the
negative effects Arabizi may have on their Arabic language skills.

The negative reaction to the use of Arabizi is not unique to Saudi Arabia or the Arab
world; it is a global issue that is present in most communities and a reaction to the use of new
language forms. Research on youth, social media and language use has discussed many issues
and reasons for the objection of older people to new language styles and changes. In general,
older generations claim that younger generations’ language is “liable to be branded as deviant,
obscene, unsophisticated, if not an insidious attack on the language itself” (Coulmas, 2013, p.
75). While they believe that older generations “need not fear a more serious reproach than being
quaint” (Coulmas, 2013, p. 75), young people want to be different in the way they talk, the way
they dress and the way they present themselves to the world. Young people’s use of social media
has been found to often makes parents anxious and worried that this will lead to a decline in their
children’s values (Boyd, 2014; Boyd & Marwick, 2014). However, teens generally make an
effort to be different by using social media to engage with their communities and share what they
want to (Boyd & Quan-Haase, 2011). Hence, young people want to control the way they
represent themselves in real life and online and they do it by using different and new language
styles. When they see such new language being used by young people, adults “portray online
language as substandard and impoverished” (Jones and Hafner, 2012, p. 67). As a result, the
negative attitudes may lead to a decline in the use of minority languages (Grosjean, 1982). For
instance, users of such a language may refrain from using it in public (Grosjean, 1982). In this
study, Arabizi users reported that they sometimes refrained from using Arabizi to avoid
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criticism. But some also thought they would stop using it soon and that Arabizi may not continue
to rise. They reported that they used Arabizi to be different and cool and be part of their online
community.
In fact, the negative social attitude and the fear of Arabizi can be explained by the
concept introduced by Haeri (2003) which is the ownership versus custodianship in relation to
language. In this concept Haeri gives an example of how different users of language act when
using the Vernacular Arabic compared to the Standard Arabic which is held as sacred. Users of
the vernacular variety act as owners of their language and may feel freer to alter or change
it. However, users of sacred languages act as custodians of their language who are not supposed
or allowed to alter or change it. This is because their languages are treated as devine and sacred.
This could be applied to the Arabic language, which is strongly associated with Islam and is
treated as a sacred language. Thus, the community of speakers using this language (Arabic) is
held responsible and hold the linguistic authority. This explains the strong social resistance to the
use of Arabizi which could be considered an example of guarding the sacred language.
This study aimed and was designed to allow young Arabizi users to speak freely and
share their views fearlessly with the world. The results demonstrated that their use of Arabizi is
normative and should be viewed as a way of being different and unique. It could also be seen
that Arabizi users resort to Arabizi as an indirect way to rebel against the norms and values of the
older generations (Almansour, 2014; Alsabaan, 2014; Srage, 2014). Arabizi helps them express
themselves freely and isolate themselves from the rest of the society, and to achieve privacy from
the interference of older people. Arabizi users are aware of when, to whom and where to use
Arabizi, which is shown in the data of this study. This is discussed in detail in the next sections.
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This study echoes Alshwuairekh’s (2014) suggestion that a fear of Arabizi is not the solution:
rather, a solution may be found with empathy and understanding of its users and why they use it.
Understanding attitudes and beliefs is an important aspect of this investigation into the
use of Arabizi and the possibilities for its use in the future. Arabizi users view Arabizi as a new
playful writing style which offers them opportunities to express themselves freely and easily.
This concept of “playfulness” was also found in a study by Vaisman (2014), when describing the
use of language by Israeli girl bloggers who used aestetically pleasing text, cute spelling,
beautiful script and glamourous words to indicate their female gender identity. In their effort to
create such identity, they even borrowed from English when writing posts in their blogs. This
concept of playing with languge may be global trend characteristic on CMC or youth netspeak.
In fact, because Arabizi does not have any unifying conventions, it is convenient for
young people to communicate informally with their peers about many issues. These young
people also acknowledge the effects it may have on their Arabic language skills, specifically
writing. They are aware of the choices they make to use Arabizi online and that it may have an
impact on their real lives. This study suggests that fear that adults and parents in particular, have
about the use of Arabizi is similar to other parents’ fear of changes in their children’s language.
Such a fear in parents regarding their children’s language use on social media “stems from
misunderstanding or dashed hopes” (Boyd, 2014, p. 15). Thus, understanding is the solution to
overcome these fears and this means uncovering the realities of young people’s language use
away from judgments and misconceptions. Arabizi users use Arabizi on SNSs for many reasons
to perform certain functions and these reasons and functions are discussed in the next sections.
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6.3 RQ2: Motivations for using Arabizi
The second research question aimed to investigate young Saudis’ reasons for using
Arabizi. The e-questionnaire and interview responses to this question provided unique insights to
the current research on Arabizi. Most studies about the phenomenon of Arabizi have investigated
how much Arabizi is used in a certain context such as Kuwait and the UAE (Alajmi, 2014;
Almandhari, 2014) and the attitudes and beliefs towards Arabizi (Al-Hawsani, 2014;
Almandhari, 2014; Alsharafi-Taim, 2014). Other studies investigated the reasons behind its use
and the functions it serves (Abdel-Ghaffar et al., 2011; Assalman & Haraq, 2014; Keong et al.,
2015; Romaih, 2014; Srage, 2014; Yaghan, 2008). However, only two studies have examined the
use of Arabizi in Saudi Arabia (Assalman & Haraq, 2014; Romaih, 2014). Both of these studies
utilised close-ended survey questions and only explored the use of Arabizi. Romaih (2014)
compared the use of Arabizi by Egyptian and Saudi youth and concluded that in Saudi Arabia,
only 46% of the respondents used Arabizi and 88% thought that Arabizi was threatening and
could negatively affect the Arabic language. Other studies which discussed Arabizi in Saudi
Arabia, especially those of Alhumaid (2014), Alshwuairekh (2014), and Almansour (2014), were
opinion-based and did not involve the Arabizi users’ point of view. These studies reported
different reasons for using Arabizi but the reasons were based on the researchers’ observations
and not on empirical data.

Here in this study, however, there was an attempt to assess the motivations behind the use
of Arabizi by giving Arabizi users a voice to describe the reasons why they used Arabizi on
SNSs by means of a triangulation of methods. Table 6.2 summarises the reasons for using
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Arabizi by combining the e-questionnaire and the interview results based on their relative
frequency of occurrence.

Table 6.2 The reasons for using Arabizi based on the e-questionnaires and the interviews results
Reason

E-questionnaires

Interviews

Because Arabizi is easier, faster and more flexible than Arabic

24%

60%

Because Arabizi is a habit

42%

45%

Because Arabizi is cool and stylish

24%

55%

Because Arabizi is used by peers

23%

65%

Because Arabizi is a secret code

24%

50%

Because Arabizi helps to overcome issues with Arabic writing

21%

40%

Because Arabizi helps to overcome technical issues

11%

25%

Because Arabizi is a means of communication with non-Arabs

14%

15%

In fact, the interviewees mentioned reasons for their initial as well as their current use of
Arabizi. These reasons were quite similar. For instance, 25% of the interviewees reported that
they started using Arabizi because they did not have access to an Arabic keyboard; with time,
they got used to Arabizi and they are still using it although they now have an Arabic keyboard.

The reasons listed in Table 6.2 were all reported by participants from both methods, and
were the most prominent reasons in reference to the second research question. However, Arabizi
users provided extensive responses and additional reasons for their use of Arabizi on SNS, which
were discussed in more detail in chapter 4 (See 4.2.2 and 4.3.2).

Based on Table 6.2, the findings show that 24% of the e-questionnaire respondents and
60% of the interviewees used Arabizi because it is easier, faster and more flexible than Arabic. It
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was explained that this is because Arabizi does not have grammatical or spelling rules that have
to be followed. Hence, they have used it a great deal since they started using the Internet. Other
participants reported that Arabizi was a habit and that they were used to it. Also, the equestionnaire respondents (24%) and the interviewees (55%) reported that they used Arabizi
because it is cool, stylish and trendy. They indicated that it represented the identity of their age
group as cool, young and different. Thus, 23% of the e-questionnaire respondents and 65% of the
interviewees used Arabizi because it is used by their peers. They used it as a communicative
code shared with their peers on SNSs and chatting applications such as WhatsApp. Interestingly,
this shared communicative code was used by 24% of the e-questionnaire respondents and 50% of
the interviewees because it is a secret code that enabled them to hide their messages from older
people such as parents and teachers. The participants explained that they used Arabizi as a secret
code to express themselves freely. Arabizi not only offerred them an escape from the
interference of older people, but also provided 21% of the e-questionnaire respondents and 40%
of the interviewees with a way to overcome linguistic problems with the Arabic script. Arabizi
users also reported that they used Arabizi to overcome technical problems when using Arabic
online. Finally, a small percentage, 14% of the e-questionnaire respondents and 15% of the
interviewees reported that they used Arabizi because it was a means of communication with their
non-Arab friends.

Arabizi users who were interviewed argued that Arabizi is easier and faster than Arabic
because it lacks conventional grammar and spelling rules. When using Arabizi, they write
spontaneously without the pressure of getting every word spelled correctly. Previous studies also
reported that Arabizi users used Arabizi because it is easier and faster than both Arabic and
English (Abdel-Ghaffar et al., 2011; Almandhari, 2014; Alsharafi-Taim, 2014; Assalman &
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Haraq, 2014; Keong et al., 2015; Romaih, 2014; Srage, 2014). The findings of this research also
confirm Alajmi’s (2014) observations that Arabizi users, or the “digital generation” (p.19) as he
referred to them, use Arabizi because it is easier, faster and more effective than Arabic.
However, Alajmi (2014) attributes this feeling to the fact that Arabizi is easier than Arabic and it
has a psychological effect on Arabizi users because new technologies adopt English as their main
language. Arabizi users felt that using a Roman script is more convenient when using new
technologies such as SNSs. Although Arabizi users switched often to English to insert technical
terms and reported that the English keyboard was easier to use for both Arabizi and English, the
hypothesis that is proposed by Alajmi above was not identified or confirmed in the data of this
study.

The participants highlighted that because Arabizi is so easy and flexible, they used it
most of the time which means its use had become a habit of theirs totally normal to them.
Arabizi users participating in this study perceived Arabizi as an everyday language that they used
naturally and easily to express themselves. Some of the participants even indicated that the use of
Arabizi was totally natural and this did not necessarily mean that they had to justify why they
used it. This validates the youth’s rebellious nature and their effort to be different with different
tools. This result confirms the findings from Srage (2014) who reported that 30% of 117
Lebanese Arabizi users reported they used Arabizi because they were used to it.

It could be that the use of Arabizi has developed into a habit simply because it is a code
used by their peers. They use Arabizi with their peers and because their peers initiate
conversations in Arabizi. According to Grosjean (1982), when someone “initiates a conversation
in a particular language, others usually answer in that language” (p. 142). For instance, 23% of
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the e-questionnaire respondents and 65% of the interviewees reported that they used Arabizi
because they wanted to communicate with their friends. Some interviewees even indicated that
they must use Arabizi in order to communicate with their friends, basically because “everyone is
using it”. In other words, in order to be a member of the online community, participants use
Arabizi. This reported reason for using Arabizi was also noted in previous studies (AbdelGhaffar et al., 2011; Al-Hawsani, 2014; Almandhari, 2014; Assalman & Haraq, 2014; Romaih,
2014; Srage, 2014).

Arabizi use, the modern trend, is a sociolinguistic device that serves as a bonding device
amongst Arab youth. Arabizi is the language of young people in the Arab world, including Saudi
Arabia, and they use it to find a space within their community and be accepted. Young people
around the world achieve social acceptance through adopting the language of their peers (Boyd,
2014) and connecting with their friends who share their interests (Boyd & Quan-Haase, 2011).
Also, youth around the globe use SNSs to connect to people in their communities (Boyd, 2014;
Buckingham, 2013; Huffaker & Calvert, 2005; Jenkins, 2012; John, 2012). Saudi youth are no
different: they resort to SNSs and employ Arabizi as methods to communicate with their peers to
create solidarity and show group membership.
The Arabizi users in this study, who have been categorised as members of the ‘digital
generation’ (Alajmi, 2014), reported that they used Arabizi because it is cool and stylish and it
often looks nicer than Arabic in writing. Arabizi is different: it uses a script that is not part of the
Arabizi users’ culture or language, and because is not traditional to them, they are curious about
trying to use it. They want to be different and distinct. By using Arabizi, participants in this study
show the society that they may have a world of their own, but they still are able to find their way
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in the bigger world through connections with their peers. In general, young people need freedom
of choice and expression (Boyd, 2014). Sperrazza (2014) summarised this situation in Egypt by
saying that,
“it should come as no surprise that Arabizi speakers who feel shunned in the “real”
world for their language use will seek validity in a world that does offer acceptance: a
“virtual” one full of young, western-educated Egyptians like themselves, who
communicate as much by English-based technology, such as Facebook or Twitter, as they
do in face-to-face interactions” (p. 35).
For Arabizi users, Arabizi is a prestigious language, it is associated with the “cool” people and
“cool” space and hence, by using it they identify themselves as such. By using a language that is
cool, stylish and trendy, they adopt similar identities that belong in this space. Using Arabizi
triggers their creativity and defines them as stylish, cool, different and unique young people.
Such characteristics are the ones that youth around the world would aspire to (Boyd, 2008). The
reasons for the use of Arabizi, because it is cool, stylish and trendy, has also been found in
previous studies such as Alsharafi-Taim (2014), El-Essawi (2011), Srage (2014) and Yaghan
(2008), who reported a perception of Arabizi as cool and stylish, and that it was one of the
reasons for young Arabs in Lebanon, Egypt and Jordan using Arabizi.

An interesting and most distinctive finding of the study reported here, is that Arabizi
functions as a secret code, as a means of hiding from parents, teachers and others who may judge
the contents Arabizi users post online, what they are saying. One of the e-questionnaire
respondents mentioned that he would continue using Arabizi because he has “endless secrets”
that he wants to keep away from certain others. In fact, it is very common for young people to
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want privacy and trust so they can express themselves freely. On SNSs, young people want to
communicate with their peers and share their emotions, opinions and personal updates. They
have the choice of blocking their parents or teachers from accessing what they share on their
accounts for privacy and independence purposes. In a study conducted by Aljasir, Woodcock,
and Harrison (2013) on Facebook users in Saudi Arabia, it was found that 70% of the
respondents did not want their relatives or teachers to access their Facebook profiles. This desire
by young people is often met with fear and resistance by parents, it is a battle that has been going
on for decades (Boyd, 2014). Such fears and resistance are often unfounded as Arabizi users set
out in the findings of this research. Instead of blocking or controlling adults from their SNSs,
Arabizi users use a secret code that is only accessible by their peers. Thus, even if seen by their
parents or teachers, what is written is not understood. Arabizi as a secret code was a reason for
its use reported by Palfreyman & Al Khalil’s (2003) study which involved all female respondents
but one male respondent in the UAE. This study has confirmed and expanded this finding by
asking Arabizi users to explain how they used Arabizi as a secret code and from whom they were
trying to hide their messages.

Young people may resort to such language due to a feeling of isolation they may have.
Young people are keen to express themselves so, may feel forced to rebel against social
constraints by creating a language of their own as a mask to hide from family, or other social
restrictions (Boyd, 2014). In fact, such strategies are expected because young people want to be
seen as “independent young adults” (Boyd, 2014, p. 17) and language is one of the strategies
with which they show their independence and difference (Alsabaan, 2014). They show their
independence and privacy not only in online interactions but also in their diaries and classrooms.
For instance, some of the interviewees reported that they used Arabizi “to exchange gossip with
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classmates during classes, if caught, teachers cannot understand what is in there”. They also
reported that they used Arabizi in their diaries “to ensure that parents won’t understand if they
read it”. Arabizi helps them encode meaning and exclude others such as parents and teachers
from accessing what these writings mean. This finding is not unique to Arabizi users; other youth
around the world find different strategies to encode their messages and block their parents from
getting on their personal accounts. Boyd (2014) found that American teens were “texting gossip
during class and encoding the content which guaranteed that the meaning will not be accessible”
(p. 66). It is evident that Arabizi users are similar to other youth around the world who want to
express themselves freely while living in a confined environment controlled by adults. Arabizi
users deliberately exclude others who are not members of their peer group so they can express
thoughts or opinions that are not socially accepted in a free and secure manner. The interviewees
indicated that they wanted to talk about their concerns and fears, and if they did so in Arabic,
their parents would be frightened. Instead, they used Arabizi to escape such interference.
Although Arabizi users are rebelling against the norms set by older people, they are still
concerned about worrying their parents and this is evident in their attempt to encode their
messages.

Another reason for its use reported by Arabizi users, is that it helps them overcome
technical and linguistic problems that arise when using the Arabic script. For instance, 40% of
the interviewees (See Table 4.14 in Chapter 4) reported that Arabizi helped them to hide their
“poor Arabic writing or spelling” and “save them from the judgements of others if their writing
or spelling were improper”. Others reported that Arabizi helped them overcome “issues with
their phone keyboards or support to Arabic”. The findings of this research are in agreement with
previous studies which reported that Arabizi users use Arabizi to overcome difficulties with the
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Arabic language such as representing sounds from colloquial Arabic or making mistakes in
spelling in Modern Standard Arabic (MSA) (Abdel-Ghaffar et al., 2011; Almandhari, 2014;
Alsharafi-Taim, 2014; Assalman & Haraq, 2014; Palfreyman & Al Khalil, 2003; Romaih, 2014;
Srage, 2014; Széll, 2012). Also, as mentioned in Chapter 4, the act of language policing by other
has a negative impact on participants. This negative impact could be both “face threatnining” and
“silencing” as suggested by Wang and Winstead (2016). It is possible that Arabizi users are
forced to resort to Arabizi to avoid such confrontation if they make a mistake in Arabic writing
and are caught by other participants who perform the role of language police. To these young
people Arabizi is a solution and a necessity that helps them overcome a whole range of obstacles
and so they can communicate effectively with others.

A small number of Arabizi users reported that they used Arabizi most of the time because
they were too lazy to switch the keyboard on their devices from English to Arabic. Arabizi
employs the English keyboard, so they can use both English and Arabizi easily. Laziness as a
reason for using Arabizi was also reported by Alsharafi-Taim (2014) who said that one of her
participants attributed this use of Arabizi to his laziness to switch the keyboard to Arabic. This
validates the reported reasons above, namely that Arabizi is easier and faster in typing than
Arabic. Also, it validates the reason that Arabizi offers solutions to technical issues facing those
who use the Arabic script online. Some interviewees reported that they were more familiar with
and more used to the English keyboard which means it was more convenient to use Arabizi
rather than switching to Arabic script. Apparently, Arabizi users used Arabizi not only to show
their difference from the rest of the society and similarity to their peer-group, but also due to its
convenience in interacting online.
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Arabizi can also serve as a means for its users to communicate with their non-Arab
friends, who are not able to read or write the Arabic script but can understand Arabizi. This is
because Arabizi is written using Roman letters and is equivalent to a phonetic transcription of
what speakers are talking about. Arabizi is a shared communicative code that is understood by
both interlocutors. The results here confirm previous literature such as the research of Assalman
and Haraq (2014) and Srage (2014) who reported that the need to use Arabizi sometimes came
about as a result of the need to find a shared language in cases when both interlocutors speak a
different language: Arabizi is a convenient solution for them. To Arabizi users, Arabizi is a
necessity rather than a choice in some situations such as the one explained above.

To sum up, this research concluded that Saudi youth participating in this study used
Arabizi because it provided them with a means of communicating with their peers that is cool,
stylish, trendy, easy, flexible and prestigious. It also provided them with a way of overcoming
technical and linguistic problems that they run into with the Arabic script. Arabizi users
indicated that Arabizi is a secret code that allows them to communicate freely with their peers
and express many things even if these are not socially accepted. This is a finding, not reported
empirically in previous studies. This study allowed Arabizi users to express why they used
Arabizi without the prejudgments of those who dislike Arabizi and view it as a threat to the
Arabic language. It is evident from this study’s findings that Arabizi is a communicative code
shared amongst young Saudis who employed it for a number of reasons to perform certain
functions. Arabizi users resorted to Arabizi as a unique writing style because they are young and
they like to be unique. This is actually a common characteristic of young people who want to
show that they are different (Boyd, 2014). In general, Arabizi users found Arabizi not only a
solution to many obstacles in their daily interactions, but also a choice that they made to serve
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different social, personal and linguistic purposes. In all, this study adds to the body of knowledge
on the use of Arabizi in general, and the use of Arabizi by Saudi users in particular as an
outcome of examining the phenomenon from the standpoint of Arabizi users.

6.4 RQ3: Functions of Arabizi on SNSs

The third research question was concerned with the discourse functions that Arabizi
served as for the young Arabizi users on SNSs, specifically Twitter, Facebook and Instagram. As
mentioned in Chapter 1, while previous studies obtained participants’ views about the use of
Arabizi, this is the first study that analysed Arabizi interactions and posts on SNSs that have
been composed by Arabizi users in Saudi Arabia. The discussion of this research question is
mainly based on the discourse data, but the analysis was also informed by the results from the equestionnaire and the interviews.

The discourse analysis of online data identified many functions of Arabizi on SNSs.
Arabizi users used Arabizi to express a variety of emotions and opinions. These opinions and
emotions included expressing anger and frustration, expressing affection and endearment,
sharing personal updates and indicating precision of meaning such as inserting religious and
sociocultural terms and expressions. As part of these functions, Arabizi users employed a whole
range of linguistic features of Netspeak such as emojis, abbreviations and hashtags. They also
used swearwords, insults and other forms of impoliteness which have been reported in detail in
Chapter 5. The discourse data validated the results of the e-questionnaires and the interviews
which revealed that Arabizi users perceive Arabizi as an informal style of writing that is used to
interact with peers, share emotions and opinions, and express themselves freely.
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In response to this research question the findings confirmed other research on youth
language which have shown that young users of the Internet express such emotions online to
socialise, empathise, share and invite others to speak (Boyd, 2014; Jenkins, 2012; John, 2012).
When young people are struggling, they often resort to social media to express these struggles
(Boyd, 2014; Buckingham, 2013). Saudi youth, similar to other young people need the freedom
to share with their friends their concerns or what angers them. Arabizi is a medium of expression
for these young users because it is the language of their peers and the community they want to
share their struggles with. It could also be that Arabizi users, as many young users of SNSs, are
attempting to “encode” the expression of their emotions online, particularly angry and frustrated
posts. This is usually done by young people to “achieve privacy” in their online spaces which
otherwise can be accessible by older people or people outside their community (Abdel-Ghaffar et
al., 2011; Al-Saggaf & Simmons, 2015; Boyd, 2014; Gee, 2005; Holmes, 2008).

6.4.1 Expressing anger and frustration
Based on the discourse data, one of the main emotions expressed through Arabizi, was
anger and frustration. Arabizi users used Arabizi on Twitter, Facebook and Instagram to issue
complaints, criticism and sarcasm, swearing and cursing. The results are consistent with the
results from Srage (2014) who reported that 27% of 117 Arabizi users in Lebanon found using
Arabizi easier for expressing their feelings.

Complaining was one of the most popular functions of Arabizi and English on SNSs.
Their complaints rarely generate any replies from other friends; however, some of their friends
would “like” their tweets or Facebook and Instagram posts as a means of showing empathy and
agreement. Saudi Arabizi users complained about many aspects of their lives such as older
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people or life events or even their peers. It was evident that Arabizi users expressed emotions
through complaining in Arabizi and English together as shown in the examples shown in 5.3.1
and 5.4.1. In fact, complaining on SNSs is not restricted to Arabizi users but is also a common
characteristic of young people as is the expression of resentment and disapproval. Young people
do this to socialise, empathise, share and invite others to speak (Boyd, 2014; Jenkins, 2012; John,
2012). It can be argued that Arabizi users are similar to other youth around the world who utilise
social media to express their emotions particularly negative emotions such as anger and
frustration. This function of Arabizi, as an outlet of expression and solidarity tool, however was
not recorded in previous literature.

It was noted that when complaining, Arabizi users made frequent use of swearing and
cursing both in Arabizi and English. Swearing in general is an important function of interaction
because it is “like using the horn on your car”, that is it expresses a whole range of emotions
such as “anger, frustration, joy, surprise” (Jay, 2009, p. 155). Arabizi users used both Arabizi and
English to swear and curse as a strategy to moderate the severity of their language (Leung, 2006)
and they did so both aggressively and socially (Ljung, 2010). In the data presented in Chapter 5,
these two types of swearing/cursing were not always distinguishable. This is because social
media interactions were usually short, naturally occurring and mostly lacked context. Arabizi
users used Arabizi and English to curse perhaps because it was less confronting than the Arabic
script. Arabizi users needed to express their emotions and release their anger because
“particularly in the case of swearing, emotional release is important and not easily replaceable”
(Lantto, 2014, p. 633). By swearing and cursing Arabizi users did not only expresses anger and
frustration but also signalled one’s membership of his/her speech community and young peer
group (Holmes, 2008; Jaran & Al-Abed Al-Haq, 2015).
361

This result was reported by Keong et al. (2015) in a study done on Arab postgraduate
students in UKM, Malaysia, who reported that 82% of 20 participants used Arabizi for
“euphemistic purposes” (p.287). This means that Arab students in Keong et al.’s (2015) study
preferred to use either Arabizi or English to express taboo or offensive topics as “a strategy to
avoid embarrassment” (p. 287) and not Arabic script. Bianchi (2012) also noted that Arabizi and
English were similarly used when discussing taboo topics or inserting taboo words by online
users on a Jordanian-based website called mahjoob.com. However, Bianchi’s participants used
another code/language, either Arabizi or English, to insert swear words because, as explained
earlier in Chapter 5, Arabic is a religious language, so that swearing/cursing is prohibited
according to the Islamic teachings (Ünal, 2013).

Arabizi users used Arabizi to express criticism and sarcasm. They are critical of many
issues including those relating to older people and their controlling behaviours, their peers and
their poor behaviours online and offline. Arabizi users criticised people in real life they normally
would not, such as their parents. Arabizi, a language that is not accessible to adults, provided
Arabizi users with a gateway through which they can express such criticisms. In fact, criticising
parents in Saudi Arabia in particular, is not culturally acceptable, especially criticising the father.
The role of all other family members is to be submissive to the top of the hierarchy, the father
(Yackley-Franken, 2007). While expressing criticisms, users of Arabizi also injected swearwords
and emojis such as ‘middle finger’ to enhance their anger at established and traditional role
players. Young users of Arabizi used Arabizi to criticise their surroundings because it is their
peer group’s communicative code, and using a code that is not understood by older people is a
means of reducing social pressure.
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This need of Saudi youth to express one’s self is influenced by the cultural, social and
political changes that are widely present in the current period. In these times of change, it is
difficult to freely express ideas and opinions where oppression and depression are typically the
reaction to popular struggles (Almansour, 2014). The pressures to conform to the rules imposed
by adults, society, parents, teachers have encouraged the youth’s creativity and resulted in the
creation of a youth netspeak which allows them to communicate online. In fact, the use of
Arabizi and SNSs empowers these “oppressed” young people and allows them to express
themselves in a different way, and it is difficult for older people to access (Al-Saggaf &
Simmons, 2015; Almansour, 2014; Boyd, 2014).

6.4.2 Expressing affection and endearment
The analysis of online SNSs data also demonstrates that participants used Arabizi to
express affection and endearment. Arabizi users on Twitter, Facebook and Instagram flirted and
interacted with the opposite gender in Arabizi. In the e-questionnaire and interview participants
did not report using Arabizi for such purposes, but they were prominent functions in the
discourse data. This is an interesting and novel finding of this study because, as mentioned in
section 5.3.4, Saudi Arabia is a gender segregated society (Alhazmi, 2015; Madini, 2012).
Moreover, flirting with the opposite gender outside marriage is strictly prohibited according to
the Islamic teachings (Quran, Surah Alnur, verse 30-31). However, since the start of social media
in Saudi Arabia, news reports have discussed online “flirting” in Saudi Arabia as an emerging
phenomenon. A news report on NBC news in 200512 reported that “yet, despite the barriers, the
men and women flirt and exchange phone numbers, photos and kisses”. According to this report,
new technologies such as Bluetooth allow men and women to contact each other and flirt without
12

http://www.nbcnews.com/id/8916890/ns/world_news-mideast_n_africa/t/saudi-arabia-high-tech-way-flirt/#.VV27ak-eDGc
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being exposed or controlled. In linking this information to the current investigation, it is possible
that Arabizi users used Arabizi to flirt online because it is only understood by their peers, and
hence they ensured that they will not criticised or judged by others outside this community.

It is important to mention that flirting included good wishes and compliments which to a
western audience are probably not be considered an example of flirting. In the context of Saudi
Arabia however, these instances are identified as an expression of endearment and affection and
overall are seen as examples of flirtation. Both male and female participants flirted on SNSs
which is important because it showed that both sexes used Arabizi and English to share such
feelings despite the social and cultural constraints in Saudi Arabia. It was evident in the
discourse data that Arabizi users from both genders mingled and exchanged pictures and
messages in a way that is rarely seen in offline settings, such as in public spaces where men and
women are basically separated. Many Arabizi users intimately complimented people of the
opposite gender referring to their body, figure, style and such like. They expressed emotions
such as love, longing and affection. Flirting could be a personal behaviour that does not identify
Arabizi users, but it also could be something they would like to do as young people; hence, they
resorted to Arabizi to protect themselves from criticism.

The use of Arabizi to flirt has only been reported in the study by Srage (2014) who
mentioned that one of his respondents who was one of the Arabizi users in Lebanon, reported
using Arabizi to flirt and express endearment because Arabizi sounded more affectionate and
intimate than Arabic (Srage, 2014). The use of Arabizi to express such feelings offered its users a
window through which they could share their most intimate feelings away from the judgements
of others. This current study is unique because it expanded the body of knowledge on the use of
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Arabizi, especially because the context of Saudi Arabia is different to other contexts such as
Lebanon. Saudi Arabia is more conservative and controlled by different cultural and religious
values.

An extension of expressing emotions, particularly romantic ones, was the use made of
Arabizi to quote songs. Arabizi users quote song lyrics in Arabizi as another way of expressing
how they felt about someone, something or some situations. Song writing is an expression of
emotions, and these young people may otherwise refrain from when showing their affection
towards the opposite gender. Arabizi users on all three SNSs employed Arabizi to write songs
and these were mainly love songs. This is another method which could have been used to express
their affection and intimate feelings towards the opposite gender. This function of quoting songs
could be a strategy that young people in general perform on SNSs to indirectly express their
emotions. In Boyd’s (2014) study in the United States one of her participants shared how she felt
through writing song lyrics online because she did not want her mother to know what she was
really talking about or going through. It could be that these young people are using Arabizi to
write songs to express emotions that only specific people can understand and interpret.

It could also be that Arabizi users employed Arabizi to write songs on SNSs because of
the linguistic and technical issues with the Arabic script. Songs are normally in colloquial Arabic
which is challenging to write in most cases, and this was reported by some e-questionnaire and
interview respondents. Arabizi works as a convenient alternative medium for writing such songs.
Another reason for writing songs in Arabizi, as reported by Arabizi users in the e-questionnaire
and the interview, is that Arabizi looked nicer than Arabic in the way it is written.
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To sum up, the function of Arabizi as a means of expressing flirtation on SNSs is unique
to this study in the context of Saudi Arabia. The data showed that Arabizi users used Arabizi on
SNSs which provided them with an outlet to express their affections and feel emotionally
connected to their peers of the opposite gender. Social media is a powerful tool through which
these young users of Arabizi express their emotions and show their peers what is going on in
their romantic relationships. It is part of their identity as young people. Arabizi users found that
Arabizi, a secret code that is not understood by older people, provided them with a means of
expressing such feelings freely.

6.4.3 Sharing personal updates
Arabizi users did not only employ Arabizi to share romantic feelings or angry moments
but also to share simple personal updates and daily routines. It was evident in the data examined
in this study that Arabizi users used Arabizi on SNSs to share personal news such as their new
job or marital status. In the discourse data, Arabizi users were found using Arabizi to share
information with others on Twitter and Facebook but this was not the case with Instagram.
Instagram users would rather post pictures of places they have been to: there were rarely
comments on these photos but a sharing of the location instead, and this was a typical function in
Instagram photo sharing. This is probably due to the nature of the interaction on Instagram.

The reason why young people are keen to share online what is happening in their lives
could be part of the primary function of SNSs, including Twitter, which is to share what is
happening (Boyd, 2009, August 16; Buckingham, 2008; Huffaker & Calvert, 2005; Jenkins,
2012; John, 2012). In fact, SNSs such as Facebook and Twitter were originally founded to
encourage its users to share what is on their minds, what is new and what is happening now.

366

Arabizi users are similar to other young users of the Internet. They share their daily routine with
others to socialise, empathise and connect with the larger peer group. Young people share such
life updates or even the places they have been to so that others who care about them feel included
(Boyd, 2009).

It is evident in the discourse data that Arabizi is a unique means of expression used on
SNSs in a variety of contexts to address peers and to discuss different topics. In fact, through
their use of Arabizi, its users have created a unique online space for themselves. This creation of
a special space by young people in general is referred to as the creation of an “online affinity
space” where they “can meet, interact, and build relationships and communities” (Jones and
Hafner, 2012, p. 115). Online affinity spaces “are the virtual places where people interact to
promote a particular shared interest or common goal (that is a shared ‘affinity’)” (Gee, 2005).
For young people, Arabizi is used on SNSs to enhance and reinforce this unique space. Other
youth around the world also use SNSs to perform these functions of showing solidarity and
signalling group membership and uniqueness (Holmes, 2008). The use of Arabizi enabled the
creation of a “speech community” of their own that connected them with their peers (AbdelGhaffar et al., 2011). They created a linguistic community and used their own linguistic rules. In
fact, Al-Saggaf and Simmons (2015) argue that social media offer Saudi youth a space through
which they can publicly participate in social change and maintain independence from the
restricted environment “in a country where the Internet is largely regulated, freedom of
expression is limited and governments control traditional media” (p. 14). Youth in Saudi Arabia
use social media to express their concerns and aspirations and Arabizi is a tool that allows them
to securely and freely express thoughts that are normally hard to express in real life.
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6.4.4 Indicating precision of meaning
Interestingly, Arabizi was also employed for socio-cultural and religious purposes. Arabizi
users inserted Arabic and religious terms while communicating in English. In the discourse data,
while communicating in English, there was switching to Arabizi to insert religious and cultural
expressions. In the e-questionnaires and the interviews, the participants explained that it was
easy for them to switch to Arabizi whenever they needed to insert such terms or expressions. For
instance, Arabizi users often switched to Arabizi to write religious terms such as “Alhamdulilah”
(Translated: Thank God) or “Wallah” (Translated: I swear to God) as well as many other
commonly used religious expressions (See section 5.3.7). These religious expressions are very
common in Arabic especially “Wallah” (Translated: I swear to God). The expression “wallah”
according to Badarneh (2010) is,
“an expression of oath in Standard Arabic. However, it has acquired a different function in
colloquial speech, becoming an utterance-initial discourse marker with an expressive
function. Colloquial Arabic speech is now liberally sprinkled with this discourse marker”
(p. 160).

They also switched to Arabizi to insert cultural specific terms and expressions to convey the
meaning precisely as explained with examples in Chapter 5.

Arabizi was used to write religious invocations and exclamations for a number of
reasons. First, they indicated in the interviews that sometimes they switched to Arabizi to insert
religious terms because they could not find substitutes in English or because they wanted to
express the meaning more clearly. They also indicated that some terms and expressions are better
expressed in Arabizi, to convey a certain referential content for affective purposes. More
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importantly, their use of Arabizi for religious expressions, rather than translating into English,
might be a sign of respect to the Arabic language, their culture and their religion. The finding
that language users engage in code-switching to insert religious or cultural terms has been
reported by other researchers as reasons which motivate language users to engage in codeswitching in general (Appel & Muysken, 2006; Holmes, 2008), and code-switching between
Arabizi, English and Arabic in particular (M. Al-Khatib & Mustafa, 1994; Badarneh, 2010;
Bader, 1995; Chejne, 1969; Keong et al., 2015; Yaghan, 2008). Also, such a need to switch to
Arabizi, namely to insert religious expressions, could have emerged from the fact that Arabic is
always associated with Islam, considered a religious language by most of its users (Abu-Absi,
1986; Chejne, 1969; Mahmoud, 1980; Yaghan, 2008). Language users engage in code-switching
sometimes because they want to signal their ethnic identity (Holmes, 2008). Arabizi users might
be aware of the cultural and religious boundaries of their speech community and therefore might
have employed the languages they have mastered accordingly.

Arabizi users also inserted culture-bound terms and expressions that are simply not found
in English. They did so when they are using English perhaps because it is easier to switch to
Arabizi rather than Arabic script as indicated previously in Chapter 2. English and Arabizi utilise
the same English keyboard. These cultural terms have no equivalent in English and using Arabizi
to insert them brings in the cultural significance they have (Esdahl, 2003). The use of Arabizi to
express culturally-charged concepts is also known as metaphorical code-switching, a
phenomenon seen when a certain code represents a social meaning better than the other (Holmes,
2008). Metaphorical switching is closely connected to context: people metaphorically codeswitch if they want to emphasise their point, quote someone or simply joke (Auer, 1999). Arabizi
users used Arabizi to show their cultural background and convey the meaning of their posts
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precisely. The use of Arabizi to write cultural expressions, as shown in the discourse data, seems
to be not only emphasising the precise message content, but also signalling ethnic identity
(Holmes, 2008). The Arabizi cultural terms are inserted for the communicative effect the speaker
intends to express. In fact, this study confirmed the conclusion by Aboelezz (2009b) that “the
cultural significance of Arabic is still apparent with a clearly informal connotation (which is
perhaps emphasised by the use of the Latinised form), as opposed to the formal use of English”
(p. 18). Using Arabizi, English and Arabic competently displays a multilingual competence in
using social media and modifications are made to address a particularly Arabic audience.

To sum up, in response to the third research question the reported discourse data showed
that Arabizi users employed Arabizi to express emotions such as frustration and anger and
affection and endearment. They also employed Arabizi on SNSs to share personal updates and to
indicate precise meaning through the insertion of socio-cultural and religious expressions. These
discourse functions provided an understanding of the broader sociolinguistic functions of their
use of Arabizi and other languages in general. Arabizi users are part of the Saudi Arabia’s young
age group and they wanted to find their place in the society through sharing emotions and
opinions with their peers on SNSs. The findings showed that it is important to understand that
language is a social act that humans employ to communicate with others effectively and it may
vary to serve different purposes (Holmes, 2008; Meyerhoff, 2006; Wardhaugh, 2010). Language
is used to convey a specific message by the language user to the bigger world. To its young users
Arabizi is a communicative code that offered them a space in which they expressed and shared
different emotions and opinions with their friends. Although Arabizi users were communicating
in a code that is only shared between their peers, they still showed respect for their religious and
cultural boundaries. In the e-questionnaires and the interviews, respondents asserted that they
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respected their culture and religion, and that they used Arabizi to serve certain functions in
interacting with their peers, including to satisfy their desire to be different, playful and overall,
young.

6.5 RQ4: Code-switching between Arabizi, Arabic and English
The fourth research question aimed to explore whether Arabizi users engaged in codeswitching and if they did, between which codes and what were the functions of each code. This
research question was answered mainly through the analysis of discourse data supported by the
e-questionnaire and the interview responses. The discourse data provided real examples of how
Arabizi users used each code and what functions each code served as used on SNSs. The analysis
showed that Arabic and English were embedded in the interactions of Arabizi users on social
media. Moreover, only 3 participants used Arabizi exclusively on their social media accounts
while the other 28 participants made use of all three codes. Thus, the use of English and Arabic
could not be separated from their use of Arabizi.

All interviewees and 85% of the e-questionnaire respondents reported that they used
Arabizi, English and Arabic in their communications online. Arabizi users in the equestionnaires and the interviews indicated that the use of each code was dependent on the
addressee and the topic. This finding was confirmed in the analysis of the authentic data. Further
it was revealed that Arabizi and English were used interchangeably to perform similar functions
in their interactions while Arabic was the least used code. Arabizi and English were used in
informal communications. Arabic was limited to the discussion of formal topics, insertion of
religious text, especially Quran and to formal communications with older people and employers.
Arabic was recognised as the formal communication code, the mother tongue and the language
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that represented their religion and heritage. Interestingly, despite the fact that Saudi Arabia is a
monolingual country, English was used with Arabizi in equal proportion to perform similar
functions. For instance, Arabizi and English were employed to express emotions such as
complaints, swearing/cursing, criticism/sarcasm and flirtations and to indicate precise meaning
and to insert English idioms and expressions. SNSs users also used English to communicate with
their peers and other native English speakers.

The prominence of code-switching on SNSs between the three codes offered significant
evidence of the participants’ communicative linguistic competence. A person who has a
communicative linguistic competence is defined by Hymes (1979) as a person who “acquires
competence as to when to speak, when not, and as to what to talk about with whom, when,
where, in what manner” (p. 30). Arabizi users participating in this study engaged in codeswitching for a number of reasons. They switched to English to express emotions and share
opinions and to indicate precision of meaning and insert English expressions. Similarly, Arabizi
users switched to Arabic to convey cultural specific meanings, insert religious terms, address a
specific audience and discuss certain topics. In fact, the participants showed a preference for
using Arabizi and English or a combination of codes rather than Arabizi alone. This result is in
agreement with the results of M. Al-Khatib and Sabbah (2008). The analysis showed that Arabizi
users are competent language users who assign a different status to each code and use it
appropriately to convey their messages. In so doing, they display solidarity and in-group identity
with other Arabizi online users.

According to Gumperz (1982), Holmes (2008) and Auer (1999), language choice is not
mainly decided by context but rather by the participants who shape, maintain and change
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linguistic details in the course of interactions. Also, social factors such as participants, context,
topic and purpose of the interaction are all important influences on the actual language choice in
different speech communities (Holmes, 2008). For instance, language users switch between
languages because of the factors around them such as a particular speech event and/or situation
(Weinreich, 1979). The results in this study reflect such findings. This is evident in the finding
that Arabizi users use Arabic if they want to insert a religious verse and they use English to
express emotions and insert English terms and expressions.

It is not only the social situation that affects the user: the opposite is also true (Gumperz,
1982). This was evident in the data in that Arabizi users were seen to use all three codes
playfully to achieve certain social functions. Arabizi users handle these three codes so
competently that they engage in code-mixing which, according to Wardhaugh (2010), is when a
language user mixes two codes without a change in the topic. Code -mixing is referred to as "the
transition from using linguistic units (words, phrases, clauses, etc.) of one language to using
those of another within a single sentence" (Sridhar & Sridhar, 1980) although there have been
suggestions that the two are indistinguishable. Bilingual and multilingual language users often
engage in code-mixing to show solidarity with other members of their community, usually in
informal situations (T. Bhatia & Ritchie, 2004; Grosjean, 1982; Sridhar & Sridhar, 1980).
Although the participants engaged in code-mixing and code-switching, their differentiation was
not a focus in this study.

This study expanded code-switching research by looking at code-switching between three
codes on SNSs, a phenomenon not previously examined. A number of previous studies examined
code-switching by Arabic speakers in general while other researchers examined code-switching
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specifically in online settings in the Arab world. Previous studies such as that of Sharaf Eldin
(2014), investigated code-switching between Arabic and English in general as employed by
Jordanian students and identified some reasons for code-switching. Some of these identified
reasons were also evident in the language use of the Arabizi users in this investigation. These
were that Arabic language speakers engage in code-switching to “(1) show solidarity with a
social group, (2) participate in social encounters, (3) discuss a certain topic, and (4) express
feelings and affections (Sharaf Eldin, 2014, p.80)”. Other studies have reported that users of
Arabizi switch to Arabizi for socio-cultural and religious purposes such as inserting religious and
cultural expressions in Arabic and technical terms in English (Aboelezz, 2009b; M. Al-Khatib &
Sabbah, 2008; Keong et al., 2015). Also, researchers such as M. Al-Khatib and Sabbah (2008)
and Keong et al. (2015) reported that Arabic language users code-switch between English,
Arabic and/or Arabizi for the following reasons: (1) ease and swiftness of writing, (2) limited
space in Arabic messages, (3) socio-cultural and religious functions, (4) greetings, (5) quoting
someone, (6) prestige, (7) academic and technical terms and (8) euphemism. This study agrees
with M. Al-Khatib and Sabbah (2008), Keong et al. (2015) and Aboelezz (2009b) that Arabizi
users switch to Arabizi to insert socio-cultural and religious terms and to discuss taboo topics
while they switch to English to insert technical terms.

It is evident that the use of social media not only has introduced new writing styles in the
context of the Arab world but also in other countries such as Cyprus. Playfulness can be seen in
the ways young people are utilizing the language codes they have in their linguistic repertoire.
Sophocleous and Themistocleous (2014) undertook a study in Cyprus to examine the use of
Greek-Cypriot Dialect (GCD), Standard Modern Greek (SMG) and English in Cyprus on
Facebook. The study found that SMG was used for formal and serious functions which echoes
374

the functions of Arabic in in this study. They also found that SMG is used more by older
participants who also preferred to use Greek characters over Roman characters. This is similar to
the findnings of this study: Arabizi users switched to Arabic (script) to address older people and
these older people preferred to use Arabic in their interactions and showed disapproval of the use
of Arabizi. Sophocleous and Themistocleous (2014) indicated that GCD was associated with
youth identity unlike SMG which was associated with mature identity. In an earlier study in
Cyprus, the authors reported a negative attitude of older people towards the use of Romanised
Cypriot Greek especially outside the context of CMC (Sophocleous & Themistocleous, 2012).

To reiterate, this study provided an in depth and detailed examination of code-switching
between three codes, Arabizi, Arabic and English on SNSs. The context of SNSs is unique to this
study because the context of Saudi Arabia has not been previously studied. The novel findings in
this study are that, (1) Arabizi and English are used to communicate with friends and relatives;
(2) Arabizi and English are used to express emotions such as complaints, criticism/sarcasm,
swearing/cursing and flirting; (3) Arabizi is used to share personal updates; and (4) Arabic has a
limited function on SNSs to address older people, to communicate with people with whom they
are in a formal relationship, to write Quranic verses or Hadith sayings, discuss formal topics and
write Arabic songs and poetry. The study was also unique in that it provided examples of
authentic data of code-switching in Saudi Arabia.

The following section discusses code-switching and the functions of the three codes.
Diagram 6.2 summarises the functions or services performed by the three codes as employed by
Arabizi users.
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Diagram 6.2 The function of Arabizi, Arabic and English as employed by Arabizi users on
Twitter, Facebook and Instagram.

6.5.1 Functions of English
In the e-questionnaires and the interviews, Arabizi users reported that they used English
to communicate with their peers to show solidarity even if they were not very fluent in English.
They highlighted that they used popular English expressions and abbreviations because all their
friends did so and because they liked to use it alongside Arabizi. English was prominent in the
discourse data of this study. It has been argued that language users may switch to a second
language even if they are not very competent but they “may use brief phrases or words” to show
376

solidarity with their speech community members (Holmes, 2008, p. 35). By using English,
participants in this study included and excluded members of their community. They also
displayed membership in the global Twitter community through accommodating to its norms.
This behaviour is common by language users to achieve belonging to a peer group (Giles, 1973;
Giles et al., 1991; Holmes, 2008).
Arabizi users used English on Twitter, Facebook and Instagram to express emotions such
as anger and affection. They expressed complaints, swearing/cursing, criticism/sarcasm, flirting
and issued compliments using English. English was used prominently for swearing and cursing
on all three sites. English was only used on Twitter and Facebook but not on Instagram to
complain. As mentioned in section 3.3.2.1, due to the prominence of twitter data it was found
that Twitter users used English to perform more functions than on Facebook and Instagram. For
example, Facebook users used English to express criticism and sarcasm, while Twitter users used
English to flirt. The reason why most participants would express themselves more on Twitter
compared to other sites is perhaps because of the recent migration that teenagers went through all
over the world from Facebook to Twitter. Twitter allows its users to express their complaints
with a quick and short way and their complaints will reach hundreds if not millions of young
people who most probably share these frustrations too.
Although Arabizi users were also found swearing and cursing in Arabizi, they often
switched to English when they specifically wanted to swear or curse despite the fact that
swearing in L1 has been found stronger and more effective (Dewaele, 2010). Arabizi users might
have switched to English perhaps because they wanted to express disapproval by using more
than one language (H. Al-Khatib, 2003; Holmes, 2008). As mentioned in section 5.4.2, their use
of English for swearing could be an effort to reduce the impact their swearing may have on
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others who are reading their posts online (M. Al-Khatib & Sabbah, 2008; Bianchi, 2012;
Dewaele, 2010; Keong et al., 2015; Lantto, 2014). Swearing is prohibited in the Islamic
teachings (Ünal, 2013) and this could be what motivated Arabizi users to swear in English and
Arabizi rather than Arabic. The findings of this research also confirm findings by those of
Dewaele (2010), Keong et al. (2015) and Abalhassan and Alshalawi (2000) who reported that
Arabic speakers make an effort to avoid the embarrassment associated with swearing in L1.
Saudi Arabic speakers used other codes for euphemistic purposes perhaps because of their
cultural and religious beliefs against swearing and taboo topics. However, this should not be
generalised because there were some Arabizi users who were found swearing in Arabic and
Arabizi regardless of the effect it may have had on others but these examples were rare.
However, the majority used Arabizi and English to perform such a function.

Interestingly, Arabizi users used English when they wanted to express criticism and
sarcasm but only on Facebook. This could be because the participants use Arabizi to perform this
function on Twitter, Facebook and Instagram. On Facebook, Arabizi users used English to
express criticism of other people or of things around them. As reported in Chapter 5, the
discourse data showed that Arabizi users would express their criticisms on SNSs using English
and Arabizi. For instance, they criticised peers, families, teachers and their surroundings often
accompanied by swearing and cursing to further express their anger and disapproval.

The fact that English was used differently on all sites is seen in the function of flirting
which was only noticed on Twitter but not on Facebook or Instagram. Arabizi users employed
both English and Arabizi on Twitter to flirt with the opposite gender. It is possible that other
Arabizi users besides, the ones in this study employ English for flirting on other social media

378

sites or that they use private chats to do so. As mentioned in the Methodology chapter, the
Facebook and Instagram data were limited, however, in the available public interactions, English
was used by Arabizi users to flirt with the opposite gender only on Twitter. It could be that
English is an additional language that provides them with freedom of expression, and a private
code not shared by adults as such intimate feelings are not acceptable outside marriage in the
Saudi context.

As part of a society that is gender-segregated in offline contexts, heavy restrictions are
placed on teens in Saudi Arabia (Alhazmi, 2015; Madini, 2012). This may have prompted them
to resort to social media to flirt, a behaviour that is frowned upon and not allowed before
marriage. This could be seen as an attempt by young Arabizi users to break these boundaries by
using varieties not known to other members of their society, to express emotions that are socially
discouraged. Through their online interactions and their language choices, Arabizi users showed
that they set new rules of what is acceptable within their speech community. They found new
ways through which they can express intimate feelings without being criticised. This is a
common feature of the digital generation, who are said to encode their messages to protect their
privacy online especially if they do not want their parents to know about their intimate
relationships (Boyd, 2014).
In fact, flirting is a common behaviour in teens’ language on social media. They use
SNSs to share these emotional thoughts, their dreams and relationships and in many cases they
flirt online with people of the opposite gender even if they have not previously met (Boyd,
2014). These emotions are “the heart of teen life” and they are usually not approved by adults
who want teens to engage in more serious activities and undertake less socialising with their
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peers (Boyd, 2014, p. 98). Saudi youth are no different; they like social media because it offers
them a space in which they can express themselves freely. They have the freedom to engage in
flirting with the opposite gender and express intimate feelings to their significant others.

An interesting function of English on Instagram was to express compliments by both
male and female participants. Compliments include comments on someone’s looks,
achievements and/or attitudes. This feature could also be regarded as an extension of flirting on
Instagram due to its function. In the interviews, the participants highlighted that they used
English and Arabizi to write comments on Instagram photos and videos posted by their friends.
One of the interviewees, Khater (M-16Y), mentioned that young people usually wrote short
comments such as “nice” or “cute” as well as place emojis to comment on their friends’
Instagram posts. This could have been an anticipated function given that Instagram is a place to
post pictures and comment on them (Boyd, 2014). This is another medium through which these
young people can express their opinions and emotions in a shared code between their friends. It
is also part of their identity there is a sharing of themselves with others and receiving positive
feedback. The idea of sharing and connecting with their peers online is an integral part of young
people’s daily life (Boyd, 2014; John, 2012).

The interviewees highlighted that Arabizi and English were more helpful when they
wanted to convey emotions or opinions and share them with their peers. Thus, it could possibly
mean that Arabizi users used English or switched to English to express the meaning more
clearly. A similar finding was reported in the use of English by Hindi users when they needed in
their informal conversations in India to achieve a certain semantic significance (Malik, 1994).
This means that language users may engage in code-switching to better express the semantic
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significance of their expressions. For instance, they may switch to English to express certain
emotions or opinions perhaps because the language expresses the meaning precisely. They may
use English to convey a certain meaning in relation to how they feel or what they think about
certain things (Holmes, 2008; Sharaf Eldin, 2014; Wardhaugh, 2010). Through their use of
Arabizi and English, Arabizi users show that they are linguistically competent and they are
aware of the uses of each code.
Arabizi users switched to English to to include technical terms such as “email”, “offline”,
“timeline” and other abbreviations that are associated with the use of social media and devices.
This may be because Arabizi users have encountered some challenges especially because they
are using software that has only recently started supporting their mother tongue (Arabic) and
want to ensure mutual understanding of the message. In fact, this reason for code-switching to
English has been reported by previous researchers also, such as Abalhassan and Alshalawi
(2000) in Saudi Arabia, Keong et al. (2015) in Malaysia, M. Al-Khatib and Sabbah (2008) in
Jordan and Aboelezz (2009b) in Egypt. These researchers found that Arabic speakers switched to
English often to insert technical terms. Code-switching to insert English terms is also evident in
the context of Cyprus as seen in the study of Sophocleous and Themistocleous (2014) who
reported that Greek Cypriot participants switched to English to insert English loan words or
technical terms such as ‘email’. Arabizi users may have switched to English to avoid confusion
and because they were referring to technologies that use English as their main language.

Also, Arabizi users switched to English to insert culturally specific idiomatic expressions
that do not have an equivalent in Arabic. This was reported by 15% of the interviewees who
reported that they switched to English to insert English acronyms, such as “LOL” and “OMG”.

381

In the discourse data, Twitter respondents switched to English to write culturally and
linguistically specific expressions such as “you made my day”. This reason for code-switching,
in general, is triggered by the need to convey meaning accurately (Holmes, 2008). However,
based on the researcher’s observations on SNSs, purists who promote the “Arabization” of
technologies would use the coined Arabic terms instead. Young people who are often referred to
as the “digital generation” (Boyd, 2014; Buckingham, 2013) prefer to use English terms, the
language that is associated with social media (Alajmi, 2014). Also, the participants in this study
mentioned in the interviews that they switched to English to include expressions that were better
conveyed in English because the meaning could get lost in translation. For bilingual speakers, the
content of discourse is significant in deciding which language the user will choose to express the
intended meaning the best (J. Fishman, 1965; Grosjean, 1982). Such is the case for Arabizi users
who want their communications to be clear, effective and, overall, precise. They also display
competence in using technical terms.

Finally, Arabizi users reported that they switch to English to communicate with their nonArab friends or even friends who prefer to use English in their interactions. The participants in
the e-questionnaires (32%) and the interviews (25%) reported that they switched to English when
they wanted to interact with non-Arabs or speakers (peers) who preferred to communicate in
English. This is an example of Arabizi users’ efforts to show solidarity and include others who
speak the same code (Holmes, 2008). Arabizi users share the language with their peers, but they
also want to show that they have shared experiences and characteristics with their addressees.
Code-switching to English enables Arabizi users to address different audience, and show their
linguistic skills. This is an example of having a multilingual communicative competence
(Hymes, 1979). One of the interviewees, Loly (F-19Y), mentioned that it is better to address
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others in the code they prefer to use. For instance, if an interlocutor initiates a conversation in
English, it is better to respond in English. In the discourse data, these practices were evident.

To sum up, Arabizi users used English interchangeably with Arabizi to perform a variety
of functions on SNSs, such as complaining, criticising, swearing and flirting. They also resorted
to English sometimes to express euphemism perhaps because it is less confronting than their L1
and the Arabic script, which is associated with the religion of Islam. By using English and
Arabizi, Saudi users displayed solidarity and in group membership in their online community.
This confirms findings in the interviews which highlighted that English and Arabizi were
effective language codes and allowed its users privacy when they wanted to express their
emotions and their inner thoughts.

6.5.2 Functions of Arabic (script)

Arabic was seen by Arabizi users as a formal code that they utilise when they
communicate in formal contexts. The e-questionnaire respondents (30%) and the interviewees
(50%) reported that Arabic is used to communicate in formal settings and relationships. This was
confirmed in the analysis of discourse data. It was found that Arabizi users on SNSs employed
the Arabic script to convey cultural specific meaning, insert religious terms, write songs and
poems and interact with professional/formal people and discuss serious topics.

Arabizi users switched to Arabic on Twitter and Facebook to convey cultural specific
meaning. This phenomenon was not found in the Instagram data. Although Arabizi users also
used Arabizi to insert cultural expressions; the difference is that the participants perhaps wanted
to highlight the expression by writing it in the Arabic script. The use of the Arabic script may
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function as a strategy to make the expression stand out in the tweet to draw attention. In fact,
such switches mostly occurred in posts that were in English, and the participants switched to
Arabic to insert certain culture-bound terms and expressions as reported in section 5.5.1 and
5.5.2. Using culture-bound words from one language while using another language, conveys the
meaning precisely. This is considered an example of metaphorical code-switching (Holmes,
2008). Previous research on code-switching from English to Arabic also reported that Arabic
speakers will switch to Arabic to insert socio-cultural terms and expressions (M. Al-Khatib &
Sabbah, 2008; Sharaf Eldin, 2014).

Another important function of the Arabic script was associated with writing religious
terms and texts such as Quranic verses and Prophetic sayings. In the e-questionnaires and the
interviews Arabizi users emphasised that they needed to had to write Quranic verses and
Prophetic sayings in the Arabic script because these are sacred texts. Of the interviewees in this
study, 60% reported that they switched to Arabic when they wanted to write a Quranic verse or a
Prophetic saying. In fact, they highlighted that if these sacred texts were to be written in Arabizi,
a single mistake could change or alter the whole meaning. Moreover, they indicated that writing
religious texts in Arabizi was strongly rejected in their community and they would be heavily
criticised and shunned on social media if they did so. This could be because that Arabic is the
participants’ mother language which represents their culture, heritage, and religion and this is
embodied in the uses and functions this code serves. Arabic language has a cultural and religious
significance to its users that is impossible to ignore because of the integral relationship between
Arabic language and Islam. That is apparent in the attitudes and beliefs of Muslims, and this has
been the case throughout history (Allmann, 2009; Chejne, 1969; Yaghan, 2008). Saudi Arab
youth are not an exception. According to Bianchi (2012), Arabic exhibits “the closest link to the
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topic of religion, especially Islam” (p. 499). Notably too, Arabic is used as the official language
in official settings such as the government, educational institutions and media in Saudi Arabia.

Arabizi users, as shown in the data, are aware of the role of the Arabic language and they
have emphasised that their use of Arabizi does not mean that they have abandoned their Arabic
language. They strongly indicated that Arabic is their native language and it should be respected
and maintained; however, they pointed out that Arabizi is a youthful language, the code of their
online community, and they are using it for the reasons they provided. In a similar fashion,
Standard Greek was reported to serve formal functions and was considered more prestigious than
Cypriot Greek in Cyprus although the latter was used more on CMC (Themistocleous, 2013).

The results of this study show something different amd unique. This study is the first
study to highlight that young Saudi users of Arabizi expressed respect for their language, culture
and religion and their use of Arabizi did not mean that they lacked pride in their language. In
fact, they utilised Arabizi and English interchangeably for similar functions, mainly for
interacting with peers and displaying solidarity and group membership. Arabizi users insisted in
the e-questionnaires and the interviews that Arabizi was not threatening the extinction of Arabic;
it was used to perform certain linguistic and social actions. It was a means through which they
express their frustration, emotions, interact with peers, seek support and express themselves
freely.

Arabizi users who responded to the e-questionnaires and the interviews reported that they
used Arabic to address older people, employers and people they do not know. They highlighted
that they refrained from using Arabizi on SNSs because they had many followers from different
ages and backgrounds such as family members who may not have understood Arabizi. Some
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interviewees mentioned that Arabizi could be seen as disrespectful or inappropriate to use when
communicating with older people or employers. Interestingly, 20% of the interviewees noted that
they use Arabic most times to avoid being criticised by others and to save their self-image. This
reason for code-switching to address different audiences is a prominent reason given in the
research on code-switching in general, and in the Arab world in particular (Grosjean, 1982;
Holmes, 2008; Sharaf Eldin, 2014). Code-switching to Arabic in order to address their parents,
teachers and people they have a formal relationship with could also be a sign of respect and
solidarity (Holmes, 2008). Arabizi users are aware of when to use each code and to whom: this
was not recorded in previous literature.

Arabic was also used by participants to discuss formal topics such as politics and
education and this was often combined with a change of people they were talking to. This codeswitching could also be identified as situational code-switching, a phenomenon in which
language users switch to a different language to signal a change in the situation including the
topic of the interaction (Blom & Gumperz, 1972). When language users engage in situational
code-switching the whole interaction is redefined (Gumperz & Hymes, 1986). In fact, one of the
key reasons for code-switching within a speech event is that interlocutors want to discuss a
particular, a specific topic (Grosjean, 1982; Holmes, 2008). Also, a change to the formality of the
situation is a significant motivation for code-switching by bilingual speakers (Grosjean, 1982).
This is evident in the discourse data of the Arabizi users in this study too. In the interviews, 25%
of the interviewees reported that they switched to Arabic when they wanted to discuss something
serious and they wanted the other interlocutor to take them seriously. They explained that if they
use Arabizi, their friends would not take them seriously and probably the intended meaning and
effect would not be achieved. The interviewees also mentioned that certain topics, such as
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politics and education, are formal topics that are better expressed in Arabic script. In the
discourse data, it was apparent that Arabizi users switched to Arabic to discuss issues such as the
recent war on Yemen (Decisive Storm) reform to the educational system in Saudi Arabia. This
again shows that Arabizi users are competent language users who use the different codes
according to the context, addressees and topic.

Arabizi users were found to employ Arabic to write songs and poems only on Instagram.
There were not any examples of song writing in the Arabic script by Arabizi users on Twitter
and Facebook, where Arabizi was used to perform this function. On Instagram, the examples of
songs and poems written in the Arabic script were mostly in colloquial Arabic in the data
analysed in this study. This type of metaphorical code-switching could be because these users
wanted to highlight these songs or poems by writing them in the Arabic script or to address a
specific audience competent in the Arabic language.

To sum up, as a result of the analysis of the discourse data it is apparent that the
participants are well cognizant of how and when to use certain codes in their online
communication. Sometimes language choice is influenced by their lack of terms in a certain
code/language to discuss the topics in detail and with accuracy (J. Richards & Schmidt, 2014).
This means their language choice is also dependent, not only on linguistic factors, but also on
social factors which are referred to as extra-linguistic factors (J. Richards & Schmidt, 2014).
Social or extra-linguistic factors include who the addressees involved in the interaction are, the
social setting and the topic (Holmes, 2008). They choose the code in which they interact with
others to signal solidarity, identity and group membership (Holmes, 2008). These communicative
strategies were implemented by Arabizi users to ensure they communicate effectively within
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their online speech community. Hudson (1996) argues that “solidarity concerns the social
distance between people – how much experience they have shared, how many social
characteristics they share (religion, sex, age, region of origin, race, occupation, interests, etc.),
how far they are prepared to share intimacies and other factors” (p. 122).

The novel finding of this study is that young users of Arabizi were not merely using each
code randomly, but their interactions as well as some of their responses revealed that they
manipulated language to convey different messages and communicate effectively. This study
showed that Arabizi users are not as portrayed in previous literature or media, but rather they are
respectful young people who strive to show their differences as unique young adults, something
which is similar to other youth around the world (Boyd, 2014). They respect their mother
language, yet they need the space to express themselves in the codes they choose. Arabizi users
showed through their strategic use of all three codes that they hold respect for their native
language, Arabic and they acknowledge the association the Arabic script has with Islam (Sebba,
2007).

6.6 Conclusion
Rather than hypothesising about the Arabizi users’ views and their Arabic identity, the
aim of this thesis was to provide Arabizi users with a voice to explain their views on their use of
Arabizi. This study is the first study that investigated the use of Arabizi and the functions it
performs on SNSs in Saudi Arabia by combining e-questionnaire and interview data analysis
with the analysis of authentic interactions and posts of Arabizi users. In fact, to understand the
language of young people online, it requires triangulation and immersion in the teen culture
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(Boyd, 2015). Thus, this research is original in the way it tries to capture a full image of the use
of Arabizi on SNSs as it is used by Saudi youth.

Using Arabizi on SNSs such as Twitter, Facebook and Instagram is a social act which is
representative of an online community of users who are dynamic, playful, unique and creative
young Arabs. It is a new form of Arabic and a new Netspeak that continues to grow in spite of
the strong objection to it whether in Saudi Arabia or the wider Arab world. Arabizi is used
widely amongst teens in particular, and generally among young people in Saudi Arabia. Arabizi
does not only respond to technical or linguistic complexities but also represents social and
discursive functions. This was also found in the context of Cypriot Greek where young people
use the Romanised Cypriot Greek to reflect social roles and not only to overcome technical
constraints (Themistocleous, 2010).

This chapter demonstrated that Saudi young people and their peers on social media are
using language to enhance, create and maintain their social relationships and reduce social
distance. They are comfortable expressing their emotions and sharing their opinions in Arabizi,
the language of their speech community. Code-switching for Arabizi users is a function that
achieves different purposes such as precision of meaning, showing solidarity and marking their
identity. The use of Arabizi creates a redefined and unique identity for them as young people. So
that through their Arabizi communications these young people are showing the world that they
are different and creative. On the Internet, or as Thomas (2007) refers to it “the digital world”,
personal identity “relies upon the texts we create in the virtual worlds we inhibit” (p. 5). Arabizi
not only makes its users align themselves with a certain group, belief system and/or culture but
also facilitates the creation of their online identity and presence. The playful and innovative
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nature of their language use is a characteristic of their age group. This chapter has shown that
users of Arabizi are striving to be different which is best described by Coulmas (2013) in the
following:
“Certain aspects of youngspeak are designed to distinguish the speakers from their
elders. Fed up by the past, they don’t want to swallow it whole, but appropriate it, make
it their own.” (p. 75)

Arabizi users are similar to other young users of the Internet because in that their identity
is shaped by the language they use. Their social identity is not pre-given, but is constructed
through their use of language and the various other ways they represent themselves to the outer
world on social media. Young people “go online to connect to the people in their community”
because social media offers them a space in which they can express themselves (Boyd, 2014, p.
4). Similarly, young Saudis, are not declining any of their moral, cultural or religious values by
using Arabizi, as most adults, and unfortunately many researchers, might think. They insist
through their responses to the e-questionnaire and interview questions that they are just using a
writing style, and to do this does not imply that they are abandoning their culture or language.
They respect their language, they are aware of the effects that Arabizi may have on their Arabic
writing skills and they are aware that Arabizi is a code that is used in certain contexts and that
there are boundaries for its use.
It has been shown in this chapter that Arabizi users use all three codes to perform
different functions. Code-switching between these three codes was prominent in the discourse
data. The participants acknowledged their code-switching, indicating that their use of each code
depended on different factors such as who was being addressed, what topic was being discussed
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and what situation they were involved in. Arabizi and English were used interchangeably to
express anger and frustration and affection and endearment, they were used to share personal
updates and for precision of meaning and conveying cultural expressions. Users also used
English in a similar way to Arabizi to interact mainly with peers on everyday topics. Arabic
which is the least commonly used code was limited to address specific audiences such as older
people and business partners and discuss formal topics such as politics. Arabic was also used for
Quranic verses and religious prayers, so demonstrating their religious identity. It was evident that
code-switching is a social function for Arabizi users which ensured that their interactions are
effective, clear and smooth. It also allows them to include and exclude members of the
community through their use of each code.
The next chapter provides a conclusion for this thesis.
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CHAPTER 7

CONCLUSION
7.1 Introduction
This chapter, the conclusion, summarises the aims of this study and how they were
achieved (7.2). It then provides a summary of the major findings (7.3), and describes the
implications of the findings for society, the media and education (7.4). There follows
acknowledgement of the limitations of this study (7.5) and recommendations for future research.

7.2 Summary of the research aims and methodology
As shown in the review of the literature, the use of Arabizi has not yet been studied
sufficiently especially in regards to the reasons for using Arabizi from the users’ point of view
and the discourse functions it performs on SNSs. Most research and discussion has focused on
highlighting that the use of Arabizi endangers the Arabic language, culture and identity of its
users (Al-Hawsani, 2014; Alajmi, 2014; Alhumaid, 2014; Almandhari, 2014; Alsabaan, 2014;
Alsharafi-Taim, 2014; Assalman & Haraq, 2014; Romaih, 2014; Srage, 2014). Also, many of the
previous studies on the use of Arabizi were opinion-based and lacked empirical research. More
than that, limited research has taken place on Arabizi use in Saudi Arabia, a context where
Arabizi is on the rise on social media, and these did not examine the functions of Arabizi on
SNSs (Assalman & Haraq, 2014; Romaih, 2014).
Thus, to contribute to the discussion and research on Arabizi, the current study aimed to
investigate the use of Arabizi in Saudi Arabia examining four major areas: (1) the attitudes and
beliefs of young Arabizi users about Arabizi; (2) the reported motivations behind their use of
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Arabizi; (3) the functions that Arabizi serves on SNSs; and finally, (4) code-switching between
Arabizi, Arabic and English, including when, how and why it occurs. The study aimed to answer
the most important questions regarding Arabizi in Saudi Arabia which are concerned with why,
when and how Arabizi is used.
This study is different from previous studies in method and sample. Regarding the
method used to investigate the use of Arabizi, all previous studies used close-ended surveys and
some interviews to explore the reported use of Arabizi. None of the previous studies on Arabizi
analysed actual SNSs data (Abdel-Ghaffar et al., 2011; Al-Hawsani, 2014; Alajmi, 2014;
Almandhari, 2014; Alsharafi-Taim, 2014; Assalman & Haraq, 2014; El-Essawi, 2011; Romaih,
2014; Srage, 2014; Warschauer et al., 2002). This study used a mixed methods embedded design
and an ethnographic approach to capture a comprehensive perspective about Arabizi use. A
major advantage of using an embedded design was that it combined the strengths of all three
methods of data collection (naturally occurring discourse, e-questionnaire responses and face-toface interview responses) to examine the complex phenomenon of Arabizi to answer the research
questions. Also, Arabizi participants in Saudi Arabia are socially stigmatised and might have
been hesitant to share their views on Arabizi immediately. Thus, the methods used in this study
provided an opportunity to gain multiple perspectives and an in-depth understanding of Arabizi
as a new sociolinguistic phenomenon. This study is different in method also because it aimed to
empirically investigate the use of Arabizi rather than report social judgements of Arabizi and its
users, which was the case in most previous literature. This study reports on reasons behind
Arabizi use, attitudes and beliefs towards its use and functions of its use on SNSs based on its
users’ viewpoint. Regarding the sample, all previous studies targeted the general population or
different populations in the Arab world (Abdel-Ghaffar et al., 2011; Aboelezz, 2009b; Al394

Hawsani, 2014; Alajmi, 2014; Almandhari, 2014; Alsharafi-Taim, 2014; Assalman & Haraq,
2014; Bjørnsson, 2010; El-Essawi, 2011; Romaih, 2014; Srage, 2014; Warschauer et al., 2002),
while this study has specifically targeted Arabizi users to elicit additional perceptions about the
use of Arabizi within the Arabizi speech community in Saudi Arabia.
The researcher collected 80 naturally occurring interactions from 31 Twitter, 12
Facebook and 12 Instagram users both male and female. These three sites were selected due to
their popularity in Saudi Arabia in general and among young people in particular. Also, such
SNSs are the first home of Arabizi and the natural context for Arabizi use. It is important to
study Arabizi within its original contexts alongside the use of other methods such as
questionnaires and interviews to elicit in-depth and rich data on the use of Arabizi (A. Bryman,
2012; Creswell & Plano Clark, 2011; Paltridge, 2006). The natural conversations were collected
over a period of 5 months and e-questionnaire data were collected before interviews.
E-questionnaires were completed by 131 Arabizi male and female users who were 16 to
28 years old. Electronic questionnaires are widely used nowadays in social research as they are
easy, convenient and enable access to large numbers of respondents (Miller & Brewer, 2003;
Moss & Hendry, 2002; Murthy, 2008). Further, this was the most appropriate way to access
online users who are frequent SNSs and online users. Finally, face-to-face interviews were
conducted with 20 interviewees, divided equally between males and females. Participants were
16 to 28 years old and were living in the three major cities, Riyadh, Dammam and Jeddah. These
three cities were chosen for convenience, the researcher had easy access to them, and because
language barriers that exist in some parts of Saudi Arabia had little or no impact.
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7.3 Summary of major findings
The major findings of this study are reported and analysed in Chapter 4 and Chapter 5;
thus, only a brief summary will be provided in this section. The e-questionnaires and interviews
provided answers to RQs 1, 2 and 4 and validated and expanded the findings of the discourse
data. The discourse data provided answers to RQs 3 and 4 on the functions of Arabizi, Arabic
and English.
Arabizi users’ attitudes and beliefs about Arabizi (RQ1)
Arabizi is a sociolinguistic phenomenon and studying the attitudes and beliefs towards its
use facilitates an understanding of the effects it has on the society and the individuals who use it.
This is because “attitudes to language reflect attitudes to the users and the uses of language”
(Holmes, 2008, p. 405). The attitudes and beliefs about the use of Arabizi, as reported by its
users who participated in this study, created a better understanding of the reasons for, and the
functions served by, using Arabizi on SNSs.
The integration of the e-questionnaire and the interview findings revealed that Arabizi
users held the following attitudes and beliefs about Arabizi: They perceived Arabizi as an
informal, cool, stylish, trendy, easy and convenient style of writing that lacks grammatical and
spelling rules. They also viewed Arabizi as a prestigious code that could function as a substitute
for English. They felt that they were speaking a foreign language when using Arabizi. There was
clearly a positive attitude towards Arabizi and a belief that it is a writing style that performs
certain functions and enables its users to show solidarity with other users, and their unique
identity as young people. These findings confirmed and expanded previous research on attitudes
and beliefs about Arabizi (Almandhari, 2014; Alsharafi-Taim, 2014; Keong et al., 2015; Romaih,
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2014; Srage, 2014). Even though Arabizi users viewed Arabizi positively, some acknowledged
that it may have had negative effects on their Arabic language skills. However, when questioned
in the interviews, Arabizi users indicated not noticing any influence on their writing or Arabic
language skills.
The participants believed Arabizi should not be used excessively so as to maintain their
ability to use of the Arabic (script), and they did not view Arabizi as negatively as others such as
their parents. The users viewed Arabizi as a channel that provided them with extra freedom of
expression, because it was the language of their peers and a flexible language that could only be
understood by members of their community. Arabizi users mentioned that the negative social
attitude towards Arabizi may not be the appropriate attitude and that they are young people who
are proud of their language, culture and religion. This contradicts previous research which
mainly highlighted that Arabizi is a negative influence and has only negative effects on Arabic
language, culture and identity (Al-Hawsani, 2014; Alsharafi-Taim, 2014; Assalman & Haraq,
2014; Romaih, 2014; Srage, 2014). Although few participants mentioned that Arabizi could have
a negative effect on their Arabic language, this was not as prevalent in this study as in previous
studies.
Further, rather than hypothesising about the Arabizi users’ views and Arabic identity, this
study has presented a new perspective by providing Arabizi users with a voice to explain their
opinions on their use. This is one of the main contributions of this study. Arabizi users reported
that they respect their language; they are aware of the few effects that Arabizi may have on their
Arabic writing skills and that Arabizi is a code which is used within certain contexts. Their views
also included that Arabizi cannot replace the Arabic script because it is informal and lacks
systematic conventions. This was not reported in previous studies. The attitudes and beliefs of
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Arabizi users as reported in this study showed that Arabizi is not threatening the Arabic
language, but it is a writing style that allows its users to communicate freely. This freedom in
communication could be freedom of expression, freedom from the fear to commit grammatical
and spelling errors and freedom to represent themselves in the way they desire.
Motivations for using Arabizi (RQ2)
The discussion on the attitudes and beliefs about the use of Arabizi revealed similarities
as to the reasons behind its use. The results from the e-questionnaires and the interviews revealed
that Arabizi users use Arabizi for a number of reasons which are often interrelated. These
reasons were:
(1) Arabizi is a habit,
(2) Arabizi is easier and faster than Arabic,
(3) Arabizi is cool and stylish,
(4) Arabizi is used as a secret code,
(5) Arabizi is used by peers,
(6) Arabizi helps to overcome linguistic and technical problems with Arabic,
(7) Arabizi users are too lazy to switch the keyboard to Arabic,
(8) Arabizi is a means of communication with non-Arab friends,
(9) It is easier to code-switch to English if using Arabizi,
(10) Arabizi encourages freedom of expression,
(11) Arabizi helps with learning English,
(12) Arabizi is a personal freedom and
(13) Arabizi is a substitute for English.
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These reasons were reported by both the e-questionnaire respondents and the interviewees. They
were also evident in the discourse data from Twitter, Facebook and Instagram which is
summarised below (RQ3).
The most frequently reported motivations behind their use of Arabizi were that Arabizi
users are used to it and its use has become a habit. It is easier and faster than Arabic because it
lacks rules such as of grammar and spelling. Also, it was considered a cool and stylish
communicative code they shared with their peers. The lack of rules provided Arabizi users with
an alternative which helped them overcome linguistic and/or technical difficulties with the
Arabic language. Many of the participants cited the complexity of Arabic language as a barrier to
its use. Especially because people will judge them when making mistakes online as reported in
their interviews. Arabizi was also used because it provided its users with freedom to express
themselves in a secret code only understood by their online community of friends. They used
Arabizi, then, to exclude parents and older people from their conversations, so that the Arabizi
users had an outlet to express and share their emotions and opinions freely. Arabizi is a language
code which was used mainly to represent their views and emotions when interacting online. The
use of a special code by young people brings them together and strengthens group solidarity and
reduces social distance (Boyd, 2009; Holmes, 2008). It is also important to acknowledge that
Arabizi users saw Arabizi as temporary, which shows their respect for Arabic language and a
strategic use of Arabizi.
Some of the reported reasons for using Arabizi in this study were also reported by
previous researchers although some new reasons were revealed in this study. This study
confirmed the results by Srage (2014) that Arabizi is used out of habit. It also confirmed the
report that Arabizi is used to communicate with peers (Abdel-Ghaffar et al., 2011; Al-Hawsani,
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2014; Almandhari, 2014; Assalman & Haraq, 2014; Romaih, 2014; Srage, 2014) and previous
studies reported that users find Arabizi easier and faster than Arabic (Abdel-Ghaffar et al., 2011;
Almandhari, 2014; Alsharafi-Taim, 2014; Assalman & Haraq, 2014; Keong et al., 2015; Romaih,
2014; Srage, 2014). The new findings in this study contradict Alajmi (2014) who attributed the
feeling that Arabizi is easier to use than Arabic to the psychological effect and the connection
that new technologies generally adopt English as their main language. There was no evidence of
this in the data of this study. It is worth mentioning that Alajmi’s reported reasons for Arabizi
use were based on his observations not on empirical data. The results also contradicted previous
findings of Assalman and Haraq (2014) and Srage (2014) that the need to use Arabizi is to find a
shared language when the interlocutors speak a different language. However, this study found
that, although Arabizi users have access to an Arabic keyboard and communicate with those who
understand Arabic, they still resort to Arabizi to express themselves, and show their difference as
young people. Here are also some novel reasons for the Arabizi users’ adoption of Arabizi.
Functions of Arabizi on Twitter, Facebook and Instagram (RQ3)
One of the main contributions of this study emerged from the analysis of SNSs data
which validated and elaborated the e-questionnaire and the interview questions. Analysis of the
interactions on Twitter, Facebook and Instagram revealed that Arabizi performs many different
functions on SNSs that have not been reported in the literature. These are: (1) to express
emotions which involves complaining, swearing/cursing, conveying criticism/sarcasm and
flirting; (2) to write songs; (3) to share daily experiences; (4) to insert religious terms; (5) to
convey cultural specific meaning; and, (6) to indicate change of situational features such as
participants and topic.
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One of the main emotions expressed through Arabizi was anger and frustration. This
category included complaining, criticising, swearing, cursing and sarcasm. Users of the Internet
seemed to share emotions on SNSs to socialise, empathise and invite others to speak (Boyd,
2014; Jenkins, 2012; John, 2012). Arabizi gave them extra freedom of expression and an
opportunity to be themselves and share what and how they felt using their social media accounts.
They could express angry feelings while achieving privacy from older people who would be
judgmental. When young people are struggling, they often resort to social media to express these
struggles (Boyd, 2014, p. 121). When on social media and when seeking understanding from
their peers, Saudi young people prefer to use Arabizi. Arabizi users seem to express these
feelings in Arabizi on social media because they seek understanding and from their peers.
It was also found that Arabizi was used to express affection and endearment such as
when flirting and quoting songs. Endearment and flirting are typical emotions of youth (Boyd,
2014) but these emotions are not allowed to be expressed publicly in Saudi Arabia. Saudi Arabia
is a gender-segregated culture where intimate correspondence with the opposite gender is not
allowed beyond the marriage bond (Madini, 2012). Arabizi is therefore a code that is only
understood by their peers to express such intimate emotions. This could be similar to the efforts
of young people in other cultures to “encode content” in an attempt to “achieve privacy in
networked publics” (Boyd, 2014, p. 69). This function of Arabizi on SNSs validates the findings
from the e-questionnaire and the interviews that they use Arabizi as a secret code. They use it to
express their intimate and private feelings freely, and write song lyrics. Thus, Arabizi is a means
of blocking older people such as parents from understanding what they mean by these songs;
only their peers are able to get the real meaning of their posts. This strategy evident here is also
recorded in previous literature where it has been recognised that American youth wrote song
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lyrics to express their emotions secretly and then encoded their messages so their parents would
not be able to understand them (Boyd, 2014). Arabizi users express their feeling via song lyrics
written in Arabizi which could be a communicative strategy to block the access of others who are
not part of their targeted audience from reading them. Expressions of romantic feelings were
done in both directions from males to females and vice versa. It was not clear if participants
knew each other or they simply made friendships online with others who shared similar interests.
Arabizi users also used Arabizi to share daily experiences in their personal lives on SNSs.
In fact, SNSs provide its users with an opportunity to write what is going on in their lives and
share it with others because they want to be understood and included in their peer group
(Almansour, 2014; Boyd, 2014). These personal updates could be their new marital status, new
job and new school. It could also be as simple as sharing their impression about a meal they had
or a trip they went to. Such updates rarely triggered their friends to reply, and if they were to
reply, their replies would usually be short and simple such as to congratulate someone for getting
engaged. Young people share such things online so others who care can feel included and they
create a social bond and solidarity within their community. Sharing updates online is similar to
sharing emotions which is done to socialise, empathise, and invite others to speak (Boyd, 2014;
Jenkins, 2012; John, 2012)
Finally, Arabizi users used Arabizi when they were writing in English to insert religious
and/or cultural expressions. Arabizi users switched to Arabizi to write ‘religious invocations’ or
religious exclamations’. The need to switch to Arabizi to insert religious expressions probably
resulted from the fact that Arabic is associated with Islam and is considered a religious language
to most of its users (Abu-Absi, 1986; Chejne, 1969; Mahmoud, 1980; Yaghan, 2008). Hence,
Arabizi users may have wanted to show respect, express meaning more clearly and precisely by
402

using Arabizi. This agrees with the findings in this study that Arabizi users respect their mother
tongue and are proud of it, and that their use of Arabizi does not mean that they have abandoned
their Arabic language. This point is discussed further in (RQ4).
The analysis of the discourse functions of Arabizi on SNSs was a novel finding because it
is the first time authentic SNSs data in Saudi Arabia has been analysed. The discourse data
validated the e-questionnaire and the interview data that Arabizi is used in informal settings, in
informal relationships between the interlocutors to discuss informal topics. Arabizi is a medium
of expression and a means of communication for young Saudi users of SNSs because it is the
language of their peers and the language of their speech community. They use Arabizi to interact
with other youth, express emotions and give opinions because they want to share their struggles
with their peers and find a place in the society.
Code-switching to English and Arabic (RQ4)
Although this study initially attempted to investigate the use of Arabizi in Saudi Arabia,
the data demonstrates the frequent use of code-switching employed by the users. Code-switching
is a communicative strategy to perform different functions and purposes. This study provided an
in depth and detailed examination of switching between the three codes, Arabizi, Arabic and
English on SNSs, a context not previously studied by other researchers.
A few studies have examined code-switching between Arabizi and English on SMS and
emails in Jordan and Lebanon. The previous studies reported that users code-switch to Arabizi to
perform socio-cultural and religious functions, and this includes inserting religious or cultural
expressions or inserting technical terms in English (Abdel-Ghaffar et al., 2011; Aboelezz, 2009b;
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M. Al-Khatib & Sabbah, 2008; Bahrainwala, 2011; Keong et al., 2015). Similar was reported in
this study, however, new functions of code-switching emerged and were discussed.
Code-switching is prevalent in Arabic due to the diglossic situation characterising most
Arab countries. The Arabic speaking person is constantly switching between two languages he
has within his own language, the Standard Arabic and the Colloquial Arabic and this is done
naturally. What was new in this study was the finding that Arabizi users switched between
Arabic (both varieties), Arabizi and English in their online interactions. More than this, codeswitching between the three codes occurred frequently and each code occupied distinct roles.
This research provided authentic examples of how Arabizi users use each code and what
functions each code serves as used on SNSs. The e-questionnaire participants and the
interviewees reported that they used each code based on the addressee, the topic and the setting.
They reported that they used Arabic to communicate with older people, to discuss serious topics
in official contexts and to write religious texts. Arabizi and English were reported to be used to
communicate with peers and express emotions and opinions on SNSs.
These findings were confirmed and validated through the analysis of the SNSs data. It
was revealed that Arabizi and English were used interchangeably to perform similar functions
while Arabic was the least used code by Arabizi users. Arabizi and English were used to express
emotions and give opinions, to complain, criticise, flirt and share updates. They were used
amongst peers within the participants’ age group. Arabic use was limited to discussing formal
topics, insert religious text such as from the Quran and to communicate formally with older
people and employers. The Arabic script was used in formal communications. This demonstrates
the participants’ competent use of all three codes. The Arabic script has cultural and religious
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significance to its users and its use can be seen as displaying the Arabizi users’ respect towards
the Arabic language (Chejne, 1969).
Interestingly, despite the fact that Saudi Arabia is a monolingual country, English was
used with Arabizi equally on SNSs. In their strategic use of each code, Arabizi users displayed
multilingual competence. Arabizi users showed communicative competence regarding the when,
where, with whom and in which context as they used each code selectively and appropriately.

7.4 Implications of findings
The findings of this study raise a number of implications regarding the research on the
use of Arabizi in Saudi Arabia.
7.4.1 Society
Given that Arabizi users are young people who strive to be different and unique
(Alshwuairekh, 2014), the current general attitude towards Arabizi use and the Arabizi users
needs to be reconsidered. It may not be appropriate to take a stand against Arabizi, which,
according to Arabizi users who participated in this study, is a youth language that expresses their
identity. Empirical studies such as this one are necessary to provide understanding of the reasons
behind its use and the effects it may have on its users, if any. Arabizi, along with SNSs, provide
young people with a channel through which they can express themselves freely, confidentially
and independently. It may be that they feel isolated and pressured by the restrictions in their
society and find that SNSs and Arabizi is a novel and creative method of communication.
Perhaps society needs to show understanding of young people’s efforts to be different and to
protect their privacy; more than anything else, it is important to acknowledge their right to
express themselves freely. As Boyd (2014) says, “for adults to hear the voices of youth, they
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must let go of their nostalgia and suspend their fears” (p. 17). This is one of the most important
messages that participants in this study wanted to send: they wanted to be understood and
granted freedom of expression and the freedom to play, create and define who they are.
7.4.2 Media
The media coverage of the topic of Arabizi has been highly subjective, dogmatic and
often lacking scientific evidence for the claims being made. Arabizi users are often portrayed as
weak young people who are “westernised” and “brain-washed”. They are presented as young
people who are fascinated by the globalisation and modernisation that surrounds them (Jaran &
Al-Abed Al-Haq, 2015). In the media, Arabizi users are rarely given a voice or a chance to
explain why they use Arabizi or whether they are proud of their identity or not. This study has
shown that Saudi youth are proud of their Arabic language, heritage and culture as well their
religion of Islam. They have highlighted that Arabizi is a style of writing that does not have any
effect on this aspect of their identity or sense of belonging. The concept of ‘rebellion’ and
‘rejection’ of social norms is a common characteristic of young people in general, and the use of
Arabizi on social media is one of the means of channelling this rebellion.
A balanced, scientific and educated attitude is being neglected in the media’s discussions
of Arabizi use. Thus, the media in Saudi Arabia and the Arab world should participate in on
examination of Arabizi because there will be an indication that it is an innovative writing style
that is widely spread amongst young people. Arabizi should be viewed as a phenomenon worth
investigating because it is embedded in most youth communications. But, to investigate it, an
objective and scientific approach is needed.
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7.4.3 Education
Many educational practitioners in Saudi Arabia warn against the negative effects of
Arabizi use. One of the main findings of this research is that one of the reasons for Arabizi use is
the users’ poor Arabic literacy skills. Most participants highlighted that Arabizi is easier and
more convenient than Arabic because Arabic grammar is complicated and some of these
participants were not trained well in writing with correct grammar. Therefore, the teaching of
Arabic writing and grammar in Saudi schools should be re-examined. Taking into consideration
the involvement of these young people on SNSs, perhaps education could work towards
integrating SNSs as a medium of language teaching. It could also promote using the Arabic
script on SNSs to motivate the youth and keep them engaged in using it.
Participants also reported poor English language skills. Using English on social media
was shown to be a trend, a bonding linguistic code used in connection with Arabizi and not an
example of being “brainwashed” or “stupefied” social media users. Saudi youth use codes to
form relationships and identities online: they want to be recognised. Adopting different
languages online allows them a sense of belonging. Therefore, teaching English language must
also be revisited especially because most of these young people are aware of the importance of
possessing English language skills. The old fashioned traditional ways of teaching Arabic and
English may not be relevant or appropriate today. This is especially true because we are dealing
with a new generation, “the digital generation” (Buckingham, 2013). Technology is embedded in
the lives of this generation and this should be considered when teaching English. Technology
should be adopted more when teaching English in Saudi Arabia in order to achieve better
engagement with these young people.
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7.5 Limitations of the study
As with any study, it is important to acknowledge that this study has some limitations.
The first limitation is the fact that this study investigated Arabizi use using online participants
engaged in SNSs. It would have been ideal if more participants could have been recruited from
other places beyond SNSs. Perhaps not all Arabizi users are engaged in SNSs but rather they use
Arabizi only in their private chats such as texting. Also, the interviews in this study were
conducted in only the three major cities of Saudi Arabia. This was done for linguistic and
manageability reasons; however, they are representative cities of the general population in Saudi
Arabia. The inclusion of more participants recruited and from schools and universities from
different geographical areas beyond the three major cities of Saudi Arabia would have increased
the level of representativeness of this study and so increased the generalizability of the findings.
It is possible that participants may have felt hesitant and reserved in giving very detailed
opinions about Arabizi. Efforts were made to provide a safe and comfortable environment for
them to express their opinions freely. However, despite all the efforts, not all participants
participated in the face to face interviews. Future research should include additional face to face
interviews.
Further, it should be noted that this study did not investigate any potential gender
differences between male and female participants regarding their use of Arabizi and their
attitudes towards its use. This was beyond the scope of this study and therefore remains as a
topic to be investigated in future studies. Other factors such as the participants’ socioeconomic
class, their level of education, institution of education could also have an effect on someone’s
use of Arabizi or the degree to which he/she uses Arabizi. These factors were not investigated in
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this study but could be investigated in future research in order to improve our understanding of
Arabizi and its use.

7.6 Recommendations for future research
This research has provided substantial insights into Arabizi use by young Saudis. It has
paved the way for extending and enhancing the understanding of Arabizi, its use and its future.
Based on the mentioned limitations, research directions worthy of investigation include:
1. An examination and comparison of male and female use of Arabizi and the different
attitudes towards it, if any. This will provide further insights into the phenomenon of
Arabizi in Saudi Arabia as well as the Arab world. The current study did not capture this
aspect because it was beyond its scope, and it could not be controlled in the equestionnaire data.
2. Some participants highlighted that their use of Arabizi can negatively affect their Arabic
writing and this has been a key argument in the anti-Arabizi team. Therefore, research
that examines the effects of Arabizi on the user’s Arabic writing skills could be
investigated empirically or through experiment in the future.
3. The socioeconomic class, level of education, and institution of education may affect
someone’s use of Arabizi or the degree to which he/she uses Arabizi; however, this was
not investigated in this study. Future research could recruit a larger number of
participants than the number in this study and examine if there is any relationship
between these factors and one’s use of Arabizi.
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4. Some researchers and a minority of participants in this study claimed that Arabizi can
affect or decrease one’s pride in his/her language and Arab identity. This could form the
direction of future research that examines the relationship between identity and Arabizi
and the effects the latter may have on one’s identity.

7.7 Conclusion
This study investigated Arabizi users’ attitudes and beliefs about Arabizi, the reasons
behind its use, the functions of Arabizi as used on SNSs and code-switching between Arabizi,
Arabic and English. This study is the first study to analyse authentic SNSs data relating to
Arabizi use. This data was combined with e-questionnaire and interview data to offer a
comprehensive analysis and produce a picture of Arabizi use by young Saudis. This study
extended previous research on Arabizi use, especially in Saudi Arabia. It also addressed the
debate of Arabizi being detrimental to Arabic language and identity. Previous studies resulted
allegations that Arabizi can affect Arabizi users negatively and that it is politically motivated to
undermine the Arabic language and culture. Most of these studies were discussions but not based
on empirical research. This study reported that Arabizi users use Arabizi to signal their identity
as unique and different and to achieve solidarity. The study also reported that Arabizi users do
not abandon their moral or cultural values and have as much respect for their language, culture
and religion, as any other Arab citizen. It showed that the use of Arabizi is voluntary and there
was no evidence that Arabizi is politically motivated.
The results of this study revealed that Arabizi and English are used interchangeably to
communicate with peers and to share different emotions and opinions. It also showed that
Arabizi is only used in informal communications and relationships. This means that it is not used
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to address older people or to discuss formal topics or to serve religious purposes. Arabic, which
is the least commonly used code of Arabizi users, in this study was limited to formal
communication, topics and relationships and, above all, to write religious text such as the Quran.
Arabizi users indicated that they preferred to use Arabic script to write religious or sacred texts
to preserve meaning and avoid criticism.
It is important to mention, however, that some Arabizi users acknowledged that Arabizi
may have negative effects on their writing skills, although they did not witness such effects in
themselves. This could be attributed to the fact that the media, parents and teachers are
constantly warning these young people that Arabizi would negatively affect their language skills.
As indicated, future research could be undertaken on this matter.
As a concluding remark, the data affirm that “for adults to hear the voices of youth, they
must let go of their nostalgia and suspend their fears” (Boyd, 2014, p. 17). To do this requires a
novel empirical investigation into the lives of these Internet users in an effort to understand their
use of a certain language. Understanding the reasons and the functions of Arabizi is necessary for
predicting the future, spread and growth of such a code that would definitely shape the identity,
culture and language of young people in Saudi Arabia. Users of Arabizi participating in this
study insisted that Arabizi is not threatening; but rather is used to perform certain linguistic and
social actions. They, as young people, are frustrated and they want to be seen, heard and above
all understood.
As a final note, doing this research and getting to know my participants and their stories
taught me to be open-minded and to understand the real motivations behind Arabizi use. It taught
me to abandon my judgements and prejudices. It made me aware that empirical research was a
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valid method to obtain objective information about the phenomenon of Arabizi because it is very
easy for people to twist the truth. It also taught me that it does not mean that someone is less
proud of his culture, language or heritage if he/she decides to be different in one way or another.
Arabizi users, I now see, are normal young people who want to be independent, who strive to be
different and who need outlets to express themselves. They are as proud as any other Arabic
speaker. I learned to understand and empathise with this socially stigmatised group, the Arabizi
users. I now recognise that most claims about Arabizi and its users are unfounded but, rather,
emotionally charged. I hope this story is as helpful to others as it was to me. This journey was an
eye-opening one and I am proud of what I have become.
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APPENDICES
Appendix 1a: Participant information form (English version)

Participant Information Form
Project Title
Arabizi: An exploration of the use of the contemporary youth netspeak on Social Networking
Sites in Saudi Arabia
Researcher
Hamdah Abdullah Alghamdi
TESOL, Faculty of Arts and Design, University of Canberra ACT 2601
Email: hamdah1987@yahoo.com
Supervisor
Assistant Prof Eleni Petraki
TESOL, Faculty of Arts and Design, University of Canberra ACT 2601
Ph: +61 (0)2 6201 5219
Email: Eleni.Petraki@canberra.edu.au
Project Aim
The aim of this project is to give a voice to Arabizi users and to enable them to express their
opinions and justify their choice for writing in Arabizi. This study aims to uncover the
realities of the use of Arabizi within the Saudi Arabian speech community through young
people on Twitter and Facebook.
Benefits of the Project
The findings of this study will provide a better understanding of the phenomenon of Arabizi as
it will: (1) discuss opinions and beliefs on the use of Arabizi in Saudi Arabia, (2) uncover the
social realities of Arabizi as used in the Saudi Arabian context through analysis of collected
data either from Twitter and Facebook or from e-questionnaires and interviews, and (3)
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contribute to the sociolinguistic literature on Arabizi, code switching and computer mediated
interaction and may also validate or contradict previous research on the use of Arabizi.
General Outline of the Project
The study consists of three phases.
In the first phase, I will collect naturally occurring interactions in Arabizi from Twitter and
Facebook.
In the second stage, I will distribute the link for an e-questionnaire which will be circulated
by initial pool of participants to their friends and followers on both Twitter and Facebook.
In the third stage, face-to-face interviews will be conducted to ask more in-depth questions
about the use of Arabizi.
Participant Involvement
If you agree to participate in the study, your interactions on Twitter and/or Facebook will be
collected and analysed. You will be asked complete a questionnaire about your beliefs about
the use of Arabizi (i.e. why you use Arabizi, to whom you write in Arabizi, what topics you
discuss using Arabizi and etc). The completion of the questionnaire will take up to 25 minutes
and it can be done at any time as you will be able to access it using your phone, browsing device
and/or your computer.
If you are interested, you may later be contacted for an interview with the researcher at a time
that is convenient to you. The interview will take approximately 45 minutes and will be audiorecorded with your permission. The interview will be inquire about your use of Arabizi and
your reflections on the reasons for this use and your attitudes towards Arabizi.
Please be aware that participation in the research is completely voluntary. You may refuse to
participate or withdraw at any time without providing any reasons and your decision will not
bring about any penalty.
There are no foreseeable risks involved in this study. Great care will be taken to reduce your
possible discomfort, such as boredom and tiredness. Also, if you are a male participant and you
prefer to have a female relative of yours present during the interview, feel free to do so.
Confidentiality
Any information you will provide as a participant in this study will be kept completely
confidential. My supervisors and I are the only people who will have access to the information
you provide. The outcomes of the research will be included in a PhD thesis and/or presented at
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conferences. However, your personal identity and profiles will be kept confidential and will
never be identified in any such reports.
Anonymity
The information collected in the research will be presented anonymously. All reports of the
research will contain no information that refers to individual names, places or other personal
information. Your name and profile name will be given pseudonyms and codes.
Data Storage
All information obtained in this study will be securely stored on a password-protected computer
during the project, and then be retained at the University of Canberra for a five-year period
after the completion of the research. The information, according to university protocols, will
then be destroyed to ensure that the information is no longer usable.
Ethics Committee Clearance
The project has been approved by the University of Canberra’s Human Research Ethics
Committee.
Queries and Concerns
If you have queries or concerns about the research, please do not hesitate to contact me or my
primary supervisor, whose contact details are mentioned at the top of this form.
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)Appendix 1b: Participant information form (Arabic version
معلومات المشاركة في الدراسة
عنوان الدراسة
Arabizi: An exploration of the use of the contemporary youth netspeak on Social Networking
Sites in Saudi Arabia
الباحثة
حمدة بنت عبدهللا الغامدي
TESOL, Faculty of Arts and Design, University of Canberra ACT 2601
جامعة كانبرا بأستراليا
Email: hamdah1987@yahoo.com
المشرفة األكاديمية
أستاذ مساعد إليني بيتراكي
TESOL, Faculty of Arts and Design, University of Canberra ACT 2601
جامعة كانبرا بأستراليا
Ph: +61 (0)2 6201 5219
Email: Eleni.Petraki@canberra.edu.au
أهداف الدراسة
تهدف هذه الدراسة أوالً إلعطاء مستخدمي العربيزي الفرصة للتعبير عن معتقداتهم و آرائهم فيما يختص بظاهرة
العربيزي .ثانياً ،تهدف هذه الدراسة إلستطالع واقع إستعمال الشباب السعودي للعربيزي على شبكات التواصل اإلجتماعي
كفيس بوك و تويتر للتعرف على أسباب و طبيعة إستخدامهم للعربيزي.
مخرجات هذه الدراسة
سوف توفر نتائج هذه الدراسة مفهوم أوسع لظاهرة العربيزي و الدوافع وراءها من خالل مناقشة اآلراء و المعتقدات حول
هذه الظاهرة ،إستكشاف واقع إستخدام الشباب للعربيزي من خالل المعلومات الواقعية و اإلستبيان و المقابالت الشخصية
كما تساهم هذه الدراسة في بناء خلفية علمية لهذه الظاهرة الجديدة و ربما تؤكد أو تعارض هذه الدراسات ما تم النقاش حوله
في الدراسات السابقة.
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الخطة الرئيسية للدراسة
تتكون هذه الدراسة من ثالثة مراحل أساسية:
أوالً /يتم جمع المحادثات الواقعية واللتي تحتوي على العربيزي من مواقع التواصل اإلجتماعي تويتر و فيس بوك ليتم
تحليلها الحقاً.
ثانياً /يتم توزيع رابط إلكتروني إلستبانة إلكترونية تشتمل على أسئلة متعددة حول ظاهرة العربيزي (مثال :لماذا تستخدم
العربيزي ،من هم األشخاص الذين تدردش معهم بالعربيزي) ومن ثم تقوم هذه المجموعة األولية من المشاركين بمشاركة
هذا الرابط مع أصدقائهم و متابعوهم على شبكات التواصل اإلجتماعي.
ثالثاً /يتم إجراء مقابالت شخصية إلتاحة الفرصة لمزيد من األسئلة العميقة و المستفيضة حول إستخدامات العربيزي.
المطلوب منك عند المشاركة في هذه الدراسة
عند الموافقة على المشاركة في هذه الدراسة قد توافق على كل من أو أحد هذه المجريات الثالث:
أوالً :الموافقة على أن يتم جمع وتحليل محادثاتكم على تويتر و الفيس بوك (كالهما أو أحدهما).
ثانياً :الموافقة على تعبئة اإلستبانة اإللكترونية و اللتي تتضمن أسئلة متنوعة حول العربيزي كما هو موضح في الحقل السابق.
قد تستغرق اإلجابة على هذه اإلستبانة قرابة الخمسة و عشرون دقيقة و يمكنك تعبئة هذه اإلستمارة في أي وقت من خالل
هاتفكم الذكي أو جهاز الحاسب الخاص بكم.
ثالثاً :الموافقة على إجراء مقابلة شخصية مع الباحث و هي أقرب ماتكون للدردشة العفوية حول إستخدامك للعربيزي و
معتقداتك حول هذه الظاهرة و موقفك منها.
أحيطكم علما ً بأن المشاركة في هذه الدراسة طوعية بحتة و لكم الحق في رفض المشاركة أو اإلنسحاب من البحث في أي
وقت دون إبداء األسباب مع العلم أن هذا لن يترتب عليه أية إجراءات أخرى.
ليس هناك أي مخاطر متوقعة من المشاركة في هذه الدراسة و سيتم األخذ باإلعتبار أن تكون خفيفة العبء عليكم.
كما أنوه إلى أنه من حقك إذا كنت شابا ً إن رغبت في أن يحضر هذه المقابلة قريبة لك.
الخصوصية
كل المعلومات اللتي تشاركون بها في هذه الدراسة بما في ذلك التسجيالت الصوتية للمقابالت (إن وجدت) ستكون محفوظة
بشكل آمن يضمن عدم الوصول إليها من أي طرف كان غير الباحثة و لجنة اإلشراف األكاديمي .نتائج هذه الدراسة سوف
تناقش على شكل تقارير في رسالة بحثية و سوف تستبدل جميع األسماء الحقيقية بأسماء وهمية أو رموز تحمي هوية
المشاركين األصلية.
تخزين المعلومات
سوف يتم تخزين المعلومات اللتي تم الحصول عليها ألغراض هذه الدراسة في مكان آمن محفوظ بكلمة سر لمدة خمسة
سنوات بعد اإلنتهاء من البحث .لن يسمح ألية أحد باإلطالع على هذه المعلومات سوى الباحثة و لجنة اإلشراف األكاديمي
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علما ً بأن لجنة اإلشراف لن يكون بمقدورها اإلطالع على هويات المشاركين الحقيقية .بعد هذه الفترة سيتم مسح و إتالف
جميع الملفات المتعلقة بالدراسة ماعدا الرسالة البحثية و اللتي ال تتضمن معلومات صريحة تفشي هوية المشاركين.
اإلذن من لجنة أخالقيات البحث
هذه الدراسة تمت الموافقة عليها من قبل لجنة أخالقيات البحث في الجامعة.
األسئلة و اإلستفسارات
إذا كانت لديكم أية أسئلة أو إستفسارات ،يرجى التواصل مع الباحثة عبر معلومات اإلتصال المتاحة في أعلى هذه الورقة.
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Appendix 2a: Participant consent form (English version)

Consent Form
Project Title
Arabizi: An exploration of the use of the contemporary youth netspeak on Social Networking
Sites in Saudi Arabia
Consent Statement
I have read and understood the information about the research. I understand that my
participation in the research is voluntary and I may withdraw from the research at any time
without penalty.

I also understand that if I have any questions about the research during the undertaking of the
research, I may contact Hamdah Alghamdi (the researcher) or Eleni Petraki (primary
supervisor), whose contact details are in the information form.

Please indicate whether you agree to participate in each of the following parts of the research by
putting a cross in the relevant box.
 Participating in an interview with the researcher.

Name:
Signature:
Date:

Note: After the completion of the research, you can be provided with a copy of the research
report if you wish to read the results of the research. If you are interested, provide your email
address below
Email:
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)Appendix 2b: Participant consent form (Arabic version

نموذج اإلذن للمشاركة في الدراسة
عنوان الدراسة
Arabizi: An exploration of the use of the contemporary youth netspeak on Social Networking
Sites in Saudi Arabia
نص اإلذن

أفيد بأني قد قرأت كافة المعلومات المتعلقة بالدراسة و أعلم أن مشاركتي في هذه الدراسة طوعية و يمكنني اإلنسحاب من
الدراسة في أي وقت بدون عقوبات تترتب على هذا اإلنسحاب.

عند وجو د األسئلة أو اإلستفسارات بإمكاني التواصل مع الباحثة /حمدة الغامدي أو المشرفة األساسية /إليني بيتراكي و
معلومات اإلتصال متاحة في الورقة التي تحتوي على معلومات الدراسة.

الرجاء وضع عالمة ( )Xفي المربع أدناه و الذي يعتبر بمثابة إقرار منكم على الموافقة بالمشاركة في هذه الدراسة.
 المشاركة في المقابلة الشخصية مع الباحثة.

اإلسم:
التوقيع:
التاريخ:

ملحوظة :في حالة رغبتم باإلطالع على نتائج هذه الدراسة بعد اإلنتهاء منها الرجاء ترك عنوان بريدكم اإللكتروني في الحقل
أدناه.
البريد اإللكتروني:
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Appendix 2c: Parental consent form (English version)

Parental Permission

Project Title
An investigation of the use of Arabizi in Saudi Arabia: A Discourse Analysis Approach
Consent Statement
I have read and understood the information about the research. I understand that my child’s
participation in the research is voluntary and he/she may withdraw from the research at any
time without penalty.
I also understand that if my child or I have any questions about the research during the
undertaking of the research, we may contact Hamdah Alghamdi (the researcher) or Eleni
Petraki (primary supervisor), whose contact details are in the information form.

Please indicate whether you agree that your child participate in each of the following parts of the
research by putting a cross in the relevant box.
 Participating in the e-questionnaire
 Participating in an interview with the researcher.
Name:
Signature:
Date:

Note: After the completion of the research, you can be provided with a copy of the research
report if you wish to read the results of the research. If you are interested, provide your email
address below
Email:
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)Appendix 2d: Parental consent form (Arabic version

نموذج إذن الوالدين لمشاركة إبنهم/إبنتهم في الدراسة
عنوان الدراسة
Arabizi: An exploration of the use of the contemporary youth netspeak on Social Networking
Sites in Saudi Arabia
نص اإلذن

أفيد بأني والد/والدة ( )..........................قد قرأت كافة المعلومات المتعلقة بالدراسة و أعلم أن مشاركة إبني/إبنتي في
هذه الدراسة طوعية و يمكنه/ا اإلنسحاب من الدراسة في أي وقت بدون عقوبات تترتب على هذا اإلنسحاب.

عند وجود األسئلة أو اإلستفسارات بإمكاننا التواصل مع الباحثة /حمدة الغامدي أو المشرفة األساسية /إليني بيتراكي و
معلومات اإلتصال متاحة في الورقة التي تحتوي على معلومات الدراسة.

الرجاء وضع عالمة ( )Xفي المربع أدناه و الذي يعتبر بمثابة إقرار منكم على الموافقة بالمشاركة في هذه الدراسة.
 المشاركة في اإلجابة على اإلستبانة اإللكترونية
 المشاركة في المقابلة الشخصية مع الباحثة.

اإلسم:
التوقيع:
التاريخ:

ملحوظة :في حالة رغبتم باإلطالع على نتائج هذه الدراسة بعد اإلنتهاء منها الرجاء ترك عنوان بريدكم اإللكتروني في الحقل
أدناه.
البريد اإللكتروني:
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Appendix 3a: E-Questionnaire (English version)

E-Questionnaire
The aim of this project is to give a voice to Arabizi users and to enable them to express their
opinions and justify their choice for writing in Arabizi. This study aims to uncover the realities
of the use of Arabizi within the Saudi Arabian speech community through young people on
Twitter and Facebook.
The completion of the questionnaire will take approximately 15 minutes and it can be done at
any time as you will be able to access it using your phone, browsing device and/or your
computer. Please note that participation in this study is completely voluntary and you have the
right to withdraw from the study without any reasons or penalty.
If you want to proceed with this questionnaire, please tick the box below and click “next”.
 I agree to participate in this study by completing the following set of questions.

Personal Data
Age:
Level of Education (Please choose one):





High school
Bachelor degree
Master degree
Doctoral degree

Gender:
 Male
 Female
City of residence:

Question # 1
Please tick the box where applicable:
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I use Arabizi on the following:








Twitter
Facebook
Instagram
Texting, chatting
Email
Diary
Other, please indicate below:

Question # 2
Please choose one or more of the answers below or use the additional space to provide other
answers
I use Arabizi because,








It is easier than Arabic
I am used to it since I started using the Internet
Arabic is not supported on my computer or phone
My Arabic writing is poor
All my friends use it
It is cool and stylish
Other, please specify below
___________________________________________________________

Question # 3
What are your opinions/attitudes/ and beliefs about Arabizi? (Please write freely)
______________________________________________________________________________
______________________________________________________________________________
___________________________________________________________________

Question # 4
Please choose one of the answers below:
On my internet sites, I use,
 Arabizi, Arabic and English
 Arabizi and Arabic
444

 Arabizi and English
 Arabizi only
Question # 5
Please elaborate your choices in the previous question.

Question # 6
Explain why and when you use the following codes:
 Arabizi
 English
 Arabic
Question # 7
Arabizi is perceived by (School/university, media, household and groups of friends/peers) as
 Negative
 Positive
 Other, please specify
Question # 8
Do you intend to continue using Arabizi?
 Yes
 No
-

For how long?

- Why? why not?
Question # 9
Does Arabizi represent part or all of who you are to the society?
 Yes
 No
-

Why? Why not?
445

Question # 10
Do you have any additional thoughts about your use of Arabizi? Please explain.
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)Appendix 3b: E-Questionnaire(Arabic version

اإلستبانة
تهدف هذه الدراسة أوالً إلعطاء مستخدمي العربيزي الفرصة للتعبير عن معتقداتهم و آرائهم فيما يختص بظاهرة العربيزي.
ثانياً ،تهدف هذه الدراسة إلستطالع واقع إستعمال الشباب السعودي للعربيزي على شبكات التواصل اإلجتماعي كفيس بوك و
تويتر للتعرف على أسباب و طبيعة إستخدامهم للعربيزي.
قد تستغرق اإلجابة على هذه اإلستبانة قرابة الخمسة و عشرون دقيقة و يمكنك تعبئة هذه اإلستمارة في أي وقت من خالل هاتفكم
الذكي أو جهاز الحاسب الخاص بكم.
علما ً بأن المشاركة في هذه الدراسة طوعية بحتة و لكم الحق في رفض المشاركة أو اإلنسحاب من البحث في أي وقت دون إبداء
األسباب مع العلم أن هذا لن يترتب عليه أية إجراءات أخرى.
إذا كنت ترغب بالمشاركة في اإلجابة على هذه اإلستبانة قم بالموافقة أدناه ثم إضغط على "التالي"
 نعم أوافق على المشاركة في اإلجابة على هذه اإلستبانة.
المعلومات الشخصية

المستوى التعليمي (فضالً إختر اإلجابة المناسبة):





ثانوي
جامعي
ماجستير
دكتوراة

الجنس:
 ذكر
 أنثى
مكان اإلقامة:
السؤال األول
إختر الحقول المناسبة،
"أستخدم العربيزي في"....
 تويتر
 فيس بوك
 انستقرام
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الرسائل و الدردشة
البريد اإللكتروني
المذكرات الشخصية
أخرى ،إذكرها

السؤال الثاني
إختر واحدة أو أكثر من الخيارات التالية مع إمكانية كتابة أسباب أخرى في المساحة أدناه
"أستخدم العربيزي بسبب"...








العربيزي أسهل من العربي
تعودت على إستخدامه منذ بداية إستخدامي لإلنترنت
جهازي ال يدعم العربية
كتابتي العربية ضعيفة
كل أصدقائي يكتبون بالعربيزي
ألنها طريقة "كول" و "ستايل"
أخرى ،أذكرها

السؤال الثالث
ما رأيك/موقفك/نظرتك تجاه العربيزي؟ (إكتب ما تشاء)
السؤال الرابع
إختر واحدة من اإلجابات أدناه
"أستخدم"..





العربيزي و العربية و اإلنجليزية
العربيزي و العربية
العربيزي و اإلنجليزية
العربيزي فقط

السؤال الخامس
لماذا إخترت اإلجابة السابقة؟ أجب بتفصيل أكبر؟
السؤال السادس
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وضح متى تستخدم الطرق التالية،
 العربيزي
----------------------------------------------- العربية
----------------------------------------------- اإلنجليزية
-----------------------------------------------السؤال السابع
يتم الحديث عن العربيزي في األماكن التالية (المدرسة/الجامعة ،اإلعالم ،البيت ،مجموعة األصدقاء) بشكل،
 إيجابي
 سلبي
 أخرى ،أذكرها
السؤال الثامن
هل تفكر في اإلستمرار بالكتابة بالعربيزي؟
 نعم
 ال
-

إلى متى؟

-

لماذا؟

السؤال التاسع
العربيزي يمثل بعض أو كل شخصيتك وتوجهك الذي تبثه للمجتمع
 نعم
 ال
-

لماذا؟
السؤال العاشر
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هل لديك أية آراء إضافية حول العربيزي؟ أذكرها من فضلك؟
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Appendix 4a: Interview questions (English version)

Interview Questions

1- When did you first start using Arabizi?
Prompts:
-

Did you find it hard to learn?

-

Is it easier than Arabic?

2- Why did you start using Arabizi?
Prompts:
-

Are these reasons and/or motivations still valid today?

3- To whom do you write in Arabizi?
Prompts:
-

How old are they typically?

-

Is it because of them or because it is your choice?

4- Where exactly do you tend to write in Arabizi (i.e social networking sites, texting, etc)?
-

Prompts:

-

Why?

5- What do you think about Arabizi in general as a writing style?
Prompts
-

Do you think it will replace Arabic script? And why you said yes or no?

-

Do you think it is easier than Arabic script? And why you said yes or no?

6- Do you use only Arabizi or a mixture of Arabic, English and Arabizi or two of them?
Prompts:
-

Do you know why you do so?

-

With whom you usually use both or all?

-

When do you switch?

7- What do you think of the anti-Arabizi stream in Saudi Arabia?
Prompts:
-

Parents?
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-

School?

-

Media?

-

Peers who are non-Arabizi users?

8- Will you stop using Arabizi because of this resistance against it?
9- Finally, what do you think is the future of Arabizi? Will you continue to use it and teach
it to your kids in the future? Will you defend it? And why? why not?
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)Appendix 4b: Interview questions (Arabic version

أسئلة المقابلة الشخصية

 -1متى بدأت بالكتابة بالعربيزي أول مرة؟
-

هل وجدتها صعبة التعلم؟

-

هل هي أسهل من العربي؟

 -2لماذا بدأت إستخدام العربيزي؟
-

هل هذه األسباب أو الدوافع الزالت موجودة حتى اليوم؟

 -3لمن تكتب بالعربيزي عادة؟
-

كم أعمارهم تقريباً؟

-

هل تكتب بالعربيزي بسببهم أم ألنه إختيارك الشخصي؟

 -4أين بالضبط تميل إلستخدام العربيزي (مواقع التواصل اإلجتماعي ،الرسائل ،الخ)؟ ولماذا
 -5مارأيك بالعربيزي بشكل عام كطريقة كتابة؟ ماهو موقفك منه و نظرتك له؟
-

هل تعتقد أنها من الممكن أن تحل محل الخط العربي؟ ولماذا تعتقد ذلك؟

-

هل تعتقد أنها أسهل من الخط العربي؟ ولماذا تعتقد ذلك؟

 -6هل تستخدم العربيزي فقط أم مزيج من العربيزي و العربية و اإلنجليزية أو بعضها؟
-

هل تعلم لماذا تفعل ذلك؟

-

مع من عادة تستخدم العربيزي و العربي أو اإلنجليزي أو جميعها؟

-

مالذي يدفعك للمزج بين الطرق الثالث؟

-

متى تستخدم كال من العربي والعربيزي واإلنجليزي؟

 -7مارأيك في الهجوم المضاد على العربيزي في السعودية من اآلباء و المدرسة و اإلعالم و أقرانك الذين ال يستخدمون
العربيزي؟ هل ستتوقف عن الكتابة بالعربيزي نتيجة لهذه الهجمة؟
 -8و أخيراً ،ماهو برأيك مستقبل العربيزي؟ هل ستستمر بإستخدامها؟ و هل ستعلمها ألطفالك في المستقبل؟ هل ستدافع
عنها و لماذا؟
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Appendix 5: Ethics approval to conduct research
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Appendix 6: Guide to reading the discourse data
1. Colour coding:
Example:
DurrahApr 30
That "Shit ma sh7nt jwali" moment
(That shit‘I did not charge my phone’ moment)
Purple: Name of participant, tweet info such as date
Orange: English
Green: Arabizi
Brown: Arabic script
Pink: translation of the tweet
Blue: swearing
Light blue: #hashtags
2. Reading tweets:
Tweets are read in reverse chronological order (that is from bottom to top, from down  up).
Example:
Durrah May 7
I don't know what went wrong, but you aren't that important anyway
Durrah May 7
Being ensana barda is a blessing
(Being a cold person is a blessing)
Durrah May 7
It's not me, it's you
3. Reading Facebook and Instagram post:
The Facebook and Instagram posts are screenshots of the original post posted by the participant
with identifying information such as profile picture and username removed. When there are
multiple posts, they are read from top to bottom. Example:
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